i

Flgk CONTENTS Page

=i General observations 1

AR Tables

1. EH?FE PRI py TqTJ—'[ “}j}}@r 1. Value index of retail sales by type of 4
retail outlet

2 % A %?@%%i%&%@ 2. Value of retail sales by type of retail 7
outlet

3. H=p ET#J@‘&F? J,%Ts’tﬂjiﬁﬁfja'jr' 3. Value of retail sales in supermarkets by 10

[éiéﬁJ,JEj[@ broad product category
4. B E‘T#ﬁlﬁ%ﬂ JRYFIE T FiIpY% 4. Value of retail sales in department stores 11
r[ﬁiffJ,Jf?[ﬁ by broad product category

5. }%»?F@[ﬁﬂ@w%ﬂﬁ E{U%J—’Fé[ﬁ{ Tﬁgi’r 5. Volume index of retail sales by type of 12
retail outlet

6. %%F“z"ﬁiaﬁ?ﬁﬁj ETRvE A U/[‘ﬁiﬁd 6. Movement of total retail sales volume 15

;;’iﬁﬁﬁa‘]l Charts

1. jzfré“ qu[gsr 1. Value index of total retail sales 16

2. %Ei’:ﬁ’ﬁﬁ{?ﬁg!’r 2. Volume index of total retail sales 16

;ﬁ:?ﬂ%‘g‘l ik Survey methodology

1. ﬁ:%f;%f@ F s, ! 1. Survey coverage 17

2. iiﬁt%&%% 2. Sample design 17

3. =rRIEE 3. Data collection 17

e Appendix 18

E%Ejfﬁ IJ=TE§$iﬁ? Purchase channels and subscription form 20

TR R TP R S ERA
R E R i&%qu BES
EJE,"I*@:&* #ﬁfﬁ“ ‘{ = EFF}’}_{ ?IEEJ’?U%% 7]“@
(852) 2802 1258 qaﬂ T fEE  (852) 2123 1036
Fq [ © mrs@censtatd.gov.hk

: HI[ES«IFKI

ﬁ,,
_ﬂ\

Enquiries about this publication can be directed to :
Distribution Services Statistics Section, Census and Statistics Department
Address : 19/F., Chuang’s Hung Hom Plaza, 83 Wuhu Street, Hung Hom,
Kowloon, Hong Kong, China.

Tel. : (852) 2802 1258  Fax : (852) 2123 1036
E-mail : mrs@censtatd.gov.hk
PR ET AT Website of the Census and Statistics Department
http://www.info.gov.hk/censtatd/

& A E HIFIPR #s 64y i 2 ol Ei EU%‘I‘J i 24 FIP I 8T20 0 -
This publication is available in both print version and ownroad version.

For details of the purchase channels, please see page 20 of this publication.




A=

L BLBC 5 Ko B 7] AR

D FFRIEA D NEE ¥ﬁ$57/ﬁ
FET B ff = 55 180]@7m > g -2 [ | F
4[87%05“1[[35?1?}: Wﬁ‘ﬂ@?{}}ﬂ ’ ;r'/__/¥
UG ETGYEITE - F T HA 7.7 %

2. S RFPEA - I A6
BRSPS E (et SR162/ 7 » - F%s
F4 " h T a0 e sl
4 6.9% -

3 B i b7 0 = FEDE A
S RES B DI A R

1LY ﬂ#ﬁ ;R
18.4% - H 7 1% 25 K pE) g{fglﬁ,

TH16.9% )~ AF AT (A
14.5% ) )7,&71;95,,/<F4|
8.7%) - Fr ki (Fv‘86% ~
ﬁz“‘*%h’ﬂﬁé#( HI8 % ) 5 E

#4}975/?//“97"'?*/ W F ( Fv‘[8 1% 75
(FH7.0% FEFIAT ~ FER £
FIET7 ( F5.3%) AL M - FIEFE

75//7772"/ ( F40.5%) -

4. Ble BRI T FFME T
= [I?J P‘ujf{ , /%;’ l}ﬁ;/%ﬁ;ﬁﬁlgg‘}’ﬂ[%j@/ﬁ'lfj
S CTREL T ) 7R9.3%H14.7% -

S. CREMEGINSESS S
I o R AT RO B AR TR
#3.2% -

6. RS S, O erp E3
R A HE@F4H08%’ i
AR ] fjnsprid

7. HRSIRNI S AT © FHD T R

ﬁ?_,~ E N ﬁbﬁ{%ﬁmuﬁﬁl ETEVE
[P o -4 23.9% « M85 g0 RpTg) S

(FEEIFA231%) ~ FEFIAT - ZFEY £
FIEP ( Fv‘l 12.2%) - ;/é" S //5579( i
10.3% ) =R e (FH9.5%)

;a*f,;/,ﬁgw < A19.0% ) ~ e (A

General observations

1. According to the Monthly Survey of
Retail Sales, the value of total retail sales in
December 2004, provisionally estimated at
$18.0 billion, increased by 8.7% over a year
earlier. After netting out the effect of price
changes over the same period, the overall
volume of retail sales increased by 7.7% in
December 2004 over a year earlier.

2. The revised estimate of the value of
total retail sales in November 2004, at $15.2
billion, increased by 7.4% in value or 6.9% in
volume over November 2003.

3. Analysed by type of retail outlet and
comparing December 2004 with December
2003, sales of electrical goods and
photographic equipment increased the most, by
18.4% in volume. This was followed by sales
of motor vehicles and parts (by 16.9% in
volume); miscellaneous consumer durable
goods (14.5%); commodities in supermarkets
(8.7%); commodities in department stores
(8.6%); miscellaneous consumer  goods
(8.2%); footwear, allied products and other
clothing accessories (8.1%); wearing apparel
(7.0%); jewellery, watches and clocks, and
valuable gifts (5.3%); and food, alcoholic
drinks and tobacco (0.5%).

4. On the other hand, sales of furniture
and fixtures and of fuels decreased by 9.3%
and 4.7% respectively in volume in December
2004 compared with a year earlier.

5. Based on the seasonally adjusted
series, the overall volume of retail sales
increased by 3.2% in the fourth quarter of 2004
compared with the preceding quarter.

6. For 2004 as a whole, retail sales
increased by 10.8% in value or 9.1% in volume
from 2003.

7. Analysed by type of retail outlet and
comparing 2004 with 2003, sales of electrical
goods and photographic equipment increased
the most, by 23.9% in volume. This was
followed by sales of motor vehicles and parts
(by 23.1% in volume); jewellery, watches and
clocks, and valuable qgifts (12.2%);
commodities in department stores (10.3%);
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furniture and fixtures (9.5%); miscellaneous
consumer goods (9.1%); wearing apparel
(8.8%); footwear, allied products and other
clothing accessories (8.1%); miscellaneous
consumer durable goods (4.5%); and
commodities in supermarkets (2.8%). Sales of
food, alcoholic drinks and tobacco remained
virtually unchanged.

8. On the other hand, sales of fuels
decreased by 4.6% in volume in 2004.

0. These retail sales statistics are
primarily intended to measure the sales receipts
of goods sold by local retail establishments, for
gauging the short-term business performance of
the local retail sector. They cover consumer
spending on goods but not on services.
Moreover, they include spending on goods by
visitors in Hong Kong but not by Hong Kong
residents outside Hong Kong. Hence they
should not be regarded as a comprehensive
indicator of overall consumer spending. In this
context, it may be noted that the share of
consumer spending on services in overall
consumer spending has been increasing over
time.

10. Users interested in the trend of overall
consumer spending should refer to the quarterly
series of private consumption expenditure
(PCE), which is a major component of the
Gross Domestic Product. Compiled from a
wide range of data sources, PCE covers
consumer spending on both goods (purchased
from all channels) and services by Hong Kong
residents whether domestically or abroad.

11. The volume of retail sales is derived
from the value of retail sales after adjusting for
price changes. The relevant components of the
Consumer Price Index are used as deflators.

12. Statistics on retail sales by type of
retail outlet released in this report are outlet
statistics, not commodity statistics. Hence, for
example, statistics on “clothing, footwear and
allied products™ do not relate to the total sales
of clothing, footwear and allied products, but to
the total sales in those shops selling such
commaodities either as the principal items or the
only items. Sales figures for those outlets may
therefore  include  other  commodities.
Conversely, some sales of clothing, footwear
and allied products may have been subsumed in
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the sales figures for other outlets (such as
supermarkets, where some minor clothing and
footwear items are also available).

13. With the existing outlet classification,
the overlapping of commodity coverage among
the different outlet types should not be
considerable in most cases.  However, for
department stores, because of the very nature of
their operating characteristics, overlapping with
the other outlet types is much greater in terms
of commodity coverage. Care should be taken
about this when interpreting the sales statistics
in this report.

14, Table 1 presents the value index of retail
sales for all retail outlets and by type of retail
outlet from January to December 2004, with
average retail sales from October 1999 to
September 2000 taken as 100.

15. Table 2 presents the value of retail sales
for all retail outlets and by type of retail outlet
from January to December 2004.

16. Table 3 presents the value of retail sales
in supermarkets by broad product category from
January to December 2004.

17. Table 4 presents the value of retail sales
in department stores by broad product category
from January to December 2004.

18. Table 5 presents the volume index of
retail sales for all retail outlets and by type of
retail outlet from January to December 2004,
with average retail sales from October 1999 to
September 2000 taken as 100.

19. Table 6 shows the movement of total
retail sales volume in terms of the year-on-year
rate of change for a month compared with the
same month in the preceding year based on the
original series, and in terms of the rate of change
for a three-month period compared with the
preceding three-month period based on the
seasonally adjusted series.

20. Chart 1 and 2 depict, respectively, the
movements of the value and volume indices of
total retail sales from December 2001 to
December 2004 and the seasonally adjusted
indices from December 2001 to December 2004.
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Table 1: Value index of retail sales by type of retail outiet January to December 2004 (Oct. 1999 - Sep. 2000 = 100)

%JF% A EER 2004 2004
Type of retail outlet 10 20 1 120 3 4 5 6 7 8 9 10 11 12* 1-12*
TE| ::YE, e 117.4 924 | 104.9 99.8| 100.8| 106.1| 100.4| 104.7| 100.2 96.4| 102.2 97.7| 116.1 102.8
All retail outlets (+4.2) | (+13.1) | (+7.9) | (+9.3)| (+23.0) | (+19.5) | (+14.6) | (+11.1) | (+5.7)| (+8.7)| (+8.6)| (+7.4)| (+8.7)|| (+10.8)
FF[! i Z‘%lﬁ)\ﬁ PR CERRTT R 123.0 92.2| 107.6 95.6 98.3 97.2 92.5 93.4 96.8| 109.2| 113.3| 105.0| 110.3 102.2
Food alcoholic drlnks and tobacco (+2.0) | (+8.9)| (+4.8)| (-1.5]| (#+3.2)| (+1.0)| (+3.1)| (+0.9) | (-5.4)| (+8.7)| (+24)| (+4.4)| (+4.2) (+2.6)
(other than supermarkets)
ﬁé“%@ﬁ(ttﬁwﬁgi B 1353 | 101.6| 1184 97.9 92.8 86.4 80.5 79.2 83.5 75.3 89.3 83.7 95.0 91.7
Fish, livestock and poultry, freshor | (+3.0) | (+6.8) | (+4.6) | (-14.4) | (-16.9) | (-18.6) | (-16.1) | (-14.8) | (-16.8) | (-14.9)| (-6.5)| (-7.4)| (-7.6) (-10.2)
frozen
Pric 58.3 50.0 54.2 69.9 81.1 90.0 89.7 88.2 84.1 77.7 80.3 62.8 68.5 75.1
Fruits and vegetables, fresh (-8.5) | (+14.8) | (+1.0) | (+14.9) | (+26.9) | (+23.7) | (+24.3) | (+24.6) | (+17.4) | (+13.8) | (+12.3) | (+10.5) | (+10.6) || (+15.8)
Y R - PN R B 142.7| 104.8| 123.8| 108.6 97.6| 106.6| 103.1| 107.6| 114.7| 1959| 147.0| 120.8| 1343 123.6
Bread, pastry, confectionery and (+6.2) | (+6.1)| (+6.2) | (+8.1) | (+14.9)| (+10.0) | (+5.1)| (+6.0)| (-13.2) | (+26.7) | (+5.0)| (+5.4)| (+7.8) (+7.4)
biscuits
1 f*’ﬂ;ﬁﬁﬁ[ﬁl 125.3 919| 108.6 93.5| 109.6| 106.4 98.4 99.8| 105.2| 109.8| 136.4| 137.6| 1275 111.8
Other foodstuffs (-0.7) | (+145) | (+5.2) | (+0.7)| (+0.9)| (-0.6)| (+9.5)| (+3.0)| (+3.8) | (+15.6) | (+4.7) | (+13.0) | (+12.3) (+6.1)
iglzﬁﬁk#,w@ﬁl 125.1 94.3| 109.7| 104.7| 109.0 98.7| 100.3| 103.9| 102.3| 104.2| 108.8| 1084 | 1241 107.0
Alcoholic drinks and tobacco (+5.5) | (+3.6)| (+4.7)|(+13.4)|(+83.2) | (+67.1) | (+33.2) | (+14.5) | (+3.5)| (+4.2)| (+#6.5) | (+2.8) | (+5.0) || (+15.5)
Gkl 119.6 89.5| 1045 96.9 97.0| 106.3| 1055| 111.1| 109.0| 109.6| 108.1| 104.3| 111.7 105.7
Supermarkets (+3.0)| (+3.7)| (+3.3)| (-5.2)| (-10.1)| (-0.2)| (+5.1)| (+6.1)| (+4.8)| (+85)| (+5.4)| (+7.1)| (+8.7) (+3.0)
A 75.5 60.7 68.1 70.5 72.8 82.2 83.4 81.3 74.2 715 70.6 65.4 69.8 73.2
Fuels (-4.6)| (+8.9)| (+0.9)| (+1.8)| (+5.0)| (+6.3)| (+8.8)| (+1.6)| (-0.2)| (-45)| (-7.2)| (-5.6)| (+0.7) (+0.7)

Fffg : ﬁ%‘%ﬁ¢ F i - Fl e Note: Please refer to the last page of this table.
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Table 1: Value index of retail sales by type of retail outﬁet January to December 2004 (Oct. 1999 - Sep. 2000 = 100) (Continued)

%JEIF&J;%HU 2004 2004
Type of retail outlet 10 201 120 3 4 5 6 7 8 9 10 11 12* 1-12*
A ﬁ%@“"ﬁjﬁ%ﬁ%ﬁ[& 126.0 88.1| 107.0 90.4 100.5| 1124 85.2 | 1135 95.7 83.7| 107.6 99.6| 1320 102.9
Clothing, footwear and allied products (+4.1) | (+14.7) | (+8.2) | (+14.0) | (+53.5) | (+34.5) | (+20.9) | (+19.3) | (+9.9) | (+9.2) | (+13.2) | (+12.0) | (+12.5) || (+16.9)
g}z 119.8 88.9| 104.4 91.0 103.6 | 115.7 84.6| 1147 92.2 83.5| 1105 98.4| 131.0 102.8
Wearing apparel (+35) | (+145) | (+7.9) | (+15.7)| (+55.2) | (+38.2) | (+23.5) | (+20.6) | (+11.6) | (+10.7) | (+13.5) | (+13.3) | (+11.8) || (+18.0)

HERT S F F%%J%Iﬁ o Py APl 162.3 83.2| 122.7 87.3 81.6 92.8 88.7| 106.3| 116.5 84.7 90.6| 107.1| 138.0 103.3
Footwear allied products and other| (+6.8) | (+16.2) | (+9.9) | (+4.9)| (+41.4) | (+12.6) | (+7.7) | (+11.8) | (+2.8) | (+1.0) | (+11.3)| (+5.5) | (+16.9) || (+10.4)
clothing accessories

W“J‘Iﬁﬁ%ﬁ#, 103.3 86.4| 949 118.7 109.9 | 104.0 99.8 98.0| 1055| 1055| 100.3 96.5| 1034 102.6

Consumer durable goods (+4.6) | (+13.4) | (+8.4) | (+20.0) | (+22.6) | (+11.6) | (+17.1) | (+11.7) | (+14.3) | (+14.0) | (+12.9) | (+12.7) | (+7.3) || (*+13.5)
SH IS 76.8 809 | 789 125.7 948 | 100.1| 103.3 97.6| 1085| 100.9| 102.7 95.5 83.4 97.5
Motor vehicles and parts (-24.4) | (+0.1) | (-13.5) | (+35.5) | (+26.1) | (+24.7) | (+39.2) | (+19.2) | (+36.2) | (+26.3) | (+23.0) | (+38.7) | (+13.5) || (+20.4)
FA By e T 122.0 103.9 | 113.0 135.6 127.8| 113.6| 103.3| 104.4| 111.6| 1158| 116.1| 109.5| 129.9 116.1
Electrical goods and photographic | (+17.1| (+19.4) |(+18.2) | (+22.8) | (+30.1) | (+12.3) | (+18.3) | (+15.8) | (+14.3) | (+13.0) | (+12.9) | (+9.7) | (+9.9) || (+16.2)
equipment )
EE e 128.9 74.3| 101.6 90.8 95.7 91.8 82.3 87.6 89.2 90.5 79.6 86.1 88.7 90.5
Furniture and fixtures (+25.0| (+24.2) |(+24.7)| (+2.1)| (+8.2)| (+4.8)| (-0.1)|(+10.3)| (+5.1)|(+12.2)| (+11.5)| (-1.5)| (-9.5) (+7.3)
LR BRI AT i 71.0 61.7| 66.3 90.4 104.2 98.7| 1035 924 | 101.9| 1025 75.7 73.6 83.8 88.3

Other consumer durable goods, not| (-3.0)| (+9.7)| (+2.5)| (+0.8)| (+10.7)| (-2.8)| (+0.2)| (-87)| (-7.2)| (+0.6)| (-5.8)| (-1.9)]| (+10.2) (-0.3)
elsewhere classified

Frérl 1418| 995| 1206| 90.3| 93.8| 109.9| 942| 107.7| 1034| 959| 110.8| 116.2| 1552 109.9
Department stores (+7.9) | (+17.8) |(+11.7) | (+9.3) | (+34.5) | (+23.0) | (+9.5) | (+17.9) | (+5.7)| (+8.8)|(+13.0)| (+2.3)| (+9.6) || (+12.3)
SRETFIBA  SHER i F [T 109.3| 99.6| 104.4| 1047| 91.9| 1103| 121.2| 109.3| 951| 923| 989| 987| 121.3|| 1044
Jewellery, watches and clocks, (+2.3) | (+21.5) |(+10.6) | (+20.8) [(+102.2) | (+79.7) | (+43.0) | (+18.9) | (+9.5)| (+9.3) | (+13.2)| (+7.7) | (+11.1) || (+23.0)

and valuable gifts

i
N

—

TS S N e Note: Please refer to the last page of this table.
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Table 1: Value index of retail sales by type of retail outﬁet January to December 2004 (Oct. 1999 - Sep. 2000 = 100) (Continued)

%JFEI A EER 2004 2004
Type of retail outlet 10 20 1 120 3 4 5 6 7 8 9 10 11 12* 1-12*
e 121.7| 1016| 1116 1015| 1127| 109.6| 1059| 107.9| 101.8 88.0 94.0 855 | 1105 103.4
Other consumer goods (+6.6) | (+14.0) | (+9.8) | (+8.5) | (+21.1) | (+19.7)| (+9.8)| (+8.3)| (+2.1)| (+5.0)| (+6.2)| (+7.4)| (+8.5) (+9.7)
SN i 109.1 84.0 96.6 73.4 93.1 95.4 88.1 95.3| 1104 81.7 87.2 79.6 96.6 91.2
ooks, newspapers, stationery (+1.8) | (+2.1)| (+*19)| (-2.5)| (+3.0)| (#+3.4)| (+05) | (+39| (35| (37| (-6.8)| (+2.2)| (+1.0) (+0.1)
and gifts
fligk 108.4 78.6 93.5 80.9 90.8 88.5 89.8 88.9 89.5 77.4 81.7 72.6 93.5 86.7
Chinese drugs and herbs (-10.2) | (+4.4)| (46)| (-89)| (-64)| (-7.8)| (-10.2) | (-11.0) | (-17.2)| (-17.2)| (-17.1)| (-94)| (-5.5) || (-10.0)
Ef&ﬁf}‘r, 97.3 95.0 96.2 95.7| 103.1| 106.0 89.6 94.1 99.1 77.0 72.4 64.9 79.5 89.5
Optical shops (-6.6) | (+6.1)| (-0.8)| (-0.5) | (+36.0) | (+29.5)| (+1.6)| (-1.2)| (-1.1)| (24)| (29| (3.1)| (-0.6) (+4.1)
SEPI [“REH 150.0 | 116.1| 133.1| 130.2| 131.1| 1258| 1226| 1249| 1164 | 1085| 101.1| 100.0| 129.0 121.3
Medicines and cosmetics (+14.6) | (+16.8) | (+15.5) | (+13.8) | (+17.8) | (+24.2) | (+9.9)| (+8.5)| (+5.2)| (+8.8)| (+8.6) | (+8.3)| (+6.6) || (+11.9)
EPE A STRIAT 107.8| 103.0| 1054 939| 1115| 107.0| 105.0| 104.7 87.7 75.9 96.8 80.9| 108.3 98.6
Other consumer goods, not (+6.4) | (+19.5) | (+12.4) | (+12.5) | (+41.9) | (+29.9) | (+21.0) | (+17.2) | (+9.0) | (+14.0) | (+19.0) | (+15.3) | (+19.5) || (+18.6)
elsewhere classified
Gt ] F T R P8R fﬁffr'r @ 1235 91.5| 1075 98.2 98.1| 108.1| 106.6| 112.6| 110.0| 111.8| 109.5| 106.4| 1151 107.6
Supermarkets and supermarket sections (+4.2) | (+4.7)| (+44)| (-46)| (-94)| (+0.1)| (+5.1)| (+6.5)| (+4.7)| (+87)| (+5.6)| (+6.7)| (+9.0) (+3.4)
of department stores

ﬁ%*% CoF EFE%@M' Notes: * Provisional figures.
(1) FEF L EF IRy ol & [fjrﬁd TR T Fﬁr AR (1) Affected by the timing of the Lunar New Year festival, retail sales tend to show rather
F,Jq,;,{, Tt “/UH% e Jp;rﬂ Jfﬁl‘égri M5 - significant volatilities in the first two months of the year. The combined retail sales figures
for January and February are presented for ease of reference.
(2) T'%rFr By A T R R 53 NS, S R R (2) Figures in brackets refer to the percentage changes over the same period of the preceding year
and are calculated based on unrounded figures.
(3)‘ %“&T i% Usrﬂ T crlrﬁfr £ 2 ﬁJ[‘JEIfJ%,%HﬂJﬁz'ﬁﬂr'rJ °i§ﬂﬁxﬁﬁ (3) The figures for 'supermarkets' above do not include sales in supermarket sections of
E I fkl At I e department stores. Here are supplementary statistics that include such sales.

Fie fr?‘n&\ﬂhr‘l iyt e The underlined '5' denotes rounded up figure.
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Table 2: Value of retail sales by type of retail outlet, January to December 2004 rﬁ
HK$ #"IOH
%JF%F&J@H[] 2004 2004
Type of retail outlet 10 20 | 120 3 4 5 6 7 8 9 10 1 12* 1-12%
E) S P 18,219 | 14,340 | 32,559 | 15,495 | 15,653 | 16,473 | 15,589 | 16,256 | 15,558 | 14,960 | 15,864 | 15,168 | 18,023 || 191,599
All retail outlets
Sl > ORI R (G R 9E) 2179 | 1,633| 3812| 1,693| 1,741| 1,721| 1,638 | 1,654| 1,715| 1934| 2,007 | 1,859 | 1,953 || 21,727
Food alcoholic drinks and tobacco
(other than supermarkets)
ﬁ@“%@ﬁ([ﬁﬁwﬁgiﬁ«]@ 777 584 | 1,361 562 533 497 463 455 480 433 513 481 546 6,323
Fish, livestock and poultry, fresh or
frozen
FritE 132 113 245 158 183 203 203 199 190 176 181 142 155 2,034
Fruits and vegetables, fresh
Y R - PN R B 447 328 775 340 306 334 323 337 359 614 460 378 421 4,647
Bread, pastry, confectionery and
biscuits
Hra E 621 456 | 1,077 464 543 528 488 495 521 545 677 682 632 6,652
Other foodstuffs
(AL} Ff#b*"ﬂfl 202 152 354 169 176 159 162 168 165 168 176 175 200 2,071
Alcoholic drinks and tobacco
Gkl 2471 | 1,848 | 4,319| 2,002| 2,004| 2,195| 2,179 | 2,294| 2,252| 2,264 | 2,233| 2,155| 2,306 || 26,205
Supermarkets
I 491 395 886 459 473 535 542 529 483 465 459 426 454 5,712
Fuels

Note: Please refer to the last page of this table.
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Table 2: Value of retail sales by type of retail outlet, January to December 2004 (Continued) L
HK$ II|on
%JF%F&J@[H[J 2004 2004
Type of retail outlet 10 20 1 120 3 4 5 6 7 8 9 10 11 12* 1-12*
E%ZfEB?JEfE@?JFﬁ[I, 2535| 1,773 | 4,308| 1,820| 2,022| 2,262 | 1,714| 2,283 | 1,926| 1,683| 2,166| 2,005| 2,657 || 24,847
Clothing, footwear and allied products
g5213 2,063| 1531| 359 | 1566| 1,784| 1993 | 1.456| 1,974| 1587| 1,437 1903 | 1,694| 2,256 || 21,244
Wearing apparel
HEXE - E F%%J%Jff[! R Py AP 472 242 714 254 237 270 258 309 339 246 264 312 401 3,603
Footwear allied products and other
clothing accessories
= AT 2,783 | 2,328 | 5,111 | 3,197| 2,960| 2,802 | 2,688 | 2,639| 2,843| 2,842| 2,703| 2,599 | 2,787 || 33,171
Consumer durable goods
R 568 599 | 1,167 930 702 741 764 722 803 747 760 706 617 8,659
Motor vehicles and parts
FA By e T 1,348 | 1,148 | 2,495| 1,497| 1412| 1,255| 1,141| 1,153| 1,232| 1,279| 1,282| 1,210| 1,435 15,391
Electrical goods and photographic
equipment
(R A 588 339 927 414 437 419 375 400 407 413 363 393 405 4,951
Furniture and fixtures
FU P 53 T, 279 243 522 356 410 388 407 364 401 404 298 290 330 4,170
Other consumer durable goods, not
elsewhere classified
FrEF 2,094 | 1470 3564| 1334| 1,385| 1624| 1,391 | 1,590 | 1,528 | 1,417| 1,637 | 1,717| 2,292 19,480
Department stores
SRETE T~ SR Bl 2,116 | 1,929 | 4,046 | 2,028| 1,780| 2,136| 2,347 | 2,118| 1,842 | 1,788| 1,915| 1,912| 2,349 24,260
Jewellery, watches and clocks,
and valuable gifts

ﬁ:tF“ %z« LA RfUE G- e Note: Please refer to the last page of this table.

—
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Table 2: Value of retail sales by type of retail outlet, January to December 2004 (Continued) [t
HK$ million
:,sj—%ﬁﬂt%ﬂij[] 2004 2004
Type of retail outlet 10 20 1 120 3 4 5 6 7 8 9 10 11 12* 1-12*
e 3549 | 2964 | 6513| 2,962| 3,288 | 3,198| 3,090| 3,148| 2970| 2566 | 2,743 | 2,495| 3,223 || 36,197
Other consumer goods
ESA ﬂ/"bﬁﬂ 527 406 933 355 450 461 426 461 534 395 421 385 467 5,286
ooks, newspapers, stationery
and gifts
RIES 290 210 501 217 243 237 240 238 240 207 219 194 250 2,786
Chinese drugs and herbs
Ef&ﬁf”{r, 141 138 279 139 150 154 130 137 144 112 105 94 115 1,559
Optical shops
g%?’”“f“‘*’f#, 1464 | 1,134| 2598| 1,271| 1,280| 1,228 1,197 | 1,219| 1,137| 1,059 987 977 | 1,259 14,213
Medicines and cosmetics
iﬂl’*’ﬂ%ﬁ??}%?ﬁﬁ?#[ 1,126 | 1,076 | 2,202 981 1,165| 1,118 | 1,097 | 1,094 916 793 1,011 845| 1,131 12,353
Other consumer goods, not
elsewhere classified
%E‘Wﬁi IE“‘fl IPERET %ﬁ‘fﬁf @ 2,721 2,016 | 4,737 | 2,164| 2161| 2,381 | 2,349| 2,480 | 2424 2464| 2413| 2,344| 2,536 28,453
Supermarkets and supermarket sections
of department stores

5

N

(1) FHEEFDEFIRYE ] wﬁJ b > o BB RO R
FIJ};@FJ*J r:t”—fULlu | F pﬁﬁjégul | B o

() & THRER R wﬁ“fgﬁfﬁj H RS A O o AL AT
Hipu= #rh?ﬁﬁ Sl F pjwig‘:gbj[ 73 IF %éi uﬁkﬁg‘ Ay
4f'l “rif[‘g‘lﬁ,ﬁl’ b= % ﬁﬂ “Ecuzw jru T PSRRI &

'h@ﬁf";A ° J’} 'hﬁﬂ][‘r%f P ,I':IJ?'}" o pi- ijf[ {‘}
53 JEEL I 'ujﬁi‘ufﬁe&ﬂ%%:fd’ ORI e G sFAf ‘“I fﬁré ) |£I
Q,Jrlij 7k gy F"&i%j% Jqﬁﬁgﬁf}hﬁll - o

@)1 %g%j[ | tF[F [POBES T B A 06T 2 R G T R - iﬁﬂ[‘]ﬂﬂ

f” [\ V! ’[ | J

4 i ‘g L'ﬁ# h EfJIx |WHU?E’ TR I e TR R PR L

Notes: * Provisional figures.

(1) Affected by the timing of the Lunar New Year festival, retail sales tend to show rather
significant volatilities in the first two months of the year. The combined retail sales figures
for January and February are presented for ease of reference.

(2) The Monthly Survey of Retail Sales (MRS) covers retail establishments based on their
principal line of activity. Sales of establishments classified to the retail trade, however, might
have included, apart from retail sales, a minor portion of other types of sales, like wholesale
sales, etc. In MRS, only retail sales are included. On the other hand, establishments
classified to other trades, like the wholesale trade, may also have retail sales. These sales are
not included in MRS.

(3) The figures for 'supermarkets’ above do not include sales in supermarket sections of
department stores. Here are supplementary statistics that include such sales.

(4) The sum of individual items and the total shown might not exactly tally because of rounding.
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Table 3: Value of retail sales in supermarkets® by broad product category, January to December 2004 FIEpET

HK$ million
IS 2004 2004
Broad product category 1@ 29 | 1-29 3 4 5 6 7 8 9 10 11 12* 1-12*
Wﬂﬁ‘}‘{ﬂ}%{« C U IS R 367 345 712 374 391 448 431 445 435 426 409 392 415 4,877
ji.jt 7"—[}"-% \FFI’{I

Fresh/chilled meat, fish, seafood, fruit and
vegetables and frozen food

e ﬂ%llﬁbﬁri%' T fl(glﬁﬁ FF[! KR RAE 1,225 902 | 2,127 982 981| 1,063| 1,071| 1,2145| 1,124| 1,124| 1,078 946 | 1,105 12,746
H 1 )

Dairy products and eggs, non-alcoholic
drinks, rice and noodles and other foods

i @\Ff[! WATE] 457 255 712 277 269 292 312 307 311 334 345 422 364 3,944
Alcoholic drlnks and tobacco

i - TR fifr FE] fif > H e i 422 346 768 369 364 392 365 397 381 380 403 396 422 4,637
Personal care products, household goods and
other goods

A 2471 | 1848 | 4,319| 2,002| 2,004 | 2,195| 2,179| 2,294 | 2,252 | 2,264| 2233| 2,155| 2,306 26,205
Total
I?E%” ] Notes: * Provisional figures.
(1) FJF G puRe T EIJ?“ €1 R PR ﬁfi?f iilil (1) The figures for 'supermarkets' above do not include sales in supermarket sections of
department stores.
(2) FEFHDF iR J—'ﬁfb}f [?WJ & RUBRPTE [HfHf J%‘ Jt (2) Affected by the timing of the Lunar New Year festival, retail sales tend to show
il* FUPLEY » T P P [muf:@%gqﬂ I % rather significant volatilities in the first two months of the year. The combined
retail sales figures for January and February are presented for ease of reference.
(3) ity !Llyf* E FT“J Ao (A BHIET VR e e R R PSR (3) The sum of individual items and the total shown might not exactly tally because of

ELh e rounding.
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Table 4: Value of retail sales in department stores by broad product category, January to December 2004 FIEpET
HK$ million
B S 2004 2004
Broad product category 1o 20 | 1-20 3 4 5 6 7 8 9 10 11 12* 1-12*
SRR
Non-supermarket sections
,—ifﬁ[h : ﬂ@fﬁﬁﬁfﬁpu@??l 137 89 226 88 92 150 117 128 133 138 154 139 185 1,548
Food, alcoholic drinks and tobacco
Mg 784 517 | 1,301 421 454 510 435 517 490 407 485 572 807 6,401
Clothing and footwear
; eyl Ff[!' NES B[Bﬁ"tl?«iﬁ}“gwi,fl fafint | 195 145 340 138 153 180 162 168 163 151 182 178 205 2,020
i

Electrical appliances, furniture and
fixtures and other durable goods
B~ [ Fﬁ#ﬂv’ﬁii ] ﬁp 248 201 449 216 213 232 195 194 221 205 248 257 342 2,770
Proprietary medicines and supplies,
cosmetics and toilet requisites

SRETF AR S T 66 60 126 59 61 65 58 89 63 62 69 77 104 832
Jewellery, watches and clocks, and

valuable gifts

Ll T fifr EX Fﬁ#ﬂv’;ﬂ ,'uj:m#, 414 291 704 251 256 301 254 309 286 257 318 305 421 3,663

Travel and sports goods, household
goods and other goods

%ﬁz&[/ﬁf/fff @ 250 168 418 162 157 185 170 186 172 198 179 189 229 2,246
Supermarket sections®

E 2,094 | 1470| 3564 | 1334 1,385| 1,624| 1,391 | 1590 | 1528 1417| 1637| 1,717| 2,292 19,480
Total
ﬁ%t*%” 1 e Notes: * Provisional figures.
(1) FEHTaE FW“ fi £ lﬁﬁlf I?EYW ’ ”E—Qfﬂ??# EﬁF‘EE H YA 'JH'x (1) Affected by the timing of the Lunar New Year festival, retail sales tend to show
%lz{p*p SPER S T P ,jrp Jﬁﬁjég\ﬂ ) ¥ rather significant volatilities in the first two months of the year. The combined
retail sales figures for January and February are presented for ease of reference.
2 fﬁ’“&? tﬂf il ’@;E]i%’%~ &ETF& LFIT | 27 PFF# (T (2) Supermarket sections engage in the retail of general provisions including a variety of
foods as major items.
3 IF”’L'F“” E 7““" [ IPFTE OBl e i e R pARE (3) The sum of individual items and the total shown might not exactly tally because of

L o rounding.
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Table 5: Volume index of retail sales by type of retail outlet, January to December 2004 (Oct. 1999 - Sep. 2000 = 100)
%%F&J@HU 2004 2004
Type of retail outlet 10 20 1 120 3 4 5 6 7 8 9 10 11 12* 1-12*
TE| zrﬁ e 123.3 97.6| 1104 1069 | 1058| 110.6| 104.3| 109.6| 106.9| 101.7| 106.3| 100.7| 119.3 107.7
All retail outlets (+3.0) | (+11.3) | (+6.5) | (+9.0) | (+19.9) | (+15.7) | (+11.4) | (+8.3)| (+4.0)| (+7.8)| (+7.2)| (+6.9)| (+7.7) (+9.1)
Sl > ORI R (G R 9E) 132.1 98.2| 1151 | 101.6| 104.3| 1033 97.3 97.9| 1020| 113.8| 1185| 109.9| 1155 107.9
Food alcoholic drinks and tobacco (+1.7)| (+83)| (+44)| (-28)| (+0.7)| (-1L.7)| (03)| (21)| (-82)| (+5.7)| (-1.1)| (+0.5) | (+0.5) #
(other than supermarkets)
ﬁéwimﬁit?}fﬁwﬁgimﬁ 1525| 113.2| 1329| 1085 | 101.6 94.6 86.4 85.4 91.5 82.6 98.1 92.4| 1039 100.9
Fish, livestock and poultry, freshor | (+3.4) | (+6.8) | (+4.8) | (-15.8) | (-20.3) | (-22.9) | (-21.9) | (-20.4) | (-21.9) | (-19.1) | (-11.3)| (-12.5) | (-13.4) (-13.9)
frozen
FritE 59.6 50.0 54.8 70.4 86.0 97.3 95.9 90.0 86.3 73.5 80.8 62.7 70.0 76.9
Fruits and vegetables, fresh (-14.8) | (+6.5)| (-6.3)| (+7.4)| (+23.9) | (+23.4) | (+24.3) | (+19.3) | (+16.8) | (+13.4) | (+10.1) | (+3.5)| (+7.2) || (+12.3)
EEIN s A A 1493 | 109.6| 1294 | 113.9| 101.9| 1115| 1079| 1128| 120.1| 204.3| 152.6| 1256| 139.7 129.1
Bread, pastry, confectionery and (+6.1) | (+6.2) | (+6.1)| (+8.2) | (+14.4)| (+9.3)| (+4.5)| (+5.8)| (-13.5) | (+26.1) | (+3.6) | (+4.3)| (+6.9) (+6.9)
biscuits
E ‘T 132.4 96.4 | 1144 98.2| 1149 111.3| 1025| 104.3| 109.2| 1138| 140.4| 1415| 130.7 116.3
Other foodstuffs (-0.3) | (+14.1) | (#5.3)| (+0.4)| (-0.2)| (2.0)| (+7.7)| (+2.4)| (+2.0)|(+12.2)| (+0.6)| (+9.1)| (+8.5)|| (+4.2)
i@lzﬁﬁk#&@ﬁ'l 126.2 95.3| 110.8| 107.8| 112.2| 1024 | 101.7| 105.2| 103.8| 106.1| 110.4| 110.0| 126.9 109.0
Alcoholic drinks and tobacco (+5.1) | (+3.4)| (+4.4)]|(+16.8) | (+88.8) | (+73.5) | (+33.8) | (+16.1) | (+4.1)| (+4.9)| (+#6.7)| (+3.8)| (+7.0) || (+17.0)
@F‘ﬁkﬂjﬁi 118.6 88.1| 1034 95.3 95.5| 1045| 1043| 109.3| 107.7| 1076| 106.3| 102.1| 110.1 104.1
Supermarkets (+3.1) | (+46)| (+3.7)| (-55)| (-10.4)| (-05)| (+5.1)| (+6.2)| (+4.8)| (+7.9)| (+47)| (+63)| (+8.7)|| (+2.8)
A 67.6 53.9 60.7 62.6 64.0 713 71.8 70.8 63.5 60.9 59.7 55.6 60.0 63.5
Fuels (-8.2)| (+5.3)| (-27)| (-01)| (+1.5)| (+0.7)| (+1.0)| (-4.7)| (-6.7)| (-10.6) | (-13.6) | (-11.8)| (-4.7) (-4.6)

Note: Please refer to the last page of this table.
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Table 5: Volume index of retail sales by type of retail outlet, January to December 2004 (Oct. 1999 - Sep. 2000 = 100) (Continued)

%JF%F&J;%TH[] 2004 2004

Type of retail outlet 10 20 1 120 3 4 5 6 7 8 9 10 11 12* 1-12*

A ﬁﬁfﬁw"ﬂﬁ%ﬁ@ﬁfﬁg, 136.3 975| 1169 93.7 95.3| 1094 84.4| 1204 | 104.0 86.9| 106.4 94.1| 128.0 104.7

Clothing, footwear and allied products (+0.1) | (+4.7)| (+2.0)| (+7.5)|(+41.2)| (+20.2) | (+8.3)| (+10.2) | (+1.8)| (+2.7)| (+6.1)| (+85)| (+7.2) (+8.7)
g}z 128.1 97.7 | 1129 934 96.8 111.2 82.2| 120.5 99.0 85.3| 107.2 90.8| 1254 103.1
Wearing apparel (-1.6) | (+2.7)| (+0.3)| (+8.1) | (+41.1) | (+22.2) | (+9.0) | (+10.3) | (+1.9)| (+3.0)| (+5.6) | (+10.1) | (+7.0) (+8.8)
HERE ~ | RS if P AP 1852 | 96.6| 1409| 953| 863| 987| 97.8| 1200| 1340| 96.8| 1015| 113.7| 1435 114.1
Footwear, allied products and other | (+7.7) | (+18.1) | (+11.0) | (+4.2) | (+41.9) | (+8.9) | (+4.9)| (+9.2)| (+1.3)| (+1.2)| (+8.8)| (+1.1)| (+8.1) (+8.1)
clothing accessories

]T”ULE'J‘IF‘]EP'FEIEI 135.0 1154 | 1252 | 166.5| 152.8| 142.2| 1354 | 131.8| 1446 1440| 1365| 131.6| 1405 139.7

Consumer durable goods (+9.3) [ (+17.6) | (+12.9) | (+27.6) | (+27.2) | (+16.2) | (+21.6) | (+16.2) | (+18.7) | (+19.1) | (+18.1) | (+17.7) | (+13.5) || (+18.6)
SH IS 86.8 98.7 928 | 1635| 117.2| 1224| 1256 | 1165 1323| 1215| 1218 111.0 96.9 117.9
Motor vehicles and parts (-30.6) | (-2.1) | (-17.8) | (+47.3) | (+30.0) | (+31.1) | (+45.4) | (+22.5) | (+38.7) | (+29.7) | (+25.9) | (+42.5) | (+16.9) || (+23.1)
%%E“E%U/%Eﬁ 1734 | 1486| 161.0| 205.0| 1936| 167.7| 150.0| 150.9| 164.8| 170.3| 172.2| 165.2| 189.5 170.9
Electrical goods and photographic | (+27.6) | (+26.6) | (+27.1) | (+30.0) | (+35.6) | (+17.9) | (+24.5) | (+22.3) | (+21.9) | (+21.5) | (+22.2) | (+18.0) | (+18.4) || (+23.9)
equipment
f’%:‘é.’“[a‘ﬁ%_l%iﬁf 142.1 79.5| 110.8 99.7| 102.3| 100.6 90.7 97.2| 100.0| 100.0 87.8 95.4 97.8 99.4
Furniture and fixtures (+32.5) | (+29.0) | (+31.2) | (+5.6) | (+6.7)| (+7.0)| (+1.4)|(+14.8)| (+8.0) | (+13.1) | (+12.0)| (+0.4)| (-9.3)|| (+9.5)
%53 ifEFUULE'JiF‘]”‘E?Fﬁ[!, 109.9 956 | 102.7| 1416| 163.9| 156.1| 164.3| 146.8| 162.6| 163.8| 120.6| 118.2| 1344 139.8
Other consumer durable goods, not | (+4.5) | (+16.7) | (+9.9)| (+6.7)|(+16.1)| (+15)| (+4.2)| (41)| (-3.1)| (+5.2)| (-2.1)| (+1.7)]|(+14.5) (+4.5)
elsewhere classified

FrEF 150.8 | 106.7 | 128.7 93.9 958 | 112.1 96.8| 112.0| 110.7| 100.1| 1146| 118.2| 1585 114.2

Department stores (+6.1) [ (+15.7) | (+9.9) | (+6.1)| (+31.0) | (+17.7)| (+5.3)|(+13.8) | (+4.1)| (+7.7)|(+13.5)| (+3.9)| (+8.6) || (+10.3)

SRETE G~ SR ?IFJ%J?’J 88.1 81.5 84.8 85.3 72.9 92.5| 100.2 89.5 78.2 74.6 79.1 78.3 95.1 84.6

Jewellery, watches and clocks, (-8.7) | (+12.5) | (+0.4)| (+8.8) | (+72.1) | (+63.2) | (+30.4) | (+5.5)| (-1.7)| (+2.1)| (+4.2)| (+0.8)| (+5.3) || (+12.2)

and valuable gifts

PR T AR

Note: Please refer to the last page of this table.
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Table 5: Volume index of retail sales by type of retail outlet, January to December 2004 (Oct. 1999 - Sep. 2000 = 100) (Continued)

%%F&ﬁ%ﬂiju 2004 2004
Type of retail outlet 10 20 1 120 3 4 5 6 7 8 9 10 11 12* 1-12*
e 1232 103.3| 113.3| 103.2| 1142| 111.0| 1.074| 109.6| 103.1 89.1 95.1 86.3| 111.7 104.8
Other consumer goods (+6.0) [ (+13.9) | (+9.5) | (+8.2) | (+20.8) | (+19.1) | (+8.6) | (+7.7)| (+1.4)| (+4.3)| (+5.6)| (+6.9)| (+8.2) (+9.1)
SN i 98.0 75.7 86.8 66.0 83.8 85.9 79.3 85.7 98.8 72.7 775 70.8 85.9 81.7
ooks, newspapers, stationery (+0.9) | (+1.3)| (+*1.1)| (-3.2)| (*2.2)| (*26)| (-0.2)| (+3.0)| (49| (57| (79| (+1.1) # (-0.9)
and gifts
fligk 114.6 82.6 98.6 85.0 95.5 92.9 93.7 93.5 93.4 80.8 84.4 74.9 96.4 90.6
Chinese drugs and herbs (-10.5) | (+3.4)| (-5.1)| (95| (77| (-92)| (-11.7) | (-11.0) | (-18.4)| (-19.9)| (-20.8) | (-12.6) | (-8.8) (-11.7)
B 106.7 | 104.1| 1054 | 104.6| 1125| 1139 96.4| 1014 | 106.7 82.9 77.7 68.8 84.3 96.7
Optical shops (-2.3) | (+10.9) | (+3.8) | (+3.8) | (+41.4) | (+27.1)| (-1.0)| (-3.7)| (-36)| (-45)| (-5.3)| (6.5 | (-4.0 (+3.9)
SEPI [“REH 1524 | 118.0| 1352| 1325| 1329| 128.0| 1253| 128.1| 119.8| 111.4| 103.8| 1028 | 132.6 124.0
Medicines and cosmetics (+14.0) | (+16.3) | (+15.0) | (+13.6) | (+17.3) | (+24.3) | (+9.8) | (+9.4)| (+6.2) | (+10.0)| (+9.9) | (+9.5)| (+8.0) || (+12.3)
EPE A STRIAT 112.1| 107.5| 109.8 97.6| 1158| 110.9| 108.7| 108.8 91.6 78.8| 100.1 83.5| 111.8 102.3
Other consumer goods, not (+5.2) [ (+19.0) | (+11.4) | (+11.1) | (+40.2) | (+28.2) | (+18.2) | (+14.9) | (+6.7) | (+12.0) | (+17.1) | (+13.9) | (+18.5) || (+16.9)
elsewhere classified
Gt ] F T R P8R fﬁffr'r @ 123.3 90.8| 107.1 97.1 96.8| 106.6| 105.7| 111.2| 109.3| 1104 | 108.1| 104.4| 113.9 106.5
Supermarkets and supermarket sections (+4.2) | (#55)| (+4.7)| (-5.0)| (-9.8)| (-05)| (+4.7)| (+6.3)| (+45)| (+8.0)| (+5.0)| (+6.0)| (+8.9) (+3.1)
of department stores

-

RRY e .

# A BEITL 0,05 V] -
) r;,#EAJﬁ*IFx g1l ] lﬁf'l Fiffiin - srbups IR T

3 1]
F' J£k| FIHEr

fiY @FJ*J

P F]

PR
prr ﬁqﬁéﬁhpr 1» °

%“}S‘Tﬁi “5\7’47 rJTFTrE“,' i)

® JF,#EJ%EQH NSRS A
) ?%r‘ [ 3T 5 [ ERORET 5T o > A
[ T T

4t et 7t
L

Notes: * Provisional figures.
# Denotes change within +0.05.

(1) Affected by the timing of the Lunar New Year festival, retail sales tend to show rather
significant volatilities in the first two months of the year.

for January and February are presented for ease of reference.

(2) Figures in brackets refer to the percentage changes over the same period of the preceding year

and are calculated based on unrounded figures.

(3) The figures for 'supermarkets' above do not include sales in supermarket sections of
Here are supplementary statistics that include such sales.

department stores.

The underlined '5' denotes rounded up figure.

The combined retail sales figures
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Table 6 : Movement of total retail sales volume, October 2003 to December
2004
RS S ﬁ“[*r%%fﬂgfﬂ

Original Series Seasonally Adjusted Series

=EE N
= [l F P
Compared with the
3 months ending

2 ES] NG
= RghT o) = E
Year-on-year 3 months ending

=77 rate of change e e CPE
Year/Month (%) Year/Month Year/Month Rate of change (%)®*
2003 10 +4.7 2003 10 2003 7 +4.9
11 +5.2 11 8 +2.8
12 +5.8 12 9 +2.8
2004 1 +3.0 2004 1 10 +1.3
2 +11.3 2 11 +3.5
3 +9.0 3 12 +3.6
4 +19.9 4 2004 1 +6.4
5 +15.7 5 2 +3.1
6 +11.4 6 3 +2.2
7 +8.3 7 4 -0.9
8 +4.0 8 5 -1.6
9 +7.8 9 6 -2.0
10 +7.2 10 7 -0.5
11 +6.9 11 8 +2.1
12 +7.7* 12 9 +3.2*
Bl R o
Provisional figures.
AR E _J%f}‘l TJ [y = l[*;}jf | S5l = FJ]5 I Jfﬁ?j%ﬁ*ﬂp JRFRIL e e iﬂ
Z;%E‘*g A= ﬁH [ pa= (k| Rl mjmig e T R K Il [ B o e

FRT I E] R JeE ][R | SRR R ORI 1 5T o -

The rate is calculated by comparing the monthly average index for the 3-month period ending the month in question
with that for the preceding 3-month period, e.g. the rate for the 3 months ending Dec. 2003 is the percentage change
of the average monthly index for Oct., Nov. and Dec. 2003 over the average monthly index for Jul., Aug. and Sep.
2003.

e ﬁ“[*i‘ﬁfﬁl@fﬂﬂ W Rl R f ‘PL".I'TE o Tt ?giféﬂjpl ’ ﬁ B F gt A FT =
.z*rpj- = i J-lj_ﬂ ﬁ*[i%ﬁzggfﬂ

Seasonally adjusted series may be revised as more data become available. For retail sales index, the seasonally
adjusted series for the preceding three years are revised each year when the figures for January become available.

5 SEN Elgjlrﬁﬂc&%’/gy lfﬁ"‘lﬁ'ﬁ*‘
The underlined '5' denotes rounded up figure.

-15-
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Chartl: Value mdex of total retail sales

(= Jufefui A Fl =2 Hmas e P 2 7 5 E0E=100)
(Monthly average of October 1999-September 2000=100)

[HEEA e (iR
150 Value Index Value Index 150
140 FI[ L — FURET —_ uf%ﬂ;rﬂnﬁzﬁﬁﬂ { 140
Key Original series Seasonally adjusted series
130 | 4 130
120 | 1 120
110 110
100 100
90 90
80 | 1 80
70 | 170
0 :l’ ! ! /I 0
12/01 3/02 6/02 9/02 12/02 3/03 6/03 9/03 12/03 3/04 6/04 9/04 12/04
. E
F R R
Chart 2 : Volume inde of total retail sales
(= Jefeeir A H = 2 FHFT AP 2]  HiREr=100)
(Monthly average of October 1999-September 2000=100)
HeE s ek
Volume Index Volume Index
150 150
140 K[ D e FURRET — S AR 1 140
Key Original series Seasonalry adjusted series
130 4 130
120 120
110 110
100 100
90 90
80 | 1 80
70 [ 1 70
o L T,
12/01 3/02 6/02 9/02 12/02 3/03 6/03 9/03 12/03 6/04 9/04 12/04
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Survey methodology
Survey coverage

The Monthly Survey of Retail Sales
covers all retail establishments in Hong
Kong.

See Appendix for description of the
coverage of each type of retail outlet.

Sample design

A rotational replicate sample design
is adopted.

Under this design, retail
establishments are first stratified by type and
then by employment size.  Within each
stratum, a given number of replicates are
created.

Sample size in each replicate is
determined by Neyman’s Allocation based
on variability in sales value.

For each month, three replicates are
used, with one new replicate rotated in and
one old replicate rotated out. A total of
around 3000 retail establishments are thus
selected for enumeration for each reference
month.

Data collection

For each survey round,
questionnaires are mailed to sampled
establishments. Data are mainly collected by
post, supplemented by  face-to-face
enumeration and verification as necessary.

-17 -
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TIRlI%

Coverage of di

qu‘d&ﬁé
Appendix
# [ﬁ:‘? EH”H‘HE} f—ﬁﬁ[ﬁl

ferent types of retail outlets

:F% r;% X
Type of retail outlet

W AR
Coverage

PR LU rﬁﬁ, AR

Fish, livestock and poultry, fresh or frozen

;{9?9?73/ L}[\]’ﬁ’jf LZ’;F[ N ]ﬂj?);ﬁ: é’f’} Y rﬁ*iif Z’;F[]gjz,‘s—é[ﬂ
Retail outlets selling fish, other sea products I|vestock and poultry, fresh or
frozen.

Fruits and vegetables, fresh

PR IR Y -

Retail outlets selling fresh fruits and vegetables.

PETIN S-r N A

Bread, pastry, confectionery and biscuits

e R BB BHIZ - IR B B R B -
Retail outlets selling bread and cakes confectionery, biscuits, cookies and egg
rolls.

{9 Qg 4 2% e - - ek é*Ff’{,L" I]?F? ;gtz"gg—&)pr“gg 'ILJF‘L?}’:‘FTB * [’ﬂjgj@ o
Other foodstuffs R IR Ak T Y R 5
ﬁ KE PLFF#IFI qu%lfp

Groceries of general provisions, groceries of Chinese provisions and retail
outlets selling fish and other sea products, dried or preserved; meat, roasted,
dried or preserved; rice; noodles and rice sticks; bean curds and bean products;
eggs; tea leaves and other foodstuffs.

(Eli%lﬁf\‘f’{ b)‘ﬂ‘l?] jp‘@f&f@j—'\’:ﬁ#luﬁﬁgl[ N ﬂ:)—ﬁ"’l"}y Jpﬂqu— I;»F?

Alcoholic drinks and tobacco Retail outlets selling alcohollc drinks gnd tobacco, cigarettes and cigars.

G T

Supermarkets Supermarkets.

] B 5 HOPNET T I R TSR B -

Fuels Petrol filling stations and retail outlets selling coal, coke, charcoal, firewood and
petroleum products, like kerosene and L.P. gas, etc.

TR Ej%ffktv’?*f* S EEIRAE ~ U~ PO RIS 2 PR RS

Wearing apparel = EJF SR
éouthue shops and retail outlets selling garments, sportswear, evening dresses,
fur clothing and accessories like gloves, hats and leather belts, etc.

HERE - f rﬁgig bJEI EEXZIEIE R - ¢ s BT AP RERT T‘@JFFF F[jzrg e

Footwear, * allied products and other | Retail outlets selling footwear, fabrics, tailoring accessories and other clothing,

clothing accessories footwear and allied products.

R It el O R RS OR R -

Motor vehicles and parts Retail outIets selling motor vehlcles motor-cycles and accessories and parts,
etc.

P B %t?t‘ﬁg‘:a*” HISD (B BES Ol IR 9T ) ~ g M%ﬁ/a‘ RAE R B LR

Electrical goods and photographic lﬁ?

equipment Re{all outlets selling household electrical appliances (except machinery and

office equipment and appliances), mobile phones and photographic equipment
and supplies.

BT

Furniture and fixtures

(R RIEEER ~ R BHEST R Fg i e

Retail outlets selling furniture and fixtures, mattress and kitchen cupboards, etc.

- 18-
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%TLF% il
Type of retail outlet

Rl
Coverage

B B
Other consumer durable goods, not
elsewhere classified

TR FE S A RAT (RS SRR ) 5 R e
by g o %ﬁﬂvﬁ P TSR -
Retail outlets selling computer equipment; musical instruments; office

machines, appliances and equipment (except furniture and fixtures); scientific
and professional instruments and apparatuses; sewing machines and parts and
other consumer durable goods.

Freizepl

Department stores

Freizcple
Department stores.

SRETF I - B (T

sl

SHH SRR RO BRI SRR 3 f%?é“pﬁ%—*%é[

Jewellery, watches and clocks, and | f¥ -
valuable gifts Goldsmith shops, jewellery, jade and precious stone shops, valuable gifts shops,
watch and jewellery shops and retail outlets selling watches and clocks, etc.
HE LR, HEN @"s%ﬁﬁbfihqﬁhgﬁﬂ

Eooks newspapers, stationery and gifts

etall outlets selling books, newspapers, stationery, gifts and novelties, etc.

Fl 18k
Chinese drugs and herbs

FH8E ~ B3R F[l?\‘ﬁ‘}%ﬁ?ﬁﬁﬂgﬁl@aﬁﬁé’,ﬁﬂ °
Retail outlets selling Chinese drugs and herbs, medicated liquors for body
injuries, Chinese medicines and tonic wines, etc.

P
Optical shops

EEL%? [
Optical shops.

Pt l’“’*’ﬁﬁ#{
Medicines and cosmetics

PO (“PERETEVE B -
Retail outlets selling medicines and cosmetics, etc.

EIRES T
Other consumer goods,
classified

not elsewhere

Ijlgl[HI YT [taj J/ - ;;ﬁu,:;ipgl;ﬁgﬁ Fﬁ[}[,jh BTN
FIT”E& | 2 ; PYEE b]:f.ﬂf_ ; |§:7‘ b?i,p%‘; 32:;‘15”7%‘)&!73,%9“
4‘@%bﬂﬁ'ﬁiﬂ§$“bﬁfm# e ehgion s prgpvge
FEM -

Reﬁail outlets selling records and recording tapes; handbags and luggage; sports

goods; toys; household linen; carpets and rugs; blinds and curtains; cooking and
kitchen utensils, other than electrical; earthenware and glassware; hardware and
metalware; flowers and plants and other consumer goods.

-19-
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Means of Obtaining Publications

e T Rt
and Other Statistical Products

of the Census and Statistics Department

Ao B

DOERAR R Fﬁiﬁ%&'ﬂ%@ﬁ%‘;ﬁj (it
http://www statisticalbookstore.gov.hk) & 1[4 -
T 2R TR o R IPape ™ SV AT el E

ES« A& ETH, ﬂﬂﬁ”? Uil ﬁ; JE[E TR .
F“, oo F OB B ?{ A if’JT
(http://www.statisticalbookstore.gov.hk) % I'| 'fL FF?

Froid=A 2y 'FEPI ff1aE Félj\ BV FUREZE [P o
[5G 000
(http://www.isd.gov.hk/chi/bookorder.htm) & E'f HIFl
57 TR JJ‘J ﬁ}? FL[E*JI SE a7 FL

K R = e i e e S e
R R A

ﬁdr@ﬂ%é'}h EAl I | %”ﬁ\ H,l%‘gﬂ ro-
HA [ FHAIESD) * MRS Gt
http://www.esd.gov.hk) -

Fl?ﬁﬁ’ﬁﬁ%ﬂ%\ ?‘J “Aﬁ [ FLE
S WD

RaeN

—

[T
PR

SRS

AT B R R RO E éBEE%TF‘ B
@WQEFMW%UHW% HA w%@iﬁp
Ig_[ jﬂ;ﬁgwq HiEpgepu Y EIF\/@EEI ) [pil EE
P o J@%ﬁwﬂﬁﬂwﬁfﬂﬁvﬂ@@ﬁ&
http://www.info.gov.hk/censtatd/chinese/prod_serv/
forms_index.html) -

@ l’;él I:[ [
PR A B
W AR A
PR AR EE [ YA
F“fﬁ : (852) 2582 3025
[ il : (852) 2827 1708

1 SRBI R EEPH S RS e PR

HI RIS FIPE A T 2 i wf<%%ﬁ@@
fer ) 2004ﬁ%§ﬂjp%§ej7hﬁ‘“%§) 2R
o ﬂ—“ﬁ*ﬁéiﬂ%gﬁﬁﬁﬂﬁn A 0 IR
B A - F;%EF%?r (et eI G > R M
o ﬁstﬁgfjﬁiﬁm gﬁgﬂ@g“g{‘gpfgg Fﬁ ;g;ﬁn;f@a
FU RO o B ) ) R B ]

Online Purchase

Internet users may purchase the publications online at the
“Statistical Bookstore, Hong Kong” (Address:
http://www.statisticalbookstore.gov.hk) with payment
made instantly. Download versions of the publications
purchased are available for immediate downloading
while print versions purchased will be delivered by mail.

Download versions of statistical publications can be
purchased at 75% of their original prices exclusively at
the online Statistical Bookstore
(http://www statisticalbookstore.gov.hk). Print versions
if purchased online are also offered a discount, at 85% of
their original prices at the Statistical Bookstore as well as
the Government Bookstore
(http://www.isd.gov.hk/eng/bookorder.htm).

Apart from publications, download versions of statistical
tables containing more detailed statistics than those in
publications and CD-ROM products are also available for
sale. The Statistical Bookstore is hosted on the ESD
portal (Address : http://www.esd.gov.hk) together with
other public services.

Promotional offers are available for selected publications
on the Statistical Bookstore from time to time. Please
visit the Bookstore for details of the offers.

Mail Order Service

A mail order form for ordering or arranging subscription
to print versions of the publications is available in most
publications of the Census and Statistics Department. It
may be completed and sent back together with a cheque
or bank draft covering all necessary cost and postage.
The order form is also available for downloading from
the website of the Department (Address
http://www.info.gov.hk/censtatd/eng/prod_serv/
forms_index.html).

Sales Centre

Publications Unit

Census and Statistics Department

19/F Wanchai Tower

12 Harbour Road, Wan Chai, Hong Kong
Tel. : (852) 2582 3025

Fax : (852) 2827 1708

Print versions of the publications and CD-ROM products
(including the CD-ROM version of the 2004 Edition of
An Outline of Statistical Development) are available for
purchase and can be collected on the spot at the Unit.
The Unit also accepts orders for download versions of
publications and statistical tables, which will be
delivered online. It provides a comfortable reading area
where users may browse through various publications of
the Department on display. Free publications of the
Department are also available for collection.
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Fré & & g'g IRETRA T - FHE G
Subscription Form (Applicable to print versions only)
Report on Monthly Survey of Retail Sales 2004 Issues

g Fﬁﬁp | T A jﬁqd?r‘ 4z To: Distribution Services Statistics Section
JE SRR o Census and Statistics Department
A - 19/F, Chuang’s Hung Hom Plaza,
L**ﬁﬁﬁfmuf‘ﬁﬁbﬁmﬁn 83 Wuhu Street, Hung Hom, Kowloon, Hong Kong
1 (852) 2802 1258 | E! : (852) 2123 1036 Tel. : (852) 2802 1258 Fax : (852) 2123 1036
i rjﬁ,gh JM (O p -V )9E - Please tick (V) in the appropriate box (CJ). (H7 HKS)
5% % EE I N T
1 FPIZ fiwt No. of Total
T £ Price per | Local postage | Total price| issues amount
Title of Publication copy | (A&@E) @ (b) @x(®)
1)
Es L,:)E%h iéﬁa‘? i ﬁ#i‘@‘ iBf 3 t:ﬂ FARY T T
[] W A 2 CRA S ) 7.0 3.0 10.0 12 120.0
Report on Monthly Survey of Retail Sales, 2004
January to December 2004 (total 12 issues)
3}(%’1 ETHER ) w‘uar_%‘%* = FEPIEE
% zrl?“' F_ _ )
|:| 7.0 3.0 10.0
Report on Monthly Survey of Retall Sales, 2004
to 2004 (total issues)
f,?r Total
EE=T Dl BN 1A T 7o Rl g
I enclose a cheque (No. ) of HK$ for the payment of the above order.

B RECHRG SRR TSR

P\lote Cheque should be crossed and made payable to ‘'The Government of the Hong Kong Special Administrative Region' or "The Government of the
HKSAR'.)

=7

Fi% ] Subscriber's Information

o

1% €, Name : %1%‘ #/%8 Name of organization :
I & Title of post : - Address :
ﬁ[ﬁflﬂ Department:

’Flr,;ﬁﬁ Tel.:
[l e Fax : F It Date :
5t = Rir gy b Major type of business of organization:

O &N %7 B, Import/export trade
zﬂ% #7 b ¥ Retail trade

%!lﬁi’ Manufacturing
?fﬁfp’{%ﬁEducaﬂonal institution
RN ﬁ?%ﬁf— Others, please specify

FHAI ([ “%7E1) Type of readers (more than one choice allowed) :

;ép‘lﬁi’ Construction

SR~ & 9% H Financing, insurance and real estate

’f?r M [4l355% Business services

A T*F“ 1 it~ 4755 Community, social and personal services

oooao
oooag

O %! Manager A jf%’?ﬁ‘ﬁ[i * £1 Marketing / promotional personnel

| ?F’?F fﬂ-‘deF Analyst / researcher O F5)  ~fiEHE] Teaching staff / lecturer

? =% Student o s ﬁﬁi {#] Others, please specify

o ks IZ%IIHIJTvpe of subscriber :

O %fﬁOrganlzatlon O % *Individual

f’ﬂ(ﬂ?} e A G?;J%"F’q H F[PopvEeRl? Do you want to receive promotional materials of other publications of this department?

O kL Yes O A No MRS
=k (1) IFERA] ﬂ[ﬁ?ﬂi i Eﬂ ?JL Ho FRHIA I > - f EJ“EW?H HUEEE - 2 FHPIE EFp EW‘?UERDH’??&J’% 37 - i/[lﬁ'f:fﬁaﬂ i

r\lotes A % |5 (ﬁ F fi iﬁwﬁu"@(%a?['ﬁ 1 (http://www.statisticalbookstore.gov.hk)
This refers to the price of the print version. Apart from print version, please note that download version is also available for subscription at HK$5.3
per issue for 2004 series. For arranging subscription to download version, please visit the online “Statistical Bookstore, Hong Kong”
(http://www.statisticalbookstore.gov.hk).

2 %E?Eé ! ?TE BRIl ﬁﬁ?ﬁ?ﬂ’ﬁi;ﬁ“ﬂ'@ﬂ?ﬁ%%&@f%zf/h‘?iﬁjip °
For mailings to addresses outside Hong Kong, please do not send in a cheque now. The required postage will be advised upon receipt of order.

®3) 7 E B{JEF,;@ ¢ﬁlrﬂ £ SBR[ ?H' P P rm@ mlffi=¢ By (F”FT’ (852) 2842 8844 fI¥ (852) 2842 8845 - [ﬁlfy e @ (852)
5

98 7482) -

For arranging subscription to more than one copy per issue with the same title, please consult the Information Services Department about the required
local postage. (Tel.: (852) 2842 8844 or (852) 2842 8845, Fax: (852) 2598 7482).
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The information provided herein will only be used for processing your order of publications and will not be disclosed to parties which are not involved in the
subscription of these publications. You may seek access to or correction of the information by addressing your request to the Data Controlling Officer, Census and
Statistics Department, 21/F, Wanchai Tower, 12 Harbour Road, Wan Chai, Hong Kong.






