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Introduction

1. The Monthly Survey of Retail Sales
(MRS) collects data for compiling retail sales
statistics primarily intended to measure the sales
receipts in respect of goods sold by local retail
establishments, for gauging the short-term
business performance of the local retail sector.

2. The classification of retail establishments
follows the Hong Kong Standard Industrial
Classification (HSIC), which is used in various
economic surveys for classifying economic units
into different industry classes. To facilitate
analysis of the short-term business performance
of the local retail sector, the industry classes of
the retail sector have been grouped into 20 retail
outlet types in this report, taking into account
their importance in the retail sector.

3. Upon the implementation of the new
HSIC Version 2.0 by the Census and Statistics
Department in October 2008, the MRS has been
enhanced to adopt the new classification in
compiling the retail sales statistics. Starting
from the reference month of January 2009, all
the retail sales statistics are compiled based on
the HSIC Version 2.0.

General observations

4. According to the MRS, the value of total
retail sales in September 2017, provisionally
estimated at $35.7 billion, increased by 5.6%
over the same month in 2016. The revised
estimate of the value of total retail sales in
August 2017 increased by 2.7% over a year
earlier. For the first nine months of 2017 taken
together, it was provisionally estimated that the
value of total retail sales increased by 0.9% over
the same period in 2016.

5. After netting out the effect of price
changes over the same period, the provisional
estimate of the volume of total retail sales in
September 2017 increased by 5.5% over a year
earlier. The revised estimate of the volume of
total retail sales in August 2017 increased by
3.2% over a year earlier. For the first nine
months of 2017 taken together, the provisional
estimate of the total retail sales increased by
0.9% in volume over the same period in 2016.
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6. Analysed by broad type of retail outlet in
descending order of the provisional estimate of
the value of sales and comparing September
2017 with September 2016, the value of sales of
jewellery, watches and clocks, and valuable
gifts increased by 14.7%. This was followed by
sales of commodities in supermarkets (+2.6% in
value); food, alcoholic drinks and tobacco
(+9.2%); commodities in department stores
(+9.4%); wearing apparel (+1.7%); medicines
and cosmetics (+12.7%); other consumer
goods, not elsewhere classified (+4.1%); motor
vehicles and parts (+12.3%); fuels (+5.6%);
furniture and fixtures (+5.2%); footwear, allied
products and other clothing accessories
(+1.2%); books, newspapers, stationery and
gifts (+2.5%); Chinese drugs and herbs
(+11.4%); and optical shops (+5.0%).

7. On the other hand, the value of sales of
electrical goods and photographic equipment
decreased by 7.2% in September 2017 compared
with a year earlier. This was followed by sales
of miscellaneous consumer durable goods
(-17.3% in value).

8. Based on the seasonally adjusted series,
the provisional estimate of the value of total
retail sales increased by 2.7% in the third quarter
of 2017 over the preceding quarter, while the
provisional estimate of the volume of total retail
sales increased by 2.5%.

9. Table 1 presents the value index of retail
sales for all retail outlets and by type of retail
outlet from October 2016 to September 2017.
The value index is compiled with the average
monthly value index of retail sales from
October 2014 to September 2015 taken as 100.

10.  Table 2 presents the value of retail sales
for all retail outlets and by type of retail outlet
from October 2016 to September 2017.

11.  Table 3 presents the value of retail sales
in supermarkets by broad product category from
October 2016 to September 2017.

12.  Table 4 presents the value of retail sales
in department stores by broad product category
from October 2016 to September 2017.

Report on Monthly Survey of Retail Sles  September 2017
Census and Statistics Department, Hong Kong Special Administrative Region



13.  F5%[420164F10 H £201749H
Fr A Z &0 i B E R E BB
HWEBEER  BEREEZEL2014410H
F2015F9HIANN LR EEEHE
HEfE%0E 5100 -

14. ROERTEFREHEEENBED
SEFN o A E PR RES G E R A G
B EFE A F S 5 o E - KL
AR R > BEFTRHAE3
{IE F B2 S Ay 34 H ELe Ay 2 8 15 7 = -

15,  [E1RE275HI#RE2012F1H £
2017 FOH B EEEHEHERBAE
BREHRHERBET -

TEEP AL H SET A RS 201749H
BERRITHE BUFG=TR

13. Table 5 presents the volume index of
retail sales for all retail outlets and by type of
retail outlet from October 2016 to September
2017. The volume index is compiled with the
average monthly volume index of retail sales
from October 2014 to September 2015 taken as
100.

14.  Table 6 shows the movement of the value
and volume of total retail sales in terms of the
year-on-year rate of change for a month
compared with the same month in the preceding
year based on the original series, and in terms of
the rate of change for a 3-month period
compared with the preceding 3-month period
based on the seasonally adjusted series.

15. Charts 1 and 2 depict, respectively, the
movements of the value and volume indices of
total retail sales from January 2012 to
September 2017.
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%‘%ﬁ@g 1 20165107 2201769 BB EREAE NS EENREERR 01445105 2201549 F HINEPEE A EE = 100)

:zﬁ‘gi Table 1: Value index of retail sales by type of retail outlet, October 2016 to September 2017 (Average monthly index from Oct 2014 to Sep 2015 = 100)
& BRG] 2016 2017 2017
ﬁé Type of retail outlet 10 11 12 1-12 s on 127 3 4 5 6 7 8 9% 1-9%
"
i FE Z & 89.6 89.3| 105.2 90.3| 107.0 86.4 96.7 88.6 87.4 89.1 83.7 89.4 86.5 88.5 89.6
E All retail outlets (29| 54| (29| 81| (10| (-58]| (32)| 3.0 +0.D| (04)| (+0.1)| (+4.0)| *2.7)| (+5.6) (+0.9)
= Al AL R EE GBAR TSN 1032 101.0| 113.8] 1022| 131.5| 1044| 118.0 94.8 98.7 95.0 88.9 91.5 99.3| 129.4 103.7
Food, alcoholic drinks and tobacco (+1.2)| +0.9)| +52)| (17| (+9.9)| (-7.4)| 1.5 (2.8)] *3.1)| 3. (+#2.6)] (+4.5| (3.9 (+#9.2) (+2.7)
(other than supermarkets)
iR AR EE N 89.3 982 114.3| 101.9| 131.1| 139.7| 1354| 104.7| 1024 91.3 90.1 82.8 94.2 95.9 103.6
Fish, livestock and poultry, (+1.2)| +1.0)| 0.5 (+1.9] (+2.2)| (39| (-1.0)| (27| (1.3)| +1.3)| (#3.5)| (+55)| (+54) (+5.8) (+1.2)
fresh or frozen
WA R 120.1 83.7 91.2| 1042 100.7 77.8 89.2 97.4| 117.5| 110.6| 119.8| 107.2| 120.7| 127.1 108.8
Fruits and vegetables, fresh #33)| 07| (*1.2)| (+#3.5)| (+3.6)| (28| 07| (+1.8)| (22)] *3.3)| (*22)| (+4.0)| (+4.6)| (+6.3) (+2.4)
ML OREGE - BER R 97.4 87.0| 102.5| 101.8| 1151 95.0| 105.1 89.2 89.9 85.1 82.9 87.6 91.4| 1895 102.9
. Bread, pastry, confectionery (-2.1) (-3.6)| (+1.9)| (+0.8)| (+6.8) (-9.7) (-1.4)| (+4.0)| (+0.2)| (-1.2) (-1.8) (-2.2)| (-18.4)| (+9.0) (-1.0)
T and biscuits
Hitrt AR 1292 1285 130.3| 105.7| 1532 94.11 123.6 93.0] 1055 1132 922 104.4| 113.6] 113.9 109.2
Other food, not elsewhere (+6.2)| (+5.5)| (+14.7)| (H4.6)| (+24.5)| (-7.9)| (+9.8)| (+12.0)| (+12.9)| (+11.8)| (+11.7)| (+16.8)| (+4.3)| (+17.5)| | (+11.6)
classified
i Ty 89.3 942 116.1 97.1| 140.2 86.6| 113.4 89.3 89.9 84.0 80.4 87.2 91.0| 103.1 94.6
Alcoholic drinks and tobacco (-3.6)| (-0.8)] (+4.8)| (25| (+7.5)| -12.7)| (-12)| (-1.0)| (42| (22)| (-54)| (43)| (-6.6)| (+3.5) (-1.6)
AL T 103.6 959 103.5| 101.3| 1183 87.0| 1027 97.1 94.6| 100.6| 100.5| 103.0| 106.0| 103.9 101.2
Supermarkets #3.5) LD 0.7 (+0.8)| (+5.3)| (-14.1)| (:3.9)| (+2.6)| (-0.6)| (-1.3)| (+0.4) #H| *#23)] (+2.6) (-0.2)
R 99.3 99.5|  101.3 97.7| 101.1 88.4 94.8 98.1 972 103.7| 1032| 101.3| 103.1| 1084 100.5
Fuels (#5.5)| (+24)| D] (04| +7.5)| (+51)| +6.4)| H9.1)| (+2.8)| (+0.6)| (-0.8)| (+1.5)| (#3.3)] (+5.6) +3.7)
R S EARIIRGE—H - Note : Please refer to the last page of this table.
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1 2016510 22017659 BB ERGEABI B E L S EERR 20144510 H 22015529 A BINHI IS H 58 = 100)(@&)
Table 1: Value index of retail sales by type of retail outlet, October 2016 to September 2017 (Average monthly index from Oct 2014 to Sep 2015 =100) (Cont'd)
BEREKER] 2016 2017 2017
Type of retail outlet 10 11 12 1-12 n 20 1-2» 3 4 5 6 7 8 9% 1-9*
=Y~ SRR RS 82.5 90.6 111.8 932 1125 88.5 100.5 93.6 96.8 92.6 85.0 94.9 79.4 77.2 91.2
Clothing, footwear and allied (-3.5) 3.8) (37D (46| (-3.7)| (-10.1) (-6.6)| (+1.2)| (+1.9)] (-0.8) -1.9| 05| (14| L7 (-1.6)
products
i[85 81.6 90.2 110.8 929| 107.3 89.7 98.5 97.8 98.7 93.6 84.1 95.8 77.4 78.0 914
Wearing apparel 49| 42)| (42| (49| (-53) (-8.2) (-6.6)| (+1.9)| (+2.0)| (-0.4) -1.4)| 15| (-0.6)| (+1.7) (-1.1)
B - HRISL R AL 4 87.6 93.0 117.8 95.3 143.1 81.8 112.4 69.3 85.8 86.7 89.9 89.5 91.3 72.8 90.0
Footwear, allied products and +4.9)| L3 (0.7 (3.1)| (+4.0)| (-20.6) (-6.5) (-4.5)| +0.8)| (-3.2) (-4.5) 57| (52)] (+1.2) (-4.1)
other clothing accessories
it BB 88.5 80.0 85.1 78.3 77.2 70.9 74.1 81.7 67.2 64.9 68.5 68.2 67.6 75.9 71.3
Consumer durable goods (-14.1D)| (-18.0)| (-20.2)| (-20.9)| (-17.8)| (-12.8)| (-15.5) -1.4)| (-12.7) (-6.2)| (+0.2) (-0.9) | (+4.3) (-5.3) (-6.4)
VR RS BB 78.6 80.2 82.2 86.5 83.3 91.6 87.5 108.9 75.9 94.7 100.0 92.3 83.5 92.1 914
Motor vehicles and parts (-19.5)| (-15.1)| (-13.3)| (-14.0) (-8.9)| (+0.9) (-4.0)| (+16.0)| (-13.0)| (+7.4)| (+7.3) #| (+7.2)] (+12.3) (+3.2)
BRI RS 73.6 60.5 74.5 74.2 68.8 62.0 65.4 69.4 61.8 61.0 65.6 65.1 66.0 68.5 65.4
Electrical goods and (-22.1)| (-27.5)| (25.1)| (-23.8)| (-24.3)| (-23.6)| (-24.0)| (-17.83)| (-18.2)| (-13.9) (-7.2) (-6.0)| (+1.5) (-7.2) (-13.7)
photographic equipment
FE KSR E 81.0 103.0 108.4 97.3 108.3 72.7 90.5 95.7 106.9 94.1 98.2 107.1 108.2 103.6 99.4
Furniture and fixtures (+2.9)| (+1.8)| (+7.0) (-1.6) (-9.49)| (+1.1) (-5.4) (-0.5)| H9.1)| (+4.4)| (H4.8)| (+4.5)]| (+3.5)| (+5.2) (+2.3)
HoM RS JHI R A& 116.1 99.4 94.7 73.6 76.4 68.8 72.6 77.0 58.4 43.7 44.6 46.8 49.0 68.2 59.2
Other consumer durable (-6.4)| (-15.2)| (24.3)| (-26.6)| (-17.9)| (-11.4)| (-14.9)| (+9.2)| (-12.5)| (-12.1)| (+3.8)| (+4.8)| (+6.8)| (-17.3) (-7.1)
goods, not elsewhere
classified
BHEAH 88.6 118.7 114.3 91.9| 103.7 80.4 92.0 80.3 82.0 116.2 78.1 85.8 86.8 88.6 89.1
Department stores -0.8)| 1.7 (29| (6.2)| (2.8 (-7.1) L7 0.1 (+39)]| #3.6)| (+0.7)| (55| +5.2)] (+9.4) +2.7)
BREF e - SRR EIEY) 81.0 749  108.2 78.6 96.6 79.1 87.9 73.4 70.2 73.5 71.7 82.1 81.8 79.4 78.6
Jewellery, watches and clocks, and # | (-145)| 23| (-172)| (4.D)| (+2.5) -1.2)| (+8.3)| (+0.2)| (+1.0) (-0.8)| (+13.3)| (+7.4)| (+14.7) (+4.3)
valuable gifts

AR 2 EARNRE H

Note : Please refer to the last page of this table.
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Tl 20166105 22017409 BB EREREI B ERHEEERRR 2014510 H 2201589 B HARRISE H 158 = 100 ) (@)
Table 1: Value index of retail sales by type of retail outlet, October 2016 to September 2017 (Average monthly index from Oct 2014 to Sep 2015 =100) (Cont'd)
BEREKER] 2016 2017 2017
Type of retail outlet 10 11 12 1-12 i 2 1-2n 3 4 5 6 7 8 9% 1-9*
H AR 89.9 85.4 109.8 98.7 128.3 102.6 115.4 103.3 111.2 100.3 99.2 106.3 96.1 89.0 104.0
Other consumer goods (-0.5) -LD| 3.5 04| (+5.9| (+1.6)| (39| *53)] H5.6)| H3.00| (+0.7)| H4.5)| H2.5]| (+8.6) (+4.2)
- CE R 89.9 82.7 96.5 95.1 102.5 85.6 94.1 89.5 103.0 88.6 84.6 110.9 130.6 86.0 97.9
Books, newspapers, stationery (-6.1) (-6.0) (-1.4) (-4.3) (-0.5)| (+1.2)| (+0.3)| (+4.7)| (+4.3) (-1.0) (-5.4)| (2.0 (+1.8)| (+2.5) (+1.1)
and gifts
g 91.6 83.1 124.2 96.9 120.1 90.7 105.4 111.4 97.8 92.3 91.4 101.7 92.5 103.6 100.2
Chinese drugs and herbs (+1.6)| (2.7 (+9.3) -1L3)| (*+2.1) (-2.3)| (+0.2)| (*+6.7)| (H4.8)| (+10.2)| (+1L.7)| (+9.3) 3.D)| +11.4) (+4.4)
IR#RIE 75.5 74.7 93.0 94.7 94.3 108.5 101.4 92.1 109.9 107.9 99.7 106.7 97.9 80.8 99.8
Optical shops (-1.7) (-1.3)| (+6.2) (-4.4)| (+3.5) (-0.3)| (+1.4) (-2.0)| (+3.3)| (+3.6) (-3.8) (-3.6) (-0.1)| (+5.0) (+0.5)
e R AL 88.2 86.1|  105.8 98.5| 124.7| 106.1| 1154| 103.8] 111.2 96.8 93.8| 109.9 94.8 93.7 103.8
Medicines and cosmetics (-1.8) (-3.0)| (+4.8) 0.)| (+2.8)| (+3.2)| (+3.0)| (+3.4)| (+4.8)| (+2.5) (-0.5)| (+2.6)| (+2.3)| (+12.7) (+3.6)
HA AR EUH B i 93.4 86.9| 117.6| 100.5| 144.6| 103.6| 124.1| 105.6| 1159 1085 111.5| 1013 90.2 81.5 107.0
Other consumer goods, not (+2.2)| (#2.3)] 1.6)| (H+0.5)| (+11.8)| (+0.2)| 6. 7)| (+8.5)| (*7.5)| (H3.4)| (H3.6)| (83)| (+4.6)| (+4.1) (+6.0)
elsewhere classified
AR T R T A BB AR T 103.7 98.1| 105.5| 101.7| 120.0 87.9| 103.9 93.4 93.1| 1025 99.3| 102.7| 1055 105.1 101.1
Supermarkets and supermarket (+3.3) -1.0)| (+0.1)| (+1.0)| (+6.6)| (-14.9) 3.7 +1.2)| (-0.9) (-0.5)| (+0.2) -0.H)| 17| (+3.1) (-0.4)
sections of department stores®
SR ¢ BEREL - Notes: * Provisional figures.
#  FOREFEIFEL0.05 2 - # Denotes change within +0.05.
AN BREEINGEEE A EEN o 2R ERF A A R SRR S - A Affected by the timing of the Lunar New Year festival, retail sales tend to show
FEFIH B M2 B A3 B EE SEETE - DtaE . rather significant volatilities in the first two months of the year. The combined
retail sales figures for January and February are presented above for reference.
& DIE TGS EFENEETEA S ANNER TP B EHE o LY & The figures for ‘Supermarkets’ above do not include retail sales in supermarket

W E SRR EE Y - D25 -

(1) FESRANETF TR R RIS 5 R - WIRERE TSR -

sections of department stores.
presented above for reference.

Supplementary statistics that include such sales are

(1) Figures in brackets refer to the percentage changes over the same period of the
preceding year and are calculated based on unrounded figures.
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mﬁ Fz2: 20164E10 5 2201749 H B BRI EXHEEE
%%Es Table 2 : Value of retail sales by type of retail outlet, October 2016 to September 2017 E%?ﬁﬁ
(Bl HKS$ million
?ﬁ% BERER 2016 2017 2017
gﬁﬁ Type of retail outlet 10 11 12 1-12 I I 1-2n 3 4 5 6 7 8 9% 1-9*
St
o A ZErER] 36,117 36,000 42391 436,623 | 43,112| 34,820| 77.932| 35,691| 35.206| 35.898| 33,723| 36.,035| 34,849| 35,678| | 325.012
§ All retail outlets
2
o B~ TEREAR L R BB TS ERIN) 3.453 3,380 3.809| 41,054 4,402 3,495 7.897 3,172 3.304 3,178 2,977 3,063 3.322 4,331 31,244
Food, alcoholic drinks and tobacco
(other than supermarkets)
iR AR B & A 798 878| 1,021 10922 1,171 1,248 2419 935 915 816 805 740 841 857 8.327
Fish, livestock and poultry,
fresh or frozen
R 242 169 184 2,520 203 157 360 196 237 223 241 216 243 256 1,972
Fruits and vegetables, fresh
A~ REEE - BER KB 912 814 960| 11,434 1,077 889| 1,966 835 841 796 776 819 855 1,774 8,664
. Bread, pastry, confectionery
~ and biscuits
HoAth AR B 1,055 1,049| 1,063 10,355| 1,250 768| 2,018 759 861 923 753 852 927 929 8.022
Other food, not elsewhere
classified
TR BN R SRR 447 471 581 5,824 701 433 1,134 446 449 420 402 436 455 516 4,258
Alcoholic drinks and tobacco
BT 4,467 4,134 4,462| 52450| 5,101 3,754 8.856 4,189 4,081 4,339 4,337 4,441 4,572 4,480 39,293
Supermarkets
JRRE 755 757 770 8,910 769 672 1,441 746 739 788 785 770 784 824 6.877
Fuels
RS EARNRE—H - Note : Please refer to the last page of this table.
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F2: 20165 10HE20175R AR B EREIRIE TS ERFEEE &

Table 2 : Value of retail sales by type of retail outlet, October 2016 to September 2017 (Cont'd) HEHETT
HKS$ million
BERER 2016 2017 2017
Type of retail outlet 10 11 12 1-12 I I 1-2n 3 4 5 6 7 8 9% 1-9*
Ky~ SR R R RS 4299 4720 5.828| 58.296| 5862 4,613| 10475 4.880| 5,045 4.826| 4.428| 4947| 4,137 4,023 42,761
Clothing, footwear and allied
products
JilFR 3,632 4,012 4931 49.590| 4,772 3,990| 8,7763| 4,352 4392| 4,165| 3,744| 4.265| 3442 3,469 36,592
Wearing apparel
2~ BRI M EAA AR 667 708 897 8,706 1,090 623 1,712 527 653 660 685 682 695 554 6,169
Footwear, allied products and
other clothing accessories
it F ¥ & 6,563 5,932 6,310 69,677 5,726 5252| 10978 6,057| 4980 4813 5,075| 5,053 5,007| 5,627 47,592
Consumer durable goods
VR RO EEM 1,147 1,172 1,201 15,157 1,216 1,338 2,554 1,590 1,109 1,383 1.461 1,348 1,220 1,346 12,010
Motor vehicles and parts
Ees MR 2R 2,228 1.829| 2254 26932 2081 1,877 3957 2,099 1.870 1.846 1,984 1.971 1.996| 2,071 17,793
Electrical goods and
photographic equipment
AR EESEE 490 623 656| 7,057 655 440 1,094 579 646 569 593 647 654 626 5,409
Furniture and fixtures
HAM R i U H & 2,698 2309 2200( 20,531 1,775 1,598| 3.373 1,790 1.356 1,015 1,037 1,087 1.137 1,585 12,381
Other consumer durable
goods, not elsewhere
classified
HEAH 3,779 5,063 4871 47,011 4,420 3,428| 7.848| 3425 3.494| 4953 3329| 3.,659| 3,702 3,776 34,187
Department stores
PRE RN - BN EEY) 6,129 5,673 8,189 71,354 7,313| 5990| 13,303 5,559 5310 5560| 5.430| 6,211 6,191 6,011 53,575
Jewellery, watches and clocks, and
valuable gifts

R E2EARNRL—H -

Note : Please refer to the last page of this table.
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2016£F10 H 22017409 A B ERERIEI N EEHREE &

BLOREENE Y - SE BT ERIMERAASIREEE T - RTEHEI > 7
RES BRI S E At S ELE - RSty Batatig > QI aE
TEME - S—J7H - WO ERIEERAITRAERA - Oftssk > TREgH
TEHE - HEHEET SR At HET -

() HPYERLRA A - (8515H B RV DA T sE B A AR B A LA

Table 2 : Value of retail sales by type of retail outlet, October 2016 to September 2017 (Cont'd) BT
HKS$ million
BERER 2016 2017 2017
Type of retail outlet 10 11 12 1-12 I I 1-2» 3 4 5 6 7 8 9% 1-9*
HAt ¥ 6.672 6,341 8,151 87.872 9,518 7,615 17,133 7,663 8.253 7.441 7.362 7.892 7.135 6,605 69.484
Other consumer goods
Tl HE S 559 514 600 7,089 637 5321 1,169 556 640 551 526 689 811 535 5478
Books, newspapers, stationery
and gifts
g 439 398 595 5,571 576 435 1,011 534 469 442 438 488 444 497 4,322
Chinese drugs and herbs
R 209 207 258 3.153 262 301 563 255 305 299 276 296 271 224 2,490
Optical shops
28 KAkt 3,065 2990 3.676| 41,073| 4331| 3684 8015 3.605| 3862 3362 3257 3.817| 3292 3256 32,467
Medicines and cosmetics
HAAR B 2,399 2231 3,021 30985 3,713| 2662 6375 2,713| 2976 2,787| 2.864| 2,602 2316/ 2,093 24,727
Other consumer goods, not
elsewhere classified
AR T 455 B 65 A S P RB AR T  P 4,973 4,705| 5.061| 58,514| 5756 4,214 9969| 4.478| 4467| 4917| 4764 4925 5061 5,040 43,621
Supermarkets and supermarket
sections of department stores®
S A IE 3 3 Notes : Provisional figures.
A REENEEERE RS EEN 2B SR A T HEREE AT E) - A Affected by the timing of the Lunar New Year festival, retail sales tend to show
EEFIH B B2 A S EE SEET 0 DtaE . rather significant volatilities in the first two months of the year. The combined retail
sales figures for January and February are presented above for reference.
& DILE THEMES ) BEE NS SN SNBSS R ENE - EFRY & The figures for ‘Supermarkets’ above do not include retail sales in supermarket
HRE ST EE - Dt sections of department stores. Supplementary statistics that include such sales are
presented above for reference.
(1) £ "ZEENEEEE ST ) Frilmn S EEEERA > 2 EENE (1) The Monthly Survey of Retail Sales (MRS) covers retail establishments based on

their principal line of economic activity. Sales in establishments classified to the
retail trade, however, may have included, apart from retail sales, a minor portion of
other types of sales, like wholesale sales, etc. In the MRS, only retail sales are
included. On the other hand, establishments classified to other trades, like the
wholesale trade, may also have retail sales. These sales are not included in the MRS.

(2) The sum of individual items might not add up to the respective total because of rounding.
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23 20166100 E201749 F B E SARESI A IGRETE B ERNEEE

Table3: Value of retail sales in supermarkets® by broad product category, October 2016 to September 2017 T
HKS$ million
FEGEEE 2016 2017 2017
Broad product category 10 11 12 1-12 n 28 1-27 3 4 5 6 7 8 9* 1-9*
FEESTAS ~ f  TBER SR - KR 1,010 916 966 | 11,696 983 862 | 1,845 940 808 | 1,000 | 1,025| 1,018 | 1,103 | 1,055 8,883
MRS DR
Fresh/chilled meat, fish, seafood, fruit
and vegetables, and frozen food
FUSRBL SO ~ N E RS AR ~ oK Bk 1.906 | 1,725| 1921 | 22423 | 2,422| 1,565| 3.986| 1,784| 1,740 | 1.828| 1.842| 1,906| 1983 | 1951 17,021
B - DL A BT
Dairy products and eggs, non-alcoholic
drinks, rice and noodles, and other foods
TSR ER i Fe SRR 823 805 849 | 9.556 883 699 | 1,582 780 746 817 780 762 771 776 7.015
Alcoholic drinks and tobacco
B GEEE A i ~ 2R o B oAt ) 728 688 726 | 8,775 813 629 | 1.443 685 697 694 689 754 715 697 6.374
Personal care products, household goods
and other goods
“EET 4467 | 4,134 | 4462 | 52450 | 5,101| 3,754| 8.856| 4,189 | 4,081 | 4339 | 4337 4441 4572 | 4.480 39,293
Total
R r EERRE - Notes: * Provisional figures.
N BEZENVGEENE B EEN » 2SI A IR KE R EY - A Affected by the timing of the Lunar New Year festival, retail sales tend to show
FEHIE1H RS E ey SsEe s o Dtk . rather significant volatilities in the first two months of the year. The combined retail
sales figures for January and February are presented above for reference.
() PAEHFAEREEEAFNTBR ST T EEHE - (1) The above figures do not include retail sales in supermarket sections of department
stores.
(2) HHRHEENI G » (ER1TE B BN 0T B BAAE FEARBE A A - (2) The sum of individual items might not add up to the respective total because of

rounding.
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F4: 2016F10A 22017 AR ERERESH TN EEATNEEEHEEE

Table 4 : Value of retail sales in department stores by broad product category, October 2016 to September 2017 T
HK$ million
FEELEE 2016 2017 2017
Broad product category 10 11 12 1-12 I 2 1-2n 3 4 5 6 7 8 9% 1-9*
FEER 5T
Non-supermarket sections
B REER S R 269 324 347| 3,283 327 261 589 264 251 318 246 254 259 286 2,465
Food, alcoholic drinks and tobacco
K 942 1,346) 1,359 12,684| 1,206 892 2,099 881 895 1,256 891 982 927 906 8.838
Clothing and footwear
e - (RENEEEE > DK 324 430 372 3.783 303 253 556 299 284 422 258 281 289 305 2.694
HAr AP
Electrical appliances, furniture and
fixtures, and other durable goods
220 ~ bt R i 990 1,468 1,292 12,149 1,055 897 1,952 973 961 1,496 896 957 1,000 1,017 9,250
Proprietary medicines and
supplies, cosmetics and toilet
requisites
HREEET - RN A EEY 179 244 219 2,289 248 177 424 190 198 204 150 177 193 173 1,708
Jewellery, watches and clocks, and
valuable gifts
FAT R e B i~ ZRE A i s oA 569 680 684 6,758 626 488| 1,115 529 520 630 462 524 545 528 4,903
Yt
Travel and sports goods,
household goods and other goods
ﬁ@%ﬁi)}ggﬁfﬁ& 506 571 599| 6,064 654 459 1,114 288 386 578 427 484 490 561 4,328
Supermarket sections®
s 3,779 5,063 4871 47,011 4420 3428 7.848| 3.425| 3.494| 4953 3329 3,659 3,702| 3,776 34,187
Total
R r EERRET - Notes: * Provisional figures.

N EEENFEEWEAHEEREN o ZRERER

& BHHGHIIETE KA.

» B DI S s f i hy R L

Hono ©

s BT LR BEUR T RZ B -
ERIIHIA 2 &t E BRI EERT - DE2% -

&1

(1) EFYEALRA B - (E517H H VB I A ] sEE A FE AR BEE A LA -

(M

Affected by the timing of the Lunar New Year festival, retail sales tend to show
rather significant volatilities in the first two months of the year.

sales figures for January and February are presented above for reference.

The combined retail

Supermarket sections are engaged in the retail of general provisions including a

variety of foods as major items.

The sum of individual items might not add up to the respective total because of

rounding.
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#5: 2016£E10 H 22017459 H I B E SRR I B BN EBEIRE 2014510 5 £201559 ARG H 5% = 100)
Table 5: Volume index of retail sales by type of retail outlet, October 2016 to September 2017 (Average monthly index from Oct 2014 to Sep 2015 = 100)
BERPER 2016 2017 2017
Type of retail outlet 10 11 12 1-12 n o 127 3 4 5 6 7 8 9 1-9%
P ZE A 90.8 89.8| 107.3 91.9| 109.7 88.6 99.2 90.1 87.9 90.1 85.1 91.7 88.5 90.0 91.3
All retail outlets 2D 55 (29| 1D (14| (62| (-3.6)] (*+2.6)] (-0.1)| (+0.6)| (+0.5)| (+4.5)| (#3.2)| (+5.5) (+0.9)
Al AL R GBS 99.3 96.8| 109.2 98.5| 124.8 98.5| 1117 90.5 94.5 90.8 85.2 87.1 945 1229 98.8
Food, alcoholic drinks and tobacco (-0.83)| (-1.7)| (+3.0) (-1.0)| (+7.3) (-7.3)| (+0.3)| (¥2.4)| (*2.3)| (+1.6)] (+1.2)| (+2.5)| (5.8)| (+7.7) (+1.4)
(other than supermarkets)
iSRS R AR B E AR 85.8 93.9| 108.8 97.6| 121.1| 1282| 1247 99.4 97.7 86.2 86.0 78.7 90.1 92.7 97.8
Fish, livestock and poultry, -13) 1.6)| (-1.6)| 1L.D| 27| 36| (32| 42)| (33| (17| *2.8)] (3.5 (*3.8)| (+6.7) (-0.4)
fresh or frozen
HriEER R 115.7 74.4 83.1 95.5 93.6 71.7 82.7 91.6| 110.7| 107.5] 116.0| 100.3| 112.1 114.3 102.0
Fruits and vegetables, fresh +44)| 89| (29| 37| (*7.6)| (+29.6)| (+16.1)| (+23.5)| +1.4)| (45| (25| (29| (-0.9) #) (+5.2)
AL ~ KRB - TR BBtz 93.5 84.1 98.8 982| 110.5 90.9| 100.7 85.2 86.1 81.3 78.7 82.9 87.0] 179.9 98.0
Bread, pastry, confectionery 4.D| (44| +03)| 1D 57| (105 (23) 27| 12| (22)| (:3.6)] (4.0)| (-19.7)| (+8.2) (-2.2)
and biscuits
Hr kst 123.0| 122.1| 123.7| 101.4| 1453 89.0| 117.1 87.8 99.1| 106.3 86.2 97.4| 1049| 104.1 102.2
Other food, not elsewhere (#2.8)| (+1.6)| (+11.4)| (+1.5)| (+21.3)| (-10.4)| (+6.9)| (+9.7)| (+10.2)| (#9.3)| (*#8.9)| (+13.5)| (+0.5)| (+12.3) (+8.4)
classified
PR AR Ry T 88.2 93.6| 117.2 97.0| 1386 86.0| 1123 88.7 89.6 84.6 81.1 87.9 92.1| 104.2 94.8
Alcoholic drinks and tobacco 44| (09| (+4.8)| (25| (+6.6)| -13.6)| (22| (23| *3.9)]| 17| (33| (24)| (-5.6)| (3.9 (-1.4)
BRI 100.9 93.0 99.9 99.5| 1154 84.3 99.9 94.0 91.1 97.3 97.7 999 102.8 99.5 98.0
Supermarkets 19| 3| (23)| (08| (+3.1)| (-16.4)| (-6.1)] (+0.2)| (-3.2)| (33)| (-1.0)| (-1.0)| (+1.9)] (+0.6) (-2.1)
PR 102.6| 104.0| 103.7| 103.7| 102.7 88.9 95.8 99.7 98.7| 106.1| 107.0| 105.2| 104.9| 107.6 102.3
Fuels (+4.8)| (+1.5) @& 3. (+LD| 38| (13)] +1.6)| (32)] (2.6)| (2.0 (12| (24| (0.1) (-1.4)

R B EARRE—H -

Note : Please refer to the last page of this table.
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F5: 2016510 H 22017459 B ## B ERERIEI B E £ S ETEE (20144510 5 2015429 H HIART 4 B 55 = 100 ) (&)
Table 5: Volume index of retail sales by type of retail outlet, October 2016 to September 2017 (Average monthly index from Oct 2014 to Sep 2015 = 100) (Cont'd)
BRI 2016 2017 2017
Type of retail outlet 10 11 12 1-12 n I 1-2n 3 4 5 6 7 8 9% 1-9*
wY) - BB AR BT 82.7 88.0| 114.2 96.4| 120.2 98.01 109.1 98.3 98.3 95.2 89.4| 102.7 87.3 82.3 96.9
Clothing, footwear and allied (34| #5.0)| (05| (21| (-1.3)| (-6.1)| (35| +1.2)| (+53)| (+1.5)| (+0.6)| (-02)| (2.3)] (+2.1) (-0.1)
products
IS8 81.2 86.6| 112.8 959| 1148 99.7| 107.2] 102.5 99.6 96.0 88.6| 103.8 85.6 83.1 97.1
Wearing apparel (-53.3) (5.2 (0.8)| (2.5 (31| (41| (3.5 +1.6)| 5.7 (+23)| (+L.5)| (04| (-1.7)| (+2.3) (+0.4)
o - AR R At R Bl 92.1 962 1225 99.5| 152.5 8811 1203 74.0 90.6 90.5 94.3 95.9 97.2 77.7 95.6
Footwear, allied products and #7.9)| 4D (+12)| +03)| (*+7.5| (<179 (34| (20)| *3.1)] (33)| (43)| (40| (5.1)| (+0.9) (-2.6)
other clothing accessories
[gaED=t=¢5! 97.4 88.3 94.2 84.6 85.3 78.1 81.7 89.2 73.5 71.0 75.3 75.0 74.5 84.1 78.4
Consumer durable goods (-92)| (-13.2)| (-16.0)| (-162)| (-14.9)| (-10.5)| (-12.9)| *0.5)| (-10.7)| (-3.3)| (+3.8)| (+2.1)| (+72)| (-4.0) (-4.0)
VEH R B 80.3 82.6 84.6 88.2 84.9 93.3 89.1| 106.7 75.2 93.7 99.8 92.3 83.5 92.6 91.3
Motor vehicles and parts (-18.5)| (-14.0)| (-13.2)| 12| (-9.0)| (-1.4)| (-52)| (+11.6)| (-15.0)] (+5.7)| (+6.6)| (-2.0)| (+5.4)| (+10.8) (+1.3)
B M e 83.0 68.5 84.8 81.8 78.6 71.2 74.9 80.1 71.2 70.7 76.3 75.6 76.7 79.9 75.6
Electrical goods and (-16.4)| (-22.1)| (-19.5)| (-17.9)| (-19.9)| (-19.1)| (-19.5)| (-13.0)| (-13.5)| (-8.0)| (-0.9)| (-0.6)| (+6.7)| (-3.4) (-8.7)
photographic equipment
FEK[EELEE 79.5 100.5| 105.6 959| 1055 70.4 88.0 924 102.6 90.6 94.1 103.0| 104.2 99.0 95.8
Furniture and fixtures #2.3)| 07D (#D| (25)] <10.8)| 0.8 (11| (3.6)| (57| +L7)| +1.6)| (+2.2)| (0.7)| (+1.9) (-0.4)
HAf ARy I O B 133.4| 115.0| 1102 83.3 88.8 79.2 84.0 88.8 67.3 50.6 52.2 54.8 57.2 79.9 68.8
Other consumer durable @2 Y| (174 (193)| (-13.5)| (-7.5)| (-10.7)| (+13.1)] (-10.0)| (-8.5)| (+8.4)| (+9.7)| (+11.2)| (-14.9) (-3.4)
goods, not elsewhere
classified
HEAH 89.1 117.1 114.1 92.6| 1058 81.9 93.9 80.9 799 116.0 77.4 86.2 87.3 88.1 89.3
Department stores #0.8)| (#24)| (-3.0)| (34)] (+24)| (-82)| (25| (13)]| +1.9)] *3.0) #| +5.0) 3.9 (7.6 (+1.6)
LREF AT - SR EEY) 81.3 747 1119 79.8 99.8 79.7 89.7 74.4 70.1 73.9 72.1 83.9 82.4 78.9 79.5
Jewellery, watches and clocks, and (-3.6)| (-184)| (-1.3)| (-17.3)| (-7.D)| (200 (49| #8.2)| (-1.0)| *1.3)| (2.1)| (+16.5)| (+10.4)| (+15.0) (+3.6)
valuable gifts

A 2 EARNRE H

Note : Please refer to the last page of this table.




=

g

SYF H

L

H6H7L10C FHEgEE |

-yT -

uoifay aAESIUIWPY fe1eds Huoy BUoH ‘Juswiieds( SONISIEIS Pue STsue)

/TO0Z oquildes  saes Ry Jo AnInS AJyiuo uo Liodey

F5: 2016510 H 2201759 A B EREREI TN Z EENEBEER 01410 2201559 A HIREFEE A 5% = 100) (&)

Table 5: Volume index of retail sales by type of retail outlet, October 2016 to September 2017 (Average monthly index from Oct 2014 to Sep 2015 = 100) (Cont'd)

BREFGHER 2016 2017 2017
Type of retail outlet 10 11 12 1-12 n I 1-2n 3 4 5 6 7 8 9% 1-9*
HAHE 90.0 85.9 111.0 99.2| 128.7| 103.1 115.9 103.2 110.9 100.1 100.0 107.3 97.2 90.7 104.6
Other consumer goods (+0.2) (-0.3)| (+4.5)| (H0.3)| (+5.6)| (+1.2)| (#3.6)| (+4.9)| (+5.1)| (+2.1)| (+0.8)| (+5.0)|] (+3.0)| (+10.4) (+4.2)
£~ CH M 85.8 78.8 91.5 92.2 96.9 81.4 89.1 84.2 97.0 83.5 79.5 104.3 122.7 79.8 92.1
Books, newspapers, stationery (-83)| (-85 (47| (67| (-3.6) (-2.1) (-29)| 0.5 (+03)| 47| (92)] (-1.6)| (-1.6)| (-0.1) (-2.4)
and gifts
SeF 3 90.7 82.4 1232 96.1 118.7 89.6 104.1 110.1 96.5 91.1 90.3 100.3 91.1 101.7 98.8
Chinese drugs and herbs 1. (#2.2)| (+9.1) -1.8)| (+1.8) (-2.9) (-03)| +6.2)| (+4.0)| H9.7)| (+1.2)| (+8.5) (-4.0)| (+10.1) (+3.8)
i[E5oAns 75.0 74.1 93.8 94.6 94.7| 108.4 101.5 92.0 109.4 107.4 98.9 107.1 98.3 80.5 99.6
Optical shops (-2.8)] (2.0)| (+6.8)| (4.5 (+3.9) (-0.2)| 1.7 (1.7 (#3.3)] (+3.6)| (4.1)| (-3.2)| (-09)| (+4.8) (+0.5)
W) KA bt 87.1 85.1] 104.8 97.8| 123.1| 104.5| 113.8] 101.5| 108.5 94.1 92.5| 1083 93.7 93.0 102.1
Medicines and cosmetics (-2.0)] (-3.5)| (+4.0) (-0.6)| (+1.4)| (+1.7)| (+1.6)| (+1.6)| (+3.0) # (-1.0)| (24| (*+2.3)| (+13.2) (+2.6)
HMA UM 96.5 90.6| 124.1| 104.0| 150.2| 108.6| 129.4| 1102 1205 113.4| 117.5| 1079 96.4 89.1 112.6
Other consumer goods, not (+5.4)] (+5.9)| (+6.3)| (+4.0)| (+13.6)| (+2.0)| (+8.4)| (+10.9)| (+9.2)| (+5.0)| (+5.7)| (+11.0)| (+7.0)| (+9.6) (+8.3)
elsewhere classified
B T B T BN B R AR A T 101.0 9521 101.9 99.9| 117.1 85.1( 101.1 90.3 89.7 99.1 96.5 99.6| 102.3| 100.7 97.8
Supermarkets and supermarket +1.7) (-3.0) (-2.9) (-0.6)| (+4.3)| (-17.2) (-6.0) (-1.1) (-3.5) (-2.6) (-1.3) -1.1)| +1.2)| (+1.1) (-2.2)
sections of department stores®

SR EEREE - Notes : *  Provisional figures.
FREEN{EL0.05 2 [H o # Denotes change within +0.05.
A BEENMITEREBSHEEN  Z B ER s 2 H R E KA E - A Affected by the timing of the Lunar New Year festival, retail sales tend to show
FEFIHE 2B AR e SEEY T - Dt . rather significant volatilities in the first two months of the year. The combined retail
sales figures for January and February are presented above for reference.
& DI b TS | NESEAEEEEA SNBSS PR EE - FHEY & The figures for ‘Supermarkets’ above do not include retail sales in supermarket
HE G TE T > s - sections of department stores. Supplementary statistics that include such sales are
presented above for reference.
(1) FEFRNETFFRE FEERALLEEEE 53 - WIRBREMNES TSR - (1) Figures in brackets refer to the percentage changes over the same period of the

preceding year and are calculated based on unrounded figures.




#6: TEFEEFREERBERBEEIL
Table 6: Movement of the value and volume of total retail sales
JFACH ekt vedl
Original Series Seasonally Adjusted Series
B TR 5y
PR E R (%) BE YR 3 {i H L
Year-on-year 3{EH Compared with the s#HE R (%)
rate of change (%) 3 months ending 3 months ending Rate of change (1)(2)(%)
£/ H H{E e F£IAR £/H H{E BE
Year / Month Value Volume Year / Month Year / Month Value Volume
2012 +9.8 +6.8 - - - -
2013 +11.0 +11.0 - - - -
2014 -0.2 -0.2 - - - -
2015 -3.7 -1.5 - - - -
2016 -8.1 -7.1 - - - -
2014 10 +1.4 +1.7 2014 10 2014 7 +3.3 +5.1
11 +4.2 +5.6 11 8 +2.0 +5.0
12 -4.0 2.9 12 9 -0.4 +2.2
2015 1 -14.5 -14.2 2015 1 10 +1.1 +2.9
2 +14.8 +15.8 2 11 +0.4 +0.8
3 -2.9 -1.4 3 12 +1.0 +1.4
4 2.1 +0.1 4 2015 1 -33 2.9
5 -0.1 +2.6 5 2 -4.1 -3.1
6 -0.4 +2.3 6 3 -4.0 -3.0
7 -2.9 +0.5 7 4 -1.7 -0.9
8 -53 -1.8 8 5 -0.8 -0.1
9 -6.3 -4.0 9 6 -1.6 -0.9
10 -3.0 -0.2 10 7 -1.4 -0.6
11 -7.8 -5.8 11 8 -2.0 -1.6
12 -8.5 -5.9 12 9 2.4 -2.0
2016 1 -6.6 -3.6 2016 1 10 -4.9 -4.4
2 -20.6 -18.5 2 11 -5.8 -5.2
3 -9.8 -7.8 3 12 -5.3 -4.7
4 -1.5 -6.2 4 2016 1 -2.2 2.2
5 -8.3 -7.3 5 2 +0.2 -0.1
6 -8.9 -7.9 6 3 +1.1 +0.7
7 -1.7 -7.0 7 4 +0.2 -0.1
8 -10.5 -11.0 8 5 -1.5 -1.7
9 -4.0 -3.8 9 6 -1.0 -1.4
SenonE saeE e Censs and Stk S0 Depertment. Homg Kong Special Admiri&retve Region
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Table 6 : Movement of the value and volume of total retail sales (Cont'd)
[ e Skt vedl
Original Series Seasonally Adjusted Series
BEETYI AN
R (%) B THIA R 3 {1 A bl oo
Year-on-year 3 {E A Compared with the BEHEIE T (%)
rate of change (%) 3 months ending 3 months ending Rate of change "”'(%)
/A {i=CiE BE FIA F£/H {i=CiE e
Year / Month Value Volume Year / Month Year / Month Value Volume
2016 10 -2.9 -2.7 2016 10 2016 7 +0.7 +0.5
11 -54 -5.5 11 8 +2.6 +2.6
12 -2.9 -2.9 12 9 +1.3 +1.6
2017 1 -1.0 -1.4 2017 1 10 -3.3 -2.9
2 -5.8 -6.2 2 11 -4.2 -4.0
3 +3.0 +2.6 3 12 -2.3 -2.2
4 +0.1 -0.1 4 2017 1 +3.3 +3.2
5 +0.4 +0.6 5 2 +4.7 +4.5
6 +0.1 +0.5 6 3 +2.5 +2.5
7 +4.0 +4.5 7 4 +0.8 +1.3
8 +2.7 +3.2 8 5 -0.5 -0.1
9 +5.6* +5.5% 9 6 +2.7* +2.5%
R - AEH -
Notes : Not applicable.
* BRI -
Provisional figures.
(1) EEEERELEEARM A M3 E A PG AEE - S5ER3E A P9 E B EBEbsm st F K - flal > BizE201749 5
3 {E 5 BB 7y FE201747H - 8H ROH RV E HIEHE2017F4H ~ 5 H K6 HHY V9 HEHELIRAyE R 5 3% -
The rate of change is calculated by comparing the monthly average index for the 3-month period ending the month in
question with that for the preceding 3-month period, e.g. the rate for the 3 months ending Sep 2017 is the percentage change
of the average monthly index for Jul, Aug and Sep 2017 compared with the average monthly index for Apr, May and Jun
2017.
@ méﬁﬁfﬁﬁ*)“%ﬁﬂmﬂﬂ FX- IZQLE%*TGD 8PS ) (X-12 ARIMA) AR - 3207752 MR R R E M S B 0 s T8
Fly AT - EREHEREMEERTNS - EFFIHONBTFERG - & 0HETH E3FRE RIS -
The seasonally ad_]usted series is compiled using the X-12 ARIMA method, which is a standard method applied in compiling
seasonally adjusted statistical data series. For the value and volume indices of total retail sales, the seasonally adjusted series
for the preceding 3 years are revised cach year when the figures for January are published.
B A A s TS 2017494 -16- Report on Monthly Survey of Retail Sales  September 2017
SERERTHE BURSE R Census and Statistics Department, Hong Kong Special Administrative Region
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Survey methodology
1. Survey coverage

The Monthly Survey of Retail Sales (MRS)
covers all retail establishments in Hong Kong.
Starting from January 2009 round, the Hong Kong
Standard Industrial Classification (HSIC) Version 2.0
has been adopted in place of HSIC Version 1.1 for
classifying the economic activities of retail
establishments (see the section “Classification of retail
outlets” below for further details).

With the existing classification of retail outlets,
the overlapping of commodity coverage among
different outlet types should not be considerable in
most cases. However, for department stores, because
of the very nature of their operating characteristics,
overlapping with the other outlet types is much greater
in terms of commodity coverage. Care should be
taken about this when interpreting the retail sales
statistics in this report.

It should be noted that some establishments
originally classified as retail outlets under the old
version of HSIC may be re-classified into other retail
outlet types or may even no longer be classified as
retail trade after the implementation of HSIC Version
2.0. For details of the changes in coverage of each
retail outlet type, readers may refer to Appendices 1
and 2 which present the revised coverage of each retail
outlet type and a concordance table for types of retail
outlets under the old and new classifications
respectively.

2. Classification of retail outlets

Since 1990, the HSIC has been adopted for
classifying the economic activities of establishments in
Hong Kong. The HSIC is devised using the
International Standard Industrial Classification of All
Economic Activities Revision 2 (ISIC Rev. 2) as a
framework with local adaptation to reflect the structure
of the Hong Kong economy. It is a statistical
classification framework for classifying economic
units into industry classes based on their major
economic activities.  This framework not only
provides a basic stratification for sample selection of
economic units in various surveys, but also serves as a
standard industrial classification in Hong Kong for
compilation, analysis and dissemination of statistics by
economic activities.

-18- Report on Monthly Survey of Retail Sales ~ September 2017
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The classification of retail establishments in the
MRS also follows the HSIC. To facilitate analysis of
the short-term business performance of the local retail
sector, the industry classes of the retail sector have
been grouped into 20 retail outlet types, taking into
account their importance in the retail sector.

The HSIC has been reviewed from time to time
to reflect significant changes in the structure of the
Hong Kong economy and the emergence of new
economic activities. HSIC Version 1.1 was
implemented in 2001 and in order to bring HSIC more
up-to-date on local economic activities as well as to
foster international comparability of official statistics
for different users, a full-scale revision exercise was
completed in 2008. The revised HSIC, i.e. HSIC
Version 2.0, was released in October 2008. HSIC
Version 2.0 is being used progressively in different
surveys by the Census and Statistics Department (C&SD)
starting from 2009. Readers may refer to the feature
article “Revision of the Hong Kong Standard
Industrial Classification” published in the November
2008 issue of the Hong Kong Monthly Digest of
Statistics for more details on the revision of HSIC.

Starting from the reference month of
January 2009, the retail sales statistics are compiled
based on the HSIC Version 2.0.

Parallel coding of the industry classes of
establishments covered in the MRS, one under the
HSIC Version 1.1 and the other under the HSIC
Version 2.0, was undertaken in different survey rounds
in the reference year of 2008. Based on the 2008
survey data with dual classifications, the series of
retail sales statistics under HSIC Version 2.0 has been
backcasted to October 2004.  Readers who are
interested in the backcasted series or have enquiries
about the survey results may contact the Distribution
Services Statistics Section of the C&SD (Tel:
(852) 3903 7400 or E-mail: mrs@censtatd.gov.hk).

3. Sample design

A stratified rotational replicate sample design is
adopted for the survey.

Retail establishments are first stratified by type
and then by employment size. Within each stratum, a
given number of replicates are created. Sample size in
each replicate is determined by Neyman’s Allocation
according to the desired level of precision for the
estimated sales values for various retail outlet types.
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For each month, three replicates are used, with one
new replicate rotated in and one old replicate rotated
out. A total of around 3 000 retail establishments are
selected for enumeration for each reference month.

4. Data collection

In each survey round, questionnaires are mailed
to sampled establishments. Data are collected by post,
supplemented by telephone or face-to-face
enumeration and verification as necessary.  An
electronic template of the questionnaire is also
available upon request to facilitate completion and
submission of the questionnaire by email.

5. Points to note in analysing retail sales statistics

The retail sales statistics presented in this report
cover consumer spending on goods but not on services
(such as those on housing, catering, medical care and
health services, transport and communication,
financial services, education and entertainment) which
account for over 50% of the overall consumer
spending. Moreover, they include spending on goods
in Hong Kong by visitors but exclude spending outside
Hong Kong by Hong Kong residents. Hence they
should not be regarded as indicators for measuring
overall consumer spending.

Users interested in the trend of overall consumer
spending should refer to the data series of private
consumption expenditure (PCE), which is a major
component of the Gross Domestic Product published
at quarterly intervals. Compiled from a wide range of
data sources, PCE covers consumer spending on both
goods (including goods purchased from all channels)
and services by Hong Kong residents whether locally
or abroad. Please refer to the Census and Statistics
Department publication Gross Domestic Product
(Quarterly) for more details.

Statistics on retail sales by type of retail outlet
contained in this report are outlet statistics, not
commodity statistics. Hence, for example, statistics on
“clothing, footwear and allied products” do not relate
to the total sales of clothing, footwear and allied
products, but to the total sales in those shops selling
such commodities either as the only items or as the
principal items. Sales figures for those outlets may
therefore include other commodities.  Conversely,
some sales of clothing, footwear and allied products
may have been subsumed in the sales figures for other
outlets (such as supermarkets, where some minor
clothing and footwear items are also available).
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The value index of retail sales, which is
compiled for the entire retail trade as well as for each
major type of retail outlet, measures the change in
sales of retail outlets in value terms.

The volume index of retail sales is derived from
the value index of retail sales by adjusting for price
changes. As from the reference month of September
2016, the volume index of retail sales published in
each month is compiled based on the chain-linking
approach with annual re-weighting as stipulated in the
International Recommendations for Distributive Trade
Statistics 2008 published by the United Nations
Statistics Division. To maintain comparability of the
time series data over time, re-compilation of the re-
referenced series based on the chain-linking approach
has been made back to October 2004, in tandem with
the backcasting of retail sales statistics based on the
HSIC Version 2.0.
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Revised coverage of different types of retail outlets™

ZErE HEEE EERER HERE
Type of retail outlet Coverage Type of retail outlet Coverage

iR SR S R S E
Fish, livestock and poultry,
fresh or frozen

iR A - HMUEE S H AR ER -
Retail outlets selling fish, other sea products, livestock and
poultry, fresh or frozen.

HrFisR A

Fruits and vegetables, fresh

i AR R -

Retail outlets selling fresh fruits and vegetables.

M~ KEE ~ BEIR BB

Bread, pastry, confectionery and biscuits

SE SRR ~ HEIR - B2 - i e et R EHIEER -
Retail outlets selling bread and cakes, confectionery, biscuits,
cookies and egg rolls.

FA AR FEI R B L2 - B R B R - BB B A S (B
Other consumer durable goods, B~ REREELEERIN) ~ R EERS  KEAHZHNE
not elsewhere classified =Ry -

Retail outlets selling musical instruments, computers and peripheral
units, computer software, medical goods, office appliances and
equipment (except computers, furniture and fixtures), scientific and
professional instruments, sewing machines and parts.

HA R R

Other food, not elsewhere classified

25 RHRAE ~ —MRORRH B B R AR B B Y U
S AR B 5 SOBHY -~ SRR S - ACIRELAY
B RER S oKk W SR S B IR
O HE B RIS &AL —2F) RO EERTE
R R HA ST B A B E R (R EREEAL) -

Groceries of general provisions, groceries of Chinese
provisions and retail outlets selling fish and other sea
products, dried or preserved; meat, roasted, dried or preserved,;
preserved provisions and spices; rice; noodles and rice sticks;
bean curds and bean products; eggs; non-alcoholic beverages
in specialised stores; beverages (include alcoholic and
non-alcoholic) and tea leaves and other retail outlets selling
specialised food without seats.

HEAHE HEAH -

Department stores Department stores.

BREEE - SR ey PREVE S s ) - N ISERE AR RAY) i M SR R K
Jewellery, watches and clocks, (G A= LE o

and valuable gifts Retail outlets selling jewellery and precious metal accessories, imitation
jewellery and related articles, watches and clocks and luxuries

comprehensive stores.

Hi ~ ARG
Books, newspapers, stationery

FHil - A - B RS B R -
Retail outlets selling books, newspapers, stationery, gifts, novelties and

and gifts souvenirs.
g PELEE - TPpEE - BTSN A B R -

Chinese drugs and herbs Retail outlets selling Chinese drugs and herbs, bone-setting medicated

liquors and tonic wines, etc.

IR B

Alcoholic drinks and tobacco

R R R R Y B R -
Retail outlets selling alcoholic beverages, tobacco products in
specialised stores.

IRgHE HREHNE -
Optical shops Optical shops.
E2Y) KAttt BEY) S fRRREAS i ~ ALl B (8 A\ GE R Sy B R -

Medicines and cosmetics Retail outlets selling medicines and health supplements, cosmetics and

personal care products.

TS AR T R (BRI -

Supermarkets Supermarkets and convenience stores.

R JHIE B SR FRIEFEIATE ~ SKOK BRI B R -

Fuels Petrol filling stations and retail outlets selling firewood,
charcoal, coke and similar fuels, kerosene and L.P. gas.

lilses WEF 22 B pieA ~ SRR ~ WEE ~ B AR R BC R 5

Wearing apparel

WEPRE K Bz SR S R B o

Boutique shops and retail outlets selling garments, sportswear,
evening dresses, fur clothing and accessories like gloves, hats
and leather belts, etc.

B~ AR S HA A B
Footwear, allied products and other
clothing accessories

BRI ~ AR BRI R HA Y - A R R
B

Retail outlets selling footwear, fabrics, tailoring accessories
and other clothing, footwear and allied products.

R T

Motor vehicles and parts

PREL - FEEE - B1TH - /NEUSAR - B R RO R B
HYZ R -

Retail outlets selling motor vehicles, motor-cycles, bicycles,
boats, pleasure crafts and accessories and parts.

B MR A
Electrical goods and photographic
equipment

B (HBIRAESMERIN) ~ st R mEE
75 o

Retail outlets selling electrical goods (except machinery and
office appliances), photographic equipment and supplies.

Er AR SO S WBR o~ gRE ARG T8 B [UYREY)  AEsE - &8
Other consumer goods, FCfF ~ Mo R M SRR Rz SRR BT 24 e R
not elsewhere classified on s SEEN S PR EINEEEY B4R S HARE iR S
MR HEREF A 5 B - [BIEE - REERELAE B T R
i 5 FEEE R B B - FRERENAYET 5 h e AL AT R AG B
FAtr o2 e Fon ; EEhaetl o R fide o @8l 5 =R EWm
BEY) S YR B (BEETRL R CE)  BKER M s B
SR TSR R - RAEEE o RAUETAR S EE .
Retail outlets selling records, music and video recordings; works of art
and craft; antiques; flowers and plants; hardware, metalware, paints and
other building renovation materials; luggage cases and similar articles
of leather or leather substitutes; sacks and bags; toys; computer games;
other general merchandise; household linen; drapery; rope, cord and
netting appliances; carpets, rugs, wall and floor coverings; bamboo and
cane products; china, earthenware and glassware; cooking and kitchen
utensils, other than electrical; canvas and canvas products; other
household articles; sporting equipment; gambling apparatus; umbrellas;
paper products; Chinese religious articles; pets and animals (incl. feeds
and accessories); fire prevention equipment; other miscellaneous new
goods and second-hand goods; and stamp collection shops. Retail

sales of goods without the use of a shop-front‘?),

R EEREE

Furniture and fixtures

BREKIEESEE - RIT R EHEERTE &R -
Retail outlets selling furniture and fixtures, mattress and
kitchen cupboards, etc.

R () EETRAVEETE - RRE T EEEETEH2 00T, IS -
Notes : Revised coverage is in accordance with the HSIC Version 2.0.
() TEBEAETESERON ) - FYSHEIELZEHE (PHOSOREEHE - B - TEEREEINER) CrEETES
TERGIER] - TEERSERE R T HAMOR M R -

= B A

Retail sales of goods without the use of a shop-front (e.g. via mobile stalls, mail orders, internet and vending machines) are no
longer included in various types of retail outlets and are grouped collectively under “Other consumer goods, not elsewhere
classified” in HSIC Version 2.0.
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Concordance table for types of retail outlets under old and new classifications

BEomo FroyE®@ BEorEo B kE?
Old classification® New classification® Old classification® New classification®
R R AR B A TSR AN BB N HAM R HEM S # HAr R A3 Ei AR

Fish, livestock and poultry,
fresh or frozen

Fish, livestock and poultry, fresh or frozen

Fruits and vegetables, fresh

Fruits and vegetables, fresh

G ~ KR~ HEIR S ERZ #
Bread, pastry, confectionery and
biscuits #

HEL ~ FERT - BEF B

Bread, pastry, confectionery and biscuits

Other consumer durable goods,
not elsewhere classified #

Other consumer durable goods, not elsewhere
classified

REREEN (P)

Motor vehicles and parts (P)

Bes et (P)
Electrical goods and photographic equipment (P)

HitR B Em #
Other food, not elsewhere

HACR I Rk

Other food, not elsewhere classified

HEAH
Department stores

HEAHE
Department stores

BRE - RN EEY)
Jewellery, watches and clocks,
and valuable gifts

BREHE - SRR EEY)

Jewellery, watches and clocks, and valuable gifts

i XERAG #
Books, newspapers, stationery
and gifts #

i XA RS
Books, newspapers, stationery and gifts

classified # hiEE (P)
Chinese drugs and herbs (P)
g2 kA (P)
Medicines and cosmetics (P)

EIAER S R BNt B SR

Alcoholic drinks and tobacco Alcoholic drinks and tobacco

(=G (=i

Supermarket Supermarket

Fuels Fuels

ARiE # 225

Wearing apparel #

Wearing apparel

PR AR R A AR B (R
Footwear, allied products and
other clothing accessories

S RS R H AR YRR
Footwear, allied products and other clothing
accessories

Other consumer goods,

not elsewhere classified

i g (P)

Chinese drugs and herbs Chinese drugs and herbs (P)
R /5 R 715

Optical shops Optical shops

S8 KA bttt im W) K fbitltin (P)
Medicines and cosmetics Medicines and cosmetics (P)
Bt Ry BUHE Bt Ry BU B (P)*

Other consumer goods, not elsewhere classified (P)*

RHEFREE M

Motor vehicles and parts

REGRREN (P)

Motor vehicles and parts (P)

Bas S et #
Electrical goods and photographic
equipment #

e e (P)
Electrical goods and photographic equipment (P)

REKEERE #

Furniture and fixtures #

REKEEEE

Furniture and fixtures

R o#

TR ARSI T HE TR BEEEEEN -

Notes : Part of industry in the respective group is no longer included in the retail sector under the new

classification.

> AR TEELETIE .00,

FEBIRER) CAEEESZERER » MBS " HMR NS, -
Retail sales of goods without the use of a shop-front (e.g. via mobile stalls, mail orders, internet
and vending machines) are no longer included in various types of retail outlets and are collectively
grouped under “Other consumer goods, not elsewhere classified” in HSIC Version 2.0.

(P) BT -
Part of industry.

(1) EEFEERE T EBEETHESBELR ) FrElam -

Old classification is in accordance with the HSIC Version 1.1.
(2) FroaBUERE T EBERETES 2,00, FrElH -

New classification is in accordance with the HSIC Version 2.0.
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Means of Obtaining Publications
of the Census and Statistics Department

4 vk

M P BLfE BUF 4 5t IR 49 U5
(www.censtatd.gov.hk/hkstat/quicklink/

index_tc.jsp) Se# AT -

BURF &t 51 e T 9t il 4l

BUN&ET e A /D BRI A EDRIRR - B
HERBUS St Y M RAEIEE - BRIGAE
ENRIRREVFFFIERE - T B m B U ¥ e e
B E T E4EnE (www.bookstore.gov.hk) =
Bre& BT &R T RE T k& -

BUF gt ia T TR B s > R Y
BUS st iR S TR Hs: - fiEE A
B o

FIY) AR AHATHEHE R -
BB 12 5
VBB RS 19 12

ZEF ¢ (852) 2582 3025
BSr{EE ¢ (852) 2827 1708

3%

BURF &R et R A /D8R T A ENRIRR > R BUR

ol OE B OB F JE # Uk

(www.bookstore.gov.hk) HE o 71 IR FEL

et R4S (www.censtatd.gov.hk/service_

desk/list/mail/index_tc.jsp) T &k EIIEFRAL > I

FHEZ N EERAE - HEEFTFRE S
SRy [l -

Website

Users may download statistical publications
free of charge from the Census and Statistics
Department (C&SD) website
(www.censtatd.gov.hk/hkstat/quicklink/
index.jsp).

Publications Unit of C&SD

A few ad hoc publications of C&SD are available
in print versions. These print versions are
available for purchase at the Publications Unit of
C&SD. Regarding the details of the ad hoc
publications with print versions, users may
browse through the Government Bookstore of
the Information Services Department
(www.bookstore.gov.hk)  or  contact  the
Publications Unit of C&SD.

The Publications Unit of C&SD also provides a
reading area where users may browse through the
latest issue of wvarious publications of the
department on display.

The address of the Publications Unit is :

19/F, Wanchai Tower,
12 Harbour Road, Wan Chai, Hong Kong.
Tel. : (852) 2582 3025
Fax : (852) 2827 1708

Order service

A few ad hoc publications of C&SD are available
in print versions and are offered for sale online at
the Government Bookstore of the Information
Services Department (www.bookstore.gov.hk).
A mail order form for ordering print versions of
publications is also available for
downloading on the website of the department
(www.censtatd.gov.hk/service_desk/list/mail/
index.jsp). Completed form should be sent
back together with a cheque or bank draft
covering all necessary cost.
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