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Background

1.1 To meet the growing demand for
statistical data on selected social issues by policy
bureaux and government departments, the Census
and Statistics Department (C&SD) has been
conducting a series of Thematic Household
Survey (THS) since 1999. Enquiries for
collecting the required statistical data on social
topics proposed by individual bureaux /
departments are packaged together to form
different rounds of THS and contracted out to
private research firms.

1.2 Each round of THS is an independent,
territory-wide survey commissioned to a private
research firm. C&SD plays a co-ordination and
management role in the THS and is responsible
for monitoring the work of the contractor to
ensure that the required standards of quality of
their services are met.

Topics included in this report

1.3 A round of THS was conducted during
February to April 2011 to collect information
from households on provision of international
school places, digital terrestrial television take-up
and use of new media. Major findings of the
survey are set out in this report.

Brief description of survey method

1.4 Regarding this round of THS conducted
during February to April 2011, some 10 000
households within a scientifically selected sample
of households were successfully enumerated,
constituting a response rate of 75%.

15 In this survey, information on provision
of international school places, digital terrestrial
television take-up and use of new media was
collected from respective target respondents of the
sampled households.  With reference to the
relevant administrative records, proper statistical
adjustment has been applied in the compilation of
survey results of provision of international school
places to take account of the non-response
situation in the survey.

Thematic Household Survey Report No. 49
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1.6 More detailed descriptions of the
population coverage of respective topics and
methodology of the survey are given in the
corresponding  chapters  of the  topics

and Appendix 1.

Rounding of figures

1.7 Owing to rounding, there may be a slight
discrepancy between the sum of individual items
and the total as shown in charts and tables. It
should also be noted that actual figures without
rounding are used in compiling the percentage
shares in charts and tables.

Symbol

1.8 The symbol in the tables of this report is
applied as follows:

§  Estimates less than 1 000 (including zero
figures) and related statistics derived
based on such estimates (e.g. percentages
and rates) are not released in the tables of
this report due to very large sampling
errors.

Thematic Household Survey Report No. 49



2

FatHEEREE

Summary of survey findings

EEHER

Bk FLEE BT | N
LFEIE HIE 7

o HREMEEARITE /NG
ZHEEREF#HE

o HEMEEBIITE /NG
ZHFEE R E S FTA A A
A e B R /N | SRR A
(I O]EPayn

- AR
- At NER
- AR

- BN
- BIRRPER

o HREBREDNINRERETE
DRIZR 1 53 B B 2kl A B Y
HEE / UNEE ) AREREIRIE P EY
Horth

- BWANER
- BEREE

- HREL

- TeftHVERiE

- SBESEAAVHIER

* o TohMERE ) feshiEEA) Rt E S IREEE AV
AL - EFE ARSI M E e EAE

B TR RRLN S L -

EEMEFSETRESN USRS S

Provision of international
places

Key indicators

school

Households with members studying in
kindergarten* / primary / secondary
schools in Hong Kong

Number of  households  with
members studying in kindergarten /
primary / secondary schools in Hong
Kong

Percentage of households with
members studying in kindergarten /
primary / secondary schools in Hong
Kong among all households with
members studying in kindergarten /
primary / secondary schools in Hong
Kong

- Local secondary schools

- Local primary schools

- Kindergarten

- International primary schools

- International secondary schools

Percentage of households with
members studying in kindergarten /
primary / secondary schools in Hong
Kong by the most important selected
factor affecting the choice of school

- Quality of teaching staff

- Reputation of school

- Location

- Curriculum

- Prospect of graduates

- Tuition fee

levels, or equivalent.

FETRESER

Survey findings

688 600

56.0%

40.2%
19.0%
2.2%

2.2%

31.2%
23.2%
22.3%
15.3%
5.7%
2.4%

“Kindergarten” refer to schools / classes at K1 to K3

Including special child care

centres offering classes of equivalent levels registered

under Social Welfare Department.
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Key indicators

Percentage of households with

members studying in international

primary / secondary schools in Hong

Kong by perceived competitive edge

of international schools

- More flexible / interactive
learning / not rigid

- To improve English proficiency

- More relaxed learning / less
pressure

- Better learning atmosphere

Percentage of households with

members studying in local primary /

secondary schools by perceived

competitive edge of local schools

- Free education / lower school
fee

- More serious learning
atmosphere

- More systematic learning /
more intense

- Better Chinese proficiency

GETREGER

Survey findings

52.3%

49.8%
29.5%

23.2%

37.7%
15.7%
12.1%

11.3%

Persons studying in kindergarten /
primary / secondary schools in Hong

Kong

Number of persons studying in 982 500

kindergarten / primary / secondary

schools in Hong Kong

Percentage of persons studying in

kindergarten / primary / secondary

schools in Hong Kong among all

persons studying in Kindergarten /

primary / secondary schools in Hong

Kong

- Local secondary schools 47.6%

- Local primary schools 32.5%

- Kindergarten 15.6%

- International primary schools 2.2%

- International secondary schools 2.0%
-4 - Thematic Household Survey Report No. 49
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Key indicators

Digital terrestrial television (DTT)
take-up

Number of  households had
audio-visual devices at home that
could receive DTT broadcasting

Percentage of households had
audio-visual devices at home that
could receive DTT broadcasting
among all households in Hong Kong

Percentage of households with
audio-visual devices at home that
could receive DTT broadcasting by
means of receiving DTT broadcasting
- By TVsetsonly

- By personal computer with TV

card or USB TV tuner only

- Both

Use of new media

Impact of using the Internet on the
use of selected type of traditional
media

Percentage of persons aged 10 and
over by impact of using the Internet
on the time spent on television /
radio/ newspapers / magazines /
books

- Increased

- Decreased

- No change
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Survey findings

1378 300

58.5%

94.1%
1.4%

4.4%

1.6% -
20.5% -
58.5% -

2.8%
39.9%
77.6%
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Key indicators GETRESER
Survey findings

Views on the level of importance of
different types of media in providing
information

o Percentage of persons aged 10 and
over by views on the level of
importance of the Internet in
providing information

- Not important at all / not quite 34.6%
important

- Quite  important /  very 57.7%
important

- No comments 7.7%

o Percentage of persons aged 10 and
over by views on the level of
importance  of television / radio /
newspapers / magazines / books /
interpersonal contact in providing

information
- Not important at all / not quite 17.5% - 48.2%
important
- Quite important /  very 49.8% - 81.7%
important
- No comments 0.8% - 2.2%

Views on the level of importance in
providing entertainment by different
types of media

o Percentage of persons aged 10 and
over by views on the level of

importance in providing

entertainment by the Internet

- Not important at all / not quite 38.3%
important

- Quite  important /  very 53.4%
important

- No comments 8.2%

-6- Thematic Household Survey Report No. 49
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Key indicators SETREGER
Survey findings

o Percentage of persons aged 10 and
over by views on the level of
importance in providing
entertainment by television / radio /
newspapers / magazines / books /
interpersonal contact

- Not important at all / not quite 20.2% - 51.5%
important

- Quite important [/ very 46.1% - 79.1%
important

- No comments 0.8% - 2.6%
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Introduction

3.1 Within each enumerated household with
members studying full-time in kindergarten/
/ primary / secondary schools in Hong Kong at the
time of enumeration, the household head or the
person who was most familiar with the experience
and considerations in choosing schools for the
child / children in the household was first asked
about the factors that they would consider when
choosing a school for their child / children, the
type of school their child / children were attending
and their grade.

3.2 Households having member(s) studying
in international / local schools were asked about
the perceived competitive edge of the respective
types of school. For those households with
members studying in local primary / secondary
school, they were further asked about their
experience in applying to international schools.
On the other hand, for those with members
studying in local kindergarten / primary schools,
their intention of having their child/ children to
further their study in international schools in Hong
Kong was sought.

3.3 This is the first time for the topic to be
included in the Thematic Household Survey
series.

Concepts and definitions

3.4 The definitions of the key terms used in
the survey are given as follows:

e “Local schools” refer to primary and/or
secondary schools offering local curriculum in
Hong Kong.

« “International schools” refer to primary and /
or secondary schools offering non-local
curriculum in Hong Kong.

o “Kindergarten” refer to schools / classes at K1
to K3 levels, or equivalent. Including special
child care centres offering classes of
equivalent levels registered under Social
Welfare Department.

Thematic Household Survey Report No. 49
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(15.3%) - 5540 - o3l 5. 7%k 2.4%2 5 T #
AR & TEE 2 EEEQ&EI’J?IE
BERNE - (£3.1b)

3.7 HEFPEAARST SEFEAAR
AN R Ry T B EIVE R | R
B T EEERZR » QS ER AR
=4y —(28.6% - 35.1%) - (3= 3.1b)

3.8 AN INEBR S m AR E P
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FABHRMHES 7Eb R 20.1%Z%E 24.9% K%
12.9%% 19.0% - £F | E2E% | HiH > 4 6.5%(%: 5
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e FEEERZE - mEMER AELHRIRAE
JEE 57 EERIZDIY 4% - (5% 3.1b)
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Major findings of the survey

Households with  members studying in
kindergarten / primary / secondary schools in
Hong Kong

35 In terms of household, it was estimated
that there was around 688 600 households with
members studying in kindergarten / primary /
secondary schools in Hong Kong at the time of
enumeration. Among them, 56.0% had members
studying in local secondary schools and 40.2%
had members studying in local primary schools
whereas 2.2% had members studying in
international primary and secondary schools
respectively. Some 19.0% had members
studying in kindergarten.

(Chart 3.1 and Table 3.1a)

The most important selected factor affecting
the choice of school

3.6 For those 688 600 households with
members studying in kindergarten / primary /
secondary schools in Hong Kong, nearly one-third
(31.2%) considered that the most important
selected factor affecting the choice of school was
“quality of teaching staff’; followed by
“reputation of the school” (23.2%); *“location”
(22.3%); and “curriculum” (15.3%). About 5.7%
and 2.4% opined that “prospect of graduates” and
“tuition fee” was the most important selected
factor affecting the choice of school respectively.
(Table 3.1b)

3.7 Analysed by monthly household income,
“quality of teaching staff” was the most
commonly considered as the most important
selected factor affecting the choice of school
across different monthly household income
groups, at around one third (28.6% - 35.1%) for
various household income groups. (Tables 3.1b)

3.8 Moreover, many of the households with
higher household income considered “reputation
of the school” and “curriculum” as the most
important selected factor affecting the choice of
school, at around 28.3% and 20.5% respectively
for households with monthly household income of
$50,000 and over. The respective percentages
for other household income groups ranged from
20.1% to 24.9% and from 12.9% to 19.0%
respectively.  Regarding “tuition fee”, some

Thematic Household Survey Report No. 49
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6.5% of households with monthly household
income of less than $10,000 considered this
reason as the most important one, while the
respective percentages for other household income
groups were less than 4%. (Tables 3.1b)

Competitive edge of international schools

3.9 Of those 28400 households with
members studying in international schools, about
half perceived “more flexible / interactive learning
/ not rigid” (52.3%) and “to improve English
proficiency” (49.8%) as the competitive edge of
international schools.  Some considered that
international schools have an edge over other
types of schools because they had “more relaxed
learning / less pressure” (29.5%) and “better
learning atmosphere” (23.2%). (Tables 3.2)

Competitive edge of local schools

3.10 Regarding those 580 000 households
with members studying in local schools, about
37.7% perceived that “free education / lower
school fee” was the competitive edge of local
schools, followed by *“more serious learning
atmosphere” (15.7%); “more systematic learning /
more intense” (12.1%); and “better Chinese
proficiency” (11.3%). Some 29.4% considered
that local schools had “no competitive edge”.
(Tables 3.3)

Persons studying in kindergarten / primary /
secondary schools in Hong Kong

3.11 In terms of individual, it was estimated
that there was around 982 500 persons studying in
kindergarten / primary / secondary schools in
Hong Kong at the time of enumeration. Among
them, 47.6% were studying in local secondary
schools; 32.5% in local primary schools; and some
15.6% were studying in kindergarten. Those
studying in international primary and secondary
schools were around 2% each.

(Chart 3.2 and Table 3.4)

3.12 Analysed by sex, the distribution of the

type of school was broadly the same for male and
female. (Table 3.4)
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Persons studying in local schools

3.13 For those 787 000 persons studying in
local primary / secondary schools at the time of
enumeration, nearly all of them (99.7%) had not
applied to international schools. (Table 3.5)

Persons studying in international schools in
Hong Kong

3.14 Of those 41800 persons studying in
international primary / secondary schools in Hong
Kong at the time of enumeration, regarding the
waiting time from submission of application to
successful admission to the school studying at the
time of enumeration, most of them (71.7%) had
waited for less than 6 months. (Table 3.6)

3.15 For those 21 700 persons studying in
international primary schools at the time of
enumeration, about one-quarter (25.1%) had plan
to further study in international secondary schools
in Hong Kong. Some 10.6% did not have such
plan and another 64.3% had no decision yet.
(Table 3.7)

Persons studying in kindergarten in Hong
Kong

3.16 As regards those 153700 persons
studying in Kindergarten in Hong Kong at the time
of enumeration, some 1.5% had applied to
international primary schools. Among those who
had not applied to any international primary
schools, the majority (95.8%) did not have any
plan to apply. (Table 3.8)

Thematic Household Survey Report No. 49
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Chart3.1 Percentage distribution of households with members studying in
kindergarten® / primary / secondary schools in Hong Kong by type of school
attending at the time of enumeration

R
Type of school
At NEE e e
Local primary school  [-7-0-0- - - e e 0o e e e el e e e e e e e e e e e e e e e e e e e e e 40.2
ARHEPEL [
LOC&|S€COI"IdaI’ySChOO| ::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::: '
Bl
International primary school*
Bileele
International secondary school*
GIFEEC [
Kindergarten®  |:1:1:1:0:llllnl 190
0 10 20 30 40 50 60
H453ER(%)
Percentage (%)
R ¢ JEIRMEEAHEAE R [ N . Notes: * Referring to primary / secondary schools
offering non-local curriculum.
@ SS4HERE L) IR S DI E SRR A2 @ Referring to schools / classes at K1 to K3
e 1 iR - A IRAEERREYERmN levels, or equivalent. Including special
Tt S EF B N e M ARk 4 5 child care centres offering classes of
Ly e equivalent levels registered under Social

Welfare Department.
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Chart 3.2 Percentage distribution of persons studying in kindergarten® / primary /
secondary schools in Hong Kong by type of school attending at the time of

enumeration
e
Kindergarten®
BRI £ 15.6%
International secondary
school*

2.0%

BRIPR/NEE*
International primary
school* TN
2.2% Local primary school
32.5%
At R E2
Local secondary school
47.6%
SR ¢ FSIRMLIEARHIERAZATHES | NEE o Notes: * Referring to primary / secondary schools
offering non-local curriculum.

@ fE4hMEE AN SN E ST s E SR R @ Referring to schools / classes at K1 to K3
1 PR - AR E IR AN SR SR levels, or equivalent. Including special
EtgEMNFE T MR R child care centres offering classes of
iy e equivalent levels registered under Social

Welfare Department.
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Table 3.1a Households Wlth members studying in kindergarten® / primary /
secondary schools in Hong Kong by type of school attending at the time of
enumeration
FEFEH
EL B R No. of Horth
Type of school’ households ('000) %
A NER 277.1 40.2
Local primary school
A EE 385.4 56.0
Local secondary school
ER P&/ NEE* 15.1 2.2
International primary school*
BR|FES H EE > 15.0 2.2
International secondary school*
2 131.1 19.0
Kindergarten®
=T 688.6
Overall
25 ' EAAREERER AT RERE R EE R Notes: * Multiple answers were allowed as different
R B R THE R household members may attend different
types of school.
* SRR IEAHERIE I A RER [ N . * Referring to primary / secondary schools
offering non-local curriculum in Hong
Kong.
© Ty, FS4hHERE LN SR & e @ «Kindergarten” refer to schools / classes at
EIEEMER: | PR o EfEERIHE K1 to K3 levels, or equivalent. Including
P2 FE LA M AL L S a8 T S MV special child care centres offering classes
BRANE AL © of equivalent levels registered under Social
Welfare Department.
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Table 3.1b  Households with members studylng in kindergarten® / primary /
secondary schools in Hong Kong by the most important selected factor
affecting the choice of school and monthly household income

w0 BB PREEAT EFEH ARG
(s B Monthly household income(HK$)"

T? i 10,000 - 20,000 - 30,000 - 40,000 - qE=t
irﬁp”;?tzm <10,000 19,999 29,999 49,999 50,000 Total
selected factor {(EF#H (EFHHEH EFBEEH EFE®EH EF%E EFEEH EFE%HE
affecting the No. of No. of No. of No. of No. of No. of

choice of households households households households households households households
school ('000) ('000) ('000) ('000) ('000) ('000)
A2 28.7 63.3 51.1 275 12.9 31.1 214.6
=N (29.7%) (28.6%) (33.5%) (35.1%) (29.0%) (32.6%) (31.2%)
Quality of
teaching staff
B i 19.4 49.3 35.9 17.2 111 27.0 159.8
Reputation of (20.1%) (22.3%) (23.5%) (22.0%) (24.9%) (28.3%) (23.2%)
school
Hi L 22.8 61.3 33.1 12.8 10.1 13.2 153.3
Location (23.6%) (27.7%) (21.7%) (16.3%) (22.7%) (13.9%) (22.3%)
FEHLAVERIE 13.5 28.5 20.8 14.8 8.0 19.6 105.2
Curriculum (13.9%) (12.9%) (13.7%) (19.0%) (18.0%) (20.5%) (15.3%)
HEEAN 6.0 11.3 10.2 5.2 2.0 4.3 39.1
g (6.2%) (5.1%) (6.7%) (6.6%) (4.6%) (4.5%) (5.7%)
Prospect of
graduates
B 6.3 7.6 1.4 $ $ $ 16.7
Tuition fee (6.5%) (3.4%) (0.9%) ®) ®) ®) (2.4%)
&3 96.7 221.2 152.5 78.3 44 .4 95.5 688.6
Overall (100.0%) (100.0%) (100.0%) (100.0%) (100.0%) (100.0%) (100.0%)
o T ERANEEEREENEEEAAR " Figures in brackets represent the percentages

A SR A H R AER BT E [ /)
B | YrEEEE A F R E ot

@ TuHERE | FEAFEREILN SLPE A s B ek E
TRREAVERE | BRI - G A SRR A
?E}gjﬂﬁﬁE?i%%Eﬂ%i%’T%fﬂﬁE’ﬂ%%éﬂ

e
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in respect of all households with members
studying in kindergarten / primary [/
secondary schools in Hong Kong in the
respective  monthly  household income
groups.

“Kindergarten” refer to schools / classes at

@K1 to K3 levels, or equivalent. Including
special child care centres offering classes of
equivalent levels registered under Social
Welfare Department.

Thematic Household Survey Report No. 49
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Table 3.2  Households with members studying in international primary / secondary
schools* in Hong Kong by perceived competitive edge of international

schools

BRI Wy EL S (B 2 B FEFEH
Perceived competitive edge’ of No. of =R

international schools* households ('000) %
REE | DS | R 149 223
More flexible / interactive learning / not

rigid
AR S TREE K 141 49.8
To improve English proficiency
BRI | B 8.4 295
More relaxed learning / less pressure
SR 6.6 232
Better learning atmosphere
EEEIEIL 6.1 21.3
More independent thinking
BB AT 4.5 15.9
Easy to adopt to the educational system

overseas
R T 4.5 15.9
Better teaching staff
Hfir 3.3 11.7
Others
=t 28.4
Overall
R * IR EAHEREN T A TE | NE o Notes: * Referring to primary / secondary schools

offering non-local curriculum in Hong
Kong.
fOAMEEHES A - # Multiple answers were allowed.
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Table 3.3  Households with members studying in local primary / secondary schools
by perceived competitive edge of local schools

A ERR a0 B EL A HY

(LiPdr FEFEH
Perceived competitive No. of H47ER
edge* of local schools households (*000) %
REHE | BEEY 218.4 37.7
Free education / lower school fee
BHERFERE 91.2 15.7
More serious learning atmosphere
LRGHRG | LR 704 121
More systematic learning / more
intense
H] LA h S 65.4 11.3
Better Chinese proficiency
BEL e 515 8.9
Stricter school spirit
BB R T 39.0 6.7
Better academic results
Ei=gisss 32.4 5.6
Better teaching staff
HoAth, 26.8 4.6
Others
No competitive edge 170.6 29.4
B Z
=t 580.0
Overall

SRR TEESIEER -

TEMEFGERES USRS S
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Note: * Multiple answers were allowed.
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!;1
Table 3.4 Persons studylng in klndergarten@ / primary / secondary schools in Hong
Kong by type of school attending at the time of enumeration and sex
5 2z =t
Male Female Overall
NE NE NE
No. of No. of No. of
R persons Fioytt  EEAT persons EOEE L% persons EOEE BRE
Type of school ('000) % Rate ('000) % Rate ('000) % Rate”
A NEE 164.6 325 5.0 154.5 324 4.4 319.1 32.5 4.7
Local primary
school
A R 2395 474 73 2285 479 6.6 4680 476 6.9
Local secondary
school
RIS /| \ES* 11.3 2.2 0.3 10.4 2.2 0.3 21.7 2.2 0.3
International
primary school*
K| f% 22> 10.4 2.1 0.3 9.7 2.0 0.3 20.1 2.0 0.3
International
secondary
school*
ShfERE® 80.0 158 24 737 155 21 153.7 156 2.3
Kindergarten®
ga=t 505.8 100.0 155 476.8 100.0 137 9825 100.0 14.6
Total
SR * IEEMIERMERERNE R RE | NE . Notes: * Referring to primary / secondary schools
offering non-local curriculum in Hong
Kong.
@ Tk FS4hHEE LN R E S P E @ «“Kindergarten” refer to schools / classes at
EIREAVERRL | PR - BFEARAMESE K1 to K3 levels, or equivalent. Including
REFE DL AL+ i F s T S MRy special child care centres offering classes
BRI EL R, o of equivalent levels registered under Social
Welfare Department.
" FEEBIERI ST - (EFTE A LRI E S " As a percentage of all persons in the
b - DAFTE B Rl > 5.0% Ryt ss A respective sex sub-groups. For example,
JINEE: o among all males, 5.0% were studying in
local primary school.
THEMEFPSETREEN LR EE -18 - Thematic Household Survey Report No. 49
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Table 3.5  Persons studying in local primary / secondary schools at the time of
enumeration by whether had applied to any international primary /
secondary schools* in Hong Kong

S B\ AR

rhEs | /[\Edx
Whether had applied to any
international primary / ANE
secondary schools in Hong No. of HEE
Kong* persons ('000) %
=l 2.4 0.3
Yes
gl 784.7 99.7
No
4T 787.0 100.0
Total
SRR O FERRHMIEAHERIER BRI [ N2 . Note: * Referring to primary / secondary schools
offering non-local curriculum in Hong
Kong.
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Table 3.6  Persons studying in international primary / secondary schools* in Hong
Kong at the time of enumeration by the waiting time from submission of
application to successful admission to the school studying at the time of
enumeration

HHE SR 2 D) A GBI Pk
HYEEA Y S5 iR ]

Waiting time from submission of
application to successful

admission to the school PN
studying at the time of No. of =R
enumeration persons ('000) %
Dt 6 5 A 29.9 71.7
Less than 6 months
6 & H & A | 11.8 28.3
6 months and above
ga=t 41.8 100.0
Total
R * IR EAHEREN T A TE | NE o Note: * Referring to primary / secondary schools
offering non-local curriculum in Hong
Kong.
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Table 3.7 Persons studying in international primary schools* in Hong Kong at the
time of enumeration by whether had any plan to further study in
international secondary schools in Hong Kong

AatEAE T A EPE T8

Whether had any plan to further study N
in international secondary schools No. of H4EE
in Hong Kong persons ('000) %
<] 5.4 25.1
Yes
hg=l 2.3 10.6
No
KIFTE 13.9 64.3
Not yet decided
4T 21.7 100.0
Total
SR L fEIREMIRAMERIZR AR [ N . Note: * Referring to primary / secondary schools

TEMEFGERES USRS S
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offering non-local curriculum in Hong
Kong.
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Table3.8  Persons studying in kindergarten® in Hong Kong at the time of

enumeration by whether had applied to any international primary school*

in Hong Kong

A YA AGEE BIE

B

Whether had applied to any NE
international primary No. of SRy
school* in Hong Kong persons (‘000) %"
B 2.2 1.5
Yes
2H 1515 98.5
No
FEIFEE 6.4 (4.2)
Plan to apply
B 145.1 (95.8)
No plan to apply
=5 153.7 100.0
Overall
SRE ¢ FEIRMEIEAHEERARATE RN o Notes: * Referring to primary schools offering

C TR | $E4hHERELH 5D S

FRECHVERL | PRl - BIEARMEE
REEDERIMAE AL EHEAIZEE T EE MR
IR

SN H B BURE T2 H55 ARl
T AR B IS NER R A 7 Y 4T HE [
AN LA SRV E TR -

EEMEE PG AESN RS
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non-local curriculum in Hong Kong.

@ “Kindergarten” refer to schools / classes at

K1 to K3 levels, or equivalent. Including
special child care centres offering classes
of equivalent levels registered under Social
Welfare Department.

Figures in  brackets represent the
percentages in respect of persons studying
in kindergarten in Hong Kong who had
never applied to any international primary
school in Hong Kong.
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Introduction

4.1 Within each enumerated household, the
most knowledgeable person (excluding foreign
domestic  helpers) about the audio-visual
equipment in that household was interviewed in
respect of the survey on digital terrestrial
television take-up conducted during February to
April 2011.

4.2 In this survey, the selected respondents
were asked whether they had television (TV) sets
at home; if yes, the number and type of TV sets
they had, and whether they had any audio-visual
devices at home that could receive digital
terrestrial television (DTT) broadcasting.

4.3 This is the first time for the topic to be
included in the Thematic Household Survey
series.

Concepts and definitions

4.4 The definitions of the key terms used in
the survey are given as follows :-

“Television (TV) set” includes conventional
(cathode ray tube) TV, flat panel TV and
projection TV.

e  “Audio-visual devices” include TV sets and
personal computers with TV cards or USB
TV tuners.

o “Digital terrestrial  television (DTT)
broadcasting” refers to the free digital
television services as delivered through
terrestrial radio airwaves.

Major findings of the survey
Digital terrestrial television take-up

45 The survey results showed that some
1 378 300 households had audio-visual devices at
home that could receive DTT broadcasting at the
time of enumeration, representing around 58.5%
of all households in Hong Kong.

(Table 4.1 and Chart 4.1)
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4.8 EEEE SRR FREMNSE
o R S T R M T B A R R Y
AYEERAEE > Sl Ry 63.9% % 62.6%  JEEAEL
EHEFBRHEFPMEIERAEE > &

48.1% - (3 4.2b)
FFEFH AL
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4.6 For those 978 500 (41.5%) remaining
households with no audio-visual devices at home
to receive DTT broadcasting, nearly all of them
had TV sets at home. (Table 4.1)

4.7 On the other hand, for those 1 378 300
households with audio-visual devices at home that
could receive DTT broadcasting, 94.1% received
DTT broadcasting at home by TV set only; 1.4%
by personal computer with TV card or USB TV
tuner only; and 4.4%, by both means.

(Table 4.2a)

Type of housing

4.8 Households resided in subsidized sale
flats and in private housing had similar rates of
having audio-visual devices at home that could
receive DTT broadcasting, at 63.9% and 62.6%
respectively.  The corresponding rate for those
households resided in public rental housing was
lower, at 48.1%. (Table 4.2b)

Monthly household income

4.9 Analysed by monthly household income,
the median monthly household income for those
households with audio-visual devices at home that
could receive DTT broadcasting was $23,400.
Households with higher monthly household
income were more likely to have audio-visual
devices at home that could receive DTT
broadcasting. The corresponding rates ranged
from 36.0% for households with monthly
household income of less than $10,000 to 78.6%
for those with monthly household income of
$50,000 and over. (Table 4.2c)

Views on switching to DTT broadcasting

Reasons for households to switch to DTT
broadcasting

4.10 Of those 1378 300 households with
audio-visual devices at home that could receive
DTT broadcasting, the most commonly cited
reason for switching to DTT broadcasting was
“change of a TV set” (51.5%). (Table 4.2d)
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Reasons for households not switching to
DTT broadcasting

4.11 Regarding those 978 500 households
with no audio-visual devices at home that could
receive DTT broadcasting, the commonly cited
reasons for not switching to DTT broadcasting
were “no need to watch DTT broadcasting”
(41.4%), “no need to change a TV set because the
current one was still functioning properly.”

(38.7%) and “seldom watched TV” (27.8%).
(Table 4.3a)
Intention to install device for DTT

broadcasting reception

4.12 For those 978 500 households with no
audio-visual devices at home that could receive
DTT broadcasting at the time of enumeration,
41.0% expressed that they probably would not
install device for DTT broadcasting reception at
home during the 12 months after enumeration;
28.1% definitely would not; 24.4% had not yet
decided while 6.5% said that they probably /
definitely would. (Table 4.3b)
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Chart4.1 Percentage distribution of households by whether had audio-visual devices®
at home that could receive digital terrestrial television (DTT) broadcasting
at the time of enumeration

e
No [.i
41.5% [-:-:-
HEE . ° AEEHMEASEERFREETE Note: © Including TV sets and personal computers
HI(EL BB - with TV cards or USB TV tuners.
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Table 4.1 Households by whether had audio-visual devices” at home that could receive
digital terrestrial television (DTT) broadcasting at the time of enumeration
R E G AR B ] R s Hh T SRR R EFEH
Whether had audio-visual devices®at home that No. of households =R
could receive DTT broadcasting ('000) %

= 1378.3 58.5
Yes
=5 978.5 41.5
No

F 25 e 953.9 40.5

Had TV set*

S AT e 24.6 1.0

Did not have TV set*
G 2 356.8 100.0
Total
S ¥ HIEEREE A S EEA TS E TS Notes: Including TV sets and personal computers

EIEPNCEL I

* AR (FRGE) B R
e N -

FREMEFGETHEES IR ES
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with TV cards or USB TV tuners.

* Including conventional (cathode ray tube)
TV, flat panel TV and projection TV.

Thematic Household Survey Report No. 49



B St T B A R R (L

Digital terrestrial television take-up

= 4.2a
B ERERRE

PR B ] AR BRI T AR RV E R TR Tkt W RS

Table 4.2a Households with audio-visual devices™ at home that could receive digital
terrestrial television (DTT) broadcasting by means of receiving DTT

broadcasting

FFEHE

PR B 1 B R R Y A No. of households Epaes
Means of receiving DTT broadcasting ('000) %
I {o SR A 1297.4 94.1
By TV set only
HERA B REEFFEaVE A E 19.7 1.4
By personal computer with TV card or USB TV

tuner only
WEEH 61.2 4.4
Both
wa=t- 1378.3 100.0
Total
SR T R A S SR s T Note:  Including TV sets and personal computers

FE A BB -

FREMEFGETHEES IR ES

-28 -

with TV cards or USB TV tuners.
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Table 4.2b Households with audio-visual devices™ at home that could receive digital
terrestrial television (DTT) broadcasting by type of housing

(B 4E|
No. of
FEEA households BH455EE bz
Type of housing ('000) % Rate*
NEHEER 339.3 24.6 48.1
Public rental housing
LR et 243.7 17.7 63.9
Subsidized sale flats”
NG = 795.3 57.7 62.6
Private housing®
&% 1 378.3 100.0 58.5
Overall
S " HEEREEE S EEA S E RS Notes: Including TV sets and personal computers
HIE A EERE - with TV cards or USB TV tuners.
* AEE R B EREAM PSR AE R E o * As a percentage of all households in the
tt - DR EEEAEHERENFES respective types of housing. For example,
Bf5] > 48.1% % th e UL E S ST B A, - among all households residing in public
rental housing, 48.1% could receive DTT
broadcasting at home.
" EEEEREREZEEGNEEAHE: * Includes flats built under the Home
# ~ hEABFRERREE - LA Ownership  Scheme, Middle  Income
SRR E - T EE S R ERE Housing  Scheme,  Private  Sector
EETEEBENETEA - UEHEE Participation Scheme, Buy or Rent Option
HESE T HENETEBAL - ﬁ@%é Scheme and Mortgage Subsidy Scheme,
ARG SN (EE R BT E LS E and flats sold under the Tenants Purchase
FEFE TEENEFE - v \Eﬁ Scheme of the Hong Kong Housing
M EENETFEM NEEEN - Authority. Also includes flats built under
the Flat for Sale Scheme and Sandwich
Class Housing Scheme of the Hong Kong
Housing Society. Flats that can be traded
in the open market are excluded.
° AENARE  BEEEHENHER @ Includes private housing blocks, flats built

FalE T EEETRA - HIE 1 PR

I BRI ~ B O SRR SR ~ Hih

Kifi}%lz’ KRB o AR AR T
HIVEBH BB EIEEN -

FREMEFGETHEES IR ES -29-

under the Urban Improvement Scheme of
the Hong Kong Housing Society, villas /
bungalows / modern village houses, simple
stone structures, other permanent housing
and temporary housing. Subsidized sale
flats that can be traded in the open market
are also included.
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Table 4.2c Households with audio-visual devices™ at home that could receive digital
terrestrial television (DTT) broadcasting by monthly household income

FEFEH
EFFHAARCE) No. of households [Epaxen bpsex
Monthly household income (HK$) ('000) % Rate*
< 10,000 211.9 154 36.0
10,000 - 19,999 362.6 26.3 57.2
20,000 - 29,999 297.0 21.5 64.7
30,000 - 39,999 189.3 13.7 71.4
40,000 - 49,999 105.8 7.7 74.8
> 50,000 211.7 15.4 78.6
o 1378.3 100.0 58.5
Overall
fEFEA A B RBCET) 23,400
Median monthly household
income (HK$)
i " BIEERE A S S EA e EETiE Notes: Including TV sets and personal computers
HIE BB - with TV cards or USB TV tuners.

* EEREFSA ABARFHERFTEES As a percentage of all households in the
BHETEE - LETEFEFESAARDR respective monthly household income
$10,000 (9 F B > 36.0%% R E[ULE groups. For example, among all
HREHN T EE 1 - households with monthly household income

of less than $10,000, 36.0% could receive
DTT broadcasting at home.
FREME P ETTAEEN R EE -30- Thematic Household Survey Report No. 49



B St T B A R R (L

Digital terrestrial television take-up

®42d  HE RS E G RN R RE A ER TR R A RS

W EREEEFBE

Table 4.2d Households with audio-visual devices™ at home that could receive digital
terrestrial television (DTT) broadcasting by reason for switching to DTT

broadcasting

EFEH

0 LS S8 . T o 1 P AR 1 R R No. of households [Epaan
Reason for switching to DTT broadcasting” ('000) %
B AR 709.8 51.5
Change of a TV set
AR B R E S 491.0 35.6
More program choices due to multi-channel

broadcasting
= ERRE 395.2 28.7
Better picture quality
ETHAERS] 327.8 23.8
Attractive content of programmes
R 44.4 3.2
Improved reception
TS, 135 1.0
Trendy
HAh 17.7 1.3
Others
=5 1 378.3
Overall
SR f OINEIESIEHEE - Notes: * Multiple answers were allowed.

BIEERE A S FEA REEE T
EOIEPNC R

FREMEFGETHEES IR ES

Including TV sets and personal computers
with TV cards or USB TV tuners.
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Table 4.3a Households with no audio-visual devices™ at home that could receive digital
terrestrial television (DTT) broadcasting by reason for not switching to

DTT broadcasting

FEF%HE

S Ry S SR M T B R R R SR A No. of households Btk
Reason for not switching to DTT broadcasting” ('000) %
Y2 TR G B ] BE AR R 404.6 41.4
No need to watch DTT broadcasting
ERERIAE - LATEES 3783 38.7
No need to change a TV set because the current

one was still functioning properly
FEEHEBCEENR 272.0 27.8
Seldom watched TV
BRSNS A S E 99.3 10.1
Need to purchase an integrated digital TV set or a

set—top box

REER - AR E R E R 69.5 7.1

Had suff|C|ent choice on program channels

because having installed paid TV
AN S T 34.5 35
Not familiar with the use of audio-visual

equipment
RIEHYASERIG SRR AR 9.6 L0

R
Communal aerial broadcast distribution (CABD)

system had not been upgraded and could not

receive DTT signals
oA 15.3 1.6
Others
=t 978.5
Overall
SfE o AERESIEEE - Notes: * Multiple answers were allowed.

BIEERE A SFEA A T
EOJIEPNC

FREMEFGETHEES IR ES

Including TV sets and personal computers
with TV cards or USB TV tuners.
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Table 4.3b Households with no audio-visual devices” at home that could receive
digital terrestrial television (DTT) broadcasting by intention to install
device for DTT broadcasting reception at home during the 12 months after

enumeration

S & T 8 H WIER TR E R
PR B b T BR A 1R R [

Intention to install device for DTT

broadcasting reception at home EEEH
during the 12 months after No. of households =R
enumeration ('000) %
—ERE 274.6 28.1
Definitely not
E2 ‘&N 401.4 41.0
Probably not
ARPTE 239.1 24.4
Not yet decided
e 54.4 5.6
Probably would
—EY 9.0 0.9
Definitely would
aast 978.5 100.0
Total
S T AEEREESEEH RS E T Note:  Including TV sets and personal computers

FE A BB -

FREMEFGETHEES IR ES

-33-

with TV cards or USB TV tuners.
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Introduction

5.1 In this survey, within each enumerated
household, all persons aged 10 to 17 and one
person aged 18 and over (excluding foreign
domestic  helpers) selected randomly were
interviewed in respect of the topic on use of new
media.

5.2 As the Internet itself is a major new
medium and also a major platform for new media,
this survey focused on analysing the use of the
Internet as the new media.

5.3 The selected respondents were asked
whether they had used the Internet during the
twelve months before enumeration; if yes, they
were further asked about information on their use,
such as the type of Internet connection device,
frequency of use, and the type of web activity
engaged in. Information on their participation in
specific web activities, such as browsing and
posting contents at forums/blogs, compilation
and creation of webpages and blogs, was also
collected.

54 Those persons who had used the Internet
during the twelve months before enumeration
were also asked about the impact of using the
Internet on their use of traditional media as well as
their communication with other persons.

55 Finally, all selected respondents were
asked about their views on the Internet as
compared with the traditional media in terms of
different aspects, such as convenience and
reliability.

5.6 This is the first time for the topic to be

included in the Thematic Household Survey
series.

Concepts and definitions

5.7 The definitions of the key terms used in
the survey are given as follows :-

o ‘“Internet users” refer to persons aged 10 and
over who had used the Internet during the

Thematic Household Survey Report No. 49
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twelve months before enumeration.

e “Selected types of traditional media” refer to
television, radio, newspapers, magazines and
books. Relevant information provided via
the Internet was not included.

e “Online social networking” includes online
communication, blog, forum, etc.

Major findings of the survey
Use of the Internet
5.8 The survey results showed that some

4 341 200 persons aged 10 and over were Internet
users, constituting 69.4% of all persons aged 10

and over. (Table 5.1a)
Age and sex
5.9 The rate of Internet users was higher for

younger persons. It ranged from 8.2% for those
aged 65 and over to 99.7% for those aged 10 - 24.
(Table 5.1a)

5.10 Analysed by sex, males had a relatively
higher rate of Internet users than females, at 72.5%
and 66.6% respectively. (Table 5.1a)

Type of Internet connection device

511 Of those 4 341 200 Internet users, nearly
all (99.7%) had connected to the Internet by
“desktop / notebook / tablet / laptop computer and
netbook™; 27.8% by mobile phone; and 5.5% by
other devices, such as palm top computer, personal
digital assistant (PDA) and game console. The
rates of Internet users having used these three
types of web device for connecting to the Internet
were similar among various age groups, with
Internet users aged 15 to 34 had a relatively higher
rate of having used the Internet via mobile phone,
at around 40%. (Table 5.1b)

Frequency of using the Internet
5.12 About 81.5% of those 4 341 200 Internet
users had used the Internet at least once a day

during the twelve months before enumeration,
while 15.2% at least once a week. Analysed by
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age, the rate of daily Internet users was highest for
those aged 15 - 24, at 94.8%. (Table 5.1c)

Engagement in web activities

5.13 Regarding the type of web activity
engaged in, most (92.6%) of the 4341200
Internet users had engaged in “online information
searchlng Around three quarters had engaged
in “communication” (78.6%), “online
entertainment” (75.4%) and “online social
networking” (72.3%). (Table 5.2a)

5.14 Analysed by age group, the survey
results showed that young Internet users had a
relatively higher rate of having engaged in “online
social networking”. Over 80% of those Internet
users aged 10-34 had engaged in this web activity.
The corresponding rate for Internet users aged 55
and over was only 35.6%. (Table 5.2a)

5.15 Also, around 53.4% of Internet users had
browsed contents at forums/blogs during the
twelve months before enumeration. The most
common theme browsed was “leisure and
entertainment” (47.6%), followed by “public
policies and current affairs” (39.8%). On the
other hand, only some 20% of Internet users had
posted contents at forums/blogs during the
twelve months before enumeration.

(Tables 5.2b and 5.2c)

5.16 Analysed by age group, around three
quarters of the Internet users aged 15-34 had
browsed contents at forums/blogs during the
twelve months before enumeration. The
corresponding rate for those aged 55 and over was
only 20.5%. (Table 5.2b)

5.17 Compilation / creation of webpages /
blogs were not popular among Internet users in all
age groups. Overall speaking, around 15.8% of
Internet  users (686500  persons)  had
compiled / created webpages / blogs during the
twelve months before enumeration.  Among
them, around half (46.9%) had often / sometimes
updated the compiled / created contents.

(Table 5.2d)

5.18 On the other hand, some 20.8% of
Internet users had joined groups at social
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networking sites during the twelve months before
enumeration; while only 3.1% had set up groups
during the period. Analysed by age group,
joining groups at social networking sites was more
popular for those Internet users aged 15-24
(37.4%). (Tables5.2e and 5.2f)

Impact of using the Internet

5.19 In this survey, Internet users were also
asked about the impact of using the Internet on
their daily life, including impact on their use of
traditional media and communication with people.

Impact on use of traditional media

5.20 Amongst the 4341200 Internet users,
over half (58.5% to 77.6%) reported that there was
no change in the amount of time spent on selected
types of traditional media. (Table 5.3a)

5.21 Some 20% to 40% of Internet users
reported that they had decreased their time spent
on watching television (39.9%), reading
newspapers / magazines (34.2%), reading books
(26.0%) and listening to the radio (20.5%).
(Table 5.3a)

5.22 Less than 3% of Internet users claimed
that their time spent on selected types of
traditional media had increased. (Table 5.3a)

Impact on communication with people

Frequency of face-to-face contact

5.23 Regarding impact of using the Internet
on  face-to-face  contact  with  “family
members / relatives”, “friends”, “people who
shared similar hobbies/ leisure activities” and
“people who shared similar view on many social
issues” (referred to the "selected groups of people”
in the following paragraphs), nearly 80% of
Internet users expressed that their frequency of
having face-to-face contact with the selected
groups of people remained unchanged; around
15% claimed that the frequency had decreased;
while less than 10% said that it had increased.
(Table 5.3b)
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AE, 5 K 20.7%FR TIEEAE,-FETH
WAE 7 » 42.5% R

<THER (| 35.8% -
CIERRTE 5 R 216%  EERE, -
(3= 5.3d)

Bt A (R A AR TR

527  FrAETBLALL B2 5 SR R At
%S Gk b At s e = S T EVE R
B ERMER T HAYE R ﬁ@*ﬂ“ FIH]
SERENE - DU BR RS H Ay E S

TEFE T 10 /&

5.28 TFIELEREUR > 17 6 251 500 4-f75% S
LA E N> 57.7%:8 R B e e (L & wH T T
& T PHEE / JEE B ) ARG - EERERY

EEMEEF G AES RS E

-38-

Degree of contact

5.24 Around three-quarters of the Internet
users expressed that their contact with *“family
members / relatives”, “people who shared similar
view on many social issues” and “people who
shared similar hobbies / leisure activities” had not
changed due to wusing the Internet. The
corresponding percentage for contact with
“friends” was slightly lower, at 59.4%.

(Table 5.3c)

5.25 On the other hand, relatively more of
them expressed that their contact with respective
selected groups of people had “tightened” rather
than had “loosened”. For example, some 31.0%
of Internet users claimed that their contact with
“friends” had “somewhat / much tightened”, while
only 9.6% claimed the opposite. (Table 5.3c)

Impact of denied use of the Internet

5.26 When the Internet users were asked
about the expected level of inconvenience caused
to their “work” if they were denied use of the
Internet, the percentage responded as “very
inconvenient” (24.0%), “quite inconvenient”
(24.9%), and “no inconvenience” (23.4%) were
similar.  As regards the expected level of
inconvenience to “study”, 31.1% said it was “quite
inconvenient”; 21.1% expressed that there was “no
inconvenience”; and 20.7%, *“very inconvenient”.
For impact on “daily life”, 42.5% said it was
“quite inconvenient”; 35.8%, “very inconvenient”;
and 21.6%, “no inconvenience”. (Table 5.3d)

Comparison of the Internet with other
traditional media

5.27 All respondents aged 10 and over were
asked about their views on the Internet and other
traditional media in respect of various aspects,
including the importance, convenience and
reliability in information provision, as well as
the importance in entertainment provision.

Level of information
provision

importance in

5.28 The survey results showed that for those
6 251 500 persons aged 10 and over, 57.7%
considered that the Internet was a “quite / very
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B (81.7%) ~ A PEHEE (79.4%) FO s 4% / et
(67.7%) - {HEZEF5(56.3%) M1 5 (49.8%) Fyrsi -
(33 5.4a)

LB & T R T (E R/

5.29 &y 71.2%H9+ 5% e DA N30 s O Kk
BT EREN T HZE  EE  IEE HE  E
FRIEAS - (ETUN A PEFEE(76.4%) - MEERHYZE
BT (69.6%) ~ H4lK / HEiE(66.1%). FHFE(57.4%)
TS (52.1%%) - (32 5.4b)

TR T IR 2 FEFE /&

5.30 &y 70%% 80%MY+ sk K A N30 B
S A A s SRR R T M A5  JEE AR Y
Eil o M A By AE FECL R A R > B
55.0% - (35 5.4c)

TEFE LR T I /S

5.31 ESY NN BN 2t s e I N
T2/ 7E7% 6 251 500 A1k e PA B A4 - 49
53.4%:0 R i E T FREE I JEFER, ot
AR B A (79.1%) ~ A P 122 fi% (76.6%) A1
4K 1 ¥k (61.1%) - {H# E 55 (50.0%) 1 & &
(46.1%) 5575 - (32 5.4d)

BRI SRR

P E ] ZTEATRE (EN 13 s [ &
4z

532 f£i#% 6251500 ¥4tk L E AL
43.2% " SEEE I EHEE L (R EBRERE A
SEIAAZEREIE] - T 44.2%51 T BEAR[ER / FEH
[FE L - &Y 126%FReHER - (% 5.59)

TEMEFGERES USRS S

important” medium in providing information.
The rate was lower than that for television
(81.7%), interpersonal contact (79.4%) and
newspapers / magazines (67.7%) but higher than
that for books (56.3%) and radio (49.8%).
(Table 5.4a)

Level of convenience in searching for
information

5.29 Some 71.2% of those persons aged 10
and over considered the Internet as a “quite / very
convenient”  medium  for  searching  for
information, ranking second after interpersonal
contact (76.4%) and followed by television
(69.6%), newspapers/magazines (66.1%), books
(57.4%) and radio (52.1%). (Table 5.4b)

Level of reliability of the information
provided

5.30 While around 70% to 80% of those
persons aged 10 and over considered the
information provided by all these traditional media
“quite / very reliable”, the corresponding rate for
the Internet was relatively lower, at 55.0%.
(Table 5.4c¢)

Level of importance in provision of
entertainment

531 Regarding the importance in providing
entertainment by different media, for those
6 251500 persons aged 10 and over, 53.4%
considered that the Internet was “quite/ very
important”. The rate lower than that for
television (79.1%), interpersonal contact (76.6%)
and newspapers / magazines (61.1%), but higher
than that for books (50.0%) and radio (46.1%).
(Table 5.4d)

Attitudes towards new technology and the
Internet

Views on using the Internet in gaining social
acceptability

5.32 Of those 6 251 500 persons aged 10 and
over, 43.2% *“somewhat/strongly agreed” that
using the Internet could let one be socially
accepted; while 44.2% “somewhat / strongly
disagreed”. Some 12.6% had no comments.
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(Table 5.5a)

Degree of acceptance towards using new

technology
5.33 On the other hand, some 76.2% of those
6 251500 persons considered using new
technology “quite / very acceptable”; while 19.8%
thought  otherwise. Some 4.0% had no
comments. (Table 5.5b)
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Chart5.1 Percentage distribution of persons aged 10 and over by views on whether
searching for information from different types of media was convenient
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A& HE S JTE
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SRR C R EiERdE RIREES
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Notes: @ Excluding information

Internet.

provided via

* Including contact with family, friends,
colleagues, etc.
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Chart5.2 Percentage distribution of persons aged 10 and over by views on whether
the information provided by different types of media was reliable
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Internet.

provided via

* Including contact with family, friends,
colleagues, etc.
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Table 5.1a Internet users aged 10 and over by age and sex

5

28

Ay

—a
Male Female Overall

PN N N

No. of No. of No. of
FEHSAH A persons FH4rtt EEF*  persons Hortb  EEFE* persons  HoyLb  EEER*
Age group ('000) % Rate* ('000) % Rate* ('000) % Rate*
10-14 173.4 79 997 163.0 7.6 99.6 336.4 7.7 99.7
15-24 431.7 19.7 994 423.6 19.7 100.0 855.3 19.7 99.7
25-34 448.0 205 99.3 495.3 23.0 08.6 943.3 21.7 98.9
35-44 435.0 199 90.6 497.9 23.1 85.6 932.8 215 87.9
45 - 54 434.8 199 709 4147 19.2 63.1 849.5 19.6 66.9
55 - 64 2115 9.7 470 140.5 6.5 31.4 352.0 8.1 39.2
> 65 51.7 24 126 20.1 0.9 4.4 71.8 1.7 8.2
&EEt 2 186.0 100.0 725 21551 100.0 66.6 4341.2 100.0 69.4
Overall? (50.4) (49.6) (100.0)

abRE 0 * LE(E AR R R S TS FTAE A LHY
Bt o DA+ 2+ U pRay B Ry
@Zlﬁj 99. 7% £ AT E A A M fER A

" TEBEMAEE | st AT 8 A
PR o IR Ey R B L E A -

RSN B AG FTE EL R
AVE LR -

FREMEFGETHEES IR ES

-43-

Notes: * As a percentage of all persons in the

respective age and sex sub-groups. For
example, among all males aged 10 - 14,
99.7% had used the Internet during the
twelve months before enumeration.

“Internet users” refer to persons aged 10
and over who had used the Internet during
the twelve months before enumeration.

Figures in  brackets represent the
percentages in respect of all Internet users.
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F5.1b R E AN R R AR BT R R R T B AR
Table 5.1b Internet users” aged 10 and over by type of Internet connection device and
age
FHRAE R
Age group
=¥
10 - 14 15 - 24 25 - 34 35-44 45 - 54 > 55 Overall

PR O 4 N N PN N NE N N

WS R No. of No. of No. of No. of No. of No. of No. of
Type of Internet persons persons persons persons persons persons persons

connection device®  ('000) ('000) ('000) ('000) ('000) ('000) ('000)
ENISA vy 336.2 851.9 941.2 931.0 846.5 4225 43293

AR EE R > (99.9%)  (99.6%)  (99.8%)  (99.8%)  (99.6%)  (99.7%)  (99.7%)
Desktop / notebook /

tablet computer*
SRENEEE 34.4 301.9 417.4 262.0 153.9 39.0 1208.7
Mobile phone (10.2%)  (35.3%)  (44.2%)  (28.1%)  (18.1%) (9.2%)  (27.8%)
HA© 11.1 74.2 68.9 54.5 23.9 7.4 240.0
Others® (3.3%) (8.7%) (7.3%) (5.8%) (2.8%) (1.8%) (5.5%)
&E 336.4 855.3 943.3 932.8 849.5 4238 43412
Overall
S f O EEEL IR Notes: *  Multiple answers were allowed.

* B
© ffEE FER - 8 R ET

Bk -

FEIRNA R
A O ERTE I

FREEEFGETHEES NSRS S

AR N -

" GRREE R ) SEESETRT @A
P A B ey R A E A -

SR AE (lE 1 A e 4H 1 o A5 P
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Including laptop computer and netbook.

Including palm top computer, Personal
Digital Assistant (PDA) and game
console.

“Internet users” refer to persons aged 10
and over who had used the Internet
during the twelve months before
enumeration.

Figures in brackets represent the percentages
in respect of all Internet users in the respective
age groups.
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Table 5.1c Internet users” aged 10 and over by frequency of using the Internet and age

a3 el
Age group
£
10-14 15-24 25-34 35-44 45 - 54 >55 Overall
{5 FH A ke ey N it N it N it N it N it N it N it
FARERFL No. of No. of No. of No. of No. of No. of No. of
Frequency of using persons persons persons persons persons persons persons
the Internet ('000) ('000) ('000) ('000) ('000) ('000) ('000)
Dis—EH—% 2.1 8 16.6 36.1 50.9 36.3 142.7
Less than once aweek  (0.6%) (8) (1.8%) (3.9%) (6.0%) (8.6%) (3.3%)
e/ DEEH—2K 334.3 854.5 926.7 896.8 798.6 387.6 41985

Atleastonce aweek  (99.4%)  (99.9%)  (98.2%)  (96.1%)  (94.0%)  (91.4%)  (96.7%)

g PEFH—K 266.8 810.5 846.0 751.5 583.2 279.1 3537.0
Atleastonceaday (79.3%)  (94.8%)  (89.7%)  (80.6%)  (68.6%)  (65.8%)  (81.5%)

—FECH—X 67.5 44.0 80.7 145.3 215.4 108.5 661.5

Ondce every2t07  (20.1%)  (5.1%)  (8.6%)  (15.6%)  (25.4%)  (25.6%)  (15.2%)
ays

4=t 336.4 855.3 943.3 932.8 849.5 423.8 4341.2
Total (100.0%) (100.0%) (100.0%) (100.0%) (100.0%) (100.0%) (100.0%)
2 THERMYEERE ) sESETF @A Notes: "  “Internet users” refer to persons aged 10

PN 4 {5 A By s e A B A - and over who had used the Internet

during the twelve months before
enumeration.

FE SR N B 8 BN AT (8 A1) A e AE i A P Figures in brackets represent the percentages
A O A E oL - in respect of all Internet users in the respective
age groups.
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Table 5.2a Internet users” aged 10 and over by type of web activity engaged in and age

FElR4AE A
Age group
&E
10-14 15-24  25-34  35-44  45-54 > 55 Overall
FT e THY EL 154 N N N N N N N
sEEER No. of No. of No. of No. of No. of No. of No. of
Type of web activity persons persons persons persons persons  persons  persons
engaged in” ('000) ('000) ('000) ('000) ('000) ('000) ('000)
4 I 280.1 791.3 903.0 879.1 782.7 3825 40187
Online information (83.3%)  (92.5%)  (95.7%)  (94.2%)  (92.1%) (90.2%)  (92.6%)
searching
49 [-mEne 228.8 766.5 827.1 739.5 592.7 258.3 34128
Communication™ (68.0%)  (89.6%)  (87.7%)  (79.3%)  (69.8%) (60.9%)  (78.6%)
4 [ 293.5 754.2 767.1 691.4 550.8 216.3 32733
Online entertainment (87.2%)  (88.2%)  (81.3%)  (74.1%)  (64.8%) (51.0%)  (75.4%)
4 AT HESEENC 281.4 823.5 831.1 641.5 409.9 1509 31383
Online social networking® (83.796)  (96.3%)  (88.1%)  (68.8%) (48.3%) (35.6%)  (72.3%)
BT EUTIRT 147.7 524.9 617.4 632.4 492.5 1968  2611.7
E-Government services  (43.9%)  (61.4%)  (65.4%) (67.8%) (58.0%) (46.4%)  (60.2%)
el RE i S 15.9 221.9 482.3 435.3 338.6 1528  1646.8
E-business service (4.7%) (25.9%) (51.1%) (46.7%)  (39.9%) (36.0%)  (37.9%)
4 EHE |G 232.8 380.9 97.4 60.4 27.7 13.3 812.5
Online education /study  (69.20)  (445%)  (10.3%)  (65%)  (3.3%) (3.1%)  (18.7%)
4 N | E B 9.0 60.6 157.2 128.1 79.5 20.3 454.7
Office / personal matters ~ (2.706)  (7.1%)  (16.7%) (13.7%)  (9.4%)  (4.8%)  (10.5%)
&% 336.4 855.3 943.3 932.8 849.5 4238 43412
Overall
SR AEEERIEEE - Notes: *  Multiple answers were allowed.
* BIEUSEE FEE - * Including sending and receiving emails.
C FERNREAE B - 8 EHEE - 48 b @ Including online communication, blog,
EE . forum, etc.
" TR fSEgEtETF M@ A " “Internet users” refer to persons aged 10

N (e P T R ey sk e DA B A - and over who had used the Internet
during the twelve months before
enumeration.

FE SR AT A 8 5 BE TS A A1 A B 8 4H A1 T A A Figures in brackets represent the percentages in
HE B AENE L - respect of all Internet users in the respective
age groups.
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FRENAEREI N AL BN R RE AR

Table 5.2b Internet users aged 10 and over by whether had browsed any contents at
forums / blogs during the twelve months before enumeration / theme of the
content browsed and age

s N— s el
§Eéﬁﬁﬁﬁlﬂﬁ£‘ / El aﬁ;%ﬂ% Agevgroup
AN/ . P
BB BRI A T &
Whether had browsed 10-14 15-24 25-34 35-44  45-54 > 55 Overall
any contents at forums/ A% N N N NE N N
blogs / No. of No. of No. of No. of No. of No. of No. of
Theme of the content Persons  persons  Persons  Persons  Persons  persons persons
browsed * ('000) ('000) ('000) ('000) ('000) ('000) ('000)
H 179.1 644.1 663.2 461.8 285.3 86.7  2320.1
Yes (53.2%) (75.3%) (70.3%) (49.5%) (33.6%) (20.5%)  (53.4%)
SHa s 160.9 587.4 605.3 405.7 242.2 64.4 20659
Leisure and (47.8%) (68.7%) (64.2%) (43.5%) (28.5%) (15.2%)  (47.6%)
entertainment
INHEFHE |} EHEE 107.3 482.7 498.9 352.6 219.8 669 17282
Public policies and (31.9%) (56.4%) (52.9%) (37.8%) (25.9%) (15.8%)  (39.8%)
current affairs
S| Fle 105.5 4215 4485 313.2 192.0 571 15379
Computer / technology  (31.4%) (49.3%) (47.5%) (33.6%) (22.6%) (13.5%)  (35.4%)
VILE | B EE 945 382.2 395.1 276.2 173.4 501 13715
Arts and culture/sports  (28.1%)  (44.7%) (41.9%) (29.6%) (20.4%)  (11.8%)  (31.6%)
SV | B 67.2 304.2 419.2 301.5 180.1 556  1327.9

Fﬁmillyh/ medical and (20.0%) (35.6%) (44.4%) (32.3%) (21.2%) (13.1%)  (30.6%)
ealt

A8 & 44.4 261.0 424.2 317.6 200.6 65.0 1312.8
Finance / investment (13.2%) (30.5%) (45.0%) (34.0%) (23.6%) (15.3%)  (30.2%)
BH 157.3 211.3 280.1 471.0 564.2 337.1 2021.1
No (46.8%) (24.7%) (29.7%) (50.5%) (66.4%) (79.5%)  (46.6%)
] 336.4 855.3 943.3 932.8 849.5 423.8 4341.2
Overall (100.0%) (100.0%) (100.0%) (100.0%) (100.0%) (100.0%) (100.0%)
S 7 O EEELIEAE - Notes: * Multiple answers were allowed.
Y TR fSESERTF @B N " “Internet users” refer to persons aged 10
¥ {5 B Ry sk S DA B and over who had used the Internet

during the twelve months before
enumeration.

FE SR N Y 8 o BE A B AE 85 4H A1 T (5 A Figures in brackets represent the percentages
BOEERENE L - DA+ 21 in respect of all Internet users in the respective
R G R (R Rl 53.2% E &8s AT age groups. For example, among all Internet
ZE AN RES e  HES users aged 10-14, 53.2% had browsed

contents at forums/blogs during the twelve
months before enumeration.
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Table 5.2¢ Internet users aged 10 and over by whether had posted any contents at
forums / blogs during the twelve months before enumeration / theme of the
content posted and age

RN N FHR4H A
éﬁaﬁﬁﬁg / EI Etéx’%i% Agevgroup
EFAE P
P e B T =F
Whether had posted any 10 - 14 15-24 25-34 35-44 45 - 54 > 55 Overall
contents at forums / N it N it N it N it N it N it AN
blogs / No. of No. of No. of No. of No. of No. of No. of
Theme of the content PErsons  persons  Persons  Persons  Persons persons  persons
posted * ('000) ('000) ('000) ('000) ('000) ('000) ('000)
5 65.4 262.5 237.1 172.2 97.9 31.6 866.6
Yes (19.4%) (30.7%) (25.1%) (18.5%) (11.5%) (7.4%)  (20.0%)
CHIHIAE4E 57.2 222.3 197.2 131.4 66.9 21.8 696.8
Leisure and (17.0%) (26.0%) (20.9%) (14.1%) (7.9%) (5.2%) (16.1%)
entertainment
IR | i E 30.8 152.6 153.2 119.3 73.2 23.1 552.2
Public policies and (9.2%) (17.8%) (16.2%) (12.8%) (8.6%)  (54%) (12.7%)
current affairs
LR BT 35.5 137.4 130.0 101.8 50.3 19.2 474.2
Computer / technology  (10.6%) (16.1%) (13.8%)  (10.9%) (5.9%)  (45%)  (10.9%)
K1EE | 2 E) 32.1 121.0 112.1 89.7 53.0 17.3 425.2
Artsand culture /sports  (95%)  (14.1%) (11.9%)  (9.6%) (6.2%) (4.1%) (9.8%)
K | B FE 24.4 86.7 103.8 94.7 52.6 15.8 378.0
Fﬁmi:yh/ medical and (7.3%) (10.1%) (11.0%) (10.1%)  (6.2%)  (3.7%)  (8.7%)
ealt
| & 23.0 87.8 117.9 94.3 66.5 18.8 408.2
Finance / investment (6.8%) (10.3%) (12.5%) (10.1%)  (7.8%)  (4.4%)  (9.4%)
GH 271.0 592.8 706.2 760.6 751.6 392.3 3474.6
No (80.6%)  (69.3%) (74.9%) (81.5%) (88.5%) (92.6%)  (80.0%)
&% 336.4 855.3 943.3 932.8 849.5 423.8 4341.2
Overall (100.0%) (100.0%) (100.0%) (100.0%) (100.0%) (100.0%) (100.0%)
S P OEEEL IR - Notes : * Multiple answers were allowed.
FERdaE RS fSEsmetri+—@EAN " “Internet users” refer to persons aged 10
W TR B R A B - and over who had used the Internet
during the twelve months before
enumeration.
FE 5% P 0 B B A (B B AR 40 Al HR Ak By Figures in brackets represent the percentages
B OREEREE 9L - DA +ZE+1 in respect of all Internet users in the respective
R B B R4 FI 3 B 5l 0 19.4%(F 455t AiT 1+ age groups. For example, among all Internet
AN FESRE HEEREREANE - users aged 10 - 14, 19.4% had posted contents
at forums/blogs during the twelve months
before enumeration.
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Table 5.2d Internet users” aged 10 and over by whether had compiled / created
webpages / blogs during the twelve months before enumeration and by
frequency of updating the compiled / created contents and age

AR
Age group
BHhEwms | 8UE P
¥/ HSE 10-14  15-24  25-34  35-44  45-54 > 55 Overall
Whether had
compiled / N N N N N N N
created No. of No. of No. of No. of No. of No. of No. of
webpages / persons persons persons persons persons persons persons
blogs ('000) ('000) ('000) ('000) ('000) ('000) ('000)
=] 70.5 202.8 140.8 123.9 92.8 55.7 686.5
Yes (21.0%) (23.7%) (14.9%) (13.3%) (10.9%) (13.1%) (15.8%)
R ER
FE/E
Frequency of
updating
Fiig4 5.5 16.4 19.3 6.6 4.1 2.1 54.1
Often (7.7%) (8.1%) (13.7%) (5.3%) (4.5%) (3.8%) (7.9%)
[T _ 28.2 74.9 52.7 49.5 41.4 21.6 268.2
Sometimes  (40.0%) (36.9%) (37.4%) (39.9%) (44.6%) (38.7%) (39.1%)
R_A 36.9 111.6 68.7 67.8 47.3 32.0 364.3
Seldom (52.3%)  (55.0%)  (48.8%)  (54.7%)  (50.9%)  (57.5%)  (53.1%)
g 265.9 652.5 802.6 809.0 756.7 368.1 3654.6
No (79.0%) (76.3%) (85.1%) (86.7%) (89.1%) (86.9%) (84.2%)
g 336.4 855.3 943.3 932.8 849.5 423.8 4341.2
Total (100.0%)  (100.0%)  (100.0%)  (100.0%)  (100.0%)  (100.0%)  (100.0%)
R T OEELIEEE - Notes: * Multiple answers were allowed.

n

" R ST E AN
W IR ARy R R A E A -

“Internet users” refer to persons aged 10
and over who had used the Internet
during the twelve months before
enumeration.

RHE BT BURE [ F AL A TS AT A (E
Featar -+ EA AR [ BUEMH [ HiE
A E I &Y ST EE - DARTAERETRT
TEANEESAEEE  HEER 2
T-VURE B A Ry B > 7. 7% B A
e | BUERYNE -

FREMEFGETHEES IR ES
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Figures in italics represent the percentages in
respect of all Internet users who had
complied / created webpages / blogs during the
twelve months before enumeration in the
respective age groups. For example, among
all Internet users aged 10-14 who had
compiled / created webpages / blogs during the
twelve months before enumeration, 7.7% had
often updated the compiled / created contents .
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Table 5.2e Internet users” aged 10 and over by whether had joined any groups at social

networking sites on the Internet during the twelve months before
enumeration and age

Y E LR FEERAH A

Az HEE Age group

AT ERAH e
Whether had 10-14  15-24  25-34  35-44  45-54 > 55 Overall

joined any

groups at

social N N N N N N N

networking No. of No. of No. of No. of No. of No. of No. of

sites on the persons persons persons persons persons persons persons

Internet ('000) ('000) ('000) ('000) ('000) ('000) ('000)
H 915 320.3 279.7 139.4 55.6 15.0 901.4
Yes (7.2%)  (37.4%)  (29.7%)  (14.9%) (6.5%) (35%)  (20.8%)
NeZ= 2449 535.1 663.6 793.4 793.9 408.9 3439.8
No (72.8%)  (626%)  (703%)  (85.1%)  (935%)  (965%)  (79.2%)
s 336.4 855.3 943.3 932.8 849.5 4238 43412
Total (100.0%)  (100.0%) (100.0%) (100.0%) (100.0%) (100.0%)  (100.0%)

PRE T WIBEERIAEE -

" O AR S TRT T E AR
W IR ARy R R L A -

5 P B 8 TS L (18] 51 4 e 4L 1 v 4 B

HOEEHERE T -

FREEEFGETHEES NSRS S

#

Notes : Multiple answers were allowed.

“Internet users” refer to persons aged 10
and over who had used the Internet
during the twelve months before
enumeration.

Figures in brackets represent the percentages
in respect of all Internet users in the respective
age groups.
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Table 5.2f Internet users aged 10 and over by whether had set up any groups at social
networking sites on the Internet during the twelve months before

enumeration and age

éﬁﬁﬁﬁ%@% TEERER A

thAT4E%E S Age group

REAEATREAH P
Whether had set 1914 15-24  25-34 35-44  45-54 > 55 Overall

up any groups

at social NE NE NE NE NE N N

networking No. of No. of No. of No. of No. of No. of No. of

sites on the persons persons persons persons persons persons persons

Internet ('000) ('000) ('000) ('000) ('000) ('000) ('000)
B 18.1 44.4 38.8 24.0 7.4 2.8 1354
Yes (5.4%) (5.2%) (4.1%) (2.6%) (0.9%) (0.7%) (3.1%)
BH 318.3 811.0 904.5 908.9 842.0 421.1 4 205.8
No (94.6%)  (94.8%)  (95.9%)  (97.4%)  (99.1%)  (99.3%)  (96.9%)
gE=t 336.4 855.3 943.3 932.8 849.5 423.8 4341.2
Total (100.0%)  (100.0%)  (100.0%)  (100.0%)  (100.0%)  (100.0%)  (100.0%)
R OOEELIEEE - Notes: * Multiple answers were allowed.

N

" GRS R ESGETRT T S E AN
W IRy R R A E A -

T 592 A B B B AE (1 SR i 4H 1 o A5 B
AErEE HERTE L -

FREMEFGETHEES IR ES
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“Internet users” refer to persons aged 10
and over who had used the Internet
during the twelve months before
enumeration.

Figures in brackets represent the percentages
in respect of all Internet users in the respective
age groups.
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Table 5.3a Internet users aged 10 and over by impact on the use of selected type of
traditional media due to the use of Internet and age

FHR4H A
Age group
o
BUERTHE 10-14  15-24  25-34  35-44  45-54  »55  Overall
IR RI | ~
(ERR 2 N it AN ANE N it N it AN N it
Selected type of No. of No. of No. of No. of No. of No. of No. of
traditional media**/ persons persons persons persons persons persons persons
Impact on use ('000) ('000) ('000) ('000) ('000) ('000) ('000)
B
Television
wEhn 10.2 145 14.3 145 12.7 3.7 70.0
Increased (3.0%) (1.7%) (1.5%) (1.6%) (1.5%) (0.9%) (1.6%)
Ja D 124.4 434.9 438.2 347.3 245.0 142.8 1732.6
Decreased (37.0%) (50.8%) (46.5%) (37.2%) (28.8%) (33.7%) (39.9%)
e == 201.8 406.0 490.8 571.0 591.8 277.3 2 538.6
No change (60.0%) (47.5%) (52.0%) (61.2%) (69.7%) (65.4%) (58.5%)
4EET 336.4 855.3 943.3 932.8 849.5 423.8 4341.2
Total (100.0%) (100.0%) (100.0%) (100.0%) (100.0%) (100.0%) (100.0%)
Radio
wEhn 5.3 17.4 14.6 18.7 15.3 9.3 80.5
Increased (1.6%) (2.0%) (1.6%) (2.0%) (1.8%) (2.2%) (1.9%)
Ja D 61.0 210.8 225.9 186.0 136.3 69.8 889.9
Decreased (18.1%) (24.6%) (24.0%) (19.9%) (16.0%) (16.5%) (20.5%)
YA I s 270.1 627.1 702.7 728.1 697.9 344.7 3370.8
No change (80.3%) (73.3%) (74.5%) (78.1%) (82.2%) (81.3%) (77.6%)
QES 336.4 855.3 943.3 932.8 849.5 423.8 4341.2
Total (100.0%)  (100.0%) (100.0%) (100.0%) (100.0%) (100.0%) (100.0%)
R T EELIEEE - Notes: * Multiple answers were allowed.
* NEIESY DAY ER - * Excluding information provided via
Internet.
' tEHﬁﬁé}%{{EﬁH% kg i S D= A " “Internet users” refer to persons aged 10
W {5 FH B g Tk R A B A - and over who had used the Internet
during the twelve months before
enumeration.
FE SR N Y 8 o BE A B AE B 4H A1 T (5 B Figures in brackets represent the percentages
HE B AENE L - in respect of all Internet users in the respective

age groups.
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Table 5.3a Internet users” aged 10 and over by impact on the use of selected type of

(Cont’d) traditional media due to the use of Internet and age
EEAE A
Age group

BEEI 4 er
R % | 10-14 15-24 25-34 35-44 45 -54 >55 Overall
{2

Selected type of A% N N N N N N
traditional No. of No. of No. of No. of No. of No. of No. of
media*” / persons persons persons persons persons persons persons
Impactonuse  ('000) ('000) ('000) ('000) ('000) ('000) ('000)

AR s

Newspapers /
magazines
iyl 9.5 26.6 28.7 23.3 22.6 11.0 121.6
Increased (2.8%) (3.1%) (3.0%) (2.5%) (2.7%) (2.6%) (2.8%)
Vi 84.0 326.5 382.4 329.2 237.7 123.5 1483.3
Decreased (25.0%)  (38.2%)  (40.5%)  (35.3%)  (28.0%)  (29.1%)  (34.2%)
N = =S 242.9 502.2 532.3 580.3 589.2 289.4 2736.2
No change (72.2%)  (58.7%)  (56.4%)  (62.2%)  (69.4%)  (68.3%)  (63.0%)
sa=t 336.4 855.3 943.3 932.8 849.5 423.8 4341.2
Total (100.0%)  (100.0%)  (100.0%)  (100.0%)  (100.0%)  (100.0%)  (100.0%)

e

Books
A 9.7 26.4 19.9 26.9 16.1 5.7 104.6
Increased (2.9%) (3.1%) (2.1%) (2.9%) (1.9%) (1.4%) (2.4%)
il 75.8 247.6 280.1 238.9 185.9 98.3  1126.6
Decreased (22.5%)  (28.9%)  (29.7%)  (25.6%)  (21.9%)  (23.2%)  (26.0%)
=T 250.9 581.4 643.3 667.0 647.6 319.8 3 110.0
No change (74.6%)  (68.0%)  (68.2%)  (715%)  (76.2%)  (75.5%)  (71.6%)
4= 336.4 855.3 943.3 932.8 849.5 423.8 4341.2
Total (100.0%)  (100.0%)  (100.0%)  (100.0%)  (100.0%)  (100.0%)  (100.0%)

HfE o ABMERIEEZE . Notes: * Multiple answers were allowed.

*

FIE 52 N B B B 1E (I8 1) S e 4H 1 o A5 B

N M =

" O fe AT E A A
{8 FH LByt R A E A

A OBrEERESE T -

FREMEFGETHEES IR ES
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Excluding information provided via

Internet.

“Internet users” refer to persons aged 10
and over who had used the Internet
during the twelve months before
enumeration.

Figures in brackets represent the percentages
in respect of all Internet users in the respective
age groups.
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Table 5.3b Internet users’ aged 10 and over by impact of the use of Internet on
frequency of having face-to-face contact with selected groups of people

BEEHI AN 140 A
Selected group of people

FN B

shared similar

AAE{L HiRZ1t&
B / JRiTH] st A DL
JEBIY AL EENAL
People who People who

shared similar

mmmarmem T
PEBH IR EY
Impact on frequency of having N N N PN
face-to-face contact with No. of persons ~ No. of persons ~ No. of persons  No. of persons
selected group of people ('000) ('000) ('000) ('000)
B TIRS 50.5 56.9 89.0 59.5
Much decreased (1.2%) (1.3%) (2.1%) (1.4%)
w1 596.9 628.8 534.4 478.3
Somewhat decreased (13.7%) (14.5%) (12.3%) (11.0%)
RHE 34548 3326.8 3440.5 34245
No change (79.6%) (76.6%) (79.3%) (78.9%)
Sy b 213.9 293.1 204.3 167.0
Somewhat increased (4.9%) (6.8%) (4.7%) (3.8%)
ST AR 25.0 355 51.8 29.7
Much increased (0.6%) (0.8%) (1.2%) (0.7%)
A § § 21.2 182.1
Not applicable ©)) €)) (0.5%) (4.2%)
HEEt 4341.2 4341.2 43412 4341.2
Total (100.0%) (100.0%) (100.0%) (100.0%)
S " THEREERE SSESSETFEAN Notes: " “Internet users” refer to persons aged 10

W IR ARy R R A B A -

FESE N HY S BT AL BT A G A (5 F & 1Y
[EPz >

FREEEFGETHEES NSRS S
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and over who had used the Internet

the twelve months before

enumeration.

Figures in brackets represent the percentages
in respect of all Internet users.
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Table 5.3c Internet users” aged 10 and over by impact of the use of Internet on the
degree of contact with selected groups of people

BEEM A 4H R
Selected group of people

A Rt

Bk / JFfH] e A AH L

a1 EEN AL

People who People who
EINE shared similar  shared similar
Family members A hobbies / leisure  view on many
/ relatives Friends activities social issues

BT A T
SHRSLHI S A% A% A% N

Impact on degree of contact with No. of persons  No. of persons  No. of persons  No. of persons

selected group of people ('000) ('000) ('000) ('000)
HiE TR 45.3 64.9 72.4 44.4
Much loosened (1.0%) (1.5%) (1.7%) (1.0%)
Hi 17/ 00 342.9 350.2 376.9 383.5
Somewhat loosened (7.9%) (8.1%) (8.7%) (8.8%)
NEGETE 3279.2 2579.2 3161.1 3200.0
No change (75.5%) (59.4%) (72.8%) (73.7%)
THETD 584.2 1166.0 627.6 451.7
Somewhat tightened (13.5%) (26.9%) (14.5%) (10.4%)
THE TR 89.6 180.9 82.6 64.3
Much tightened (2.1%) (4.2%) (1.9%) (1.5%)
AEA § § 205 197.3
Not applicable (8) (8) (0.5%) (4.5%)
T 4341.2 4341.2 4341.2 4341.2
Total (100.0%) (100.0%) (100.0%) (100.0%)
2 " T HEREERY SSESETETFERAN Notes: " “Internet users” refer to persons aged 10

and over who had used the Internet
during the twelve months before
enumeration.

W B R L B A -

FE 55 N B B BN S B LR (58 & Y
[Epz) >

Figures in brackets represent the percentages
in respect of all Internet users.
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Table 5.3d Internet users™ aged 10 and over by expected level of inconvenience caused
to them if they were denied use of the Internet and selected type of activities

B HYE S
Selected type of activities
TAE 2H HEEE
Work Study Daily life
A N IN
TSR (ERZE No. of No. of No. of
Expected level of inconvenience persons  H4rtb persons  E4YEE persons  E4TER
caused ('000) % ('000) % ('000) %
e
3F%$7ﬂ§§ . 1041.7 24.0 900.2 20.7 1555.7 35.8
Very inconvenient
&EZ\‘E@ . 1082.6 24.9 1351.6 31.1 1846.3 42.5
Quite inconvenient
N
’XEI@ . 1014.4 234 914.6 21.1 939.1 21.6
No inconvenience
NiEH
Not applicable 1202.5 21.7 11747 27.1 8 8
4T 4341.2 100.0 4341.2 100.0 43412 1000
Total
=R " THREHEEE SSEgEtEF S ERN Note : “Internet users” refer to persons aged 10
o {5 F Ry R R A A - and over who had used the Internet
during the twelve months before
enumeration.
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Table 5.4a Persons aged 10 and over by views on the level of importance of different
types of media in providing information

il
Type of media
il /
HEsE© NG Si3
4 EHO . %‘éé(‘f@ Newspapers@ / %”%@@ Interpersonal
. Internet Television Radio magazines Books contact*
e T <
EOEECY NE NE NE NE NE NE
Level of importance No. of No. of No. of No. of No. of No. of
in providing persons persons persons persons persons persons
information ('000) ('000) ('000) ('000) ('000) ('000)
TEEAEE 840.5 199.3 624.6 285.8 521.5 121.7
Not important at all (13.4%) (3.2%) (10.0%) (4.6%) (8.3%) (1.9%)
NENEEEE 1325.0 893.3 2 386.3 1643.3 2 070.0 1038.0
Not quite important (21.2%) (14.3%) (38.2%) (26.3%) (33.1%) (16.6%)
e 2124.6 3902.9 2690.9 3436.4 2974.1 3697.8
Quite important (34.0%) (62.4%) (43.0%) (55.0%) (47.6%) (59.1%)
JEREEE 1482.8 1204.0 420.8 794.2 547.1 1264.4
Very important (23.7%) (19.3%) (6.7%) (12.7%) (8.8%) (20.2%)
HEER 478.6 51.9 129.0 91.8 138.9 129.6
No comments (7.7%) (0.8%) (2.1%) (1.5%) (2.2%) (2.1%)
4= 6 251.5 6 251.5 6 251.5 6 251.5 6 251.5 6 251.5
Total (100.0%) (100.0%) (100.0%) (100.0%) (100.0%) (100.0%)

RERE O AR HIREEEEN -

* BERA - K FEEREEEE

a5 N VB T BURME T sk R A E AL

BVEIEE -

FREMEFGETHEES IR ES

Notes: @ Excluding information provided via
Internet.

* Including contact with family, friends,
colleagues, etc.

Figures in brackets represent the percentages
in respect of all persons aged 10 and over.
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Table 5.4b Persons aged 10 and over by views on the level of convenience in searching
for information from different types of media

RS
Type of media
%EiéEE /
Mkl NS
T4 EHO TE®  Newspapers/ — EFEO Interpersonal
o Internet  Television® Radio® magazines® Books® contact*

tEERE R <

T ERERE N N N N N N
Level of convenience No. of No. of No. of No. of No. of No. of

in searching for persons persons persons persons persons persons

information ('000) ('000) ('000) ('000) ('000) ('000)
JEE RN HE 366.4 292.8 525.8 291.8 382.4 124.4
Very inconvenient (5.9%) (4.7%) (8.4%) (4.7%) (6.1%) (2.0%)
KEAR {8 635.9 1 400.6 2 105.8 1558.9 1938.6 1108.0
Not quite convenient (10.2%) (22.4%) (33.7%) (24.9%) (31.0%) (17.7%)
KE (& 1981.4 3342.2 27645 3433.4 3099.1 3741.1
Quite convenient (31.7%) (53.5%) (44.2%) (54.9%) (49.6%) (59.8%)
JEE H{E 2 469.2 1 007.8 494.8 700.6 488.5 1034.2
Very convenient (39.5%) (16.1%) (7.9%) (11.2%) (7.8%) (16.5%)
HEER 798.6 208.2 360.7 266.9 342.9 243.7
No comments (12.8%) (3.3%) (5.8%) (4.3%) (5.5%) (3.9%)
gl 6 251.5 6 251.5 6 251.5 6 251.5 6 251.5 6 251.5
Total (100.0%)  (100.0%)  (100.0%)  (100.0%)  (100.0%)  (100.0%)

PR O P OIEACHY HIRAt

* BRI~ FIEEREE S

TS N VBT BRSBTS Bk B A B

HYESIEE -

FREEEFGETHEES NSRS S

Notes: @ Excluding information  provided  via
Internet.

* Including contact with family, friends,
colleagues, etc.

Figures in brackets represent the percentages
in respect of all persons aged 10 and over.
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Table 5.4c Persons aged 10 and over by views on the level of reliability of the
information provided by different types of media

eS|
Type of media
%ﬁ%& /
s N B R
B4 EHO TwEE®  Newspapers/ — =€ Interpersonal
. . Internet  Television® Radio® magazines®  Books® contact*
- GUORE :
e N N N N N N
Level of reliability of No. of No. of No. of No. of No. of No. of
the information persons persons persons persons persons persons
provided ('000) (‘000) (‘000) (‘000) ('000) ('000)
B A5 294.4 153.7 248.8 188.9 186.7 103.5
Not reliable at all (4.7%) (2.5%) (4.0%) (3.0%) (3.0%) (1.7%)
L EENGIE 1627.6 945.7 1184.3 1454.2 1110.7 1033.3
Not quite reliable (26.0%) (15.1%) (18.9%) (23.3%) (17.8%) (16.5%)
FEEIER 2930.5 41379 39344 3831.0 3 888.5 4 053.7
Quite reliable (46.9%) (66.2%) (62.9%) (61.3%) (62.2%) (64.8%)
JEE ] 5E 505.7 885.4 552.0 545.7 744.4 859.7
Very reliable (8.1%) (14.2%) (8.8%) (8.7%) (11.9%) (13.8%)
A ER 893.4 128.8 332.1 231.8 321.3 201.3
No comments (14.3%) (2.1%) (5.3%) (3.7%) (5.1%) (3.2%)
4=t 6 251.5 6 251.5 6 251.5 6 251.5 6 251.5 6 251.5
Total (100.0%)  (100.0%)  (100.0%)  (100.0%)  (100.0%)  (100.0%)
PR O FEEAAE EEREIEER - Notes: @ Excluding information  provided  via
Internet.
* AFEZE A~ IR ~ [EIEEREE R - * |Including contact with family, friends,
colleagues, etc.
FESE NV EUR S T A kR DA B A Figures in brackets represent the percentages
NE T - in respect of all persons aged 10 and over.
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Table 5.4d Persons aged 10 and over by views on the level of importance in providing
entertainment by different types of media

PRSI
Type of media
%EiéEE/
e NGS5
R4 EHO TE®  Newspapers/ — EFEO Interpersonal
Internet  Television® Radio®  magazines®  Books® contact*
FERR R M) .
HYRY N N N N N N
Level of importance No. of No. of No. of No. of No. of No. of
in providing persons persons persons persons persons persons
entertainment ('000) ('000) ('000) ('000) ('000) ('000)
TEENERE 1027.7 206.8 622.6 391.9 563.4 146.9
Not important at all (16.4%) (3.3%) (10.0%) (6.3%) (9.0%) (2.3%)
FERNEEES 1 369.6 1054.2 2594.2 1916.9 24015 1166.1
Not quite important (21.9%) (16.9%) (41.5%) (30.7%) (38.4%) (18.7%)
KEEESE 2 064.1 3567.0 2513.8 3294.7 2768.5 3677.8
Quite important (33.0%) (57.1%) (40.2%) (52.7%) (44.3%) (58.8%)
JEE B 1274.9 13754 367.3 527.8 354.4 1111.6
Very important (20.4%) (22.0%) (5.9%) (8.4%) (5.7%) (17.8%)
HEER 515.3 48.1 153.7 120.4 163.7 149.1
No comments (8.2%) (0.8%) (2.5%) (1.9%) (2.6%) (2.4%)
das 6 251.5 6 251.5 6 251.5 6 251.5 6 251.5 6 251.5
Total (100.0%)  (100.0%)  (100.0%)  (100.0%)  (100.0%)  (100.0%)
R O FEEAE EEREIRSLIE H Notes: @ Excluding entertainment provided via
Internet.
* GREEFA - K FEERAEEE * Including contact with family, friends,
colleagues, etc.
FEIR NN EURME T A TR & ML B AL Figures in brackets represent the percentages
NE LG - in respect of all persons aged 10 and over.
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Table 5.5a Persons aged 10 and over by level of agreement towards using the Internet
could let one be socially accepted and age

a3 bl
Age group

e I B T4 aE S =t
SEIAHZERRIEIY 10- 14 15-24 25-34 35-44 45 - 54 > 55 Overall

Eih=vidi-3
Level of agreement

towards using the N ANEL N N N ANEL N

Internet could let No. of No. of No. of No. of No. of No. of No. of
one be socially persons persons persons persons persons persons persons
accepted ('000) ('000) ('000) ('000) ('000) ('000) ('000)
IFEARERE 22.4 50.9 76.8 81.6 91.2 243.6 566.5
Strongly disagreed (6.6%) (5.9%) (8.1%) (7.7%) (7.2%)  (13.8%) (9.1%)
FEENENES 96.2 2745 306.1 426.6 524.5 569.1 2197.0
Somewhat disagreed  (28.506)  (32.0%)  (32.1%)  (40.2%)  (41.3%)  (32.1%)  (35.1%)
KEE = 171.9 430.7 435.1 426.3 460.9 378.0 2 303.0
Somewhat agreed (50.9%)  (50.2%)  (45.6%)  (40.2%)  (36.3%)  (21.4%)  (36.8%)
JEEEE 34.6 86.1 89.3 71.6 53.8 60.2 395.6
Strongly agreed (10.3%) (10.0%) (9.4%) (6.7%) (4.2%) (3.4%) (6.3%)
HEER 12.4 15.9 46.2 55.4 139.8 519.7 789.4
No comments (3.7%) (1.9%) (4.8%) (52%)  (11.0%)  (29.4%)  (12.6%)
o 3375 858.0 953.6 1061.6 1270.3 1770.6 6 251.5
Total (100.0%) (100.0%) (100.0%) (100.0%) (100.0%) (100.0%) (100.0%)
R SR S B (8 B AR g 4H B 5 Ay Note : Figures in brackets represent the percentages
AANLEEE - in respect of all persons in the respective age
groups.
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Table 5.5b Persons aged 10 and over by degree of acceptance towards using new
technologies and age

FERAR
Age group
&t

w . 10-14 15-24 25 - 34 35-44 45 -54 >55 Overall
HHE R

PR N i AE A N i ANE AE N i
Degree of acceptance  No. of No. of No. of No. of No. of No. of No. of

towards using new  persons persons persons persons persons persons persons

technologies ('000) ('000) ('000) ('000) ('000) ('000) ('000)
IEE AN PEZ 3.0 5.3 4.2 6.1 195 181.5 219.6
Very unacceptable (0.9%) (0.6%) (0.4%) (0.6%) (1.5%)  (10.3%) (3.5%)
EEN 16.7 29.3 47.1 98.8 220.2 603.4 1015.4
Quite unacceptable (4.9%) (3.4%) (4.9%) (9.3%)  (17.3%)  (34.1%)  (16.2%)
KERE 164.2 3854 494.1 643.5 755.8 680.0 3123.0
Quite acceptable (48.6%)  (44.9%)  (51.8%)  (60.6%)  (59.5%)  (38.4%)  (50.0%)
JEEHZ 150.9 433.2 396.5 298.1 219.0 143.7 1641.4
Very acceptable (44.7%)  (50.5%)  (41.6%)  (28.1%)  (17.2%) (8.1%)  (26.3%)
HEER 2.8 49 11.7 15.1 55.7 161.9 252.1
No comments (0.8%) (0.6%) (1.2%) (1.4%) (4.4%) (9.1%) (4.0%)
Lt 3375 858.0 953.6 1061.6 1270.3 1770.6 6 251.5
Total (100.0%)  (100.0%) (100.0%) (100.0%) (100.0%) (100.0%) (100.0%)
SR FESR RV B AR B AR e 40 B H A A Note : Figures in brackets represent the percentages

B ANLTBESTEE - in respect of all persons in the respective age
groups.
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Survey coverage and sample design

1. The Thematic Household Survey (THS)
covers the land-based non-institutional population
of Hong Kong. The following categories of
people are excluded :

(a) inmates of institutions; and
(b) persons living on board vessels.

In addition, this survey did not include foreign
domestic helpers.  The survey thus covered
around 95% of the Hong Kong Resident
Population (i.e. including both Usual Residents’
and Mobile Residentsz).

2. The THS is based on a sample of
quarters selected from all permanent quarters and
quarters in segments which are for residential and
partially residential purposes in Hong Kong in
accordance with a scientifically designed sampling
scheme.  The sampling units are permanent
quarters in built-up areas and segments in
non-built-up areas.

1 “Usual Residents” include two categories of people:

(1) Hong Kong Permanent Residents who have
stayed in Hong Kong for at least three months
during the six months before or for at least three
months during the six months after the reference
time-point, regardless of whether they are in Hong
Kong or not at the reference time-point; and (2)
Hong Kong Non-permanent Residents who are in
Hong Kong at the reference time-point.

As for “Mobile Residents”, they are Hong Kong
Permanent Residents who have stayed in Hong
Kong for at least one month but less than three
months during the six months before or for at least
one month but less than three months during the six
months after the reference time-point, regardless of
whether they are in Hong Kong or not at the
reference time-point.

Thematic Household Survey Report No. 49
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3. The survey made use of the frame of
quarters maintained by the Census and Statistics
Department as the sampling frame. The frame
consists of two parts: (i) Register of Quarters (RQ)
and (ii) Register of Segments (RS). The RQ
contains records of all addresses of permanent
quarters in built-up areas, including urban areas,
new towns and other major developed areas.
Each unit of quarters is identified by unique
address with details such as street name, building
name, floor number and flat number.

4. The RS contains records of area
segments in non-built-up areas which are
delineated by some physical or easily identifiable
boundaries such as streams, footpaths, lanes, and
ditches. Each area segment contains some 8 to
15 quarters. The use of area segments as the
sampling unit in non-built-up areas is necessary
since the quarters in these areas may not have
clear addresses and cannot readily be identified
individually.

Survey questionnaire

5. Independent questionnaire was adopted
for each round of the Thematic Household Survey.
Regarding the three topics covered in this report,
the questionnaire was designed to collect
information on provision of international school
places, digital terrestrial television take-up and
use of new media respectively.
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FEER
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{EE=FE AL - HA 13 383 fE{E: = - fhik 13 383
{E{E > BeIhEAR T 10 055 {EEF - O]
Ry 75% o GuEtah EHYEH RS RS IATT

Enumeration experience

6. Regarding the THS conducted during
February to April 2011, a total of 13383
households were found in the sample of 13179
occupied quarters. Among those 13383
households, 10055 households had been
successfully enumerated, constituting an overall
response rate of 75%. The enumeration
experience of the survey is summarised below :

e
Households
13 383
| | |
[ W25 RBEFEE
Contacted Non-contacted
11 768 1615
(87.9%) (12.1%)
| ~ |/ Al
SEAER R Rz
Enumerated Non-responded
10 055 1713
(85.4%) (14.6%)
fEETRY AT SEME Reliability of the estimates

7. B L RE RS TR - D SR il
EMIFHBEER R E - At EFrEAvibEt
AR R E AT E R - PUEE
YRR G 0 > AT AT 2 AR MR R T RE A
A MERSE S BRI A Ry R S B A He
Z— o HNERMENE AT A A E
A FEEA GG A A ZR - bR
2 ERSTRELERNGT 8 > THIUE
FERE— (R ERE AP RAYAEET - MG FARE L
BT EA SRR -

8. FEEEE A H 25 Pk Y S R B R
STHVREHERZ LY > ATPRF A 220 - B 2B
NETRETTA B AR AR LRI - 5
LUEpEERoR - MR R RIR 4aT R B FraT
IATETR » —fRER - IR RN &
TRV ~ BN ASG R -

TEMEFGERES USRS S
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7. Results of the THS are subject to
sampling error and non-sampling error. The
estimates contained in this report were based on
information obtained from a particular sample,
which was one of a large number of possible
samples that could be selected using the same
sample design. By chance, estimates derived
from different samples would differ from each
other. The ‘sampling error’ is a measure of these
variations and is thus a measure of the precision
with which an estimate derived from a particular

sample would approximate the population
parameter to be measured.
8. For comparing the precision of the

estimates of various variables in this report, the
coefficient of variation (CV) can be used. CV is
obtained by expressing the standard error (SE) as
a percentage of the estimate to which it refers. In
turn, the SE is computed according to a formula
which is established on the basis of statistical
theory. Generally speaking, the SE is related to
the variability of the elements in the population,
the size of the sample and the sample design
adopted for the survey.
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9. Ayt E Pk v By 5 E B E Y 9.
BER R BT
Gt
Variable

ST Al & R B S NERY N ST BB AL
HYE 7EE

Percentage of persons studying in international primary
school in Hong Kong at the time of enumeration among all
persons in Hong Kong

FEGEET I s & A B PR o 20 NG A &AL
FYE 7L

Percentage of persons studying in international secondary
school in Hong Kong at the time of enumeration among all
persons in Hong Kong

FEHET I 5 oA 5 2w i ] PR U B I 1 B AR B R Y
FERERTAEFITE It

Percentage of households with audio-visual devices at
home that could receive digital terrestrial television (DTT)
broadcasting at the time of enumeration among all
households

%—@éﬁé&iﬂ@ﬁﬁﬁﬁ%&l@ﬂ%%{éﬁﬁﬁﬂ—ﬁ)ﬁauikiﬂ@
7]

Percentage of Internet users aged 10 and over among all
persons aged 10 and over

EEMEEF G AES RS E - 66 -

The CV of the estimates of the selected
variables presented in this report are given below :

- A
Estimate cv
- (%)
0.3% 19.0%
0.3% 15.8%
58.5% 1.0%
69.4% 0.9%
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Thematic Household Survey Report No. 1
Bilingual version

Print version: HK$60, Download version: Free
(Survey period: 4/2000-6/2000)

e Concerns on employment opportunities
— current situation
e Concerns on employment opportunities
— career aspirations
o Aspirations for setting up own business
e Training / retraining courses attended
» Plan for attending training / retraining
courses
o Expectations for the role of the Government
under the economic transformation

Thematic Household Survey Report No. 2
Bilingual version

Print version: HK$66, Download version: Free
(Survey period: 1/2000-3/2000)

¢ Penetration of personal computer and
Internet

o Usage of personal computer

o Usage of Internet service

¢ Knowledge and usage of Chinese input
methods

o Usage of electronic business services

o Awareness of Electronic Service Delivery
scheme

e Views on the development of information
technology

Thematic Household Survey Report No. 3
Bilingual version

Print version: HK$44, Download version: Free
(Survey period: 9/1999-11/1999)

Health status of Hong Kong residents
Doctor consultation

Hospitalization

Dental consultation

The usage of Chinese medical products and
food
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Thematic Household Survey Report No. 4
Bilingual version

Print version: HK$66, Download version: Free
(Survey period: 10/1999-1/2000)

o Public awareness of the Building Safety
Inspection Scheme

e The public’s responses to emergency
incidents and natural disasters

e Public awareness of the Office of The
Ombudsman

e The characteristics of the ethnic minorities in
Hong Kong

Thematic Household Survey Report No. 5
Bilingual version

Print version: HK$52, Download version: Free
(Survey period: 10/2000-11/2000)

Pattern of cigarette smoking
Understanding of the Basic Law

Views on employment of domestic helpers
Pattern of purchasing fresh food produce

Thematic Household Survey Report No. 6
Bilingual version

Print version: HK$54, Download version: Free
(Survey period: 4/2001-6/2001)

o Penetration of personal computer and
Internet

o Knowledge of using personal computer and

Chinese input methods

Usage of personal computer

Usage of Internet service

Usage of electronic business services

Awareness of Electronic Service Delivery

scheme

Thematic Household Survey Report No. 7
Bilingual version

Print version: HK$52, Download version: Free
(Survey period: 4/2001-6/2001)

e Aspiration and experience of taking up
residence in the mainland of China

o Enforcement of order for payment of
alimony
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Thematic Household Survey Report No. 8
Bilingual version

Print version: HK$46, Download version: Free
(Survey period: 1/2001-5/2001)

Health status of Hong Kong residents
Doctor consultation

Hospitalization

Dental consultation

Provision of medical benefits by employers /
companies and purchase of medical
insurance by individuals

Thematic Household Survey Report No. 9
Bilingual version

Print version: HK$40, Download version: Free
(Survey period: 3/2002-5/2002)

¢ Hong Kong students studying outside Hong
Kong

e Knowledge of and participation in source
separation and recycling of domestic wastes

o Foot health of older persons

¢ Insurance needs and opinions on insurance
services

Thematic Household Survey Report No. 10
Bilingual version

Print version: HK$54, Download version: Free
(Survey period: 5/2002-7/2002)

e Penetration of personal computer and
Internet

o Knowledge of using personal computer and

Chinese input methods

Usage of personal computer

Usage of Internet service

Usage of electronic business services

Usage of online Government services

Information security

Thematic Household Survey Report No. 11
Bilingual version

Print version: HK$36, Download version: Free
(Survey period: 8/2001-10/2001)

e Characteristics of dependent parents

e Aspiration for improvement in
accommodation

o Home mortgage interest payment
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Thematic Household Survey Report No. 12
Bilingual version

Print version: HK$75, Download version: Free
(Survey period: 5/2002-7/2002)

o Health status of Hong Kong residents

Doctor consultation

Hospitalization

Dental consultation

Provision of medical benefits by employers /

companies and coverage of medical

insurance purchased by individuals

o Health status of institutional residents and
their utilization of medical services

Thematic Household Survey Report No. 13
Bilingual version

Print version: HK$52, Download version: Free
(Survey period: 7/2002-9/2002)

e Concerns on employment opportunities
— current situation

Concerns on employment opportunities
— career aspiration

Aspiration for setting up own business

Engagement in job-related business activities

in the Mainland

Aspiration for working in the Mainland

Training / retraining courses attended

Plan for attending training / retraining

courses

Thematic Household Survey Report No. 14
Bilingual version

Print version: HK$66, Download version: Free
(Survey period: 12/2001-2/2002)

e Time use pattern

Pattern of participation in unpaid activities
Pattern of participation in social activities
Sharing of housework

Views on home-makers
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Thematic Household Survey Report No. 15
Bilingual version

Print version: HK$81, Download version: Free
(Survey period: 5/2003-8/2003)

e Penetration of personal computer and
Internet

o Knowledge of using personal computer and

Chinese input methods

Usage of personal computer

Usage of Internet service

Usage of electronic business services

Usage of online Government services

Information technology security

Thematic Household Survey Report No. 16
Bilingual version

Print version: HK$56, Download version: Free
(Survey period: 11/2002-2/2003)

e Understanding of the Basic Law
o Pattern of outbound travel
o Pattern of smoking

Thematic Household Survey Report No. 17
Bilingual version

Print version: HK$58, Download version: Free
(Survey period: 3/2003-5/2003)

o Public opinions on electricity supply in Hong
Kong

e Public awareness of and perception on the
work of the Office of The Ombudsman

o Needs of persons from the Mainland having
resided in Hong Kong for 3 years and less

Thematic Household Survey Report No. 18
Bilingual version

Print version: HK$56, Download version: Free
(Survey period: 5/2003-8/2003)

o Experience of taking up residence in the
Mainland

o Pattern of owning / renting residential
properties in the Mainland

e Aspiration for taking up residence in the
Mainland

o Aspiration for owning / renting residential
properties in the Mainland
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Thematic Household Survey Report No. 19
Bilingual version

Print version: HK$50, Download version: Free
(Survey period: 9/2003-11/2003)

e Public views on pedestrian environment

e Public views on education reform

o Enforcement of order for payment of
alimony

Thematic Household Survey Report No. 20
Bilingual version

Print version: HK$68, Download version: Free
(Survey period: 6/2004-8/2004)

e Penetration of personal computer and
Internet

o Knowledge of using personal computer and

Chinese input methods

Usage of personal computer

Usage of Internet service

Usage of electronic business services

Usage of online Government services

Information technology security

Thematic Household Survey Report No. 21
Bilingual version

Print version: HK$63, Download version: Free
(Survey period: 6/2004-8/2004)

o Pattern of study in higher education

 Socio-demographic profile, health status and
long-term care needs of older persons
residing in domestic households

e Socio-demographic profile, health status and
long-term care needs of older persons
residing in institutions

Thematic Household Survey Report No. 22
Bilingual version

(Out of stock. Please refer to the Feature Articles
of Hong Kong Monthly Digest of Statistics 2007)
(Survey period: 11/2004-1/2005)

e Characteristics of Hong Kong residents

having resided / having stayed substantially
in the Mainland
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Thematic Household Survey Report No. 23
Bilingual version

Print version: HK$95, Download version: Free
(Survey period: 5/2005-8/2005)

e Penetration of personal computer and
Internet

o Knowledge of using personal computer and

Chinese input methods

Usage of personal computer

Usage of Internet service

Usage of electronic business services

Usage of electronic Government services

Information technology security

Pattern of playing electronic games

Thematic Household Survey Report No. 24
Bilingual version

Print version: HK$42, Download version: Free
(Survey period: 11/2004-1/2005)

o Pattern of using non-franchised bus services
o Understanding of the Basic Law

Thematic Household Survey Report No. 25
Bilingual version

Print version: HK$67, Download version: Free
(Survey period: 5/2005-7/2005)

o Experience of taking up residence in the
Mainland

» Pattern of owning / renting residential
properties in the Mainland

o Aspiration for taking up residence in the
Mainland

o Aspiration for owning / renting residential
properties in the Mainland

Thematic Household Survey Report No. 26
Bilingual version

Print version: HK$52, Download version: Free
(Survey period: 2/2005-5/2005)

Pattern of using health supplements
Keeping of pets by households
Pattern of smoking

Chiropractor consultation
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Thematic Household Survey Report No. 27
Bilingual version

Print version: HK$114, Download version: Free
(Survey period: 6/2006-8/2006)

o Penetration of personal computer and
Internet

Usage of personal computer

Usage of Internet service

Usage of electronic business services
Usage of electronic Government services
Information technology security

Digital entertainment

Thematic Household Survey Report No. 28
Bilingual version

Print version: HK$79, Download version: Free
(Survey period: 10/2005-12/2005)

o Pattern of using non-franchised bus services
o Needs of persons from the Mainland having

resided in Hong Kong for less than 7 years
o Cognitive function of older persons

Thematic Household Survey Report No. 29
Bilingual version

Print version: HK$100, Download version: Free
(Survey period: 11/2005-3/2006 and
6/2006-8/2006)

e Public views on education reform
e Enforcement of maintenance order

Thematic Household Survey Report No. 30
Bilingual version

Print version: HK$205, Download version: Free
(Survey period: 11/2005-3/2006)

Health status of Hong Kong residents

Doctor consultation

Hospitalization

Dental consultation

Provision of medical benefits by employers /
companies and coverage of medical insurance
purchased by individuals

o Health status of institutional residents and
their utilization of medical services
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Thematic Household Survey Report No. 31
Bilingual version

Print version: HK$82, Download version: Free
(Survey period: 1/2006-5/2006)

e Crime and Its Victims in Hong Kong in 2005

Thematic Household Survey Report No. 32
Bilingual version

Print version: HK$160, Download version: Free
(Survey period: 7/2007-9/2007)

e Penetration of personal computer and
Internet

Usage of personal computer

Usage of Internet service

Usage of electronic business services
Usage of electronic Government services
Information technology security

Thematic Household Survey Report No. 33
Bilingual version

Print version: HK$97, Download version: Free
(Survey period: 4/2007-6/2007)

o Pattern of using non-franchised bus services
e Public awareness of and perception on the
work of the Office of The Ombudsman

Thematic Household Survey Report No. 34
Bilingual version

Print version: HK$98, Download version: Free
(Survey period: 4/2007-6/2007)

o Public awareness and attitudes towards
developmental disabilities in children

Thematic Household Survey Report No. 35
Bilingual version

Print version: HK$100, Download version: Free
(Survey period: 7/2007-9/2007)

e Characteristics of Hong Kong residents

having resided / having stayed substantially
in the mainland of China
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Thematic Household Survey Report No. 36
Bilingual version

Print version: HK$70, Download version: Free
(Survey period: 12/2007-3/2008)

o Pattern of smoking
o Application of information technology

Thematic Household Survey Report No. 37
Bilingual version

Print version: HK$160, Download version: Free
(Survey period: 7/2008-9/2008)

e Penetration of personal computer and
Internet

Usage of personal computer

Usage of Internet service

Usage of electronic business services
Usage of electronic Government services
Information technology security

Thematic Household Survey Report No. 38
Bilingual version

Print version: HK$228, Download version: Free
(Survey period: 12/2007-3/2008)

o Experience of taking up residence in the
mainland of China

o Pattern of owning / renting residential
properties in the mainland of China

e Aspiration for taking up residence in the
mainland of China

o Aspiration for owning / renting residential
properties in the mainland of China

Thematic Household Survey Report No. 39
Bilingual version

Print version: HK$42, Download version: Free
(Survey period: 6/2008-8/2008)

o Racial acceptance
Thematic Household Survey Report No. 40
Bilingual version
Print version: HK$50, Download version: Free

(Survey period: 6/2008-8/2008)

o Socio-demographic profile, health status and
self-care capability of older persons
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Thematic Household Survey Report No. 41
Bilingual version

Print version: HK$82, Download version: Free
(Survey period: 2/2008-5/2008)

Health status of Hong Kong residents
Doctor consultation

Hospitalisation

Dental consultation

Provision of medical benefits by employers /
companies and coverage of medical
insurance purchased by individuals

¢ Knowledge, attitude and practice of medical
checkup

Thematic Household Survey Report No. 42
Bilingual version

Print version: HK$54, Download version: Free
(Survey period: 12/2008-2/2009)

e Importance of age factor in employment

Thematic Household Survey Report No. 43
Bilingual version

Print version: HK$74, Download version: Free
(Survey period: 6/2009-8/2009)

e Penetration of personal computer and
Internet

Usage of personal computer

Usage of Internet service

Usage of electronic business services
Usage of electronic Government services
Information technology security

Thematic Household Survey Report No. 44
Bilingual version

Download version: Free

(Survey period: 12/2008-2/2009)

o Relationships among family members
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Thematic Household Survey Report No. 45
Bilingual version

Download version: Free

(Survey period: 11/2009-2/2010)

e Health status of Hong Kong residents
Doctor consultation

Hospitalisation

Dental consultation

Provision of medical benefits by employers /
companies and coverage of medical
insurance purchased by individuals

e Enforcement of maintenance order

Thematic Household Survey Report No. 46
Bilingual version

Download version: Free

(Survey period: 11/2009-2/2010 and
3/2010-4/2010)

e Hong Kong students studying outside Hong
Kong

o Utilisation of out-patient services provided
by managed care organizations

e Hong Kong residents working and having
studied outside Hong Kong

Thematic Household Survey Report No. 47
Bilingual version

Download version: Free

(Survey period: 3/2010-4/2010)

o Public views on education reform
o Public views on the provision of sports
facilities

Thematic Household Survey Report No. 48
Bilingual version

Download version: Free

(Survey period: 11/2009-2/2010 and
10/2010-12/2010)

Pattern of smoking

Keeping of dogs and cats

Pattern of using non-franchised bus services
Personal computer and Internet penetration
Environmental noise issues
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Website

Users may download statistical publications free
of charge from the website of the Census and
Statistics Department (www.censtatd.gov.hk/
products_and_services/products/publications/

index.jsp).

Some publications of the Census and Statistics
Department are available in print versions and
are offered for sale online at the Government
Bookstore of the Information  Services
Department (www.bookstore.gov.hk).

Mail Order Service

A mail order form for ordering or subscribing to
print versions of publications is available in some
of the Department’s publications. Completed
form should be sent back together with a cheque
or bank draft covering all necessary cost and
postage. The order form is also available for
downloading on the website of the Department
(www.censtatd.gov.hk/products_and_services/
other_services/provision_of_stat/mail_ordering_
of_publications/index.jsp).

Sales Centre

Print versions of publications and CD-ROM
products are available for purchase and
collection on the spot at the Publications Unit of
the Census and Statistics Department at the
following address :

19/F Wanchai Tower
12 Harbour Road, Wan Chai, Hong Kong.

Tel. : (852) 2582 3025
Fax : (852) 2827 1708

The Unit also provides a reading area where
users may browse through various publications
of the Department on display.
Publicity/educational leaflets and pamphlets of
the Department are also available for collection.
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