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General observations

1. According to the Monthly Survey of
Retail Sales, the value of total retail sales in
March 2008, provisionally estimated at $22.6
billion, increased by 20.0% over a year earlier.
After netting out the effect of price changes over
the same period, the volume of total retail sales
increased by 13.0% in March 2008 over a year
earlier.

2. The revised estimate of the value of total
retail sales in February 2008, at $22.8 billion,
increased by 9.5% over February 2007, while
the volume of total retail sales increased by
4.4%. This came after an increase of 23.2% in
value or 17.6% in volume in January. It should
be noted that retail sales tend to show greater
volatility in the first two months of a year due to
the timing of the Lunar New Year, against the
background that the local consumer spending
normally attains a seasonal high immediately
before the Festival. For the first two months of
2008 combined, retail sales increased by 16.4%
in value or 11.0% in volume from a year earlier.

3. Taking the first quarter of 2008 together,
total retail sales increased by 17.5% in value or
11.6% in volume over the same period a year
earlier.

4. Analysed by type of retail outlet and
comparing March 2008 with March 2007, the
volume of sales of motor vehicles and parts
increased the most, by 29.0%. This was
followed by sales of electrical goods and
photographic equipment (+22.1% in volume);
wearing apparel (+19.0%); furniture and
fixtures (+16.9%); miscellaneous consumer
goods (+15.7%); footwear, allied products and
other  clothing  accessories  (+13.2%);
commodities in department stores (+11.5%);
jewellery, watches and clocks, and valuable
gifts (+10.7%); commodities in supermarkets
(+4.9%); miscellaneous consumer durable
goods (+4.7%); fuels (+4.7%); and food,
alcoholic drinks and tobacco (+0.7%).

5. Based on the seasonally adjusted
series, the volume of total retail sales increased
by 0.7% in the first quarter of 2008 compared
with the preceding quarter.
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6. These retail sales statistics are primarily
intended to measure the sales receipts in respect
of goods sold by local retail establishments, for
gauging the short-term business performance of
the local retail sector. They cover consumer
spending on goods but not on services.
Moreover, they include spending on goods by
visitors in Hong Kong but not by Hong Kong
residents outside Hong Kong. Hence they
should not be regarded as a comprehensive
indicator of overall consumer spending. In this
context, it may be noted that the share of
consumer spending on services in overall
consumer spending has been increasing over
time.

7. Users interested in the trend of overall
consumer spending should refer to the quarterly
series of private consumption expenditure
(PCE), which is a major component of the
Gross Domestic Product. Compiled from a
wide range of data sources, PCE covers
consumer spending on both goods (including
goods purchased from all channels) and
services by Hong Kong residents whether
domestically or abroad.

8. The volume of retail sales is derived
from the value of retail sales after adjusting for
price changes. The relevant components of the
Consumer Price Index are used as deflators.

9. Statistics on retail sales by type of
retail outlet released in this report are outlet
statistics, not commodity statistics. Hence, for
example, statistics on "clothing, footwear and
allied products™ do not relate to the total sales
of clothing, footwear and allied products, but to
the total sales in those shops selling such
commodities either as the principal items or the
only items. Sales figures for those outlets may
therefore  include  other  commodities.
Conversely, some sales of clothing, footwear
and allied products may have been subsumed in
the sales figures for other outlets (such as
supermarkets, where some minor clothing and
footwear items are also available).
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10. With the existing outlet classification,
the overlapping of commodity coverage among
the different outlet types should not be
considerable in most cases. However, for
department stores, because of the very nature of
their operating characteristics, overlapping with
the other outlet types is much greater in terms
of commodity coverage. Care should be taken
about this when interpreting the sales statistics
in this report.

11. Table 1 presents the value index of
retail sales for all retail outlets and by type of
retail outlet from April 2007 to March 2008.
The value index is compiled with the average
monthly value index of retail sales from
October 2004 to September 2005 taken as 100.

12. Table 2 presents the value of retail
sales for all retail outlets and by type of retail
outlet from April 2007 to March 2008.

13. Table 3 presents the value of retail
sales in supermarkets by broad product
category from April 2007 to March 2008.

14, Table 4 presents the value of retail
sales in department stores by broad product
category from April 2007 to March 2008.

15. Table 5 presents the volume index of
retail sales for all retail outlets and by type of
retail outlet from April 2007 to March 2008.
The volume index is compiled with the average
monthly volume index of retail sales from
October 2004 to September 2005 taken as 100.

16. Table 6 shows the movement of the
volume of total retail sales in terms of the year-
on-year rate of change for a month compared
with the same month in the preceding year
based on the original series, and in terms of the
rate of change for a three-month period
compared with the preceding three-month
period based on the seasonally adjusted series.

17. Chart 1 and 2 depict, respectively, the
movements of the value and volume indices of
total retail sales from March 2005 to March
2008 and the seasonally adjusted indices from
March 2005 to March 2008.
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el D HEFEIZ D FE D R I R R (C FFEA H2 D F%T 59 = 100)
Table 1: Value index of retail sales by type of retall outlet, Apr|(2007 to March 2008 (Oct 2004 Sep. 2005 = 100)
%JFEIF;?J;:FIH” 2007 2008 2008
Type of retail outlet 4 5 6 7 8 9 10 11 12 1-12 1@ 20 1-20 3* 1-3*
zjr E I 114.0 121.7 118.2 126.6 122.5 116.2 123.4 120.5 149.2 122.6 152.6 135.3 143.9 134.2 140.7
AII retall outlets (+3.2) | (+10.2) | (+14.3) | (+14.3) | (+15.2) | (+15.8) | (+16.8) | (+19.5) | (+16.9) | (+12.8) | (+23.2) | (+9.5) | (+16.4) | (+20.0) | | (+17.5)
Sl > ORI S (] BRIt 110.0| 110.2| 101.8| 1058| 111.2| 1294 | 1283| 1225| 131.6| 116.6| 139.6| 120.8| 130.2| 1232 127.8
Food, alcoholic drinks and tobacco (+6.6) | (+3.6) | (+6.2)| (+6.2)| (+7.3)| (+15.1)| (+0.1)| (+10.3)| (+9.8)| (+7.4)|(+20.6)| (-4.5)| (+7.5) | (+15.6) (+9.9)
(other than supermarkets)
R L LZ%Ibﬁ’f A 114.5 107.3 102.2 95.7 105.7 1104 123.9 119.8 133.6 116.7 152.0 138.0 145.0 1415 143.8
Fish, livestock and poultry, freshor | (+12.3) | (-0.6) | (+9.4)| (+4.1)| (+4.1)| (+22.3)| (+9.0) | (+16.0) | (+9.1) | (+8.8)|(+22.3)| (-3.8)| (+8.3)| (+18.8) (+11.6)
frozen
Frie 109.2 116.7 112.0 123.5 122.0 104.1 114.7 84.4 93.1 102.9 103.9 76.7 90.3 108.0 96.2
Fruits and vegetables, fresh (+1.0)| (+1.4)| (-6.8)| (+7.3)| (+6.5)| (0.7)| (+3.9)| (+2.4)| (+5.0)| (+1.8)|(+14.8)| (+11.4)| (+13.3)| (+12.5) || (+13.0)
LU i N i 90.0 97.2 88.3 93.2| 100.8| 193.8| 122.1| 105.7| 122.1| 110.7| 1135| 116.1| 1148| 1016 110.4
Bread, pastry, confectionery and (+5.6) | (+1.4)| (+0.9)| (-0.9)| (+4.1)| (+21.5)| (-23.8)| (+6.6) | (+4.1)| (+2.8)|(+13.8)| (-5.3)| (+3.3)| (+9.8) (+5.2)
biscuits
I*?fﬁl 114.5 117.1 102.2 109.8 112.7 107.6 138.2 140.6 138.0 119.2 147.4 106.6 127.0 115.3 123.1
Other foodstuffs (+1.8) | (+6.2)| (+9.5)| (+7.8)| (+7.6)| (+6.5)| (+10.2)| (+6.7) | (+12.4)| (+8.1) | (+21.1)| (-14.6) | (+3.0)| (+11.5) (+5.5)
igliﬁéj’zfﬁ#,w@ﬁ'l 128.0 119.1 120.0 133.0 135.5 134.7 134.6 143.6 161.5 133.9 168.9 167.7 168.3 157.6 164.7
Alcoholic drinks and tobacco (+14.0) | (+14.2) | (+11.5) | (+18.6) | (+21.7) | (+17.2) | (+9.5) | (+21.0) | (+17.6) | (+15.1) | (+29.2) | (+16.3) | (+22.4) | (+29.5) | | (+24.6)
*éﬁ?&ﬂjfﬁ 102.6 111.3 111.3 116.1 116.2 117.2 116.4 112.0 120.4 112.2 122.4 125.6 124.0 117.4 121.8
Supermarkets (+1.6) | (+5.3)| (+6.2)| (+6.2)| (+8.3)| (+11.2) | (+6.9)| (+8.6)| (+8.3)| (+5.9)|(+16.9)| (+9.2)| (+12.9)| (+13.7) || (+13.2)
S 111.9 122.8 110.9 111.2 119.6 112.9 118.9 118.7 140.4 116.2 1354 119.2 127.3 135.0 129.9
Fuels (-41)| (-1.2)| (-1.0)| (-26)| (+4.4)| (+3.6)| (+6.4)| (+14.0)| (+14.2) | (+2.5) | (+19.0) | (+12.2) | (+15.7) | (+26.7) | | (+19.3)

Note: Please refer to the last page of this table.
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Table 1: Value index of retail sales by type of retail outlet, Aprilr2007 to March 2008 (Oct. 2004 - Sep. 2005 = 100) (Continued)

%Jﬁfgﬂz;mu 2007 2008 2008

Type of retail outlet 4 5 6 7 8 9 10 11 12 1-12 1@ 20 1-20 3* 1-3*

A~ BRI E | RS 113.3| 125.6| 108.1| 142.1| 116.0| 1021 | 1256| 122.8| 167.7| 1247| 163.7| 149.7| 156.7| 1327 148.7

Clothing, footwear and allied products (+3.8) | (+16.6) | (+20.6) | (+16.0) | (+16.6) | (+16.0) | (+18.6) | (+24.7) | (+14.9) | (+15.9) | (+23.0) | (+14.5) | (+18.8) | (+21.8) (+19.7)
Tk 118.2 | 129.7| 107.3| 143.2| 1122 101.8| 1295| 1223| 165.7| 1247| 1557 | 149.1| 1524| 136.1 147.0
Wearing apparel (+4.4) | (+17.5) | (+20.9) | (+15.5) | (+15.9) | (+15.6) | (+18.4) | (+25.4) | (+13.9) | (+15.8) | (+21.4) | (+16.6) | (+19.0) | (+22.8) | | (+20.1)
HERE ~ F R 5 Py APl 84.1| 101.4| 1134 1355| 1389| 103.8| 102.1| 1255| 180.3| 124.4| 211.7| 153.1| 1824| 1127 159.2
Footwear, allied products and other | (-1.1) | (+10.4) | (+19.0) | (+19.1) | (+20.2) | (+18.5) | (+20.5) | (+21.0) | (+20.9) | (+16.4) | (+30.8) | (+3.8) | (+17.9) | (+15.1) | | (+17.2)
clothing accessories

R 117.6 | 1158 | 1194 | 121.9| 132.0| 1225| 1187| 1160| 131.2| 118.0| 1289 | 110.1| 1195| 140.8 126.6

Consumer durable goods (+2.7) | (+11.5) | (+22.5) | (+27.1) | (+17.7) | (+11.5) | (+21.1) | (+23.9) | (+23.1) | (+14.0) | (+22.8) | (+13.0) | (+18.1) | (+18.3) (+18.2)
R 130.3| 138.9| 1505| 143.3| 157.1| 1304 | 1471 | 1457| 1427| 133.4| 1413| 1153| 1283| 161.8 1395
Motor vehicles and parts (+6.7) | (+22.1) | (+33.2) | (+53.3) | (+16.2) | (+3.9) | (+28.8) | (+41.3) | (+37.7) | (+20.8) | (+25.5) | (+45.0) | (+33.6) | (+31.4) | | (+32.7)
FErR I Y 1143 | 106.5| 105.6| 116.0| 126.8| 121.6| 121.6| 1121| 138.9| 117.1| 127.8| 120.6| 124.2| 143.0 130.4
Electrical goods and photographic (+4.9) | (+9.1) | (+23.7) | (+25.8) | (+26.3) | (+18.0) | (+21.2) | (+21.3) | (+21.5) | (+15.1) | (+25.2) | (+6.1) | (+15.2) | (+12.9) | | (+14.3)
equipment
(5! 1186 | 106.4| 110.3| 1185| 116.0| 126.2 90.8| 1095| 124.4| 1133| 151.6| 1009 | 126.3| 136.1 129.5
Furniture and fixtures (+4.4) | (+9.3) | (+17.4) | (+9.3)| (+7.8) | (+13.5) | (+10.3) | (+16.4) | (+19.1) | (+11.1) | (+22.6) | (-4.0)| (+10.4) | (+23.2) | | (+14.6)
ELFS 55 R BT 1024 | 1153| 119.2| 1035| 1188 105.0 80.1 75.3 83.6 94.3 78.7 67.4 73.1 92.6 79.6
Other consumer durable goods, not | (-15.8) | (-0.8) | (+1.9) | (+2.9)| (+2.9)| (+25 | (+95)| (25| (-1.3)| (-3.1)| (+1.7)|(+10.5)| (+5.6)| (+2.7) (+4.5)
elsewhere classified

Freicql 100.2 | 123.2| 112.4| 1206 1189 111.6| 121.3| 140.1| 1835| 1240| 1553 | 141.1| 1482| 1204 138.9

Department stores (+1.3) | (+10.3) | (+15.9) | (+9.4) | (+11.7) | (+16.0) | (+16.3) | (+26.7) | (+13.9) | (+12.7) | (+23.3) | (+11.9) | (+17.6) | (+16.3) | | (+17.2)

FREIE 180 ~ S EF I 1150 | 1415| 149.9| 148.7| 140.1| 139.0| 150.1| 141.1| 1942| 1452| 200.3| 163.6| 181.9| 162.2 175.3

Jewellery, watches and clocks, (+1.1) | (+19.8) | (+23.0) | (+26.1) | (+37.3) | (+34.7) | (+41.7) | (+28.3) | (+29.6) | (+24.6) | (+30.3) | (+12.4) | (+21.6) | (+30.9) | | (+24.3)

and valuable gifts

e ﬁgfﬁéf?’!j?%ﬁ'flﬁ B e

Note: Please refer to the last page of this table.
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Table 1: Value index of retail sales by type of retall outlet, Apr|Ir2007 to March 2008 (Oct. 2004 Sep. 2005 100) (Continued)

%JFEIFF‘QJ@[H[J 2007 2008 2008

Type of retail outlet 4 5 6 7 8 9 10 11 12 1-12 1@ 20 1-20 3* 1-3*

H f”iiﬁjfé(ﬁfﬁ[![ 128.7 123.9 1216 | 1304 120.2 99.5 112.1 103.9 135.6 121.2 163.9 143.1 153.5 136.4 147.8

Other consumer goods (+5.6) | (+7.0) | (+9.1) | (+10.1) | (+11.0) | (+12.2) | (+16.4) | (+16.1) | (+15.2) | (+11.0) | (+23.6) | (+7.9) | (+15.7) | (+19.8) (+17.0)

HE AR b?gfﬁ{h 118.3 116.2 111.0| 1248 1354 91.9 112.2 91.1 114.8 111.5| 138.9 103.6 121.2 108.2 116.9
ooks, newspapers, stationery (+2.7) | (+6.5) | (+5.8)| (+7.4)| (+5.1)| (+1.5)| (+9.5) | (+7.4)| (+10.3)| (+5.8) | (+12.1) | (+11.7) | (+11.9) | (+2.3) (+8.8)

and gifts
Fl12& 124.2 117.9 127.0| 135.6 128.9 119.6 128.7 110.1 155.6 126.4 | 1674 129.3 148.4 117.3 138.0
Chinese drugs and herbs (+9.2) | (+8.5) | (+16.9) | (+31.5) | (+18.0) | (+25.4) | (+29.8) | (+24.9) | (+25.9) | (+20.0) | (+36.6) | (-9.5) | (+11.8) | (+12.3) | | (+11.9)
FEL%FFF, 134.9 141.9 138.7 137.5 129.5 104.6 104.7 104.9 122.5 1259 | 137.2 150.6 143.9 149.9 145.9
Optical shops (+12.1) | (+20.3) | (+35.4) | (+24.6) | (+12.6) | (+12.3) | (+20.3) | (+32.1) | (+28.8) | (+21.6) | (+18.4) | (+2.8)| (+9.7)| (+16.4) || (+11.9)
PR l'“‘*ﬁﬁ#l 123.7 1145 109.7| 123.0 1151 99.6 97.2 102.9 125.1 115.2 154.8 136.6 145.7 130.6 140.7
Medicines and cosmetics (+5.1) | (+7.9)| (+5.8)| (+7.7)| (+8.3)| (+9.5)| (+11.4)| (+11.7)| (+8.3)| (+8.3)|(+16.9)| (+8.3)| (+12.7) | (+15.1) (+13.4)
Nl S0 Z?Eif‘ﬁ'f"#, 138.4 | 136.2 1356 | 138.6 116.6 97.7 125.2 108.7 152.5 130.0| 186.1 168.2 177.2 156.5 170.3
Other consumer goods, not (+5.6) | (+4.8)| (+9.1)| (+8.3)| (+15.2) | (+16.7) | (+20.7) | (+20.8) | (+20.2) | (+12.6) | (+32.5) | (+10.6) | (+21.1) | (+33.0) | | (+24.5)
elsewhere classified

% AT FIET N fill ML J%'&T i%ﬁ)ﬁf @ 103.2 113.3 1124 116.3 116.1 119.6 1171 113.6 124.4 113.6| 1245 129.0 126.7 118.3 123.9

Supermarkets and supermarket sections (+1.2) | (+6.1)| (+7.0)| (+5.6)| (+7.8)| (+12.5)| (+6.8)| (+9.2)| (+85)| (+6.1)|(+17.7)| (+8.8)| (+13.0) | (+14.5) || (+13.5)

of department stores ©

Hi%l ¥ BER Notes: * Provisional figures.
# A @i 10.05 V[ o # Denotes change within +0.05.
1) F rré ST FW“ flid 7] EJ o l??lzd BT R R PR AR T SR [
E*J IR F,;&l J*ﬁj T 2 . volatilities in the first two months of the year.

February are presented for ease of reference.
(2) frisT B e B b AR 1 5) S o AR S O PR FERT
are calculated based on unrounded figures.
3+ ?F'J{&m B'OpUgeE T cufgﬁ ET 2RI o Jv;q jﬁ,ﬁ IR o ;,Fj\_[n ﬁguf =i

Bl T ek stores. Here are supplementary statistics that include such sales.

B AT EE RS 7 v E R e The underlined '5' denotes rounded up figure.

(1) Affected by the timing of the Lunar New Year festival, retail sales tend to show rather significant
The combined retail sales figures for January and

(2) Figures in brackets refer to the percentage changes over the same period of the preceding year and

(3) The figures for 'supermarkets' above do not include sales in supermarket sections of department
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Table 2: Value of retail sales by type of retail outlet April 2007 to March 2008 rﬁ
HK$ #"IOH
%%F&J&THU 2007 2008 2008
Type of retail outlet 4 5 6 7 8 9 10 1 12 112 | 1@ 20 [ 120 | 3 1-3*
zjr E I 19,191 | 20,484 | 19,901 | 21,314 | 20,621 | 19,554 | 20,776 | 20,290 | 25,119 {247,719 | 25,686 | 22,770 | 48,455 | 22,597 71,053
AII retall outlets
Sl > ORI S (] BRIt 2,061 | 2,064 | 1,907 | 1,981| 2,084| 2424| 2403| 2,295| 2466| 26,221 | 2,615| 2,263| 4,878| 2,308 7,185
Food, alcoholic drinks and tobacco
(other than supermarkets)
PR - _um@%bﬁ‘f [A| % 602 564 537 503 555 580 651 629 702 | 7,354 798 725| 1,523 744 2,267
Fish, livestock and poultry, fresh or
frozen
Frie 182 195 187 206 203 174 191 141 155 2,059 173 128 301 180 481
Fruits and vegetables, fresh
LU i N i 366 395 359 379 410 787 496 429 496 | 5,396 461 472 933 413 1,346
Bread, pastry, confectionery and
biscuits
1R fﬁl 677 693 605 650 667 636 818 832 817 | 8,466 872 631 | 1,503 682 2,185
Other foodstuffs
iglﬁfﬁ’ﬁ#w}\?ﬁ'l 235 218 220 244 248 247 247 263 296 2,946 310 307 617 289 906
Alcoholic drinks and tobacco
G 2,332| 2531| 2530| 2,638| 2,641| 2,664| 2645| 2545| 2,736| 30,603| 2,781 | 2,855| 5,636| 2,669 8,305
Supermarkets
S 2 560 615 555 557 599 565 595 594 703 6,978 678 597 1,274 676 1,950
Fuels

Note: Please refer to the last page of this table.
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Table 2: Value of retail sales by type of retail outlet, April 2007 to March 2008 (Continued) pﬁma
HK$ {Ilion
%%F&@HU 2007 2008 2008
Type of retail outlet 4 5 6 7 8 9 10 11 12 1-12 1@ 20 1-20 3* 1-3*
T#’d\ﬁﬁfﬁw?ﬁs}f@#, 2543 | 2818| 2426| 3,188| 2,602| 2,280| 2818| 2,755| 3,763 | 33,565| 3,673| 3,358| 7,030| 2,978 10,008
Clothing, footwear and allied products
g5213 2274 | 2,494 | 2,064| 2,756| 2,158| 1958| 2,492| 2,354| 3,187 | 28,797 | 2,996 | 2,868| 5,865| 2,618 8,483
Wearing apparel
E@?}fﬁﬂéﬁ%@}ﬂfﬁ[}[%ﬂ Fo A Popielf 269 324 362 433 444 332 326 401 576 | 4,768 676 489 | 1,166 360 1,526
Footwear, allied products and other
clothing accessories
o= T 3,346 | 3,294 | 339 | 3466| 3,755| 3,485| 3,376| 3,298| 3,730| 40,287 | 3,666| 3,130| 6,796 | 4,005 10,801
Consumer durable goods
R 949 | 1,012| 1,096| 1,044| 1,144 950 1,071| 1,062| 1,039| 11,663| 1,029 840 | 1,869 | 1,179 3,048
Motor vehicles and parts
FHAN By T 1557 | 1450| 1,438| 1,580 1,727| 1,656| 1656| 1,527 | 1,891| 19,145| 1,741| 1,643| 3,383 | 1,947 5,330
Electrical goods and photographic
equipment
ERE T 493 442 459 493 482 525 378 455 517 | 5,652 630 420 | 1,049 566 1,615
Furniture and fixtures
HE 53 R IS 346 390 403 350 402 355 271 255 283 | 3,827 266 228 494 313 807
Other consumer durable goods, not
elsewhere classified
TrEzFl 1,729 | 2,124| 1939| 2081| 2,051| 1,924| 2092| 2416| 3,165| 25654| 2,679| 2,434| 5113| 2,076 7,188
Department stores
SRETFIER S BT 2,489 | 3,061| 3,244| 3,218| 3,031| 3,008| 3,248 | 3,0562| 4,202| 37,710| 4,334 | 3540 7,874| 3,509 11,383
Jewellery, watches and clocks,
and valuable gifts

R R R AR T

—
—

Note: Please refer to the last page of this table.
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Table 2: Value of retail sales by type of etalloutlet Apr|I2007to March 2008 (Continued) [t
HK$ million
%JFEIFF‘QJ;%TH[J 2007 2008 2008
Type of retail outlet 4 5 6 7 8 9 10 11 12 1-12 1@ 20 1-20 3* 1-3*
H i 4130| 3976| 3904 | 4,185| 3,859| 3,194| 3598| 3,334| 4,353| 46,700| 5,261 | 4,594| 9,855 | 4,378 14,232
Other consumer goods
EC AN b?ﬁ’#, 554 544 520 585 635 430 526 427 538 6,270 651 486 1,136 507 1,643
ooks, newspapers, stationery
and gifts
HIE'S 302 287 309 330 313 291 313 268 378 | 3,688 407 314 721 285 1,006
Chinese drugs and herbs
EEL%’FW 177 186 182 181 170 137 137 138 161 1,983 180 198 378 197 575
Optical shops
%ff’”“lw‘*ﬁﬁl 1,511 1,398 1,340 1,502 1,405 1,216 1,187 1,256 1,528 | 16,887 1,890 1,669 | 3,559 1,595 5,154
Medicines and cosmetics
EUE A ST RIAT 1586 | 1561| 1553| 1,588| 1,336| 1,119| 1435| 1,245| 1,748| 17,873 | 2,133 | 1,928 | 4,061| 1,794 5,854
Other consumer goods, not
elsewhere classified
G F 2RI P8R i%ﬁ)ﬁf @ 2552 | 2803| 2,782| 2876| 2873| 2960| 2,897 | 2,811| 3,079| 33,740| 3,080| 3,191 | 6,272 | 2,928 9,200
Supermarkets and supermarket sections
of department stores ©

ﬁﬁ% N TS Notes: * Provisional figures.
(1) Hegrax Fxﬁx flst *] Ei*f' FYW A R PR [ ] Sy I LR o (1) Affected by the timing of the Lunar New Year festival, retail sales tend to show rather significant
RN el R g Fm F' J%‘“ T E NI CE volatilities in the first two months of the year. The combined retail sales figures for January and
February are presented for ease of reference.
(2) E%‘ & &l 35}11 EIRE 3, B e Y IJFE ’f&%ﬁ?ﬁ b s RLIF T2 (2) The Monthly Survey of Retail Sales (MRS) covers retail establishments based on their principal line
IR ,pwg.u lmiiﬁplﬂu SY MR ﬁffl J’ﬁe‘-"ﬁ%‘{'* ufﬁjér['%fhﬂ_l‘d',fll ’ of activity. Sales of establishments classified to the retail trade, however, might have included,
Iiﬁ? —ifjﬁ £ ﬁﬁr S Jlf[: JpuH |%:F[H[Jp i £ va}kgﬁﬁfh o .i S apart from retail sales, a minor portion of other types of sales, like wholesale sales, etc. In MRS,
ﬁcfﬁ‘ P I[J upf}. FIHIE o bl- HE o B Zéyi L E ﬁ’mi{’p B ﬁﬁr only retail sales are included. On the other hand, establishments classified to other trades, like the
b YR Jﬂrriﬁ |£Ilﬂﬂ%ﬁj i ERLT 6’71@ :u}ﬁﬁr 1@5& J;ﬁﬁ wholesale trade, may also have retail sales. These sales are not included in MRS.
TFTe
3)! F TR R Euﬁ[ LET Y RIP P8R Jl%ﬁﬂﬁﬂ o i?jéﬁxj?{ Efiﬁ?r (3) The figures for 'supermarkets' above do not include sales in supermarket sections of department
5\7’4 » IR stores. Here are supplementary statistics that include such sales.

(4) (s “'#*j h F;f.ilx IV E okl e o i AR F | o (4) The sum of individual items and the total shown might not exactly tally because of rounding.
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Table 3: Value of retail sales in supermarkets(l) by broad product category, Apr|I 2007 to March 2008 FIEpET
HK$ million
E g‘_’.lf,[g,fg:;g 2007 2008 2008
Broad product category 4 5 6 7 8 9 10 11 12 1-12 1@ 200 ] 129 3* 1-3*
PHEERATRS AR U u@zﬁgl?ﬁ C R 435 478 498 511 496 495 478 437 476 | 5,562 449 462 911 477 1,387
R A,
Fresh/chilled meat, fish, seafood, fruit and
vegetables and frozen food
f“i%@ﬁbﬁﬂ%l N fil EREER, ~ o R AE e 1,125| 1,223 | 1,215| 1,283| 1,266| 1,291 | 1,263| 1,232 | 1,284| 14,725| 1,347| 1,358| 2,705| 1,268 3,973
el
Dairy products and eggs, non-alcoholic drinks,
rice and noodles and other foods
(p;t?p‘é)\ﬁbm?l 359 385 382 397 420 414 428 418 475 | 4,871 474 545 | 1,019 428 1,447
Alcoholic drinks and tobacco
ER =2 Fﬁ#' ~ FER] fﬁ[h%’fiﬂ P ”.H 415 445 436 447 458 463 476 459 502 | 5,445 512 490 | 1,002 496 1,498
Personal care products, household goods and
other goods
At 2,332 2531 | 2530| 2,638| 2641| 2664 | 2645| 2545 2,736 | 30,603 | 2,781 | 2,855| 5,636 | 2,669 8,305
Total
I?E%”? * Eﬁﬁf@(ﬂ’ Notes: * Provisional figures.
(1) FJE GR OB SR T  I PEER ] I - (1) The figures for 'supermarkets' above do not include sales in supermarket sections of
department stores.
(2) FEIEFFIRY [E‘F A J—'ﬁﬁl I‘f?ﬂ’ TR BT Eﬁ Sii=7% RS A (2) Affected by the timing of the Lunar New Year festival, retail sales tend to show rather
ﬂJ LR > TP b“ Hﬁfhé§ﬂ Mo significant volatilities in the first two months of the year. The combined retail sales

(3) FIP DA ™ R+ T OB e e

figures for January and February are presented for ease of reference.
(3) The sum of individual items and the total shown might not exactly tally because of
rounding.
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Table 4: Value of retail sales in department stores by broad product category, April 2007 to March 2008 FIEpET
HK$ million
ER I 2007 2008 2008
Broad product category 4 5 6 7 8 9 10 11 12 1-12 | 1@ 20 1 120 | 3+ 1-3*
?,%ﬁﬁﬂ/éﬁlﬁ/?ﬂﬁ
Non-supermarket sections
U~ TR 99 120 115 120 127 132 140 134 201 | 1,559 183 191 374 147 522
Food, alcoholic drinks and tobacco
g 570 710 653 736 680 574 657 780 | 1,102 | 8,561 972 798 | 1,770 635 2,405
Clothing and footwear
TP I~ ST BT LR P [P 196 224 229 205 172 173 195 235 321| 2,778 177 246 423 216 639

Electrical appliances, furniture and fixtures
and other durable goods

P (7P Fﬁglwi’ﬁ?i It 293 336 301 365 380 334 365 439 583 | 4,322 457 394 851 413 1,264
Proprietary medicines and supplies,
cosmetics and toilet requisites

SR S B 76 116 102 117 131 118 117 129 204 | 1,445 143 137 280 115 394
Jewellery, watches and clocks, and valuable
gifts

WS RERT R i~ 3 = fifr > H f”ﬂff’dfﬁ[h 275 347 288 298 329 297 367 433 411 | 3,853 448 332 779 290 1,070

Travel and sports goods, household goods
and other goods

@ﬁz&[/ﬁﬁfflf @ 220 272 252 238 232 296 251 266 343 | 3,138 299 336 635 259 895
Supermarket sections®

AT 1,729 | 2,124 | 1939| 2,081| 2,051| 1,924 | 2,092 | 2416 | 3,165| 25,654 | 2,679 | 2,434| 5113 | 2,076 7,188
Total
ﬁ%t%”i * FREE Notes: * Provisional figures.
(1) FEFEFDF i ﬂﬁfh [?Ewd TR E?F = A=A (1) Affected by the timing of the Lunar New Year festival, retail sales tend to show rather
*prlfﬁ@gw TIPS F] Hf,ﬂlﬁfb el %15 significant volatilities in the first two months of the year. The combined retail sales
figures for January and February are presented for ease of reference.
(2) Gl ﬁﬁﬁf @irg REETL - FE) 278 Al e F;lﬁfh Eiff - (2) Supermarket sections engage in the retail of general provisions including a variety of foods
as major items.
3)F lﬁ”’“@f* h ;j%ll o [t E OB e T ISR A POUSRER E L (3) The sum of individual items and the total shown might not exactly tally because of

rounding.
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For CEFCE MR ORI H)F%Fﬁ?ﬁﬂﬂ%ﬂww%ﬁﬁfﬁﬂf( FEMEFA 22 FFIF ] = 100)
Table 5: Volume index of retail sales by type of retail outlet, April 2007 to March 2008 (Oct 2004 - Sep. 2005 100)
%JFEIF&J&THU 2007 2008 2008
Type of retail outlet 4 5 6 7 8 9 10 11 12 1-12 1@ 20 1-20 3* 1-3*
zjr E I 110.7 117.9 114.3 122.9 119.6 111.7 116.8 112.2 138.7 118.0 141.7 126.3 134.0 1245 130.8
AII retall outlets (+1.7)| (+9.4) | (+12.8) | (+12.1) | (+12.7) | (+13.0) | (+13.1) | (+15.3) | (+12.5) | (+10.1) | (+17.6) | (+4.4)| (+11.0)| (+13.0) (+11.6)
Sl > ORI S (] BRIt 105.6 | 105.6 95.3 98.2| 1015| 1175| 1.146| 109.8| 116.1| 108.2| 1194 99.8| 109.6| 1023 107.2
Food, alcoholic drinks and tobacco (+2.2) | (-0.3)| (+1.7)| (+0.7)| (0.1)| (+*5.7)| (95| (-0.3)| (-0.7)| (+0.9)| (+6.0)| (-16.7)| (-5.7)| (+0.7) (-3.7)
(other than supermarkets)
PHER Llfgﬂvﬁf [A| % 107.6 | 100.3 90.9 82.4 89.0 919| 1014 98.1| 1055| 101.9| 116.1 959| 106.0| 103.2 105.0
Fish, livestock and poultry, freshor | (+8.6)| (-4.7)| (+1.2)| (-6.2)| (99| (+43)| (-75 | (-23)| (-7.3)| (-1.3)| (-1.4)| (-25.1)| (-13.8)| (-5.8) (-11.3)
frozen
Frie 95.6 104.5 94.7 105.7 100.5 82.0 92.0 71.2 79.8 88.1 83.9 55.0 69.5 82.9 73.9
Fruits and vegetables, fresh (-80)| (22)| (65| (+7.9)| (+6.4)| (-11.8)| (9.4)| (-7.0)| (29| (47)| (-2.1)| (-111.0)| (5.8)| (-0.8) (-4.0)
) RREE - PEIN P Bt 87.3 94.2 85.2 89.9 96.7| 183.8| 1147 99.1| 1150 106.0| 101.3| 104.1| 1027 90.4 98.6
Bread, pastry, confectionery and (+2.2) | (-1.8)| (29| (47| (05| (+15.3)| (-28.4) #®| (11| (-16)| (+41)| (-127)| (-5.1)| (+0.6) (-3.5)
biscuits
I”Jf“fu 111.0| 1129 97.5| 103.8| 1054 99.1| 126.2| 1276| 122.2| 1122| 1292 91.8| 1105 97.9 106.3
Other foodstuffs (-24)| (+1.7)| (+43)| (+15)| (+0.2)| (-2.2)| (+05)| (-3.1)| (+0.1)| (+1.6)| (+83)| (-23.8)| (-7.8)| (-2.6) (-6.3)
igliﬁéj’(#,w@ﬁ'l 132.1 123.1 124.1 137.1 136.5 135.6 135.2 144.3 162.0 136.4 169.4 168.2 168.8 158.4 165.3
Alcoholic drinks and tobacco (+9.2) | (+9.8) | (+10.6) | (+17.4) | (+18.7) | (+14.1) | (+6.0) | (+17.1) | (+14.5) | (+13.2) | (+26.1) | (+13.7) | (+19.6) | (+26.7) | | (+21.8)
%J?&ﬂjiﬁ 102.1 110.7 109.5 113.5 112.6 112.6 1115 107.0 114.5 109.7 115.5 116.5 116.0 107.8 113.2
Supermarkets (-0.3)| (+4.3)| (+4.8)| (+41)| (#5.7)| (+7.3)| (+2.6)| (+4.1)| (+3.0)| (+3.4)|(+10.6)| (+0.8)| (+55)| (+4.9) (+5.3)
S 109.9 114.7 102.8 102.2 109.8 103.1 106.5 102.7 119.2 107.7 114.2 100.6 107.4 111.7 108.8
Fuels (+1.2) | (+15)| (+1.1)| (-14)| (+4.9)| (+1.0)| (+0.4)| (+36)| (+2.2)| (+1.8)| (+4.6)| (-53)| (-0.3)| (+4.7) (+1.3)

Note: Please refer to the last page of this table.
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Table 5: Volume index of retail sales by type of retail outlet, April 2007 to March 2008 (Oct 2004 - Sep. 2005 = 100) (Continued)

%%F&J&THU 2007 2008 2008

Type of retail outlet 4 5 6 7 8 9 10 11 12 1-12 1@ 20 1-20 3* 1-3*

Bl ﬁ%ﬁﬁ“ﬂﬁéfﬁﬂfﬁ#l 102.3 115.5 100.5 136.0 114.7 97.5 113.7 105.7 149.4 116.5 154.7 147.4 1511 125.0 142.4

Clothing, footwear and allied products (-1.2) | (+11.5) | (+15.3) | (+8.9) | (+10.7) | (+12.4) | (+14.6) | (+22.8) | (+13.0) | (+10.2) | (+21.8) | (+13.9) | (+17.8) | (+18.2) (+17.9)
El32S 105.1 117.8 98.5 135.1 109.2 95.3 1154 102.4 143.2 114.5 143.3 145.2 144.3 126.7 138.4
Wearing apparel (-1.3) | (+11.8) | (+14.9) | (+7.3)| (+8.9) | (+10.5) | (+13.9) | (+22.3) | (+10.3) | (+9.1) | (+18.7) | (+16.0) | (+17.3) | (+19.0) | | (+17.8)
HESE - 2 TJ"%‘JFF 73'* P A Paiel fF 85.3 101.3 112.2 141.2 148.0 110.6 103.6 125.6 186.6 128.0 223.3 161.1 192.2 114.7 166.4
Footwear, allied products and other | (-0.4) | (+9.4) | (+17.9) | (+19.6) | (+19.7) | (+23.4) | (+20.2) | (+25.7) | (+27.0) | (+16.4) | (+35.1) | (+3.7) | (+19.9) | (+13.2) | | (+18.3)
clothing accessories

o= T 130.7| 130.3| 133.7| 137.8| 150.8| 139.6| 1356 131.6| 149.8| 133.0| 146.1| 126.6| 1364 | 1614 144.7

Consumer durable goods (+8.0) | (+17.4) | (+28.8) | (+33.7) | (+24.2) | (+17.1) | (+26.9) | (+28.1) | (+27.5) | (+19.8) | (+27.1) | (+17.1) | (+22.3) | (+21.6) (+22.0)
SH ST 136.1 145.5 155.6 148.2 162.0 133.6 150.1 148.8 146.8 137.8 145.4 118.2 131.8 166.9 1435
Motor vehicles and parts (+11.0) | (+27.3) | (+37.4) | (+56.8) | (+16.7) | (+4.1) | (+28.8) | (+41.5) | (+37.9) | (+22.8) | (+26.3) | (+44.3) | (+33.8) | (+29.0) | | (+31.9)
%%S“J%‘E‘é%ﬁ'ﬁ 134.8 128.9 128.3 142.6 158.1 151.8 153.1 141.2 173.6 142.8 160.2 151.9 156.0 181.7 164.6
Electrical goods and photographic | (+12.6) | (+18.3) | (+34.6) | (+37.5) | (+38.1) | (+28.6) | (+32.7) | (+31.3) | (+31.2) | (+25.4) | (+34.4) | (+14.4) | (+23.9) | (+22.1) | | (+23.2)
equipment
EN E[a“:'“@‘%fg{ 118.1 105.3 109.4 117.5 116.0 124.6 88.6 105.9 120.7 112.0 146.0 97.8 121.9 1294 124.4
Furniture and fixtures (+1.3) | (+6.1) | (+14.2) | (+7.3)| (+6.9) | (+11.1) | (+6.4) | (+10.3) | (+13.2) | (+7.8) | (+18.9) | (-6.8)| (+7.1)| (+16.9) || (+10.3)
% o) Z%WE'HF'J\%?FE#I 118.2 133.7 138.6 121.2 139.6 121.7 92.0 87.2 96.4 109.0 90.9 78.3 84.6 107.2 92.1
Other consumer durable goods, not (-79)| (+5.9)| (+8.3)| (+9.4)| (+9.5)| (+7.9)| (+14.0)| (+0.9)| (+1.2)| (+3.1)| (+3.5) |(+13.4)| (+7.9)| (+4.7) (+6.6)
elsewhere classified

FIET il 99.1 121.3 1115 120.6 119.8 1111 118.0 132.0 174.4 122.3 150.3 139.6 145.0 116.8 135.6

Department stores (-0.3) | (+8.9) | (+15.0) | (+7.8)| (+9.1)| (+16.2) | (+16.0) | (+24.6) | (+10.4) | (+10.8) | (+19.6) | (+8.4) | (+13.9) | (+11.5) | | (+13.2)

SRETE G~ R ?1?1 st 94.4 117.3 124.2 122.1 113.0 109.9 117.2 106.4 146.4 117.3 147.4 118.3 132.9 115.1 126.9

Jewellery, watches and clocks, (-4.8) | (+21.0) | (+17.5) | (+20.0) | (+32.0) | (+25.6) | (+27.7) | (+14.1) | (+16.0) | (+15.9) | (+12.5) | (-3.0)| (+5.0)| (+10.7) (+6.7)

and valuable gifts

R R R AR T

—

Note: Please refer to the last page of this table.
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For CEFEFCE MR ORI ?%F%FQ?EHUE‘UJJF”%EEI?W( FEIEA 22 FFFJE] = 100) B

Table 5: Volume index of retail sales by type of retail outlet, April 2007 to March 2008 (Oct 2004 - Sep. 2005 = 100) (Continued)

%JFEIF;@J@H[J 2007 2008 2008

Type of retail outlet 4 5 6 7 8 9 10 11 12 1-12 1@ 20 1-20 3* 1-3*

* f”iiﬁjfé'ﬁfﬁ[h 125.3 120.0 117.7| 126.7 116.7 95.9 108.2 99.6 130.1 1174 | 156.4 135.8 146.1 128.6 140.3

Other consumer goods (+3.3) | (+4.6) | (+6.7)| (+7.8)| (+7.6)| (+10.3)| (+15.3) | (+14.5) | (+13.4) | (+8.5) | (+21.5)| (+5.8)| (+13.7) | (+15.7) (+14.3)

HE AR b?gfﬁ{h 116.7 114.8 110.1| 123.2 133.7 89.1 108.4 86.8 108.7 109.2 131.6 98.3 114.9 102.3 110.7
ooks, newspapers, stationery (-04) | (+3.5)| (+3.8)| (+5.0)| (+2.6)| (-0.7)| (+7.0)| (+35)| (+55)| (+3.0)| (+7.3)| (+7.3)| (+7.3)| (-2.3) (+4.2)

and gifts
Fl12& 118.2 111.9 1194 | 1273 120.5 111.3 118.9 101.3 141.2 118.7 150.6 116.0 133.3 104.7 123.7
Chinese drugs and herbs (+5.2) | (+4.7) | (+12.0) | (+25.0) | (+12.3) | (+19.1) | (+22.7) | (+17.7) | (+17.8) | (+14.6) | (+27.8) | (-15.0) | (+4.8) | (+4.6) (+4.8)
LG, 124.2 131.8 1289 | 126.0 117.7 95.2 95.1 95.1 111.0 115.7| 1244 135.3 129.8 135.2 131.6
Optical shops (+6.2) | (+16.1) | (+30.6) | (+18.2) | (+6.5) | (+6.3) | (+13.5) | (+28.1) | (+24.2) | (+16.1) | (+14.6) | (-0.7)| (+6.1) | (+13.7) (+8.6)
PR l'“‘*ﬁﬁ#l 119.5 109.3 104.3 117.2 109.3 94.7 92.3 97.5 118.1 110.3| 1455 127.8 136.6 121.6 131.6
Medicines and cosmetics (+2.5) | (+5.0)| (+25)| (+45)| (+45)| (+6.4)| (+8.4)| (+8.3)| (+4.8)| (+5.3)|(+13.1)| (+4.3)| (+8.8) | (+10.6) (+9.4)
Nl S0 ZTEYF‘]%'_"’FE#I 136.7 133.8 1334 138.1 116.6 96.9 124.2 107.2 151.6 128.1| 183.0 164.0 1735 151.1 166.1
Other consumer goods, not (+4.8) | (+3.4)| (+8.2)| (+8.1)| (+12.5)| (+18.3) | (+23.6) | (+23.7) | (+22.5) | (+11.9) | (+34.8) | (+11.6) | (+22.8) | (+29.6) | | (+24.7)
elsewhere classified

fp AT FIET N fill ML J%'&T i%ﬁ)ﬁf @ 102.6 1125 110.7 113.9 112.9 115.3 112.3 108.4 1184 111.2 117.8 120.4 1191 109.2 115.8

Supermarkets and supermarket sections (-0.6) | (#5.0)| (#5.6)| (#+3.5)| (+5.2)| (+9.0)| (+2.8)| (+49) | (+*34)| (*+3.7) | (+11.7)| (+0.9)| (+6.0)| (+6.0) (+6.0)

of department stores ©

=f
Ll

R Notes: * Provisional figures.
# F A ABENEE0.05 V] - # Denotes change within +0.05.
(1) FEHH F’F‘ ] Eﬁf' I?ﬁd BT [N R PRGN SR (1) Affected by the timing of the Lunar New Year festival, retail sales tend to show rather significant
i AP E e l:[u E J%‘“ S E NI CE volatilities in the first two months of the year. The combined retail sales figures for January and
February are presented for ease of reference.
2 T*” P B R T I [P AR 15T > AR S A BB BT (2) Figures in brackets refer to the percentage changes over the same period of the preceding year and
are calculated based on unrounded figures.
3) ! "E»’F[’“&T B Opuges Euﬁ[ Frevzalr pﬁ-”;ﬁﬂjl%ﬁﬂﬁﬂ ° iﬁﬂﬁﬁ?ﬁfjﬁ% (3) The figures for 'supermarkets' above do not include sales in supermarket sections of department
5\7’4 FIEH e stores. Here are supplementary statistics that include such sales.

B AT pl EREASCE 7 S & b e o The underlined '5' denotes rounded up figure.
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Table 6 : Movement of the volume of total retail sales, January 2007 to March

2008
FUREEI Fs I{Tl‘?%@%ﬁﬂ
Original Series Seasonally Adjusted Series
=EE N
CESNIIRIGEE: SR P 4
= RghT o) = 7] Compared with the
Year-on-year 3 months ending 3 months ending
5] rate of change 5] 5 CHUHBE
Year/Month (%) Year/Month Year/Month Rate of change (%)®*
2007 1 -4.9 2007 1 2006 10 +3.0
2 +25.2 2 11 +5.4
3 +3.4 3 12 +2.9
4 +1.7 4 2007 1 +1.1
5 +9.4 5 2 -1.7
6 +12.8 6 3 +2.0
7 +12.1 7 4 +4.8
8 +12.7 8 5 +7.0
9 +13.0 9 6 +5.1
10 +13.1 10 7 +3.5
11 +15.3 11 8 +2.9
12 +12.5 12 9 +2.9
2008 1 +17.6 2008 1 10 +1.6
2 +4.4 2 11 +2.5
3 +13.0* 3 12 +0.7*
BaFR R -
Provisional figures.
iﬁ@é HEIES BNE - TJ VP = [ P F I S 2 = [ P T F] T En R = 3 R« ]
["g}%ﬁ?ﬁﬁfuﬁ‘{ [ DIpy= [ kRl I7J3“i_4 FECTFA ] —14FJ73,—1*F |JHFﬁ+ﬂf’§]f‘j~

Fken B | R fR E [ SRR 1T -
The rate is calculated by comparing the monthly average index for the 3-month period ending the month in question
with that for the preceding 3-month period, e.g. the rate for the 3 months ending Dec. 2007 is the percentage change
of the average monthly index for Oct., Nov. and Dec. 2007 over the average monthly index for Jul., Aug. and Sep.
2007.

AL A I*Eﬁfﬁlﬂéﬁﬁﬁﬂi%?ﬂﬁl%ﬁq l"PL".l'TF . ‘ﬂ”dﬁzrgif Beqn) ? ﬁ? FIGIpoge i A FT' 2
(S35 = AR Iﬁﬁ%f I

Seasonally adjusted serles may be revised as more data become available. For retail sales index, the seasonally
adjusted series for the preceding three years are revised each year when the figures for January become available.

BTN EE EASE 7 S & A o
The underlined '5' denotes rounded up figure.

-15 -
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Chartl: Value mdex of total retail sales

(CCFFUIFA A =2 FFDF PR 58r=100)
(Monthly average of October 2004-September 2005=100)

[HEEE e (iR
Value Index Value Index
160 160
150 | £ ] E——— S REF AR 4 150
Key Original series Seasonalry adjusted series
140 | 1 140
130 | 1 130
120 | 1 120
110 } 1 110
100 L 1 100
92 | 1 9
80 | 1 80
0—r . . To
3/05 6/05 9/05 12/05 3/06 6/06 9/06 3/07 6/07 9/07 12/07 3/08
F F AR 'it"IE"T
Chart 2 : Vo ume mdei of total retail sales
(T FFPEA P20 FF0 F WP T j—gfﬁgﬁrzl()())
(Monthly average of October 2004-September 2005=100)
e YRl
Volume Index Volume Index
160 160
150 | ] IS | — S Al { 150
Key Original series Seasonalry adjusted series
140 | 1{ 140
130 | { 130
120 | 1{ 120
110 | 1{ 110
100 | 1{ 100
%2 | { 90
80 | 1{ 80
T T,
3/05 6/05 9/05 12/05 3/06 6/06 9/06 3/07 6/07 9/07 12/07 3/08
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Survey methodology
Survey coverage

The Monthly Survey of Retail Sales
covers all retail establishments in Hong
Kong.

See Appendix for description of the
coverage of each type of retail outlet.

Sample design

A rotational replicate sample design
1s adopted.

Under this design, retail
establishments are first stratified by type and
then by employment size. Within each
stratum, a given number of replicates are
created.

Sample size in each replicate is
determined by Neyman’s Allocation based
on variability in sales value.

For each month, three replicates are
used, with one new replicate rotated in and
one old replicate rotated out. A total of
around 3000 retail establishments are thus
selected for enumeration for each reference
month.

Data collection

For each survey round,
questionnaires are mailed to sampled
establishments. Data are mainly collected by
post,  supplemented by  face-to-face
enumeration and verification as necessary.

17 -
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Appendix

R A

Coverage of di

ferent types of retail outlets

%?@Jﬁﬂﬁ

Type of retail outlet

W AR
Coverage

PRI ST 2 AU

Fish, livestock and poultry, fresh or frozen

B IR U P A A PR -
Retail outlets selling fish, other sea products, livestock and poultry, fresh or
frozen.

priE ]

Fruits and vegetables, fresh

FrRE N URE Y -
Retail outlets selling fresh fruits and vegetables.

ey ~ BEEF - PHI R B

Bread, pastry, confectionery and biscuits

TEE SR - P - B - i B a8 R -
Retail outlets selling bread and cakes, confectionery, biscuits, cookies and egg
rolls.

gy
Other foodstuffs

SRR - ARRNE AL R B Y AR [P pUST A
fh s RO B RPR Ak PE BRI S
LER LR e

Groceries of general provisions, groceries of Chinese provisions and retail
outlets selling fish and other sea products, dried or preserved; meat, roasted,
dried or preserved; rice; noodles and rice sticks; bean curds and bean products;
eggs; tea leaves and other foodstuffs.

TR 5
Alcoholic drinks and tobacco

ORI e SR Y -
Retail outlets selling alcoholic drinks and tobacco, cigarettes and cigars.

il

] AT -

Supermarkets Supermarkets and convenience stores.
S IR 5 BTSRG0T E e S TR R -
Fuels Petrol filling stations and retail outlets selling coal, coke, charcoal, firewood and

petroleum products, like kerosene and L.P. gas, etc.

e

Wearing apparel

FBE 2 - SERPHE - B - = L P II B - [Ri  C
E’J,gﬁfj’%ﬁé[ F:pj °

outique shops and retail outlets selling garments, sportswear, evening dresses,
fur clothing and accessories like gloves, hats and leather belts, etc.

BR ~ < W~ 1 2T

HERT ~ TR~ SR P T R R -

Footwear, allied products and other | Retail outlets selling footwear, fabrics, tailoring accessories and other clothing,

clothing accessories footwear and allied products.

T T T~ R 2T R R -

Motor vehicles and parts Retail outlets selling motor vehicles, motor-cycles and accessories and parts,
etc.

B RS CByps = BE £ BFIA T ) - oo i = B B FT = P 0

Electrical ~ goods and  photographic | Z5& -

equipment Re[ail outlets selling household electrical appliances (except machinery and

office equipment and appliances), mobile phones and photographic equipment
and supplies.

BT

Furniture and fixtures

2 R R SR B -

Retail outlets selling furniture and fixtures, mattress and kitchen cupboards, etc.

- 18-
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Type of retail outlet Coverage

Fl I%SF]J@*UTH YF Lai‘llf'#[ F,’Tl’,%[iﬁ ; . ﬁt_.\%t»%ﬂﬁ (f%:»;vw[akl%%fa-lr%% ) s R Jli S
Other consumer durable goods, not | 28 ; 7’“;&I| ket i’r’[’f[fbﬁ P ) ’é"’f #IF' vE %F?

elsewhere classified Retail outlets selling computer equlpment musical instruments; office

machines, appliances and equipment (except furniture and fixtures); scientific
and professional instruments and apparatuses; sewing machines and parts and
other consumer durable goods.

Freizepl

Department stores

—o=

AGERE
Department stores.

SRETF I - B (T
Jewellery, watches and
valuable gifts

clocks, and

il

Qﬁfﬁ% A ARl BRI SRS %E“pﬂ%—*%é[
[

Goldsmith shops, jewellery, jade and precious stone shops, valuable gifts shops,
watch and jewellery shops and retail outlets selling watches and clocks, etc.

2~ Ve If”[[
Eooks newspapers, stationery and gifts

Ei‘& TE %Jlf b**g = ]gugré[ﬁp

etail outlets selling books, newspapers stationery, gifts and novelties, etc.

Fl 18k
Chinese drugs and herbs

118 ~ PRSI 1SS SRS -
Retail outlets selling Chinese drugs and herbs medicated liquors for body
injuries, Chinese medicines and tonic wines, etc.

LA
Optical shops

(B57
Optical shops.

& SR l""*’ffﬁ#[

Medicines and cosmetics

FePok [“PERETVR R -
Retail outlets selling medicines and cosmetics, etc.

P BT
Other consumer goods,
classified

not elsewhere

L VB TRt e L VL RO N I o
?f}, %J i*’j b[g,;lfgg? ; @? [ bgi,%j ik Z }{w TRk o AF]
[‘ﬁ?;"bﬂ Bl WS SR L WARP E ) (R
i

Re[all outlets selling records and recording tapes; handbags and luggage; sports
goods; toys; household linen; carpets and rugs; blinds and curtains; cooking and
kitchen utensils, other than electrical; earthenware and glassware; hardware and
metalware; flowers and plants and other consumer goods.

-19 -
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STUTRTHEEP 2 PR o
Means of Obtaining Publications and Other Statistical Products
of the Census and Statistics Department

T

S IR TR = e L E‘Ew’ﬁfj f’h‘
(www.censtatd.gov.hk/products _and services/
products/publications/index_tc.jsp) w1 ™ Hik

A

PSR g [P H RIS PR b g fro
rﬁ?;?ﬁ (www.bookstore.gov.hk) ?ﬁﬁ‘i"#‘,"ﬁ | FE’[ o

SRR

RS PN SR
¥R B - S iR
[il 5’*%”‘&?'5% FIEFYURY S B EY R ?’fi[ﬂ'%*ffﬁ' o 2
@%ﬁ%ﬁ&ﬁﬁ%%%%ﬁ*ﬁ
(www.censtatd.gov.hk/products_and_services/
other_services/provision_of stat/mail_ordering_
of publications/index_tc.jsp) °

ol E{ -

T2 T B B AR B [P A RS i A
FIHITIPSFIIERA R > 22 RV« F3
AR P ¢

USRI~ o
W TR A A

i ¢ (852) 25823025
@li e : (852) 2827 1708

A G BB TR | H BB
LA < BT f € A I
o HBRA U BT -

Website

Users may download statistical publications free
of charge from the website of the Census and
Statistics Department (www.censtatd.gov.hk/
products_and_services/products/publications/

index.jsp).

Print versions of publications of the Census and
Statistics Department are available for sale online
at the Government Bookstore of the Information
Services Department (www.bookstore.gov.hk).

Mail Order Service

A mail order form for ordering or subscribing to
print versions of publications is available in most
of the Department’s publications. Completed
form should be sent back together with a cheque
or bank draft covering all necessary cost and
postage. The order form is also available for
downloading from the website of the Department
(www.censtatd.gov.hk/products_and_services/
other services/provision_of stat/mail ordering
of publications/index.jsp).

Sales Centre

Print versions of publications and CD-ROM
products are available for purchase and
collection on the spot at the Publications Unit of
the Census and Statistics Department at the
following address :

19/F Wanchai Tower
12 Harbour Road, Wan Chai, Hong Kong.

Tel. : (852) 2582 3025
Fax : (852) 2827 1708

The Unit also provides a reading area where
users may browse through various publications
of the Department on display.
Publicity/educational leaflets and pamphlets of
the Department are also available for collection.

-20 -
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Subscription Form (Applicable to print versions only)
Report on Monthly Survey of Retail Sales 2008 Issues

T A RS T S e To: Distribution Services Statistics Section
= F;% 5 ﬂj R JFqﬁT 1 Census and Statistics Department
. ﬁg?l%ﬁ 1 19/F Chuang’s Hung Hom Plaza,
rﬁﬁ‘w‘u“‘r A A E A 83 Wuhu Street, Hung Hom, Kowloon, Hong Kong
&5 1 (852) 2802 1258 [ i dr : (852) 2123 1036 Tel. : (852) 2802 1258 Fax : (852) 2123 1036
P FF'
SR (O) Pripk (V) 9K - Please tick (V) the appropriate box (OJ). (#7 HK$)
BE BE BRI T
B R et No. of Total
T £ Price periLocal postage otal issues amount
Title of Publication copy We&Q price (b) (@) x (b)
(@)
Jﬁiﬁgﬁdﬁmﬁﬁﬁﬁp
|:| e HE - A (S D 10.0 3.0 13.0 12 156.0
Report on Monthly Survey of Retail Sales ' ' ' '
January to December 2008 (total 12 issues)
JL,gf(ﬁﬁl ETHER ) w‘ua%%ﬁ 1@5“
FENEWE__ | (# )
] - 10.0 3.0 13.0
Report on Monthly Survey of Retail Sales
to December 2008 (total issues)
f,?f Total
F U YR G ) HhpE o BET P -
I enclose a cheque (No. ) of HI’($ for the payment of the above order.

2 LRI AR > P Fvﬁg;g;fsjtlﬂ[ SIEE I .
ote: Cheque should be crossed and made payable to “The Government of the Hong Kong Special Administrative Region” or “The Government of the
HKSAR”.

F7H1% k] Subscriber's Information

-

It €, Name : 7&31‘% €78 Name of organisation :
T & Title of post : Byl Address :
F“,W'H Department :

FL'FH Tel. :
[ﬁldf EE Fax: [1#4 Date :
fﬁﬁi I 58] Major line of business of organisation :

O %[ =i 27 pb% Import and export trade O ﬁil@%ﬁ Construction
O %r;ﬁ?# pb¥ Retail trade O &5~ (fer 9% 3 Financing, insurance and real estate
O Q@i Manufacturing [} Fg MR35 Business services
O 7454 Educational institution O wkg - Tfﬁk'zi[ﬁ * 355 Community, social and personal services
o e %%F'E ] Others, please specify
FHEH] (s “2F1) Readership (more than one choice allowed) :
O %2 Manager O ﬂji% . %%F“,Ii * Fs'l Marketing / promotional personnel
O 7’}???1 . ?Fll’élt’ ;’l Analyst / researcher O 2] “Eer L '] Teaching staff / lecturer
O 2% Student o s ii ﬁ:tﬁf | Others, please specify
I?,T'—’ltfﬁﬁm Type of subscriber :
O &%1‘? Organisation O % * Individual
i L7 EUSE A R fﬂjr[ﬁ’uﬁf}ﬁ% =1 ? Do you want to receive promotional materials of other publications of this department?
O L Yes 0O A No MRS

E () B ISR YR SR AR b g
F\IOtES I'F

For mailings to addresses outside Hong Kong, please do not send in a cheque now. The required postage will be advised upon receipt of order.

() FBHGE- ¢ﬁl R BBRRT P %[ﬂ wﬂ]‘%ﬁﬁf“}, F@:ﬂ% ByI[iH's (” : (852) 2842 8844 F5 (852) 2842 8845 » qgﬁ'df
E852) 598 7482)
For subscription to multiple copies per issue with the same title, please consult the Information Services Department about the required local
postage. (Tel. : (852) 2842 8844 or (852) 2842 8845, Fax : (852) 2598 7482).

s .ﬁwf ARAERE] o L P[RR EE I & 5 ) A2 fp%r RS * AT I T RS BEYR] » SRR A
ol R e s N G S
The information provided hereln will only be used for processing your order of publications and will not be disclosed to parties which are not involved in

the subscription of these publications. You may seek access to or correction of the information by addressing your request to the Data Controlling Officer,
Census and Statistics Department, 21/F Wanchai Tower, 12 Harbour Road, Wan Chai, Hong Kong.






