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Introduction

1. The Monthly Survey of Retail Sales
(MRS) collects data for compiling retail sales
statistics primarily intended to measure the sales
receipts in respect of goods sold by local retail
establishments, for gauging the short-term
business performance of the local retail sector.

2. The classification of retail establishments
follows the Hong Kong Standard Industrial
Classification (HSIC), which is used in various
economic surveys for classifying economic units
into different industry classes. To facilitate
analysis of the short-term business performance
of the local retail sector, the industry classes of
the retail sector have been grouped into 20 retail
outlet types in this report, taking into account
their importance in the retail sector.

3. Upon the implementation of the new
HSIC Version 2.0 by the Census and Statistics
Department in October 2008, the MRS has been
enhanced to adopt the new classification in
compiling the retail sales statistics. Starting
from the reference month of January 2009, all
the retail sales statistics are compiled based on
the HSIC Version 2.0.

General observations

4. According to the MRS, the value of total
retail sales in May 2013, provisionally estimated
at $40.6 billion, increased by 12.8% over a year
earlier. After netting out the effect of price
changes over the same period, the volume of
total retail sales increased by 12.2% in
May 2013 compared with a year earlier.

5. The revised estimate of the value of total
retail sales in April 2013 increased by 20.7%
over the same period a year earlier, while the
volume of total retail sales increased by 19.4%.

6. For the first five months of 2013, total
retail sales increased by 15.0% in value and
14.5% in volume over the same period a year
earlier.

Report on Monthly Survey of Retail Sales  May 2013
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7. Analysed by broad type of retail outlet
and comparing May 2013 with May 2012, the
volume of sales of jewellery, watches and
clocks, and valuable gifts increased by 35.6%.
This was followed by sales of commaodities in
department stores (+24.5% in volume); wearing
apparel (+12.8%); commodities in
supermarkets  (+2.2%);  medicines and
cosmetics (+16.3%); food, alcoholic drinks and
tobacco (+1.3%); other consumer goods, not
elsewhere classified (+5.3%); miscellaneous
consumer durable goods (+16.8%); footwear,
allied products and other clothing accessories
(+4.0%); Chinese drugs and herbs (+17.2%);
and optical shops (+9.5%).

8. On the other hand, the volume of sales of
electrical goods and photographic equipment
decreased by 2.5% in May 2013 compared with
a year earlier. This was followed by sales of
motor vehicles and parts (-26.5% in volume);
fuels (-1.1%); books, newspapers, stationery
and gifts (-0.5%); and furniture and fixtures
(-4.8%).

9. Based on the seasonally adjusted series,
the volume of total retail sales increased by
3.6% in the three months ending May 2013
compared with the preceding three-month
period.

10.  Table 1 presents the value index of retail
sales for all retail outlets and by type of retail
outlet from June 2012 to May 2013. The value
index is compiled with the average monthly
value index of retail sales from October 2009 to
September 2010 taken as 100.

11.  Table 2 presents the value of retail sales
for all retail outlets and by type of retail outlet
from June 2012 to May 2013.

12.  Table 3 presents the value of retail sales
in supermarkets by broad product category from
June 2012 to May 2013.

13.  Table 4 presents the value of retail sales
in department stores by broad product category
from June 2012 to May 2013.

Report on Monthly Survey of Retail Sales  May 2013
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14.  Table 5 presents the volume index of
retail sales for all retail outlets and by type of
retail outlet from June 2012 to May 2013. The
volume index is compiled with the average
monthly volume index of retail sales from
October 2009 to September 2010 taken as 100.

15.  Table 6 shows the movement of the value
and volume of total retail sales in terms of the
year-on-year rate of change for a month
compared with the same month in the preceding
year based on the original series, and in terms of
the rate of change for a 3-month period
compared with the preceding 3-month period
based on the seasonally adjusted series.

16. Charts 1 and 2 depict, respectively, the
movements of the value and volume indices of
total retail sales from May 2010 to May 2013
and the seasonally adjusted indices from
May 2010 to May 2013.
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Table 1: Value index of retail sales by type of retail outlet, June 2012 to May 2013 (Average of monthly indices from Oct. 2009 to Sep. 2010 = 100)

’i"rff% FQQJ?}%THU 2012 2013 2013

Type of retail outlet 6 7 8 9 10 11 12 1-12 1" n 1-2n 3 4 5* 1-5*
A ?J?Tr’ﬁﬁﬂtﬁﬂﬂ 134.5 141.3 138.5 131.9 137.4 141.2 181.7 143.5 184.3 160.2 172.2 155.3 166.5 157.0 164.6
All retail outlets (+11.0) | (+3.9)| (+4.6)| (+9.4)| (+3.9) | (+94)| (+9.1)| (+9.8)| (+10.5)| (+22.7)| (+15.8)| (+9.8)| (+20.7) | (+12.8) (+15.0)
il ~ TR (G B9 97.6 955| 1089| 141.8| 1169| 109.9| 121.8| 1123| 1325 1196 | 126.0| 103.0| 1083| 107.3 114.1
Food, alcoholic drinks and tobacco (+7.3) (-1.5) (-1.7) | (+20.49) (-0.5) (+2.0) (-3.5) (+2.8) (-1.5) | (+12.3) (+4.6) (-3.7) (+4.4) (+3.6) (+2.8)
(other than supermarkets)

ig?ﬂ'fﬁ‘/zuw ﬂf{lb fiﬁr, A% 91.4 80.7 95.9 96.4 101.3 100.1 119.2 104.9 125.5 141.7 133.6 106.5 114.7 101.2 117.9

Fish, livestock and poultry, (+4.2) (-6.6) | (+1.6) | (+1.9) (-25) | (+49)| (+41)| (+0.7) (-1.0)| (+93)| (+4.2) (-43)| (+54)| (+3.9) (+2.7)

fresh or frozen

PricES 125.9 116.5 126.0 116.0 1104 84.8 96.2 107.8 114.3 75.6 94.9 104.6 129.7 123.3 109.5

Fruits and vegetables, fresh (+31)| (+27)| (+103)| (+9.3)| (+0.2)| (+10.1) | (+6.1)| (+45)| (+18.2)| (+2.7)| (+115)| (36)| (+84)| (+33) (+5.7)

F by~ REEE B C gt 103.8 105.1 115.0 264.2 1235 113.7 131.3 125.0 141.8 141.0 1414 1245 116.9 123.0 1294

Bread, pastry, confectionery and (+12.9) (+7.8) | (-10.2) | (+36.6) (-4.5) (+8.1) (+3.5) (+8.9) (+2.3) | (+36.0) | (+16.7) | (+21.6) | (+20.1) | (+21.6) (+19.1)

biscuits

RREE % A, 74.3 77.3 93.5 98.9 116.1 117.9 111.9 94.7 129.8 96.8 113.3 76.9 89.8 98.0 98.3

Other food, not elsewhere (-1.9)| (-15.2) (-7.5) | (+26.0)| (+1.3)| (+1.2)| (-10.5) (-6.5) | (+10.5) | (+30.6) | (+18.3) (-8.9)| (+121)| (+8.9) (+10.2)

classified

j@lﬁﬁﬁﬁ( | Iu}g;'ﬁ'l 129.3 134.1 1455 149.1 142.9 121.8 142.7 142.3 146.7 105.7 126.2 111.0 106.4 106.8 115.3

Alcoholic drinks and tobacco (+18.7) | (+11.7)| (+7.8)| (+12.2)| (+4.8) (-9.9) | (-14.4)| (+11.1)| (-233)| (22.1)| (-22.8)| (-225)| (-22.2)| (-21.4) (-22.4)
?Fljw’&mi% 125.3 129.8 132.5 130.4 126.8 123.7 134.8 127.0 142.7 137.5 140.1 126.2 1255 134.1 133.2
Supermarkets (+11.7) | (+84)| (+9.9)| (¥85)| (+57)| (+9.2)| (+7.2)| (+10.3) (-30) | (+246)| (+8.9)| (+53)| (+6.9)| (+5.9) (+7.2)
R 116.8 117.2 128.7 131.0 1247 118.9 1194 121.8 124.2 105.7 114.9 128.7 121.0 124.7 120.9
Fuels (-44)| (45| (+24)| #66)| (+26)| (07| (11| (+33)| (+41)| (39| (+02)| +0.9) | (+L7)| (3.3) (-0.1)

u

R e TR AR P

-

Note : Please refer to the last page of this table.
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Table 1: Value index of retail sales by type of retail outlet, June 2012 to May 2013 (Average of monthly indices from Oct. 2009 to Sep. 2010 = 100) (Cont'd)
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%’rf%ﬁﬂfgjﬂﬂ 2012 2013 2013
Type of retail outlet 6 7 8 9 10 11 12 1-12 n n 1-2n 3 4 5* 1-5%
P Eﬁ;‘gwﬂ%&gﬁ#, 1194 147.4 129.2 117.4 141.6 140.2 200.6 144.8 189.8 165.0 177.4 158.8 148.2 150.6 162.5
Clothing, footwear and allied products (+11.6) #) (+4.3) (+5.6) (+0.7) (+8.1) (+6.1) (+7.6) (-1.7) | (+25.2) (+9.2) | (+13.2) (+5.0) | (+11.4) (+9.6)
ﬁﬁgﬁg 1171 148.2 126.0 118.0 144.1 140.1 199.3 144.9 186.1 163.4 174.7 161.6 150.3 152.4 162.7
Wearing apparel (+11.0) |  (13)| (+32)| (+45)| (02| (#82)| (+5.7)| (*75)| (-12)| (+21.7)| (+8.3)| (+12.6)| (+4.5)| (+11.8) (+9.0)
R~ ?J%ﬁgfﬁﬁ,wiﬂ EEaE/iEIES 133.2 142.8 149.1 113.7 125.8 140.8 208.4 143.8 212.9 174.8 193.9 141.3 135.3 139.8 160.8
Footwear, allied products and (+15.1) | (+9.9) | (+10.8) | (+12.9)| (+7.9)| (+8.0)| (+8.3)| (+8.3) (-4.4) | (+50.0) | (+14.3)| (+18.1)| (+8.3)| (+9.0) (+13.0)
other clothing accessories
F#E‘Jiﬁﬁ@fﬁ[l, 170.5 166.7 161.9 151.3 151.8 156.0 213.9 163.3 233.3 177.2 205.3 196.3 155.4 147.4 181.9
Consumer durable goods (+29.4) | (+11.1) | (+9.0) | (+115)| (+12.1)| (+10.1)| (+20.6) | (+19.6) | (+51.3) | (+21.8) | (+37.0) | (+15.2)| (+0.8)| (-9.5) (+15.5)
ﬁﬁ[wﬁﬁl%’ﬁ 149.1 143.9 123.8 120.4 110.0 120.0 117.2 123.8 148.5 117.3 1329 158.0 105.2 116.5 129.1
Motor vehicles and parts (+43.5) (+9.9) (+3.3) (-2.2) (-7.5) (-4.0) (-1.1) (+5.5) | (+47.7) (+2.1) | (+23.4) | (+16.1) (+8.1) (-23.2) (+7.5)
%ﬁ“%‘%ﬁﬁ 171.8 169.3 169.8 151.2 161.3 147.8 211.8 169.9 207.4 172.8 190.1 183.7 149.0 145.3 171.6
Electrical goods and (+16.7) | (+5.0) | (+8.1)| (+7.4)| (+21.7)| (+11.4)| (+14.7)| (+215)| (+20.4)| (+6.2)| (+135)| (-3.9)| (-11.6) (-9.9) (+0.3)
photographic equipment
[H 2! kit *FFFI' 107.1 117.0 115.8 117.7 93.1 107.2 125.1 108.8 131.0 84.4 107.7 110.9 108.3 96.0 106.1
Furniture and fixtures (-1.6) (-66)| (+0.1)| (+4.9)| (+1.0) (-4.7) (-1.7) (-3.0) | (+13.1) (-47)| (54)| (+1.0) (-3.2) (-0.5) (+1.5)
H 553 @F@E'J?ﬁ]ﬁ[bﬁﬁ 339.0 307.9 315.1 308.1 329.3 402.3 686.9 343.3 831.1 552.5 691.8 537.4 433.9 346.3 540.2
Other consumer durable goods, (+100.0) | (+64.9) | (+28.3) | (+65.6) | (+18.5) | (+35.5) | (+68.2) | (+55.8) |(+191.6) |(+131.2) | (+164.1) | (+106.1) | (+33.7) | (+7.7) (+88.8)

not elsewhere classified

FIET il 117.0 126.8 129.9 118.4 130.8 167.5 211.8 138.9 168.9 152.8 160.8 145.5 145.2 174.2 157.3
Department stores (+87) | (+33)| (+8.8)| (+11.9)| (¥5.5) | (+10.9)| (+10.7) | (+9.7)| (+14)| (+30.6) | (+13.5) | (+19.9)| (+21.9) | (+23.7) (+18.3)
SRETEEG ~ R FF IR 159.8 168.0 162.3 151.8 160.0 166.9 224.5 170.4 2229 204.0 2135 184.5 278.5 223.8 222.8
Jewellery, watches and clocks, (+3.0) (+1.2) (-3.4) (+3.4) (-2.9) | (+13.4) | (+11.3) (+7.7) | (+12.7) | (+30.5) | (+20.5) | (+11.2)| (+68.5) | (+34.5) (+30.7)

and valuable gifts

uoifiay sAneIISIUIWLPY [e19ads Huoy BuoH “uswiredsq sonsIelS pue sNsus)
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ﬁff*%” : ﬁﬁ’%é’li Fpuft - e Note : Please refer to the last page of this table.
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#1: 2012 = 6 E|= 2013 F 5 FJH%%F&JEBUE”)J E J?&* i%]‘[ﬁilf"@r (2009 = 10 £]% 2010 # 9 EJﬁ’—iPJEﬁJ?J E| fQ}"F'IE(T =100) (G&)
Table 1: Value index of retail sales by type of retail outlet, June 2012 to May 2013 (Average of monthly indices from Oct. 2009 to Sep. 2010 = 100) (Cont'd)
%’rf%?{ﬂfgjﬂﬂ 2012 2013 2013
Type of retail outlet 6 7 8 9 10 11 12 1-12 n n 1-2n 3 4 5* 1-5%
[ﬂuﬁ g"ﬂ 127.7 132.8 128.1 109.7 123.6 121.2 154.2 132.7 172.8 148.0 160.4 145.5 154.2 140.2 152.1
Other consumer goods (+8.5) (+4.2) (+8.8) | (+11.4) (+8.3) (+9.1) (+4.5) (+9.1) (+4.5) | (+15.5) (+9.3) (+4.8) | (+10.4) | (+14.0) (+9.5)
ﬁy I E K Hfﬁ#l 100.9 117.9 140.2 92.7 103.1 92.3 1125 108.3 130.1 103.4 116.7 106.0 116.9 108.8 113.0
ooks newspapers, stationery (-1.9)| (-10.2) (+2.3) | (+11.1) (+0.9) (-1.9) (+1.4) +1.7)| (+0.2)| (+5.2) (+2.3) | (+14.0) (+2.4) (+4.0) (+4.7)
and gifts
HIES 116.1 117.3 129.3 121.0 122.8 1135 156.2 122.1 160.2 133.0 146.6 137.2 136.3 126.4 138.6
Chinese drugs and herbs (+5.3) | (+1.4)| (+2.8)| (+20.5)| (+11.5)| (+12.3)| (+5.6)| (+4.1)| (+13.3)| (+26.2) | (+18.8) | (+12.2)| (+18.5)| (+20.1) (+17.6)
PG 130.3 150.6 141.1 110.7 110.0 112.2 1319 131.8 140.5 170.3 1554 154.1 162.7 159.9 157.5
Optical shops (+5.2) (+8.8) | (+10.2) | (+15.7) | (+15.6) | (+14.8) (+8.9) | (+11.9) | (+11.5) | (+19.1) | (+15.5)| (+16.8) (+9.0) | (+10.9) (+13.4)
P (S0 136.0 147.3 138.8 126.9 138.4 139.3 163.3 147.1 198.1 168.9 183.5 170.4 177.0 159.0 174.7
Medicines and cosmetics (+19.1) | (+12.3) | (+17.4) | (+21.0) | (+16.1)| (+12.7) (+3.2) | (+15.0) | (+10.9) | (+16.8) | (+13.5) (+5.4) | (+13.2) | (+19.1) (+12.7)
RN Y Z?E?Flﬁ'f'f#, 128.6 1235 112.4 94.9 115.7 113.2 158.2 126.9 164.3 139.8 152.0 131.9 144.0 130.6 142.1
Other consumer goods, (+1.9) (-0.2) (+2.8) (-1.2) (+0.9) (+6.6) (+6.0) (+5.0) (-3.3) | (+14.9) (+4.1) #) (+7.8) | (+10.2) (+5.1)
not elsewhere classified
gﬁ’*&j j—g,k'zfl AEN f[ FlJ%“&j iﬁﬁflf 1241 129.0 131.0 130.4 125.8 130.2 137.3 127.4 142.1 139.9 141.0 125.9 126.0 136.2 134.0
Supermarkets and Supermarket sections (+12.2) (+8.8) (+9.7) (+8.6) (+5.3) | (+13.7) (+7.1) | (+10.5) (-4.6) | (+27.4) (+9.0) (+5.8) (+8.3) (+7.2) (+7.9)
of department stores &
ﬁ%t%”: * Eﬁﬁﬁg'yﬂ* o Notes : * Provisional figures.
# ASABEITEE0.05 VI o # Denotes change within +0.05.
N [é;{’# #*Iﬁx (i £ ETJ = ?E}; > AT BT Efr E(é/%é'gp JIRREE Ea J;EL]EJ*J Affected by the timing of the Lunar New Year festival, retail sales tend to show rather
i [ w2k ﬁﬂ ;?E e Y significant volatilities in the first two months of the year. The combined retail sales figures
TP for January and February are presented above for reference.
& I'J]F ?“&j B puge T eI IJ?F, &j iﬁ?z puzrr Iﬁfhrl FRFH & The figures for ‘Supermarkets’ above do not include retail sales in supermarket sections of
i SRR BT o I = . department stores. Supplementary statistics that include such sales are presented above for
[y RV R R T
reference.
1) Tf' B R 2 [ﬂﬁﬂkﬁﬁﬁfﬁ%‘\éﬁflﬁ} Fo PRUBG L 0 PUE T FE AT o (1) Figures in brackets refer to the percentage changes over the same period of the preceding year

and are calculated based on unrounded figures.
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Table 2: Value of retail sales by type of retail outlet, June 2012 to May 2013 F[ﬁ’w;g\i
HK$ #Ilion
%TF%F;?J?}%TH[J 2012 2013 2013
Type of retail outlet 6 7 8 9 10 11 12 1-12 n 27 1-27 3 4 5* 1-5*
Fl‘sﬁjr’%ﬁﬂ?‘;ﬁﬂu 34,781 | 36,544 | 35,827 | 34,110 | 35,534 | 36,518 | 46,999 |445,498 | 47,667 | 41,443 | 89,110 | 40,160 | 43,075 | 40,599 | | 212,944
All retail outlets
ﬁ#,qptﬁﬁ’xfﬁ[}&@fﬁ (Gl b= 9t ) 2504 | 2451 2,794| 3,637| 2998| 2,820| 3,125| 34,569 | 3,399| 3,067| 6,467 | 2642| 2,779| 2,753 14,640
Food, alcoholic drinks and tobacco
(other than supermarkets)
Hﬁfﬁ‘?%%ﬁf@%“ﬁ?ﬁﬁ«@ 710 627 745 749 787 777 926 | 9,779 975| 1,100| 2,075 827 891 786 4,579
Fish, livestock and poultry,
fresh or frozen
P 223 206 223 205 195 150 170 | 2,287 202 134 336 185 229 218 968
Fruits and vegetables, fresh
Y R~ PHIN M Bt 561 568 622 | 1,429 668 615 710 | 8,111 767 762 | 1,529 673 632 665 3,500
Bread, pastry, confectionery and
biscuits
P TR AR, 506 527 637 674 791 803 763 | 7,739 884 659 | 1,543 524 612 668 3,347
Other food, not elsewhere
classified
TRy B 504 522 567 581 557 475 556 | 6,654 572 412 983 432 415 416 2,246
Alcoholic drinks and tobacco
G 3,780 | 3917 3,997 | 3,936| 3,825| 3,733| 4,068 | 45998 | 4,305| 4,149| 8454| 3,808| 3,785| 4,045 20,093
Supermarkets
S| 809 812 892 908 864 824 828 | 10,127 861 732 | 1,593 892 838 864 4,187
Fuels

u

R e TR AR P

-

Note : Please refer to the last page of this table.
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#2:

2012 & 6 F|= 2013 & 5 F[ 5% B IREHIRI po R o G RD (R

Table 2:  Value of retail sales by type of retail outlet, June 2012 to May 2013 (Cont'd) Flﬁﬁpﬁ
HK$ {Ilion
%’rf%?{ﬂ@ﬂﬂ 2012 2013 2013
Type of retail outlet 6 7 8 9 10 11 12 1-12 n 2n 1-2n 3 4 5* 1-5*
??%ﬁﬁfgk’z?ﬁ{]ﬁgg#, 3993 | 4932| 4,322 3926| 4,735| 4,689 | 6,709 | 58,109 | 6,349| 5518 | 11,867 | 5,310| 4,958 | 5,039 27,174
Clothing, footwear and allied products
£523 3,374 | 4,268| 3,628| 3,397| 4,150| 4,035| 5,740| 50,084 | 5358| 4,705| 10,064 | 4,653 | 4,329| 4,389 23,435
Wearing apparel
E@)‘&?Jrﬁamfﬁ[},wﬂ P Aol 620 664 693 529 585 655 969 | 8,025 990 813 | 1,803 657 629 650 3,740
Footwear, allied products and
other clothing accessories
WBJiﬁféiﬁfﬁp 6,839| 6,683| 6,491| 6,068| 6,089| 6,256| 8,578| 78580| 9,356| 7,108 | 16,464 | 7,871| 6,232| 5913 36,480
Consumer durable goods
R T 1633 1576| 135 | 1,319| 1205| 1,314| 1,284| 16,263 | 1,626| 1,285| 2911 | 1,731| 1,152 | 1,276 7,070
Motor vehicles and parts
FHAR Y T 3,441 | 3,391 | 3,401| 3,029| 3232| 2961 | 4,242| 40,840 | 4,154| 3461| 7,615| 3,679| 2,985| 2910 17,189
Electrical goods and
photographic equipment
e 613 669 663 673 533 614 716 | 7,471 750 483 | 1,233 635 620 549 3,037
Furniture and fixtures
iﬁﬁ%ﬁ?lﬁﬁ“ﬁﬁﬁ[ﬁﬁg 1,153 | 1,047| 1,071| 1,048| 1,120| 1,368| 2,336| 14,006 | 2,826| 1,879| 4,704 | 1,827 | 1,475| 1,178 9,184
Other consumer durable goods,
not elsewhere classified
Freil 3,074 | 3,333| 3,413| 3,113| 3,437| 4,402 | 5567 | 43,811 | 4,438| 4,016| 8454| 3,823| 3815| 4,579 20,670
Department stores
FRETEIE ~ SR TR 7520| 7904| 7,638| 7,142| 7528| 7,851 | 10,565| 96,235| 10,489 | 9,599 | 20,087 | 8,681 | 13,105| 10,531 52,405
Jewellery, watches and clocks,
and valuable gifts

f

SR %ﬁf&f{,i AU - e

Note : Please refer to the last page of this table.
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#2:  2012F 6E[=2013F 5F Jﬁ'%f%migw%u;}ﬁf%%%ﬁié?i%?@ (&)

Table 2:  Value of retail sales by type of retail outlet, June 2012 to May 2013 (Cont'd) Iq
HK$ #"IOH
%—f%ﬁﬂ@lﬂﬂ 2012 2013 2013
Type of retail outlet 6 7 8 9 10 11 12 1-12 " 20 1-2n 3 4 5* 1-5*
el é"ﬂ 6,261 6,513 6,279 5,379 6,059 | 5,943 7,560 | 78,068 | 8,471 7,254 | 15,725 7,133 7,562 6,875 37,295
Other consumer goods
IR AN afﬁﬁl 538 628 147 494 550 492 600 | 6,926 693 551 1,244 565 623 580 3,012
ooks newspapers, stationery
and gifts
HIES 400 404 446 417 423 391 538 5,052 552 458 1,010 473 470 436 2,389
Chinese drugs and herbs
[R5 qn 228 263 247 194 192 196 231 2,763 246 298 543 269 284 279 1,376
Optical shops
BEPIR (2780 2,639 2,858 2,692 2,463 2,684 | 2,702 3,169 | 34,241 | 3,843 3,278 7,120 | 3,306 | 3,435 3,085 16,946
Medicines and cosmetics
4 j}@?ﬁj\?fl”:ﬁ#[ 2,457 2,358 2,147 1,812 2,210 2,162 3,023 | 29,087 | 3,137 2,670 | 5,807 2,520 2,750 2,495 13,572
Other consumer goods,
not elsewhere classified
i?F,J’“ET BRFIET S f, M J?F,“&j ﬁ)fwlf 4098 | 4,261| 4,326| 4,306| 4,156| 4,300| 4,537 | 50,502 | 4,694 | 4,622 9,317 4,160 | 4,162 | 4,500 22,138
Supermarkets and supermarket sections
of department stores &
ﬁ%t%”i * Eﬁﬁﬁgﬂ” o Notes : * Provisional figures.
n i,i#t El x[[E‘F ﬁfl ?W DEVg o s Eﬁf*p SRY A R O o N Affected by the timing of the Lunar New Year festival, retail sales tend to show rather
L E[R 2 E L‘I;{‘F[‘J% f:g B > B . significant volatilities in the first two months of the year. The combined retail sales figures
! for January and February are presented above for reference.
& I'JF V?Pﬁ&j B puged F TET T IJ?F, &j i:fﬂﬁff‘ [[EE: Iﬁﬁj o FRIIL & The figures for ‘Supermarkets’ above do not include retail sales in supermarket sections of
P fis ARTPURRRS > I 2 f department stores. Supplementary statistics that include such sales are presented above for
reference.
(1) 7 TFE A TR | AR g‘ 3 AR i)&‘-ﬂ%?ﬁ b Rl F’?@:Jlﬁ 2R (1) The Monthly Survey of Retail Sales (MRS) covers retail establishments based on their
RPN *JEIUN o 73 ;&‘F[t }ﬁ%?:%ﬁ' b ,J%E,,g,;@ H' , ]Eé%;ﬁ%léﬁjé 9 > principal line of economic activity. Sales in establishments classified to the retail trade,
CIJ}“' E,ﬁ;ﬁ TEL PR Y LF yphgﬁfgj SR H,E ﬁ#gﬁg\l f, E'IJF | 4= % :F ; however, may have included, apart from retail sales, a minor portion of other types of sales,
[ i f' y f' like wholesale sales, etc. In the MRS, only retail sales are included. On the other hand,
%J T BRI PB.vipJ%&frEﬁr* E/Cia S SN ﬁ’? = fﬁj ) . I . .
f' c o S| R ﬂ il establishments classified to other trades, like the wholesale trade, may also have retail sales.
lf‘* 7 Jf'ij ﬁcpﬁ"ilf‘ﬁl & ﬁgﬁﬁ fl These sales are not included in the MRS.
) T F TJI' > (EHIFEE TOge s p e i F'f “ﬁﬂﬁl%{fi’lgﬁ (2) The sum of individual items might not add up to the respective total because of rounding.
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Table 3:  Value of retail sales in supermarkets®” by broad product category, June 2012 to May 2013 T
HK$ million
2R Eﬁpﬂh@% 2012 2013 2013
Broad product category 6 7 8 9 10 11 12 1-12 n 2n 1-27 3 4 5* 1-5*
%Wﬁ‘/(ﬂ}%{« Zf{ P~ YA ﬁFﬁE A 857 884 921 881 835 802 837 | 10,091 857 823 1,680 839 832 910 4,262
73,3“4‘77'3': 5 [ = I}% \I:ﬁ#l
Fresh/chilled meat, fish, seafood, fruit and
vegetables and frozen food
f“;‘%@ﬁ bﬁrif{ T S ﬁ/\ﬁ KR REE 1,681 1,744 1,779 1,742 1,672 1,650 1,830 | 20,556 2,040 1,967 | 4,006 1,676 1,669 1,781 9,133
Dalry products and eggs, non-alcoholic
drinks, rice and noodles, and other foods
@@@Fﬁ#,b*ﬁ?l 553 576 580 604 611 582 624 | 6,906 621 626 1,247 587 570 594 2,998
Alcoholic drinks and tobacco
flst ~ FEER Fﬁ! F =R | Ff[,”viﬂ s ”E, 689 713 717 709 707 698 776 | 8,444 787 733 1,520 707 714 760 3,701
Personal care products, household goods
and other goods
AT 3,780 | 3,917 3,997 3936 | 3,825| 3,733 | 4,068 | 45998 | 4,305| 4,149 | 8,454 3,808 3,785 4,045 20,093
Total
ﬁéjt‘;’%%“ Dok Eﬁg\ﬂjg’gﬂ»’ o Notes: * Provisional figures.

A Affected by the timing of the Lunar New Year festival, retail sales tend to show rather significant
The combined retail sales figures for January and

volatilities in the first two months of the year.

(1) The above figures do not include retail sales in supermarket sections of department stores.

(2) The sum of individual items might not add up to the respective total because of rounding.

February are presented above for reference.




[F]

&

i

s 23 05 e

Rl 5t I b

L}

E&iﬁ@

S

J

45 #€T02

-1 -

S9|eS [1e19y Jo Asnins AJyiuoln uo Joday

24

2012 & 6 F|Z 2013 ¥ 5 F |2 Bl €1 fIFAERER] T pUF €1 PRV E K o € R

Table 4: Value of retail sales in department stores by broad product category, June 2012 to May 2013 FIE
HK$ million
BRI ETfprEsg 2012 2013 2013
Broad product category 6 7 8 9 10 1 12 1-12 n 2n 1-2n 3 4 5* 1-5*
e
Non-supermarket sections
ﬁfﬁ#, . ip‘llfﬁﬁﬁfﬁ[llw@ﬁ'{ 216 222 228 234 223 275 328 2,941 277 232 509 204 193 232 1,138
Food, alcoholic drinks and tobacco
g 940 988 967 852| 1,015 1,291| 1,762 | 13,151| 1,425| 1213| 2,637| 1,098| 1,068| 1,395 6,199
Clothing and footwear
?:a‘” P ST REREE  T 284 312 3 287 339 394 472 | 3,979 380 331 711 352 354 439 1,856
Pt = P,
Electrical appliances, furniture and
fixtures, and other durable goods
E S l'“’r”ﬂﬁ#luff;’ﬁﬁt%ﬁ[h 647 768 802 705 790 996 1,353 | 9,893 1,037 892 1,929 942 931 1,077 4,879
Proprietary medicines and supplies,
cosmetics and toilet requisites
SRETE G R ?IFJ st 181 187 216 188 180 255 289 2,576 230 223 453 230 292 239 1,215
Jewellery, watches and clocks, and
valuable gifts
ﬁ.‘?Bﬁg‘ﬁ Eijfﬁ[!, . %?&E'Jfﬁglb 487 512 561 476 560 625 895 6,767 700 652 1,351 645 600 742 3,338
P
Travel FzTnd sports goods, household
goods and other goods
&y 318 344| 329| 370 330 567 | 469 | 4504 | 390 473 | 863 351 377| 455 2,046
Supermarket sections &
AT 3,074 3,333 3,413 3,113 | 3,437 | 4,402 5567 | 43,811 | 4,438 | 4,016| 8,454| 3,823 3,815| 4,579 20,670
Total
ﬁéjt‘;’%%“ Dok Eﬁg\ﬂjg’gﬂ»’ o Notes : * Provisional figures.

" (hE 5 5 IR [ el F | gl ,?E?W’v&’?ﬂg?#ﬁj J 57 Al

TR b AR S U

& SR HIITIGE HE - A ) S A B ¢

R e uEL;#J o

i

N Affected by the timing of the Lunar New Year festival, retail sales tend to show rather

significant volatilities in the first two months of the year.

January and February are presented above for reference.

The combined retail sales figures for

& Supermarket sections are engaged in the retail of general provisions including a variety of foods
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as major items.
(1) The sum of individual items might not add up to the respective total because of rounding.

(1) [0 > ISP gl e i A e e 1
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#5:

2012 # 6 £|Z 2013 & 5 F| {5 H { HISIS) OFE BHREE (2009 10 ]2 2010 & 9 K|S £| T 595l = 100)

Table 5:  Volume index of retail sales by type of retail outlet, June 2012 to May 2013 (Average of monthly indices from Oct. 2009 to Sep. 2010 = 100)

’%’rfﬁ F&J?}%IH[J 2012 2013 2013

Type of retail outlet 6 7 8 9 10 11 12 1-12 1" n 1-2n 3 4 5* 1-5*
ﬁ’?‘sj%’%ﬁﬂtﬁﬂ[j 124.1 131.1 128.7 121.2 126.1 128.2 166.8 132.2 170.7 148.2 1594 1445 150.1 142.5 151.2
All retail outlets (+85) | (+1.4)| (+#3.2)| (+85)| (+3.6)| (+8.1)| (+8.5)| (+7.2)| (+10.4)| (+21.9)| (+15.5)| (+10.1)| (+19.4)| (+12.2) (+14.5)
ﬁfﬁ#, . ip‘ltﬁﬁkfﬁﬁ,w@ﬁﬁ (%gﬁmjﬂ&%% ) 81.3 79.3 90.7 1194 97.2 91.4 99.8 93.1 108.2 94.9 1015 83.4 86.4 86.6 91.9
Food, alcoholic drinks and tobacco (+1.6) (-6.1) (-5.6) | (+18.2) (-2.5) #) (-5.9) (-2.9) (-2.6) (+8.2) (+2.2) (-5.7) (+0.4) (+1.3) (+0.2)
(other than supermarkets)

%’fﬁ‘/uﬁ ;@f{ﬂy fﬁﬁ‘r, A% 69.8 61.8 75.3 75.4 78.2 77.2 90.0 80.4 92.6 99.1 95.9 78.6 85.0 75.1 86.1

Fish, livestock and poultry, (-7.0)| (151)| (52| (-2.8)| (-6.8) @ (09| (92| (29| +07)| (11)| (83)| +14)| (+1.0) (-1.7)

fresh or frozen

PricES 115.5 101.7 108.0 102.2 96.5 74.6 77.6 93.5 93.3 62.7 78.0 89.4 91.7 96.6 86.7

Fruits and vegetables, fresh (-26) | (-53)| (+18)| (+58)| (47| (44| (49| (20| (75| (40| (+*22)| (#04)| (122)| (37 (-2.8)

F by~ REEE B C gt 90.7 914 99.7 228.4 105.9 97.5 112.6 108.8 1215 120.6 121.1 105.2 98.6 103.3 109.9

Bread, pastry, confectionery and (+8.3) (+2.9) | (-14.4) | (+32.0) (-8.5) (+4.1) (-0.6) (+3.9) (-1.2) | (+31.1)| (+12.6) | (+16.5) | (+14.8) | (+17.0) (+14.5)

biscuits

RANEE N A, 64.0 66.5 80.3 85.9 100.9 102.4 97.1 81.9 112.6 83.1 97.8 66.0 77.0 84.0 84.5

Other food, not elsewhere (-56.8) | (-18.2) (-9.3) | (+26.3)| (+1.6)| (+1.3)| (-10.2)| (-10.0) | (+11.2) | (+29.4) | (+18.3) (-9.9) | (+11.4)| (+8.0) (+9.6)

classified

j@liﬁﬁﬁ( | lu@ﬁ'l 105.8 109.8 119.0 122.1 116.9 99.5 116.4 116.2 119.6 85.9 102.7 90.2 86.2 86.6 93.7

Alcoholic drinks and tobacco (+20.2) | (+13.1) | (+8.9)| (+135)| (+7.0) (-8.1) | (-129) | (#85)| (-221)| (-229)| (-224)| (-23.0)| (-228)| (-22.0) (-22.5)
?ﬁw’&miﬁ 112.3 116.6 118.9 116.9 113.2 110.5 120.6 114.2 127.0 122.0 124.5 1104 108.1 116.2 116.7
Supermarkets (+8.7) (+5.7) (+7.4) (+5.6) (+3.7) (+6.5) (+5.3) (+6.7) (-5.3) | (+22.0) (+6.4) (+2.0) (+2.4) (+2.2) (+3.9)

101.9 101.8 105.7 107.2 102.3 99.7 102.7 101.7 104.0 86.0 95.0 106.4 102.1 106.1 100.9
(-22)| (19| (1.0)| (+34)| (09| (34)| (36)| (01)| (+29)| (54)| (-1.0)| (+30)| (+6.2)| (-1.1) (+1.2)

T

:4%5#'1 :

TR

Note : Please refer to the last page of this table.
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#5: 2012 6 %% 2013 F 5 Jﬁ'%f%wgw%u;}ElfJ%?E,EH‘F‘[E(r (2009 # 10 £[= 2010 & 9 £|@AP"|pu £| = 54 = 100) (F@1)
Table 5:  Volume index of retail sales by type of retail outlet, June 2012 to May 2013 (Average of monthly indices from Oct. 2009 to Sep. 2010 = 100) (Cont'd)

%’rf%ﬁﬂfgjﬂﬂ 2012 2013 2013
Type of retail outlet 6 7 8 9 10 11 12 1-12 n n 1-2n 3 4 5* 1-5%
P Eﬁ%w*ﬂ%@#, 106.2 137.3 122.3 108.2 125.5 117.7 171.7 130.3 172.0 155.7 163.8 148.2 126.9 1315 146.9
Clothing, footwear and allied products (+8.4) (-2.1) (+1.9) (+3.3) (-0.2) (+5.9) (+3.0) (+4.4) (-3.8) | (+23.49) (+7.5) | (+13.7) (+4.3) | (+11.6) (+8.8)
55};,45 103.9 138.3 119.7 108.7 127.8 116.6 169.4 130.2 168.5 155.6 162.0 151.7 128.6 133.3 147.6
Wearing apparel (+8.0) | (-30)| (+13)| (+25)| (02)| (+6.9)| (+2.9)| (+45)| (32)| (+20.8)| (+7.0)| (+13.8)| (+4.3)| (+12.8) (+8.8)
R~ ?J%ﬁgfﬁﬁ,wiﬂ EEaE/iEIES 120.5 131.0 138.4 105.1 111.3 124.5 186.0 131.1 1935 156.5 175.0 126.1 116.5 120.1 142.5
Footwear, allied products and (+10.6) (+4.2) (+5.4) (+8.4) (+0.7) (+0.6) (+3.5) (+3.3) (-6.6) | (+42.2) | (+10.4) | (+13.2) (+4.1) (+4.0) (+8.7)
other clothing accessories
FﬁE‘Jiﬁjﬁ[ﬁfﬁ[}[ 180.3 174.9 172.6 161.6 166.4 169.9 237.8 174.3 258.2 197.7 228.0 217.5 173.8 163.0 202.1
Consumer durable goods (+32.4) | (+12.7) | (+10.8) | (+14.5)| (+17.1)| (+13.9)| (+26.2) | (+22.9) | (+58.6) | (+29.2) | (+44.4)| (+21.4) (+6.8) (-4.6) (+21.9)
ﬁﬁ[wﬁﬁl%ﬁr 136.5 130.8 113.6 111.0 101.5 111.0 107.5 1135 134.0 105.7 119.9 139.5 92.4 102.6 114.8
Motor vehicles and parts (+39.6) | (+5.0)| (-09)| (-44)| (-94)| (-56)| (-33)| (+2.0)| (+46.6)| (+1.1)| (+22.3)| (+11.5)| (+3.7)| (-26.5) (+4.4)
%%SB}%-E{J/%SM 194.5 190.5 193.1 1741 189.5 173.0 249.3 193.3 245.0 205.0 225.0 222.8 182.4 176.3 206.3
Electrical goods and (+23.6) | (+10.0) | (+12.8) | (+135)| (+30.0) | (+17.2) | (+21.8) | (+27.9) | (+27.5) | (+12.9) | (+20.4) | (+4.3) (-2.5) (-2.5) (+8.0)
photographic equipment
R IE *FFFI' 97.8 104.2 104.0 105.5 83.7 95.3 111.4 98.3 115.2 74.3 94.8 96.9 94.7 83.4 929
Furniture and fixtures (-8.1) | (-15.0) 74 (29| (45| (102 (-83)| (97| (75| (84| (00| (31| (72 (-4.8) (-2.8)
H 553 @F@E'J?ﬁ]’ﬁ[bﬁ@ 376.7 343.4 356.9 345.6 378.6 467.4 802.1 386.7 976.8 659.1 818.0 640.7 518.0 413.3 641.6
Other consumer durable goods, (+103.5) | (+69.5) | (+32.1) | (+69.4) | (+22.3)| (+40.5) | (+76.8) | (+60.6) |(+212.2) | (+151.6) | (+184.6) | (+125.7) | (+44.9) | (+16.8) | | (+104.3)

not elsewhere classified

Fl N ’F[J 108.2 119.2 122.8 1111 121.8 151.5 193.7 129.1 156.5 143.6 150.0 136.8 133.8 161.2 146.4
Department stores (+6.8) | (+1.7)| (+7.2)| (+10.3)| (+5.9)| (+95)| (+9.1)| (+7.5)| (+0.4)| (+29.0)| (+12.3)| (+19.7)| (+21.9) | (+24.5) (+17.9)
3{2%%‘_;“[ i ~ SMERK {/,Fj'ﬁgfffu 135.4 143.7 1375 126.2 131.6 138.8 187.7 143.4 185.7 169.3 1775 154.8 232.6 189.6 186.4
Jewellery, watches and clocks, (-3.2) (-2.8) (-49) | (+3.2) (-5.7) | (+11.2) | (+9.7)| (+2.5)| (+10.0) | (+27.9) | (+17.8) | (+9.8)| (+69.0) | (+35.6) (+29.5)

and valuable gifts

ﬁff*%” : ﬁﬁ’%é’li Fpuft - e Note : Please refer to the last page of this table.
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Table 5:  Volume index of retail sales by type of retail outlet, June 2012 to May 2013 (Average of monthly indices from Oct. 2009 to Sep. 2010 = 100) (Cont'd)

%’s—f%ﬁﬂfgfﬂﬂ 2012 2013 2013
Type of retail outlet 6 7 8 9 10 11 12 1-12 n n 1-2n 3 4 5* 1-5%
[ﬂuﬁ a"Ff[[ 120.7 125.5 121.3 103.4 116.8 112.9 143.3 125.7 160.4 137.7 149.0 134.9 142.2 128.5 140.7
Other consumer goods (+3.8) (-2.0) (+5.4) (+8.5) (+5.5) (+4.8) (+0.3) (+4.7) (+0.5) | (+12.0) (+5.5) (+1.7) (+7.1) | (+10.3) (+5.9)
i~ VS H#, 96.3 112.2 133.6 87.2 96.8 86.4 105.4 102.7 121.9 97.2 109.5 98.9 107.6 99.7 105.1
ooks newspapers, stationery (-4.4) | (-12.7) (-0.5) | (+8.5) (-2.8) (-5.0) (-1.1) (-1.5) (-1.5) | (+3.8)| (+0.8)| (+11.9) (-1.0) (-0.5) (+2.1)
and gifts
HIES 102.8 103.7 1141 106.9 108.3 100.0 137.3 108.1 140.3 116.3 128.3 1195 118.1 109.5 120.7
Chinese drugs and herbs (+2.3) (-1.1) | (+0.6) | (+18.1)| (+9.5)| (+10.1)| (+3.4)| (+0.5)| (+11.6) | (+23.8) | (+16.8) | (+10.1)| (+15.8) | (+17.2) (+15.3)
PG 121.9 139.9 130.9 102.7 103.1 106.2 1249 1235 132.8 161.0 146.9 145.5 152.1 147.4 147.8
Optical shops (+1.8) (+4.6) (+6.5) | (+11.9) | (+13.5) | (+13.9) (+8.0) (+8.5) | (+10.5) | (+20.1) | (+15.6) | (+17.7) (+9.0) (+9.5) (+13.3)
P (S0 128.5 139.4 131.6 119.8 131.2 132.0 154.8 140.0 186.4 158.5 172.4 160.5 165.4 147.2 163.6
Medicines and cosmetics (+17.6) | (+10.3) | (+15.9) | (+18.8) | (+13.6) | (+9.7)| (+1L1)| (+13.1)| (+7.5)| (+135)| (+101) | (+3.8)| (+11.3)| (+16.3) (+10.1)
RN Y Z?E?Flﬁ'f'rfﬁf}, 122.7 117.7 108.0 90.6 1105 103.9 1449 121.0 150.8 129.5 140.2 120.8 131.8 119.2 130.4
Other consumer goods, (-5.8) | (116)| (-27)| (-46)| (22| (01)| (1.3)| (20| (-88)| (+94)| (-12)| (-56)| (+2.6)| (+5.3) (-0.2)
not elsewhere classified
gﬁ’*&zj j—g,k'zfl AEN f[ ﬁu{zﬁ“&j ﬁa%pflf 1115 116.3 118.0 117.3 112.7 116.5 123.1 114.9 126.9 1249 125.9 110.8 109.3 118.9 118.2
Supermarkets and supermarket sections (+9.3) (+6.2) (+7.2) (+5.8) (+3.5) | (+11.2) (+5.2) (+7.0) (-6.8) | (+25.0) (+6.6) (+2.8) (+4.2) (+3.9) (+4.9)
of department stores &
ﬁ%t%”: * Eﬁﬁﬁg'yﬂ* o Notes : * Provisional figures.
# ASABEITEE0.05 VI o # Denotes change within +0.05.
N [é;{’# #*Iﬁx (i £ ETJ = ?E}; > AT BT Efr E(é/%é'gp JIRREE Ea J;EL]EJ*J Affected by the timing of the Lunar New Year festival, retail sales tend to show rather
i [ w2k ﬁﬂ ;?E e Y significant volatilities in the first two months of the year. The combined retail sales figures
TP for January and February are presented above for reference.
& I'J]F ?“&j B puge T eI IJ?F, &j iﬁ?z puzrr Iﬁfhrl FRFH & The figures for ‘Supermarkets’ above do not include retail sales in supermarket sections of
FH AR R BT > e department stores. Supplementary statistics that include such sales are presented above for
f reference.
1) Tf' B R 2 [ﬂﬁﬂkﬁﬁﬁfﬁ%‘\éﬁflﬁ} Fo PRUBG L 0 PUE T FE AT o (1) Figures in brackets refer to the percentage changes over the same period of the preceding year

and are calculated based on unrounded figures.
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Table 6:  Movement of the value and volume of total retail sales, March 2012 to May 2013
TR B RS AR
Original Series Seasonally Adjusted Series
E =R TRIGIE
T F RBEIE 155 3 (%) [ ES] [ IIGH:E 3l F ] FEfik
Year-on-year 3k ] Compared with the ET 153 30O (9)

rate of change (%) 3 months ending 3 months ending Rate of change®® (%)

ey i Gkl i | F] i | F] i Gkl
Year / Month alue Volume Year / Month Year / Month alue Volume

2012 3 +17.1 +13.2 2012 3 2011 12 -0.2 -0.6

4 +11.4 +7.6 4 2012 1 +3.2 +3.2

5 +8.7 +5.7 5 2 +3.2 +3.0

6 +11.0 +8.5 6 3 +2.1 +1.8

7 +3.9 +1.4 7 4 +0.1 -0.4

8 +4.6 +3.2 8 5 +0.4 #

9 +9.4 +8.5 9 6 +1.1 +0.5

10 +3.9 +3.6 10 7 +1.9 +1.9

11 +9.4 +8.1 11 8 +3.2 +3.2

12 +9.1 +8.5 12 9 +4.1 +4.6

2013 1 +10.5 +10.4 2013 1 10 +6.3 +6.2

2 +22.7 +21.9 2 11 +6.5 +6.4

3¢ +9.8 +10.1 3 12 +6.3 +6.5

4 +20.7 +19.4 4 2013 1 +5.9 +6.2
5 +12.8* +12.2* 5 2 +3.6* +3.6*

Féf%i” : * MR
Notes : Provisional figures.

(1) sERBEIp o) SRl = EJ%J*JI’%EIU3|TE“JH’*—J3 pie > S B ] P F) T SRR R TR EE B - Y 20124
12K 3 it £ [RAENF 153 F 20125 10| ~ 11F[ W12 [[ufl F [ R 2012/F 75 ~ 85 gl F |1 Bufr et =g
2R
The rate of change is calculated by comparing the monthly average index for the 3-month period ending the month in
question with that for the preceding 3-month period, e.g. the rate for the 3 months ending Dec. 2012 is the percentage
change of the average monthly index for Oct., Nov. and Dec. 2012 compared with the average monthly index for Jul.,
Aug. and Sep. 2012.

(2) A= ATIESIEREIIRLEN T X-12F 5 — A —FEENT 19 (X-12 ARIMA) | 4IRS f?ﬁjﬁi{ﬂﬁ‘%ﬂﬁﬁﬁﬁé Elﬁ'@%fz-ﬂm
AR EF AR YE 3k - ﬁ#?‘%ﬁﬁ'ﬁﬁ?r’q?, ’ ,E',Z!# LEI DBt i f’f* l'itl"%f::["% F3F ElfJi’Si?q‘I‘.i?ﬁfEZEF/U °
The seasonally adjusted series is compiled using the X-12 ARIMA method, which is a standard method applied in
compiling seasonally adjusted statistical data series. For retail sales indices, the seasonally adjusted series for the
preceding 3 years is revised each year when the figures for January are published.

(3) ;i%ﬁfiﬁffiyié‘@'fi* FFL Y e el T TR AR > = FOURLE %‘%Ebﬁéééﬁﬁﬁsz, F??JH'.FE’, AR il FAS Fgﬁﬁ*
i o
The year-on-year rate of increase for volume of total retail sales was slightly higher than that for value. This was
mainly attributed to the drop in prices of electronic and electrical products sold in “Electrical goods and
photographic equipment” outlets.

# 25 RBEE20.05 [ -
Denotes change within £0.05.
FEX |35 ﬁéf, 2013 5] -15- Report on Monthly Survey of Retail Sales ~ May 2013
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Survey methodology
Survey coverage

The Monthly Survey of Retail Sales (MRS)
covers all retail establishments in Hong Kong.
Starting from January 2009 round, the Hong Kong
Standard Industrial Classification (HSIC) Version 2.0
has been adopted in place of HSIC Version 1.1 for
classifying the economic activities of retail
establishments.

With the existing classification of retail outlets,
the overlapping of commodity coverage among
different outlet types should not be considerable in
most cases. However, for department stores, because
of the very nature of their operating characteristics,
overlapping with the other outlet types is much greater
in terms of commodity coverage. Care should be
taken about this when interpreting the retail sales
statistics in this report.

It should be noted that some establishments
originally classified as retail outlets under the old
version of HSIC may be re-classified into other retail
outlet types or may even no longer be classified as
retail trade after the implementation of HSIC Version
2.0. For details of the changes in coverage of each
retail outlet type, readers may refer to Appendices A
and B which present the revised coverage of each
retail outlet type and a concordance table for types of
retail outlets under the old and new classifications
respectively.

Sample design

A stratified rotational replicate sample design is
adopted for the survey.

Retail establishments are first stratified by type
and then by employment size. Within each stratum, a
given number of replicates are created. Sample size in
each replicate is determined by Neyman’s Allocation
according to the desired level of precision for the
estimated sales values for various retail outlet types.
For each month, three replicates are used, with one
new replicate rotated in and one old replicate rotated
out. A total of around 3 000 retail establishments are
selected for enumeration for each reference month.

Data collection

For each survey round, questionnaires are
mailed to sampled establishments. Data are collected
by post, supplemented by telephone or face-to-face
enumeration and verification as necessary. An

-17- Report on Monthly Survey of Retail Sales  May 2013
Census and Statistics Department, Hong Kong Special Administrative Region
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electronic template of the questionnaire is also
available upon request to facilitate completion and
submission of the questionnaire by email.

Points to note in analysing retail sales statistics

The retail sales statistics presented in this report
cover consumer spending on goods but not on
services. Moreover, they include spending on goods
by visitors in Hong Kong but not by Hong Kong
residents outside Hong Kong. Hence they should not
be regarded as a comprehensive indicator of overall
consumer spending.

Users interested in the trend of overall consumer
spending should refer to the data series of private
consumption expenditure (PCE), which is a major
component of the Gross Domestic Product. Compiled
from a wide range of data sources, PCE covers
consumer spending on both goods (including goods
purchased from all channels) and services by Hong
Kong residents whether domestically or abroad.

Statistics on retail sales by type of retail outlet
contained in this report are outlet statistics, not
commodity statistics. Hence, for example, statistics on
“clothing, footwear and allied products” do not relate
to the total sales of clothing, footwear and allied
products, but to the total sales in those shops selling
such commodities either as the only items or as the
principal items. Sales figures for those outlets may
therefore include other commodities.  Conversely,
some sales of clothing, footwear and allied products
may have been subsumed in the sales figures for other
outlets (such as supermarkets, where some minor
clothing and footwear items are also available).

The value index of retail sales, which is
compiled for the entire retail trade as well as for each
major type of retail outlet, measures the change in
sales of retail outlets in value terms. The volume
index of retail sales is derived from the value index of
retail sales by adjusting for price changes.

Classification of retail outlets

Since 1990, the HSIC has been adopted for
classifying the economic activities of establishments in
Hong Kong. The HSIC is devised using the
International Standard Industrial Classification of All
Economic Activities Revision 2 (ISIC Rev. 2) as a
framework with local adaptation to reflect the structure
of the Hong Kong economy. It is a statistical
classification framework for classifying economic
units into industry classes based on their major

- 18- Report on Monthly Survey of Retail Sales  May 2013
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economic activities.  This framework not only
provides a basic stratification for sample selection of
economic units in various surveys, but also serves as a
standard industrial classification in Hong Kong for
compilation, analysis and dissemination of statistics by
economic activities.

The classification of retail establishments in the
MRS also follows the HSIC. To facilitate analysis of
the short-term business performance of the local retail
sector, the industry classes of the retail sector have
been grouped into 20 retail outlet types, taking into
account their importance in the retail sector.

The HSIC has been reviewed from time to time
to reflect significant changes in the structure of the
Hong Kong economy and the emergence of new
economic activities. HSIC Version 1.1 was
implemented in 2001 and in order to bring HSIC more
up-to-date on local economic activities as well as to
foster international comparability of official statistics
for different users, a full-scale revision exercise was
completed in 2008. The revised HSIC, i.e. HSIC
Version 2.0, was released in October 2008. HSIC
Version 2.0 is being used progressively in different
surveys by the Census and Statistics Department (C&SD)
starting from 2009. Readers may refer to the feature
article “Revision of the Hong Kong Standard
Industrial Classification” published in the November
2008 issue of the Hong Kong Monthly Digest of
Statistics for more details on the revision of HSIC.

Starting from the reference month of
January 2009, the retail sales statistics are compiled
based on the HSIC Version 2.0.

Backcasted series of new retail sales statistics

Parallel coding of the industry classes of
establishments covered in the MRS, one under the
HSIC Version 1.1 and the other under the HSIC
Version 2.0, was undertaken in different survey rounds
in the reference year of 2008. Based on the 2008
survey data with dual classifications, the series of
retail sales statistics under HSIC Version 2.0 has been
backcasted to October 2004.  Readers who are
interested in the backcasted series or have enquiries
about the survey results may contact the Distribution
Services Statistics Section of the C&SD (Tel:
(852) 2802 1258 or E-mail: mrs@censtatd.gov.hk).
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rﬁ types of retail outlets®

Al

Type o; retail outlet

T R

Coverage

Al

Type 0; retail outlet

T !

Coverage

P I T 2 :t, A%
Fish, livestock and Itry,
fresh or frozen

;9?5'?*} ,_HHJFLL‘FT RARC AT é“t f ,[A R [F‘;
Retall outlets selling fish, other sea pro éucts livestock and
poultry, fresh or frozen.

Pl

Fruits and vegetables, fresh

PriEs N P E

Retail outlets sglllng fresh fruits and vegetables.

R~ RREE  FRIN Bt

Bread, pastry, confectionery and biscuits

TG OREGE ~ PN - BFi - 0 B~ 5 [0 B °
Retail outlets selling bread and cakes confectionery, biscuits,
cookles and egg rolls.

E 5 53 @m’”hﬁﬁ”’ ”![

Other consumer durabfe goods,

not elsewhere classified

- *mbpeaw TE B 1T - PR 1 B & B
\a“bwia“wa>~ﬂ S A - et

F{‘ °
I&etall outlets selling musical instruments, computers and peripheral
units, computer software, medical goods, office appliances and
equipment (except computers, furniture and fixtures), scientific and
professional instruments, sewing machines and parts.

RN R Ay L
Other food, not elsewhere classified

%R R R R O
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B~ B g F'F S B (TR ?'Ek i) o

roceries of genera provm ns, grocerles of Chinese
provisions and retail outlets selling fish and other sea
products, dried or preserved; meat, roasted, dried or preserved,;
preserved provisions and spices; rice; noodles and rice sticks;
bean curds and bean products; eggs; non-alcoholic beverages
in specialised stores; beverages (include alcoholic and
non-alcoholic) and tea leaves and other retail outlets selling
specialised food without seats

FIEl FIE L
Department stores Department stores.
SFETFI - S0 EEIEP | R A S AR SRR AR R P

Jewellery, watches an clocks,
and valuable gifts

# (4l

Retail outlets selling jewellery and precious metal accessories, imitation
jewellery and related articles, watches and clocks and luxuries
comprehensive stores.

ﬁ\/ RN H|:f[|£l
Igooks newspapers stationery
and gifts

B outiets sl ke mewephbs, mot
I—Eetall outlets selling books, newspapers, stgtlonery gifts, novelties and
souvenirs.

{ES
Chinese drugs and herbs

HIEiSE ~ ey 8k ~ g7 SE e SO R B -
Retail outlets selling Chinese drugs and herbsI bone -setting medicated
liquors and tonic wines, etc.

g

Alcoholic drinks and tobacco

VB PE AR
Retail outlets sellmg al OhO|IC b verages, tobacco products in
specialised stores.

T, ECT
Optical shops Optical shops.

BEPIW (22 b ﬁﬁtﬁjb@'ﬂ??‘,—,\ Ffl{ |“;'151f[t7;,|'[4 =R ]:FM” e m o

Medicines and cosmetics Retail outlets seFImg medicines and health suppleme ts cosmetics and

personal care products.

FE FEIB AT

Supermarkets Supermarkets and convenience stores.

R W ST RSRTISE] « F R T urg R

Fuels Petrol filling stations and retail outlets selling firewood,
charcoal, coke and similar fuels, kerosene and L.P. gas.

e T2 SEEREE - P = LA PIR IS

Wearing apparel

PET KL S IR -

Boutique shops and retail outlets selling garments, sportswear,
evening dresses, fur clothing and accessories like gloves, hats
and leather belts, etc.

HEXE - F fg#f }y‘tl EERZEE
Footwear, allied products and other
clothing accessories

gf;;, N ?H B E P BRI E rﬁ% HEE
I;{etall outlets selling footwear, fabrics, tailoring accessories
and other clothing, footwear and allied products.

R R AR T

Motor vehicles and parts

Tl R F TR BT R
%t -

Retalfoutlets selling motor vehicles, motor-cycles, bicycles,
boats, pleasure crafts and accessories and parts.

R R
lectrical goods and photographic
equipment

W (B BES FIAIAT) - B 2 TR,
e

Retail outlets selling electrical goods (except machinery and
office appliances), photographic equipment and supplies.

H P53 I il
Other consumer goods,
not elsewhere classified
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etail outlets selling records, music and vide recordlngs rks of art
and craft; antiques; flowers and plants; hardware, metalware, paints and
other building renovation materials; luggage cases and similar articles
of leather or leather substitutes; sacks and bags; toys; computer games;
other general merchandise; household linen; drapery; rope, cord and
netting appliances; carpets, rugs, wall and floor coverings; bamboo and
cane products; china, earthenware and glassware; cooking and kitchen
utensils, other than electrical; canvas and canvas products; other
household articles; sporting equipment; gambling apparatus; umbrellas;
paper products; Chinese religious articles; pets and animals (incl. feeds
and accessories); fire prevention equipment; other miscellaneous new
goods and second-hand goods; and stamp collection shops. Retail
sales of goods without the use of a shop-front(?) .

SN

Furniture and flxtures

EN k’fii‘r"'t@ﬂ:ﬁ%l' RN SR B
Retail outlets selling furniture and fixtures, mattress and
kitchen cupboards, etc.

R @) (5T

O AR+ LR

fi TYHMEYE S ST RI2.045 | AT .

otes : Retllsed coverage is in accordance with the HSIC Version 2.0.
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etail sale!
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of goods without the use of a shop-front (e.g. via mobile stalls, mail orders, internet and vending machines) are no
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longer included in various types of retail outlets and are grouped collectively under “Other consumer goods, not elsewhere

classified” in HSIC Version 2.0.
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Concordance table for types of retail outlets under old and new classifications

5w

Old classification®

53 1@

New classification®

753 4O

New classification®

O

Old classification

HTHEERY U FUSTR o AT
Fish, livestock and pIo Itry,
fresh or frozen

%@ﬁﬂ@mmﬁfﬁmﬁ

Fish, livestock and po Fltry, fresh or frozen

Fruits and vegetables, fresh

Fruits and vegetables, fresh

R RREE - B Bt #
Bread, pastry, confectionery and
biscuits #

)~ AR~ PR B

Bread, pastry, confectionery and biscuits

5ok 53 R A

Other consumer durable goods, not elsewhere
classified

FRETET @)

Motor vehicles and parts (P)
b AR

lectrical goods and photographic equipment (P)

H P53 @W‘Jiﬁﬁwrﬁg, #
Other consumer durable goods,
not elsewhere classified #

*l I'}H%J};glfi i #
Other food, not elsewhere

EP95 TR g
Other food, not elsewhere classified

FrEl

FrEl
Department stores

Department stores

SRRl - SRR ?fj B
Jewellery, watches and clocks,
and valuable gifts

FE - HH HT

Jewellery, watches and clocks, and valuable gifts

LB B A O _
ooks, newspapers, stationery ooks, newspapers, stationery and gifts
and gifts #

classified # T3 (P)
Chinese drugs and herbs (P)
P [0 (P)
Medicines and cosmetics (P)
o T
Alcoholic drinks and tobacco Alcoholic drinks and tobacco
Gt Gl
Supermarkets Supermarkets
Fuels Fuels

HlES HigE (P)

Chinese drugs and herbs Chinese drugs and herbs (P)
PGt FLGA T,

Optical shops Optical shops

5L #
Wearing apparel #

TS
Wearing apparel

T [

P [ il (P)
Medicines and cosmetics

Medicines and cosmetics (P)

HERT | L~ 5 P3Pl
Footwear, allied products and
other clothing accessories

HERE R P A P
Footwear, allied products and other clothing
accessories

H A BT
Other consumer goods,
not elsewhere classified

E P TR (P>

Other consumer goods, not elsewhere classified (P)*

SR

Motor vehicles and parts

AT (P)

Motor vehicles and parts (P)

Tl > Y #
lectrical goods and photographic
equipment #

e Ry AT (P)

lectrical goods and photographic equipment (P)

(R SR #

Furniture and fixtures #

[

Furniture and fixtures

TR o# PN T Féﬁﬁgiwﬂﬂlﬁﬂﬁﬂfi S5 Sl El@ﬁv‘:t%‘%i’m °

P\Iotes : Part of industry in'the respective group is no longer inc{uded in the retail sector under the new
classification.

T DRI RR2.045 T\iﬁ’ﬁ]ﬁwﬂffﬁﬂfﬁﬁ%ﬁ CRTPAS Y €T HE - 2008 ~ = Bl

ISR 1 T Sl (5 FS T [ B SAST 31 Pk T
Retail sales of goods without the use o# a shop-front (e.g. via mobile stalls, mail orders, internet
and vending machines) are no longer included in various types of retail outlets and are collectively
grouped under “Other consumer goods, not elsewhere classified” in HSIC Version 2.0.
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art of industry. _Zg
(1) ARG T S S HOTRILI ) SR - 5 _
Old classification is in accordance with the HSIC Version 1.1. acr
(2)  FroI TRLASEC T MR 5T 12,045, Flo3 9 ol gj

New classification is in accordance with the HSIC Version 2.0.
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Means of Obtaining Publications
of the Census and Statistics Department

T

I I = S Rl O A fﬁ
(www.censtatd.gov.hk/hkstat/quicklink/
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i * (852) 2582 3025
u%%'iﬁ A d 1 (852) 2827 1708

SR

PR R T TIPS o B
EiARTEg rﬁ‘ ’Fi— fitHt (www.bookstore.gov.hk)
asomawF&ﬁwm%%ﬁ%
(www.censtatd.gov.hk/service_desk/list/mail/
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Website

Users may download statistical publications
free of charge from the Census and Statistics
Department (C&SD) Website
(www.censtatd.gov.hk/hkstat/quicklink/
index.jsp).

Publications Unit of C&SD

Some publications of C&SD are available in
print versions. These print versions are
available for purchase and collection on the spot
at the Publications Unit of C&SD. The Unit
also provides a reading area where users may
browse through the latest issue of various
publications of the Department on display.
Publicity/educational leaflets and pamphlets of
the Department are also available for collection.

The address of the Publications Unit is :
19/F, Wanchai Tower,

12 Harbour Road, Wan Chai, Hong Kong.
Tel. : (852) 2582 3025

Fax : (852) 2827 1708

Mail order service

Some publications of C&SD are available in
print versions and are offered for sale online at
the Government Bookstore of the Information
Services Department (www.bookstore.gov.hk).
A mail order form for ordering print versions of
publications is also available for
downloading on the website of the Department
(www.censtatd.gov.hk/service_desk/list/mail/
index.jsp). Completed form should be sent back
together with a cheque or bank draft covering all
necessary cost.
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