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General observations

1. According to the Monthly Survey of
Retail Sales, the value of total retail sales in
March 2004, provisionally estimated at $15.5
billion, increased by 9.4% over a year earlier.
After netting out the effect of price changes
over the same period, the overall volume of
retail sales increased by 9.1% in March 2004
over a year earlier.

2. The revised estimate on the value of
total retail sales in February 2004 was $14.3
billion, increased by 13.1% in value or 11.3%
in volume from a year earlier. This came after
an increase of 4.2% in value or 3.0% in volume
in January. It should be noted, however, that
retail sales tend to show greater volatility in the
first two months of a year because of the effect
of the timing of the Lunar New Year. For the
first two months of 2004 combined, retail sales
increased by 7.9% in value or 6.5% in volume
from a year earlier.

3. Taking the first quarter of 2004
together, retail sales increased by 8.4% in value
or 7.3% in volume as compared with the same
period a year earlier.

4. These retail sales statistics are
primarily intended to measure the sales receipts
of goods sold by local retail establishments, for
gauging the short-term business performance of
the local retail sector. They cover consumer
spending on goods but not on services.
Moreover, they include spending on goods by
visitors in Hong Kong but not by Hong Kong
residents outside Hong Kong. Hence they
should not be regarded as a comprehensive
indicator of overall consumer spending. In this
context, it may be noted that the share of
consumer spending on services in overall
consumer spending has been increasing over
time.

5. Users interested in the trend of overall
consumer spending should refer to the quarterly
series of private consumption expenditure
(PCE), which is a major component of the
Gross Domestic Product. Compiled from a
wide range of data sources, PCE covers
consumer spending on both goods (purchased
from all channels) and services by Hong Kong
residents whether domestically or abroad.
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6. Analysed by type of retail outlet and
comparing March 2004 with a year earlier, sales
of motor vehicles and parts increased the most,
by 47.3% in volume. This was followed by
sales of electrical goods and photographic
equipment (by 29.9% in volume); jewellery,
watches and clocks, and valuable gifts (9.3%);
miscellaneous consumer goods (8.2%);
wearing apparel (7.8%); miscellaneous
consumer durable goods (7.3%); commaodities
in department stores (6.1%); furniture and
fixtures (5.8%); and footwear, allied products
and other clothing accessories (4.2%).

7. On the other hand, sales of
commodities in supermarkets decreased by
5.6% in volume in March 2004 when compared
with a year earlier, while sales of food,
alcoholic drinks and tobacco and of fuels also
decreased, by 3.0% and 0.1% respectively in
volume.

8. Based on the seasonally adjusted
series, the overall volume of retail sales
increased by 3.6% in the first quarter of 2004 as
compared to the fourth quarter of 2003.

9. The volume of retail sales is derived
from the value of retail sales after adjusting for
price changes. The relevant components of the
Consumer Price Index are used as deflators.

10. Statistics on retail sales by type of
retail outlet released in this report are outlet
statistics, not commodity statistics. Hence, for
example, statistics on "clothing, footwear and
allied products™ do not relate to the total sales
of clothing, footwear and allied products, but to
the total sales in those shops selling such
commodities either as the principal items or the
only items. Sales figures for those outlets may
therefore  include  other  commodities.
Conversely, some sales of clothing, footwear
and allied products may have been subsumed in
the sales figures for other outlets (such as
supermarkets, where some minor clothing and
footwear items are also available).
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11. With the existing outlet classification,
the overlapping of commodity coverage among
the different outlet types should not be
considerable in most cases.  However, for
department stores, because of the very nature of
their operating characteristics, overlapping with
the other outlet types is much greater in terms
of commodity coverage. Care should be taken
about this when interpreting the sales statistics
in this report.

12. Table 1 presents the value index of retail
sales for all retail outlets and by type of retail
outlet from April 2003 to March 2004, with
average retail sales from October 1999 to
September 2000 taken as 100.

13. Table 2 presents the value of retail sales
for all retail outlets and by type of retail outlet
from April 2003 to March 2004.

14, Table 3 presents the value of retail sales
in supermarkets by broad product category from
April 2003 to March 2004.

15. Table 4 presents the value of retail sales
in department stores by broad product category
from April 2003 to March 2004.

16. Table 5 presents the volume index of
retail sales for all retail outlets and by type of
retail outlet from April 2003 to March 2004,
with average retail sales from October 1999 to
September 2000 taken as 100.

18. Table 6 shows the movement of total
retail sales volume in terms of the year-on-year
rate of change for a month compared with the
same month in the preceding year based on the
original series, and in terms of the rate of change
for a three-month period compared with the
preceding three-month period based on the
seasonally adjusted series.

18. Chart 1 and 2 depict, respectively, the
movements of the value and volume indices of
total retail sales from March 2001 to March 2004
and the seasonally adjusted indices from March
2001 to March 2004.
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Fe— 0 CFFS FME 2D FFMESE H)F%Eﬂ%ﬂﬂ%ﬂwﬁl%é BimiREe (= Ju]ufeF o B2 2 FHFF 145 = 100)
Table 1: Value index of retail sales by type of retall outlet, Apr|{2003 to March 2004 (Oct. 1999 - Sep. 2000 = 100)
%J%IF;?J;;FTH” 2003 2004 2004
Type of retail outlet 4 5 6 7 8 9 10 11 12 1-12 1@ 20 1-20 3* 1-3*
E % T2 82.0 88.8 87.6 94.3 94.8 88.7 94.1 90.9| 106.8 928 | 1174 924 104.9 99.8 103.2
All retall outlets (-15.2) | (-11.1)| (-6.5)| (-2.5)| (+1.2)| (+0.1)| (+4.0)| (+5.2)| (+6.8)| (-2.3)| (+4.2)| (+13.1)| (+7.9)| (+9.4) (+8.4)
Sl > ORI S (] BRIt 95.2 96.2 89.8 925| 1024| 100.5| 110.7| 100.6| 105.8 99.7| 1230 922 | 107.6 95.5 103.6
Food, alcoholic drinks and tobacco -70)| (41| (34| (10| (+54)| (-03)| (+3.3)| (+2.4)| (+4.4) | (-05)| (+2.0)| (+8.9) | (+48)| (-1.6) (+2.8)
(other than supermarkets)
PHER LZ%ﬂvﬁ‘f [A| % 111.7| 106.3 96.0 929| 1004 88.5 95.5 90.4| 102.8| 102.1| 1353| 1016| 1184 98.0 111.6
Fish, livestock and poultry, freshor | (+0.4)| (+1.8)| (+1.1)| (+1.4)| (+3.0)| (+1.1)| (-32)| (-3.00| (+3.0)| (+0.2)| (+3.0)| (+6.8)| (+4.6)| (-14.3) (-1.8)
frozen
Frie 63.9 72.7 72.2 70.8 71.6 68.3 71.5 56.9 62.0 64.8 58.3 50.0 54.2 70.4 59.6
Fruits and vegetables, fresh (-12.6) | (-13.3)| (-14.4)| (-13.7)| (-10.8) | (-4.8)| (29| (-3.7)| (-78)| (-86)| (-8.5)|(+14.8)| (+1.0)| (+15.6) (+6.3)
LU i N i 84.9 96.9 98.1 1015 132.0 154.6 140.1 114.6 124.6 115.1 142.7 104.8 123.8 107.7 118.4
Bread, pastry, confectionery and -49)| (47| (+0.1)| (01)| (+20.9) | (-4.7)| (+6.4)| (+6.2)| (+6.1)| (+3.1)| (+6.2)| (+6.1)| (+6.2)| (+7.2) (+6.5)
biscuits
I”Jf’*fﬁl 108.6 | 107.0 89.9 96.9| 101.3 95.0| 1304 | 121.7| 1136| 1053| 1253 919| 108.6 93.3 103.5
Other foodstuffs (-39) | (+4.6) | (+1.4)| (+26)| (+4.6)| (+4.1)| (+9.4)| (+5.4)| (+7.7)| (+2.4)| (-0.7)|(+145)| (+5.2)| (+0.4) (+3.7)
iﬂliﬁﬁj’tfﬁ#W@E'l 59.5 59.1 75.3 90.7 98.8 100.0 102.2 105.5 118.1 92.6 125.1 94.3 109.7 104.7 108.0
Alcoholic drinks and tobacco (-435) | (-41.4)| (-25.6)| (-7.0)| (+1.2)| (+0.9)| (+2.2)| (+6.6)| (+6.6)| (-11.9)| (+5.5)| (+3.6) | (+4.7)| (+13.4) (+7.3)
G 107.9| 106.5| 100.3| 104.7| 104.0| 101.0| 1026 97.4| 102.7| 102.6| 119.6 89.5| 1045 96.8 102.0
Supermarkets (+8.6) @ 53)| (14| (21)| (45| (12| (12| (24| (-10)| (+3.0)| (+3.7)| (+3.3)| (-5.3) (+0.4)
S 69.3 77.4 76.6 80.0 74.3 74.9 76.1 69.3 69.4 72.6 75.5 60.7 68.1 70.5 68.9
Fuels (-12.7) | (-10.1) | (-11.3)| (-6.1)| (5.8)| (-25)| (+0.4)| (-1.6)| (2.1)| (-7.6)| (-4.6)| (+8.9)| (+0.9)| (+1.8) (+1.2)

Note: Please refer to the last page of this table.
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Table 1: Value index of retail sales by type of retail outlet, April 2003 to March 2004 (Oct. 1999 - Sep. 2000 = 100) (Continued)

%J%F;ﬂz;mu 2003 2004 2004

Type of retail outlet 4 5 6 7 8 9 10 11 12 1-12 1@ 20 1-20 3* 1-3*

A EED T RS 655| 836| 705| 951| 871| 766| 951| 889| 117.3| 881| 126.0| 88.1| 107.0| 90.3 101.4

Clothing, footwear and allied products (-31.8) | (-19.1)| (-13.4)| (-9.5)| (-1.6)| (-2.8)| (+2.3)| (+2.0)| (+83)| (-7.2)| (+4.1)|(+147)| (+8.2)| (+13.8) (+9.8)
TR 66.8| 838| 685| 951| 826| 754| 974| 868| 1172| 87.1| 119.8| 889| 1044| 90.8 99.8
Wearing apparel (-32.2) | (-21.3)| (-14.9)| (-10.1) | (-1.4)| (-26)| (+2.0)| (+0.3)| (+8.0)| (-7.7)| (+3.5)|(+14.5)| (+7.9)| (+15.4) | | (+10.1)
HERE ~ F R 5 Py APl 57.7 82.4 82.3 95.1| 1133 83.9 81.5| 1015| 1180 935| 1623 83.2| 122.7 87.3 110.9

Footwear, allied products and other | (-28.9) | (-24)| (-4.9)| (-6.2)| (-2.3)| (-3.3)| (+4.7)| (+11.3)| (+10.0)| (-4.6)| (+6.8)|(+16.2)| (+9.9)| (+4.9) (+8.5)
clothing accessories

WE‘J?F‘J‘E%F,[![ 89.6 93.2 85.2 87.7 92.3 925 88.9 85.6 96.4 90.4| 103.3 86.4 949 | 11838 102.8

Consumer durable goods (-16.4) | (-84)| (6.3)| (-3.4)| (-34)| (-3.1)| (+1.2)| (+5.7)| (+10.8)| (-2.6)| (+4.6)|(+13.4)| (+8.4) | (+20.1) (+12.6)
SH ST 75.2 80.3 74.2 81.9 79.7 79.9 83.4 68.8 73.5 81.0 76.8 80.9 789 | 1257 94.5
Motor vehicles and parts (-26.3) | (-16.2) | (-18.5) | (-11.7) | (-21.5) | (-25.5) | (-21.9) | (-19.4) | (-1.3)| (-13.1)| (-24.4)| (+0.1)| (-13.5) | (+35.5) (+3.0)
FHAN By T 98.2| 101.2 87.3 90.1 97.6| 1024 | 102.8 99.8 | 1182 99.9| 1220 103.9| 113.0| 1355 120.5
Electrical goods and photographic (-15.8) | (-9.6) | (-3.8) | (+3.1)| (+5.3)| (+8.4)| (+18.2) | (+19.6) | (+19.3) | (+3.8) | (+17.1) | (+19.4) | (+18.2) | (+22.7) (+19.8)
equipment
EE e 88.5 87.5 82.3 79.5 84.8 80.7 71.3 87.5 98.1 84.3| 128.9 743 | 1016 91.0 98.0
Furniture and fixtures (95| (44)| (41)| (69| (+5.2)| (+3.1)| (+4.3)| (+11.4)| (+13.3)| (-4.9) | (+25.0) | (+24.2) | (+24.7) | (+2.3) || (+16.8)
LR Y BRI T i 941| 1015| 103.3| 101.2| 109.9| 101.9 80.4 75.1 76.1 88.5 71.0 61.7 66.3 90.9 745

Other consumer durable goods, not (-6.9)| (+5.8)| (+6.8)| (-1.5| (-0.3)| (+6.3)| (+4.1)| (+9.0)| (-1.3)| (+1.3)| (-3.00| (+9.7)| (+25)| (+1.3) (+2.0)
elsewhere classified

Frérzel 69.7| 894| 860| 91.3| 979| 881| 981| 1136| 1415| 97.9| 1418| 995| 1206| 90.3 110.5
Department stores (21.3)| (-92)| (-70)| (5.1)| (-03)| (-05)| (+41)| (+85)| (+3.8)| (2.9)| (+7.9)| (+17.8)| (+11.7)| (+9.3) || (+11.1)
SKETFIB0  SHER £ F [P 454| 614| 847| 920| 86.8| 845| 874 9L7| 109.2| 84.9| 1093| 996| 104.4| 1052 104.7
Jewellery, watches and clocks, (-42.2) | (-34.4)| (-10.9)| (+1.3)| (+6.5)| (+8.1)| (+16.1)| (+19.3) | (+16.0) | (-2.9)| (+2.3)|(+215) | (+10.6) | (+21.4) | | (+14.0)

and valuable gifts

FEyN ﬁﬁ‘iﬁﬁi%ﬂ@ﬁ H Fl e Note: Please refer to the last page of this table.
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Table 1: Value index of retail sales by type of retail outlet, April 2003 to March 2004 (Oct. 1999 - Sep. 2000 = 100) (Continued)

%%F&J&THU 2003 2004 2004

Type of retail outlet 4 5 6 7 8 9 10 11 12 1-12 1@ 20 1-20 3* 1-3*

H i 93.0 91.6 96.5 99.6 99.7 83.8 88.5 79.6 | 101.8 943 | 121.7| 101.6| 1116| 1016 108.3

Other consumer goods (-83)| (-7.3)| (-1.3)| (+15| (+6.3)| (+5.9)| (+6.3)| (+5.0)| (+85)| (+1.2)| (+6.6) | (+14.0)| (+9.8)| (+8.6) (+9.4)
={E AN bﬂ%{ﬁ#l 90.4 92.2 87.6 91.7 114.4 84.8 93.6 77.9 95.6 91.1| 109.1 84.0 96.6 73.8 89.0

ooks, newspapers, stationery (-15.8) | (-13.4) | (-12.4)| (-12.7)| (+2.3)| (+0.6)| (-0.1)| (-24)| (-1.7)| (-6.6)| (+1.8)| (+2.1)| (+1.9)| (-1.9) (+0.8)

and gifts
HIE'S 97.0 96.0 | 100.0 99.8| 108.1 935 98.5 80.1 98.9 96.4| 1084 78.6 935 81.0 89.3
Chinese drugs and herbs (+1.5) | (+5.1)| (+5.1)| (+45)| (+56)| (+6.8)| (+7.9)| (+4.6)| (+5.2)| (+3.4)| (-10.2)| (+4.4)| (-46)| (-8.7) (-5.9)
LG, 75.8 81.8 88.3 95.3 100.2 78.9 74.6 67.0 80.0 86.0 97.3 95.0 96.2 95.3 95.9
Optical shops (-28.9) | (-24.8)| (-14.8)| (-12.0)| (-6.9)| (-85)| (41)| (41)| (-32)| (-10.7)| (-6.6)| (+6.1)| (-0.8)| (-0.9) (-0.8)
PR I'“‘*%Fﬁﬁl 111.3 101.3 111.6 115.2 110.6 99.7 931 924 1210 108.4| 150.0 116.1 133.1 130.3 132.1
Medicines and cosmetics (+0.8) | (+0.1) | (+5.2)| (+9.0)| (+9.9)| (+8.6)| (+8.6)| (+9.1)| (+17.3)| (+6.3)|(+14.6) | (+16.8) | (+15.5) | (+13.9) (+15.0)
EUE A ST RIAT 78.6 82.4 86.8 89.3 80.4 66.6 81.4 70.2 90.7 83.1| 107.8| 103.0| 105.4 93.9 101.6
Other consumer goods, not (-13.8) | (-12.0) | (-2.2)| (+2.3)| (+7.3)| (+8.0)| (+8.7)| (+55)| (+6.3)| (+0.9)| (+6.4)|(+19.5) | (+12.4) | (+12.4) | | (+12.4)
elsewhere classified

fﬁi’&ﬂj%“?l g ﬁJPJEIU%%E’*m%ﬁﬂF'H @ 108.2 108.0 101.4 | 105.7 105.1 102.9 103.7 99.7 105.6 104.1 | 1235 91.5 107.5 98.1 104.4

Supermarkets and supermarket sections (+9.3)| (+1.2)| (41)| (-06)| (11| (39| (04 @ 17| (-03)| (+4.2)| (+4.7)| (+4.4)| (4.7 (+1.4)

of department stores ©

H:ﬁ%l Do PR Notes: * Provisional figures.
# A AFFEITEH0.05 VR o # Denote changes within +0.05.
(1) FHFAT L =PIy FI o 8 1 > o BB [N R Ry LD ol (1) Affected by the timing of the Lunar New Year festival, retail sales tend to show rather significant
Fo I R R R E@%ﬂ'l“ﬁﬁ 24 o volatilities in the first two months of the year. The combined retail sales figures for January and
February are presented for ease of reference.
2 Tﬁ%{‘@ﬂ"?ﬁ\? - [ PR ORI 155 s > AR A A OB BT (2) Figures in brackets refer to the percentage changes over the same period of the preceding year and
are calculated based on unrounded figures.
() & G R Eufﬁp BN RERLCEEg] Jl%ﬁﬂﬁﬂ ° iﬁﬂﬁﬁffmﬁ?ﬁ (3) The figures for 'supermarkets' above do not include sales in supermarket sections of department
Yoo I e o stores. Here are supplementary statistics that include such sales.

B AT P AR S E A e o The underlined '5' denotes rounded up figures.
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Table 2: Value of retail sales by type of retail outlet April 2003 to March 2004 rﬁ
HK$ #"IOH
%%F&J&THU 2003 2004 2004
Type of retail outlet 4 5 6 7 8 9 10 11 12 1-12 1@ 20 1-20 3* 1-3*
zjr E I 12,723 | 13,780 | 13,600 | 14,633 | 14,720 | 13,768 | 14,605 | 14,118 | 16,581 [172,863 | 18,219 | 14,340 | 32,559 | 15,501 48,060
AII retall outlets
f’ifﬁf (E%@Aﬁbﬁ'?'l (%&Tﬁmfﬂﬁﬁf%) 1,687 1,704 1,589 1,638 1,814 1,779 1,960 1,781 1,874 | 21,182 | 2,179 1,633 | 3,812 1,691 5,503
Food, alcoholic drinks and tobacco
(other than supermarkets)
R L LZ%Ibﬁ’f A 642 611 552 534 577 509 549 520 591 7,041 777 584 1,361 563 1,924
Fish, livestock and poultry, fresh or
frozen
Frie 144 164 163 160 162 154 161 128 140 1,757 132 113 245 159 404
Fruits and vegetables, fresh
LU i N i 266 303 307 318 413 484 439 359 390 | 4,325 447 328 775 337 1,112
Bread, pastry, confectionery and
biscuits
H f”jfiﬁ#l 539 531 446 480 502 471 646 604 563 | 6,267 621 456 | 1,077 463 1,540
Other foodstuffs
ipiﬁgﬁ;’(#,w@ﬁ'l 96 95 121 146 159 161 165 170 191 1,793 202 152 354 169 523
Alcoholic drinks and tobacco
G 2229 | 2,200| 2,073| 2,162| 2,149| 2,086 | 2,119| 2,012| 2,122 | 25,444 | 2,471| 1,848 | 4,319| 1,999 6,319
Supermarkets
S 2 451 503 498 521 483 487 495 451 451 5,670 491 395 886 459 1,345
Fuels

ﬁf;t?%” : ﬁﬁ%ﬁfF%ElUﬁ H Fl e Note: Please refer to the last page of this table.
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Table 2: Value of retail sales by type of retail outlet, April 2003 to March 2004 (Continued) pﬁma
HK$ {Ilion

?;F%FE?JZ‘%THIJ 2003 2004 2004
Type of retail outlet 4 5 6 7 8 9 10 11 12 1-12 1@ 20 1-20 3* 1-3*
0~ AT E 1,317 | 1,682| 1,418| 1913| 1,752| 1542| 1914| 1,790| 2,361 | 21,264 | 2535| 1,773| 4,2308| 1,816 6,124
Clothing, footwear and allied products

g 1,150 | 1,442| 1,179| 1,637| 1422| 1,298| 1,677| 1,495| 2,018 | 18,001 | 2,063 | 1531| 3594| 1,562 5,156

Wearing apparel

SRR ~ WL 0 E Ao 168 240 239 276 330 244 237 295 343 | 3,264 472 242 714 254 968

Footwear, allied products and other
clothing accessories

WE‘Jiﬁﬁ@fﬁ[& 2415| 2510| 2,295| 2,362 | 2487| 2492| 2394 2306| 2,596 | 29,237 | 2,783 | 2,328 | 5111 | 3,199 8,311
Consumer durable goods
R 556 594 549 606 589 591 617 509 544 | 7,193 568 599 | 1,167 930 2,097
Motor vehicles and parts
FHAN By T 1,085 | 1,118 964 996 | 1,078| 1,131| 1,135| 1,103 | 1,306 | 13,247 | 1,348 | 1,148| 2,495| 1,497 3,992
Electrical goods and photographic
equipment
ERE T 403 399 375 362 387 368 325 399 447 | 4,615 588 339 927 415 1,341
Furniture and fixtures
H H%i?@ﬁ”ﬂ“g'ﬁﬁﬁ?’ﬁ#[ 371 399 406 398 432 401 316 295 299 | 4,182 279 243 522 358 880

Other consumer durable goods, not
elsewhere classified

TrEzFl 1,030 1,321 | 1,270 1,349| 1446| 1302| 1448| 1678| 2,090 | 17,345| 2,094 | 1,470| 3,564| 1,334 4,898
Department stores

SRETFIER S BT 880| 1,189 | 1,641| 1,781 1681| 1,636| 1,692| 1,776 | 2115| 19,727 | 2,116| 1929| 4,046 | 2,037 6,083
Jewellery, watches and clocks,
and valuable gifts

FEyN %ﬁ‘iﬁﬁ?{:%ﬂ@ﬁ H Fl e Note: Please refer to the last page of this table.

—
—
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Table 2: Value of retail sales by type of retail outlet April 2003 to March 2004 (Continued) [t
HK$ million
qs;%fﬁﬂi%ﬂij[] 2003 2004 2004
Type of retail outlet 4 5 6 7 8 9 10 11 12 1-12 1@ 20 1-20 3* 1-3*
H i 2,714| 2671| 2815| 2,906| 2,908| 2,444| 2583 | 2,323| 2,971| 32,994 | 3549 | 2964 | 6,513 | 2,964 9,477
Other consumer goods
EC AN b?ﬁ’ﬁ,#, 437 446 423 443 553 410 452 376 462 5,282 527 406 933 357 1,290
ooks, newspapers, stationery
and gifts
Fl12& 260 257 268 267 289 250 264 215 265 3,097 290 210 501 217 718
Chinese drugs and herbs
[R5 qn 110 119 128 138 145 115 108 97 116 1,498 141 138 279 138 417
Optical shops
SEPI [“REHY 1,087 989 | 1,089 | 1,124| 1,080 973 908 902 | 1,181 | 12,700| 1,464| 1,134| 2,598 | 1,272 3,870
Medicines and cosmetics
EUE A ST RIAT 821 861 906 933 840 695 850 733 947 | 10,417 | 1,126| 1,076| 2,202 980 3,182
Other consumer goods, not
elsewhere classified
%E‘T ﬁfﬂﬂyﬁlgxfl EU%'&T i%ﬁ)ﬁf @ 2,384 | 2,379 2,235 | 2,328 2,316 2,267 2,285 | 2,198 2,327 | 27,525 | 2,721 2,016 | 4,737 2,162 6,899
Supermarkets and supermarket sections
of department stores ©
H:ﬁ%l * PR Notes: * Provisional figures.

@) zfﬁiﬁi/\Jﬁ;Fyﬁx 1 pﬁfl ?7“ f;;ffx;@;ﬁ:ﬁr 1 B 0 1 R [l

E*J E=3 ]I 1% F'u FIJ%‘{J Q}(JI [EE2S7A

2 = }'\;i{ﬁgjg 35}1,r R EJ’.;'J?,},,”FE(: B R
i&‘a‘gllﬂﬂ SYREEL R ﬁ{fuiﬁkrg‘{ﬂr fogfi T[%“ﬁ—f{m'&’

o T
o b= N ?&;J;‘iypq_:]iﬁ [ujljif Uﬁg;ﬁm
Wr*% (GG AL T b T T gt J;ﬁ%}

fol R #* ”'*
Iﬁf‘ifjﬁ g9t s“l,cp?&}.g J,?[; JRYE wz:pﬁj[ il &
ﬂﬁf?ﬁ P IU ’“IJ;T' FhE &

&b YRy o
IH'

vphﬁj

OIS i a@mw AP F"J'”i?&ﬂjl%ﬁﬂF’FJ°i§ﬂﬁﬂw”p%

e 1) R
(@) D I‘TJI\ TBAIE E o e i e, s £

(1) Affected by the timing of the Lunar New Year festival, retail sales tend to show rather significant
The combined retail sales figures for January and

volatilities in the first two months of the year.

February are presented for ease of reference.
(2) The Monthly Survey of Retail Sales (MRS) covers retail establishments based on their principal line
of activity. Sales of establishments classified to the retail trade, however, might have included,

apart from retail sales, a minor portion of other types of sales, like wholesale sales, etc.
On the other hand, establishments classified to other trades, like the
These sales are not included in MRS.

only retail sales are included.
wholesale trade, may also have retail sales.

In MRS,

(3) The figures for 'supermarkets' above do not include sales in supermarket sections of department
Here are supplementary statistics that include such sales.

stores.
(4) The sum of individual items and the total shown might not exactly tally because of rounding.
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Table 3: Value of retail sales in supermarkets(l) by broad product category, Apr|I 2003 to March 2004 FIEpET
HK$ million
E g_'.lf,[g,fgq@ 2003 2004 2004
Broad product category 4 5 6 7 8 9 10 11 12 1-12 1@ 200 ] 129 3* 1-3*
PHER RS AR « U SRS, - N5 404 416 398 398 398 369 363 343 350 | 4,504 367 345 712 373 1,085
R A,
Fresh/chilled meat, fish, seafood, fruit and
vegetables and frozen food
f“;};@ﬁbgﬂ;l T A EREER, ~ o R AE e 1,094 | 1,087 | 1,031| 1,101| 1,099| 1,046| 1,060 998 | 1,049 | 12,657 | 1,225 902 | 2,127 982 3,109
el
Dairy products and eggs, non-alcoholic drinks,
rice and noodles and other foods
TR 2 275 291 281 287 285 289 295 286 314 | 3,566 457 255 712 276 988
Alcoholic drinks and tobacco
(TR, ~ FER g P 456 405 363 376 367 382 401 385 408 | 4,717 422 346 768 368 1,137
Personal care products, household goods and
other goods
At 2,229 | 2,200 2,073| 2,162| 2,149| 2,086 | 2,119| 2,012 | 2,122 | 25,444 | 2471| 1,848| 4,319| 1,999 6,319
Total
I?E%”? * PR Notes: * Provisional figures.
(1) FJE G puRe T EIJ?“ €7 R PR ﬁﬁﬁf (1) The figures for 'supermarkets' above do not include sales in supermarket sections of
department stores.
(2) FEIEFFIRY [E‘F A J—'ﬁﬁl I‘f?ﬂ’ o s Eﬁ Sii=7% RS A (2) Affected by the timing of the Lunar New Year festival, retail sales tend to show rather
ﬂJ LR > TP b“ Hﬁfhé§ﬂ Mo significant volatilities in the first two months of the year. The combined retail sales

(3) FIPS DA ™ R+ THFTE OB e i

figures for January and February are presented for ease of reference.
(3) The sum of individual items and the total shown might not exactly tally because of
rounding.
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Table 4: Value of retail sales in department stores by broad product category, April 2003 to March 2004 FIEpET
HK$ million
ER I 2003 2004 2004
Broad product category 4 5 6 7 8 9 10 11 12 1-12 | 1@ 20 1 120 | 3+ 1-3*
?,%ﬁﬁﬂ/éﬁlﬁ/?ﬂﬁ
Non-supermarket sections
U~ TR 56 67 68 77 93 122 95 103 123 | 1,077 137 89 226 88 314
Food, alcoholic drinks and tobacco
g 277 428 413 451 472 366 460 581 767 | 5,702 784 517 | 1,301 421 1,721
Clothing and footwear
FEER i~ (RS Bl L 5 PO [P 144 207 151 148 150 134 150 96 176 | 1,842 195 145 340 138 477

Electrical appliances, furniture and fixtures
and other durable goods

P (7P Fﬁglwi’ﬁ?i It 152 162 188 193 213 193 218 240 307 | 2,486 248 201 449 216 665
Proprietary medicines and supplies,
cosmetics and toilet requisites

SR S B 32 42 43 53 61 61 62 92 83 697 66 60 126 59 185
Jewellery, watches and clocks, and valuable
gifts

WEE R g~ 3 FER i H Fﬂ#’dfﬁ[h 212 235 244 261 290 245 297 381 430 | 3,461 414 291 704 251 955

Travel and sports goods, household goods
and other goods

@ﬁz&[/ﬁﬁfflf @ 156 179 162 166 166 181 166 186 205 | 2,081 250 168 418 162 580
Supermarket sections®

AT 1,030 | 1,321 | 1,270| 1,349 | 1,446| 1,302 | 1,448| 1678 | 2,090 | 17,345| 2,094| 1,470| 3,564 | 1,334 4,898
Total
ﬁ%t%”i * FRR R Notes: * Provisional figures.
(1) FEFEFDF P ﬂﬁfh [?Ewd TR E?F = A=A (1) Affected by the timing of the Lunar New Year festival, retail sales tend to show rather
*prlfﬁ@gw TR F] Hf,ﬂlﬁfb el %15 significant volatilities in the first two months of the year. The combined retail sales
figures for January and February are presented for ease of reference.
(2) Gl ﬁﬁﬁf @irg REETL - FE) 278 Al e F;lﬁfh Eiff - (2) Supermarket sections engage in the retail of general provisions including a variety of foods
as major items.
3)F lﬁ”’“@f* h ;j%ll o [t E OB e T ISR A POUSRER E L (3) The sum of individual items and the total shown might not exactly tally because of

rounding.
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Table 5: Volume index of retail sales by type of retail outlet, April 2003 to March 2004 (Oct. 1999 - Sep. 2000 100)
%%F&J&THU 2003 2004 2004
Type of retail outlet 4 5 6 7 8 9 10 11 12 1-12 1@ 20 1-20 3* 1-3*
zjr E FHEH 88.2 95.6 93.6| 101.1| 1028 94.4 99.1 94.2| 1107 98.8| 1233 97.6| 1104 | 106.9 109.3
AII retall outlets (-122)| (-75)| (3.3)| (-03)| (+3.0)| (+1.0)| (+4.7)| (+5.2)| (+5.8)| (-0.6)| (+3.0)| (+11.3)| (+6.5)| (+9.1) (+7.3)
f’ifﬁf (E%@Aﬁ KBE] (%Aﬁmfﬁf‘?% ) 103.6 105.1 97.6 100.0 1111 107.7 119.8 109.3 114.9 107.8 132.1 98.2 115.1 101.5 110.6
Food, alcoholic drlnks and tobacco -49)| (16| (14| (07| (77| (+1.0)| (+49) | (+3.9) | (+53)| (+15 | (+1.7| (+83)| (+44)| (3.0 (+2.1)
(other than supermarkets)
R L LZ%Ibﬁ“f A 127.4 122.6 110.6 107.2 117.2 102.1 110.7 105.6 119.9 117.1 152.5 113.2 132.9 108.6 124.8
Fish, livestock and poultry, freshor | (+5.3)| (+6.8)| (+6.3)| (+6.5)| (+7.3)| (+3.5 | (-0.8)| (+0.4)| (+5.6)| (+4.6)| (+3.4)| (+6.8)| (+4.8)| (-15.7) (-2.1)
frozen
Frie 69.4 78.8 77.2 75.4 73.9 64.9 73.3 60.7 65.3 68.4 59.6 50.0 54.8 70.9 60.2
Fruits and vegetables, fresh (-15.3) | (-16.1) | (-17.3)| (-15.7)| (-8.0)| (99| (22)| (3.7)| (109 | (-9.7)| (-148)| (+6.5) | (-6.3)| (+8.1) (-1.1)
) RREE - PEIN P Bt 89.1| 102.1| 103.3| 106.6| 138.8| 162.0| 147.3| 120.4| 130.7| 120.8| 149.3| 109.6| 129.4| 1129 123.9
Bread, pastry, confectionery and (-25)| (19| (+2.8)| (+2.1)| (+23.4)| (35| (+7.7)| (+6.4)| (+6.8)| (+5.0)| (+6.1)| (+6.2)| (+6.1)| (+7.2) (+6.5)
biscuits
* I'”jfifﬁ#l 115.1 1135 95.1 101.9 107.0 101.5 139.6 129.8 120.5 111.6 132.4 96.4 114.4 98.0 108.9
Other foodstuffs (-28) | (+6.9)| (+2.1)| (+3.0)| (+47)| (+6.6)| (+11.5)| (+7.0)| (+8.6)| (+3.9)| (-0.3)|(+14.1)| (+5.3)| (+0.1) (+3.7)
TPREER il 2 59.4 59.0 76.0 90.7 99.7| 101.1| 1034 | 106.0| 1185 93.2| 126.2 95.3| 110.8| 107.8 109.8
Alcoholic drinks and tobacco (-45.4) | (-42.9) | (-26.8) | (-9.6) | (+1.8)| (+1.1)| (+2.2)| (+6.1)| (+5.6)| (-13.3)| (+5.1)| (+3.4)| (+4.4)| (+16.8) (+8.2)
G 106.6 | 105.0 99.2| 1029| 102.8 99.7| 1015 96.1| 101.3| 101.3| 118.6 88.1| 1034 95.2 100.7
Supermarkets (+86)| (05| (60| (-1.7)| (11| (34)| (+0.)| (02)| (17| (08| (+3.1)| (+46)| (+3.7)| (-5.6) (+0.6)
S 63.0 70.8 71.1 74.3 68.1 68.1 69.1 63.0 63.0 66.5 67.6 53.9 60.7 62.6 61.3
Fuels (-16.4) | (-12.8)| (-12.0)| (-7.3)| (83)| (57| (-2.8)| (-5.0)| (-54)| (-109)| (-82)| (+53)| (-2.7)| (-0.1) (-1.8)

ﬁf;t?%” : ﬁﬁ%ﬁfk?{l@ﬁ H Fl e Note: Please refer to the last page of this table.
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Table 5: Volume index of retail sales by type of retail outlet, April 2003 to March 2004 (Oct. 1999 - Sep. 2000 = 100) (Continued)

%%F&J&THU 2003 2004 2004

Type of retail outlet 4 5 6 7 8 9 10 11 12 1-12 1@ 20 1-20 3* 1-3*

Eaci E%ifﬁw"éjﬁ%f@rﬁg, 67.5 91.0 77.9| 109.3| 102.2 84.7| 100.3 86.8| 1195 96.3| 136.3 97.5| 116.9 93.5 109.1

Clothing, footwear and allied products (-28.6) | (-11.5)| (-6.1)| (4.2)| (+2.2)| (-2.0)| (*2.7) # | (+46)| (-43)| (+0.1)| (+4.7)| (+2.0)| (+7.3) (+3.4)
El32S 68.6 91.1 75.3 109.2 97.2 82.8 1015 82.5 117.2 94.7 128.1 97.7 112.9 93.2 106.3
Wearing apparel (-28.8) | (-13.6)| (-8.0)| (-47)| (*2.1)| (-25)| (+1.3)| (-3.1)| (+2.9)| (-5.1)| (-1.6)| (+2.7)| (+0.3)| (+7.8) (+2.4)
HERE ~ F R 5 Py APl 60.8 90.6 93.3| 109.9| 1323 95.6 93.3| 1124 132.7| 1055| 185.2 96.6 | 140.9 95.3 125.7
Footwear, allied products and other | (-27.1) | (+3.7) | (+4.1)| (-1.1)| (+2.4)| (+0.7)| (+12.5)| (+15.6) | (+14.7)| (+0.5)| (+7.7)|(+18.1) | (+11.0) | (+4.2) (+9.2)
clothing accessories

F“ULE‘HF‘J‘E@FE[![ 120.2 122.4 111.3 1134 121.8 120.9 115.6 111.8 123.8 117.8 135.0 1154 125.2 166.6 139.0

Consumer durable goods (-6.8)| (+0.7)| (+2.9)| (+3.8)| (+3.9)| (+3.9)| (+7.6) | (+12.4) | (+16.7) | (+5.9)| (+9.3) | (+17.6) | (+12.9) | (+27.7) (+18.4)
SH ST 90.2 93.4 86.4 95.1 95.4 93.7 96.7 77.9 82.9 95.7 86.8 98.7 92.8| 1635 116.3
Motor vehicles and parts (-23.8) | (-16.5) | (-19.3) | (-15.6) | (-24.0) | (-28.2) | (-25.3) | (-245)| (-8.6) | (-13.1) | (-30.6) | (-2.1) | (-17.8) | (+47.3) (+3.6)
?ﬁ%ﬁ'“%‘%‘é%ﬁ'ﬁ 142.8 142.3 120.5 123.3 135.1 140.2 140.9 140.0 160.1 138.0 173.4 148.6 161.0 204.9 175.7
Electrical goods and photographic (-1.7) | (+4.4) | (+10.4) | (+17.3) | (+19.0) | (+21.3) | (+31.2) | (+32.9) | (+31.4) | (+17.5) | (+27.6) | (+26.6) | (+27.1) | (+29.9) (+28.2)
equipment
! E[a“:'%’%fgl' 95.8 94.0 89.4 84.7 92.5 88.4 78.4 95.0 107.8 90.8 142.1 79.5 110.8 99.9 107.1
Furniture and fixtures (-3.9) | (+0.5) | (+3.9)| (-2.7)| (+12.4) | (+9.2) | (+10.4) | (+16.5) | (+19.2) | (-0.2) | (+32.5) | (+29.0) | (+31.2) | (+5.8) || (+22.1)
% o) Z%WE'HF‘J\%?FE#I 141.2 153.8 157.7 153.1 167.8 155.8 123.2 116.2 117.3 133.8 109.9 95.6 102.7 142.4 115.9
Other consumer durable goods, not | (+3.4) | (+17.7) | (+18.5) | (+9.4) | (+10.1) | (+16.7) | (+14.1) | (+19.8) | (+7.8) | (+11.8) | (+4.5)| (+16.7)| (+9.9) | (+7.3) (+8.8)
elsewhere classified

TrEzFl 73.1 95.3 91.9 98.5 106.4 93.0 100.9 113.8 146.0 103.5 150.8 106.7 128.7 93.9 117.1

Department stores (-19.7) | (-5.8)| (-36)| (47)| (-1.4)| (-1.3)| (+3.4)| (+6.4)| (+1.0)| (-2.8)| (+6.1)|(+15.7)| (+9.9)| (+6.1) (+8.8)

SRETE G~ R ?1?1 st 42.3 56.7 76.8 84.8 79.6 73.0 75.9 7.7 90.3 75.4 88.1 815 84.8 85.7 85.1

Jewellery, watches and clocks, (-44.2) | (-36.1) | (-13.0)| (-0.6)| (+2.3)| (-0.1)| (+7.8)| (+8.4)| (+3.3)| (-9.9)| (-8.7)|(+125)| (+0.4)| (+9.3) (+3.2)

and valuable gifts

e ﬁgfﬁéf?’!j?%ﬁ'flﬁ - e

Note: Please refer to the last page of this table.
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Table 5: Volume index of retail sales by type of retail outlet, April 2003 to March 2004 (Oct. 1999 - Sep. 2000 = 100) (Continued)

%%F&J&THU 2003 2004 2004

Type of retail outlet 4 5 6 7 8 9 10 11 12 1-12 1@ 20 1-20 3* 1-3*

H i 94.5 93.2 989 | 101.8| 101.7 85.4 90.0 80.8| 103.2 96.0| 123.2| 103.3| 113.3| 1033 109.9

Other consumer goods (-6.8)| (-5.7)| (+0.6)| (+2.8)| (+7.5)| (+6.9)| (+6.8)| (+5.7)| (+8.7)| (+25)| (+6.0) | (+13.9)| (+9.5) | (+8.2) (+9.1)
={E AN bﬂ%#l 82.0 83.7 79.4 83.2 103.9 77.1 84.2 70.0 85.9 82.5 98.0 75.7 86.8 66.4 80.0

ooks, newspapers, stationery (-15.6) | (-13.1)| (-12.4) | (-12.4)| (+2.2)| (+0.6)| (-1.3)| (-3.7)| (-27)| (-6.8)| (+0.9)| (+1.3)| (+1.1)| (-2.6) #

and gifts
HIES 103.4| 102.3| 106.2| 105.0| 1145| 1009| 106.6 85.8| 1056| 102.7| 114.6 82.6 98.6 85.2 94.1
Chinese drugs and herbs (+1.3) | (+6.6) | (+4.7)| (+3.4)| (+4.2)| (+¥9.3)| (+9.7)| (#55)| (+6.1)| (+4.1)| (-105) | (+34)| (-5.1)| (9.9 (-6.5)
{BE 79.6 89.6 97.4| 105.3 110.7 86.9 82.0 73.6 87.8 93.0| 106.7 104.1 105.4 | 104.1 105.0
Optical shops (-27.6) | (-20.0)| (-9.1)| (51)| (+0.7)| (-1.3)| (+1.8)| (+1.8)| (+2.8)| (-5.5)| (-2.3)|(+10.9)| (+3.8)| (+3.4) (+3.7)
PR I'“‘*%Fﬁﬁl 113.3 103.0 1141 1171 112.8 101.3 94.5 93.8 122.8 1104 | 1524 118.0 135.2 132.6 134.3
Medicines and cosmetics (+2.1) | (+1.1)| (+6.2)| (+9.1)| (+10.3)| (+8.6)| (+8.3)| (+9.0)| (+17.2)| (+6.9) | (+14.0) | (+16.3) | (+15.0) | (+13.7) (+14.5)
Nl S0 Z?Eiﬁﬁ'f"#, 82.5 86.5 92.0 94.7 85.9 70.3 85.5 73.4 94.4 87.5 1121 107.5 109.8 97.5 105.7
Other consumer goods, not (-11.3) | (-98)| (+0.7)| (+45)| (+9.6)| (#8.9)| (+9.0)| (+7.0)| (+6.0)| (+2.8)| (+5.1)]|(+19.0)| (+11.4)| (+11.0) (+11.3)
elsewhere classified

eI R ﬁJPJEIUn?rj;?BﬁJEJJﬁBF'FJ @ 107.4| 107.2| 100.9| 104.6| 104.6| 102.2| 102.9 985| 1046| 103.3| 1233 90.8| 107.1 97.0 103.7

Supermarkets and supermarket sections (+9.5)| (+1.0)| (45| (-08)| (-0.2)| (29| (+0.8)| (+09) | (1.2)| (#0.1)| (+4.2)| (55| (+47)| (-5.1) (+1.4)

of department stores ©

H:ﬁ%l Do PR Notes: * Provisional figures.
# A AFFEITEH0.05 VR o # Denote changes within +0.05.
(1) FHFAT L =PIy FI o 8 1 > o BB [N R Ry LD ol (1) Affected by the timing of the Lunar New Year festival, retail sales tend to show rather significant
Fo I R R R E@%ﬂ'l“ﬁﬁ 24 o volatilities in the first two months of the year. The combined retail sales figures for January and
February are presented for ease of reference.
2 Tﬁ%{‘@ﬂ"?ﬁ\? - [ PR ORI 155 s > AR A A OB BT (2) Figures in brackets refer to the percentage changes over the same period of the preceding year and
are calculated based on unrounded figures.
() & G R Eufﬁp BN RERLCEEg] Jl%ﬁﬂﬁﬂ ° iﬁﬂﬁﬁffmﬁ?ﬁ (3) The figures for 'supermarkets' above do not include sales in supermarket sections of department
Yoo I e o stores. Here are supplementary statistics that include such sales.

B AT P AR S E A e o The underlined '5' denotes rounded up figures.
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Table 6 : Movement of total retail sales volume, January 2003 to March 2004

R REF AR
Original Series Seasonally Adjusted Series

Z=EE B

CES] NG S TR L 2
=R 5 3 = [ Compared with the
Year-on-year 3 months ending 3 months ending
ey rate of change /5 /5 ENT 157 O
Year/Month (%) Year/Month Year/Month Rate of change (%)®*
2003 1 +11.7 2003 1 2002 10 +1.8
2 -11.3 2 11 +0.8
3 -3.8 3 12 +0.9
4 -12.2 4 2003 1 -5.6
5 -7.5 5 2 -4.7
6 -3.3 6 3 -5.1
7 -0.3 7 4 +2.2
8 +3.0 8 5 +5.0
9 +1.0 9 6 +6.7
10 +4.7 10 7 +4.9
11 +5.2 11 8 +2.8
12 +5.8 12 9 +2.8
2004 1 +3.0 2004 1 10 +1.3
2 +11.3 2 11 +3.5
3 +9.1* 3 12 +3.6*
BT BT

Provisional figures.

@ T EIFRET IR » RRA °PP#*:%%%>ﬁﬂwmﬁﬂ?ﬁﬁﬂﬁﬂﬁﬁ‘ﬁ@@®ﬁ$
i}‘*?%Hmw~ﬁﬂﬁﬁjﬂﬁ@“?jq~WHWHF*Hﬁ@Fﬁpﬁ g I B
B o] 2 = RIS B 1 7 - T - )T s B
Bl R g E | IS RAT R ORR R 1) 5

@ In calculating this rate of change the 1999/2000-based seasonally adjusted series is used. The rate is calculated by
comparing the monthly average index for the 3-month period ending the month in question with that for the
preceding 3-month period, e.g. the rate for the 3 months ending Dec. 2003 is the percentage change of the average
monthly index for Oct., Nov. and Dec. 2003 over the average monthly index for Jul., Aug. and Sep. 2003.

# o RS AIREORTIR BRI RO (ST < SR OO 0 S -
(S8 P2 5 ORI -

# Seasonally adjusted series may be revised as more data become available. For retail sales index, the seasonally
adjusted series for the preceding three years are revised each year when the figures for January become available.

ST EE A S R e
The underlined '5' denotes rounded up figures.

- 15-
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Chartl: Value mdex of total retail sales

(= Jufefui A Fl =2 Hmas e P 2 7 5 E0E=100)
(Monthly average of October 1999-September 2000=100)

[HEEA e (iR
150 Value Index Value Index 150
140 FI[ D — FUREET —_ uf%ﬂ%?&f%ﬁU 1 140
Key Original series Seasonally adjusted series
130 4 130
120 1 120
110 110
100 100
90 90
80 | 1 80
70 | 170
0 _r I I /I 0
3/01 6/01 9/01 12/01 3/02 6/02 9/02 12/02 3/03 6/03 9/03 12/03 3/04
. E
F D EEE EHTE
Chart 2 : Volume inde of total retail sales
(= Jefeeir A H = 2 FHFT AP 2]  HiREr=100)
(Monthly average of October 1999-September 2000=100)
HeE s ek
Volume Index Volume Index
150 150
140 I —— FURETI — AR 1 140
Key Original series Seasonally adjusted series
130 [ 1 130
120 120
110 110
100 100
90 90
80 | 1 80
70 | 1 70
OT I I 0
3/00 6/01 9/01 12/01 3/02 6/02 9/02 12/02 3/03 6/03 9/03 12/03 3/04
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Survey methodology
Survey coverage

The Monthly Survey of Retail Sales
covers all retail establishments in Hong
Kong.

See Appendix for description of the
coverage of each type of retail outlet.

Sample design

A rotational replicate sample design
is adopted.

Under this design, retail
establishments are first stratified by type and
then by employment size.  Within each
stratum, a given number of replicates are
created.

Sample size in each replicate is
determined by Neyman’s Allocation based
on variability in sales value.

For each month, three replicates are
used, with one new replicate rotated in and
one old replicate rotated out. A total of
around 3000 retail establishments are thus
selected for enumeration for each reference
month.

Data collection

For each survey round,
questionnaires are mailed to sampled
establishments. Data are mainly collected by
post, supplemented by  face-to-face
enumeration and verification as necessary.

-17 -
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TIRlI%

Coverage of di

qu‘d&ﬁé
Appendix
# [ﬁ:‘? EH”H‘HE} f—ﬁﬁ[ﬁl

ferent types of retail outlets

:F% r;% X
Type of retail outlet

W AR
Coverage

PR LU rﬁﬁ, AR

Fish, livestock and poultry, fresh or frozen

;{9?9?73/ L}[\]’ﬁ’jf LZ’;F[ N ]ﬂj?);ﬁ: é’f’} Y rﬁ*iif Z’;F[]gjz,‘s—é[ﬂ
Retail outlets selling fish, other sea products I|vestock and poultry, fresh or
frozen.

Fruits and vegetables, fresh

PR IR Y -

Retail outlets selling fresh fruits and vegetables.

PETIN S-r N A

Bread, pastry, confectionery and biscuits

e R BB BHIZ - IR B B R B -
Retail outlets selling bread and cakes confectionery, biscuits, cookies and egg
rolls.

{9 Qg 4 2% e - - ek é*Ff’{,L" I]?F? ;gtz"gg—&)pr“gg 'ILJF‘L?}’:‘FTB * [’ﬂjgj@ o
Other foodstuffs R IR Ak T Y R 5
ﬁ KE PLFF#IFI qu%lfp

Groceries of general provisions, groceries of Chinese provisions and retail
outlets selling fish and other sea products, dried or preserved; meat, roasted,
dried or preserved; rice; noodles and rice sticks; bean curds and bean products;
eggs; tea leaves and other foodstuffs.

(Eli%lﬁf\‘f’{ b)‘ﬂ‘l?] jp‘@f&f@j—'\’:ﬁ#luﬁﬁgl[ N ﬂ:)—ﬁ"’l"}y Jpﬂqu— I;»F?

Alcoholic drinks and tobacco Retail outlets selling alcohollc drinks gnd tobacco, cigarettes and cigars.

G T

Supermarkets Supermarkets.

] B 5 HOPNET T I R TSR B -

Fuels Petrol filling stations and retail outlets selling coal, coke, charcoal, firewood and
petroleum products, like kerosene and L.P. gas, etc.

TR Ej%ffktv’?*f* S EEIRAE ~ U~ PO RIS 2 PR RS

Wearing apparel = EJF SR
éouthue shops and retail outlets selling garments, sportswear, evening dresses,
fur clothing and accessories like gloves, hats and leather belts, etc.

HERE - f rﬁgig bJEI EEXZIEIE R - ¢ s BT AP RERT T‘@JFFF F[jzrg e

Footwear, * allied products and other | Retail outlets selling footwear, fabrics, tailoring accessories and other clothing,

clothing accessories footwear and allied products.

R It el O R RS OR R -

Motor vehicles and parts Retail outIets selling motor vehlcles motor-cycles and accessories and parts,
etc.

P B %t?t‘ﬁg‘:a*” HISD (B BES Ol IR 9T ) ~ g M%ﬁ/a‘ RAE R B LR

Electrical goods and photographic lﬁ?

equipment Re{all outlets selling household electrical appliances (except machinery and

office equipment and appliances), mobile phones and photographic equipment
and supplies.

BT

Furniture and fixtures

(R RIEEER ~ R BHEST R Fg i e

Retail outlets selling furniture and fixtures, mattress and kitchen cupboards, etc.

- 18-
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%TLF% il
Type of retail outlet

Rl
Coverage

B B
Other consumer durable goods, not
elsewhere classified

TR FE S A RAT (RS SRR ) 5 R e
by g o %ﬁﬂvﬁ P TSR -
Retail outlets selling computer equipment; musical instruments; office

machines, appliances and equipment (except furniture and fixtures); scientific
and professional instruments and apparatuses; sewing machines and parts and
other consumer durable goods.

Freizepl

Department stores

Freizcple
Department stores.

SRETF I - B (T

sl

SHH SRR RO BRI SRR 3 f%?é“pﬁ%—*%é[

Jewellery, watches and clocks, and | f¥ -
valuable gifts Goldsmith shops, jewellery, jade and precious stone shops, valuable gifts shops,
watch and jewellery shops and retail outlets selling watches and clocks, etc.
HE LR, HEN @"s%ﬁﬁbfihqﬁhgﬁﬂ

Eooks newspapers, stationery and gifts

etall outlets selling books, newspapers, stationery, gifts and novelties, etc.

Fl 18k
Chinese drugs and herbs

FH8E ~ B3R F[l?\‘ﬁ‘}%ﬁ?ﬁﬁﬂgﬁl@aﬁﬁé’,ﬁﬂ °
Retail outlets selling Chinese drugs and herbs, medicated liquors for body
injuries, Chinese medicines and tonic wines, etc.

P
Optical shops

EEL%? [
Optical shops.

Pt l’“’*’ﬁﬁ#{
Medicines and cosmetics

PO (“PERETEVE B -
Retail outlets selling medicines and cosmetics, etc.

EIRES T
Other consumer goods,
classified

not elsewhere

Ijlgl[HI YT [taj J/ - ;;ﬁu,:;ipgl;ﬁgﬁ Fﬁ[}[,jh BTN
FIT”E& | 2 ; PYEE b]:f.ﬂf_ ; |§:7‘ b?i,p%‘; 32:;‘15”7%‘)&!73,%9“
4‘@%bﬂﬁ'ﬁiﬂ§$“bﬁfm# e ehgion s prgpvge
FEM -

Reﬁail outlets selling records and recording tapes; handbags and luggage; sports

goods; toys; household linen; carpets and rugs; blinds and curtains; cooking and
kitchen utensils, other than electrical; earthenware and glassware; hardware and
metalware; flowers and plants and other consumer goods.

-19-
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Means of Obtaining Publications of the Census and Statistics Department

o0 B
:qﬁév[ﬁﬂjr’lplj‘i FFC?;E"I\%#§V?%§3

http Ilwww statisticalbookstore.gov. hk)

J ('VﬁHlP :
AR

Eﬁ RESEN -1 IlJfVJE ST S A E;J r;;ﬁ o
o EETF IS R 1 20 = - et
%%J_[m SGlFVHIE R S FPIE SR E A

(T E]&’:}-’?iﬁ%dt ﬂuqug fUF 53~ e
EI BT o H j]‘/‘_l\[ﬁ I——j, #':f; FE #H I”Py ,w;{ﬁ’ﬁlg/ﬁﬁurﬂ
Yoo BREPIG > - WIIJ?JWEMJ@H%%?F’E'
IR gﬂvﬁ qurfp J% o ﬁ{mjﬁﬁggﬁgr
rﬁ[ P 2 U TR A q&a%kq
) EU®WW“F@¢‘ @%:
http://www.esd.gov.hk) o
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forms_index.html) -

i fgl 15
I < o
BT 10
kA AR
i ¢ (852) 2562 3025
q%ﬂ@ Edr 1 (852) 2827 1708

Tl Ay s FAERH]
WIPF > i I S - g liLFF Eaﬂﬁ*@nﬂﬁﬁ?*
(SR ﬂﬁ,”éﬁ?‘,}ﬁ[ﬁ_’*?ﬂﬁv ° I?f{ﬁ?i’?ﬂ“ {81 7
RE VR R U L R
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Online Purchase

Internet users may purchase the publications online at
the “Statistical Bookstore, Hong Kong” (Address:
http://www.statisticalbookstore.gov.hk) with payment
made instantly. Softcopies of the publications
purchased are available for immediate downloading
while hardcopies purchased will be delivered by mail.
Softcopies of the 2004 series of sub-annual publications
as well as annual and ad hoc publications released in
2004 are priced at 75% of their hardcopy counterparts.
Subscription to sub-annual publications and advance
ordering of upcoming releases are also available. Apart
from publications, softcopies of statistical tables
containing more detailed statistics than those in
publications are also available for sale. The Statistical
Bookstore is hosted on the ESD portal (Address :
http://www.esd.gov.hk) together with other public
services.

From now until 31 July 2004, the Statistical Bookstore
is offering a special 25% discount on selected
publications.

Mail Order Service

A mail order form for ordering or arranging subscription
to hardcopies of the publications is available in most
publications of the Census and Statistics Department. It
may be completed and sent back together with a cheque
or bank draft covering all necessary cost and postage.
The order form is also available for downloading from
the website of the Department (Address
http://www.info.gov.hk/censtatd/eng/prod_serv/
forms_index.html).

Sales Centre

Publications Unit

Census and Statistics Department

19/F Wanchai Tower

12 Harbour Road, Wan Chai, Hong Kong
Tel. : (852) 2582 3025

Fax : (852) 2827 1708

Hardcopies of the publications are available for
purchase and can be collected on the spot at the Unit.
The Unit also accepts orders for softcopies of
publications and statistical tables, which will be
delivered online. It provides a comfortable reading area
where users may browse through various publications
of the Department on display. Free publications of the
Department are also available for collection.
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Report on Monthly Survey of Retail Sales 2004 Issues

itk - aﬂw*@l‘*rﬁﬁf?"ﬂ S
P SR

J e

ﬂwc;rm;eﬁerﬁmﬁn

To:

Distribution Services Statistics Section
Census and Statistics Department
19/F, Chuang’s Hung Hom Plaza,
83 Wuhu Street, Hung Hom, Kowloon, Hong Kong

1 (852) 2802 1258 | 3 : (852) 2123 1036 Tel. : (852) 2802 1258 Fax : (852) 2123 1036
i rjﬁ,gh JM (O p -V )9E - Please tick (V) in the appropriate box (CJ). (H7 HKS)
2% &% =% Loy A
1 FPIZ fiwt No. of Total
T £ Price per | Local postage | Total price| issues amount
Title of Publication copy | (A&@E) @ (b) @x(®)
1)
,JL,i%‘J ETEHy A ﬁﬁﬁﬁ%f, T OEHE )
TEPUE - F[ 2 TR (A THD
|:| 1 = 7.0 3.0 10.0 12 120.0
Report on Monthly Survey of Retail Sales, 2004
January to December 2004 (total 12 issues)
T wrar?e e T FEDIE
TR
|:| 7.0 3.0 10.0
Report on Monthly Survey of Retail Sales, 2004
to 2004 (total issues)
f,?r Total
EE= Dl BN 1A T 7o fEpd g
I enclose a cheque (No. ) of HK$ for the payment of the above order.

=k RS P Fvﬁ;ﬁﬁ@ EIEE I .
P\lote: Cheque should be crossed and made payable to ‘'The Government of the Hong Kong Special Administrative Region' or "The Government of the
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O & =Y A3 Import/export trade ;ép‘lﬁi’ Construction
%77 b4 Retail trade SE -~ & 9% H Financing, insurance and real estate

%!lﬁi’ Manufacturing

77 #/fEducational institution
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FFOKAB (72 %7F) Type of readers (more than one choice allowed) :
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- ﬂﬁ’s" fii# ~ %53 Community, social and personal services
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oooag

O %! Manager T jf%’?ﬁ‘ﬁ[i * £1 Marketing / promotional personnel

| ?F’?F fﬂ-‘d‘F Analyst / researcher O #5)  fiEHFE ] Teaching staff / lecturer
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O %fﬁOrganlzatlon O % *Individual

f’ﬂ(ﬂ?} e A G?;J%"F’q H F[PopvE ekl ? Do you want to receive promotional materials of other publications of this department?

O kL Yes O A No MRS

i‘;c D) F=ERA] ﬂU*rGrH% it e ?:L Ao BRAIIPRS I o e S R R RE SN B L 'ﬁrszS 37 o i/p'g‘x;rw HVP
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*au Zile r r?{’hﬁ;b)ﬁ%é[rfh (http://www.statisticalbookstore.gov.hk)o
q’hls refers to the price of tI[re hardcopy. Apart from hardcopy, please note that softcopy is also available for subscription at HK$5.3 per issue for 2004
series. For arranging subscription to softcopies, please visit the online “Statistical Bookstore, Hong Kong” (http://www.statisticalbookstore.gov.hk).

(2) JHEUFIA L B I IS AR RS -
For mailings to aderesses outside Hong r<ong please do not send in a cheque now. The required postage will be advised upon receipt of order.
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For arranging subscription to more than one copy per issue with the same title, please consult the Information Services Department about the required local
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