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The cultural and creative industries (CCIl) are among the most dynamic
sectors in Hong Kong, contributing to both economic growth and job creation.
CCI comprise a set of knowledge-based activities that deploy creativity and
intellectual capital as primary inputs and deliver goods and services with
cultural, artistic and creative contents. This article provides the latest
statistics of CCI in Hong Kong in 2014.
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The Cultural and Creative Industries in Hong Kong
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1. Introduction

1.1 The cultural and creative industries (CCI) are
among the most dynamic sectors in Hong Kong,
contributing to both economic growth and job
creation. CCI comprise a set of knowledge-based
activities that deploy creativity and intellectual capital
as primary inputs and deliver goods and services with
cultural, artistic and creative contents.

1.2 In 2010, the Census and Statistics Department
(C&SD) completed a review of the statistical
framework for CCI in Hong Kong. In 2011, C&SD
released aggregate industry statistics (value added
and employment) of CCI for 2008 and 2009. In
2012, C&SD released detailed industry statistics for
the 11 component domains of CCI for 2005 to 2010.
In 2013, apart from industry statistics, C&SD further
released trade in selected cultural and creative goods
and services statistics from 2005 to 2011.

1.3 This article provides the latest statistics of CCI
and trade in selected cultural and creative goods and
services in Hong Kong for 2014, along with those in
preceding years. It is an update of similar articles on
the subject published in preceding years.

2. Concept and definition

2.1 In the international community, the subject of
CCl is a relatively new one. Its concept and
definition are still evolving. The terms “cultural and
creative industries”, “creative industries”, “cultural
industries” and “copyright industries” are used by
different international organisations and countries/
territories to describe CCI.

2.2 The coverage and classification of CCI in
Hong Kong are drawn up with reference to
international statistical guidelines promulgated by the
United Nations, with appropriate adaptation to cater
for the economic situation in Hong Kong.
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2.3 Specifically, CCl comprise 11 component
domains as follows:

e art, antiques and crafts;

cultural education and library, archive and
MUSeuUm Services;

performing arts;

film, video and music;

television and radio;

publishing;

software, computer games and interactive
media;

design;

architecture;
advertising; and
amusement services

2.4 To measure the economic contribution of CClI,
the internationally recommended “value chain”
approach is adopted.  The coverage of each
component domain is mapped to relevant industries
as classified under the Hong Kong Standard Industrial
Classification (HSIC) Version 2.0 for delineating the
specific economic activities involved in the processes
of content creation, production and distribution of the
cultural and creative goods and services concerned in
the value chain.

2.5 HSIC is a statistical classification scheme for
the compilation and dissemination of sectoral
economic statistics. HSIC Version 2.0 is the latest
version of HSIC modelled on the United Nations’
International Standard Industrial Classification of All
Economic Activities Revision 4 with local adaptation.

2.6 For instance, the CCl domain of film, video
and music covers a wide range of activities along the
value chain including the production of motion
pictures; motion picture film editing, processing,
special effects and animation; reproduction and
distribution of motion picture films; cinema
operation; production and reproduction of video
discs; wholesale and retail of video recordings;
renting of video discs; etc. Thus, each component
domain comprises economic activities straddling
different industries under HSIC.
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2.7  Primarily, CCI cover mainly the private sector
economic activities in the component domains. For
instance, the component domain of cultural education
and library, archive and museum services does not
cover public libraries and museums under the
management of the Leisure and Cultural Services
Department which are mainly public services
provided by the Government.

3. Measuring CCI and data sources

3.1 The economic contribution of CCI can be
measured in terms of the value added generated,
persons engaged and trade in relevant goods and
services.

3.2 Value added statistics for industries are mainly
compiled from data collected through the Annual
Survey of Economic Activities (ASEA) conducted by
C&SD. The coverage of ASEA has been expanded
as from the reference year of 2009 to cover personal
services industries, providing more comprehensive
estimates of value added for CCI’s component
domains of amusement services; cultural education
and library, archive and museum services; as well as
performing arts. To facilitate analysis of the
development trend over a longer time frame, crude
estimates of value added for these component
domains for 2005 to 2008 are compiled from other
sources, including the then Annual Survey of
Personal, Social and Recreational Services. Caution
should thus be taken in interpreting the figures for
2005 to 2008, which may not be strictly comparable
to figures for 2009 and onwards.

3.3 Employment statistics for CCI are based on
data on the number of persons engaged collected
through C&SD’s Quarterly Survey of Employment
and Vacancies. Persons engaged include full-time
salaried employees, part-time employees, as well as
working directors, proprietors, partners and family
workers without regular pay.
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3.4 Trade in selected cultural and creative goods
covers antiques and crafts goods; visual arts and
design goods; audio-visual and interactive media
goods; performing arts and celebration goods; and
publishing goods (books and press). Statistics on
imports and exports of cultural and creative goods are
compiled based on merchandise trade statistics, which
cover movements of merchandise between Hong
Kong and her trading partners by land, air, water and
by post. Merchandise trade statistics are compiled
based on information contained in import/export
declarations.

3.5 Trade in selected cultural and creative services
covers advertising, market research and public
opinion polling services; architectural, engineering,
scientific and other technical services; computer
services; information services; audio-visual and
related services; other personal, cultural and
recreational services (relevant services other than
audio-visual services); research and development, and
services related to innovation activities; and charges
for the use of intellectual property rights other than
franchises and trademarks. Statistics on imports and
exports of cultural and creative services are mainly
based on data compiled from the Annual Survey of
Imports and Exports of Services conducted by
C&SD.

36 As the relevant international statistical
guidelines pertaining to CCl are still evolving, C&SD
will continue to keep abreast of the latest
developments in international statistical methodology
and good practices in other economies on this subject.
Refinements and revisions will be introduced to the
compilation framework of CCI in the future as
appropriate.

4.  Development of CCI as a whole for
2005 to 2014

4.1 Table 1 presents the value added of CClI and its
contribution to Gross Domestic Product (GDP) for
2005 and 2010 to 2014. During 2005 to 2014, the
value added of CCI in nominal terms increased at an
average annual rate of 8.6%, significantly faster than
the average annual growth rate of the nominal GDP
of Hong Kong, at 5.4%. Accordingly, the value
added of CCI as a percentage of GDP increased from
3.8% in 2005 to 5.0% in 2014.
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4.2 Table 2 presents the employment figures in
respect of CCI for 2005 and 2010 to 2014. During
2005 to 2014, the employment in CClI increased from
171 990 in 2005 to 213 060 in 2014. This represents
an average annual growth rate of 2.4%, faster than the
average annual rate of increase of total employment
in Hong Kong, at 1.3%. Accordingly, the share of
CCl in the total employment of Hong Kong increased
from 5.1% in 2005 to 5.7% in 2014.

4.3 Table 3 presents figures on trade in selected
cultural and creative goods for 2005 and 2010 to
2014. During 2005 to 2014, total exports of selected
cultural and creative goods increased at an average
annual rate of 2.0%. The imports of these goods
grew at a faster pace, at 5.5% per annum, reflecting
the robust import demand for cultural and creative
goods locally.

4.4 Table 4 presents figures on trade in selected
cultural and creative services for 2005 and 2010 to
2014. During 2005 to 2014, exports and imports of
selected cultural and creative services remained
strong, registering an average annual growth rate of
7.2% and 5.6% respectively.

5. Performance of CCI
domains in 2014

component

51 In 2014, the value added of CCI was
$109.7 billion, representing an increase of 3.4% from
2013. The contribution to GDP of Hong Kong was
5.0% in 2014. (Table 1)

5.2 In 2014, the employment in CCI was 213 060,
representing an increase of 2.7% from 2013. The
contribution to the total employment of Hong Kong
was 5.7% in 2014. (Table 2)
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Art, antiques and crafts

5.3 The domain of art, antiques and crafts covers
the manufacture of jewellery and related articles
(including cutting and setting of precious stones;
engraving on precious metals; goldsmithing and
silversmithing); and the wholesale and retail of
jewellery and precious metal accessories, antigques,
and works of art and crafts.

5.4 Hong Kong is renowned for its craftsmanship
in jewellery set with precious stones, with
contemporary and innovative designs. In 2014, the
value added of the art, antiques and crafts domain
was $12.2 billion, accounting for 11.1% of the total
value added of CCl. The employment in this
domain was 19 240, accounting for 9.0% of the total
employment in CCI. (Table 1 and Table 2)

5.5 CCI can be seen as one of the fastest growing
sectors of the Hong Kong economy. The art,
antiques and crafts domain is one of the star
performers among the CCI domains. Its share in the
total value added of CCI grew from 8.1% in 2005 to
11.1% in 2014. Its growth path has been relatively
steady over the past years.

5.6 The art, antique and crafts domain consists of
manufacturing and distribution activities, of which
distribution of art, antiques and crafts accounted for
more than 90% of the value added of this domain.
This component benefitted much from the burgeoning
demand for jewellery, particularly that of visitors
from the mainland of China.

Cultural education and library, archive and
museum services

5.7 The domain of cultural education and library,
archive and museum services includes instruction in
arts, drama, music, dance, painting, photography, etc.
in the private sector; general fine arts and
performing arts schools (except academic); as well as
the operation and management of libraries and
archives, museums and historical sites in the private
sector.
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5.8 In 2014, the value added of the cultural
education and library, archive and museum services
domain was $1.5 billion, accounting for 1.3% of the
total value added of CCl. The employment in this
domain was 10 430, accounting for 4.9% of the total
employment in CCI. (Table 1 and Table 2)

Performing arts

5.9 The performing arts domain covers creative
and performing arts activities (e.g. orchestras, ballet
and concert show groups, stage designers, theatrical
producers, etc.); creative artists; musicians and
writers; as well as performing arts venue operation
(e.g. theatres for live performance) in the private
sector. It also includes agents for artists and models.

5.10 The performing arts domain is the smallest
component of CCIl. In 2014, the value added of this
domain was $1.0 billion, accounting for 0.9% of the
total value added of CCl. The employment in this
domain was 4 800, accounting for 2.3% of the total
employment in CCI. (Table 1 and Table 2)

Film, video and music

5.11 The domain of film, video and music covers a
wide range of relevant activities, including motion
picture, video and television programme production
activities; sound recording and music publishing
activities; photographic activities; reproduction of
recorded media; manufacture of musical instruments;
as well as wholesale, retail and renting of music and
video recordings.

5.12 In 2014, the value added of the film, video and
music domain was $3.1 billion, accounting for 2.8%
of the total value added of CCI. The employment in
this domain was 14 960, accounting for 7.0% of the
total employment in CCI. (Table 1 and Table 2)

Television and radio

5.13 The domain of television and radio covers
television and radio programming and broadcasting
activities. The broadcasting can be performed using
different technologies, e.g. over-the-air, via satellite,
via a cable network or via the Internet.
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5.14 In 2014, the value added of the television and
radio domain was $6.4 billion, accounting for 5.9% of
the total value added of CCIl. The employment in
this domain was 6 740, accounting for 3.2% of the
total employment in CCI. (Table 1 and Table 2)

Publishing

5.15 The publishing domain covers printing,
publishing, and wholesale and retail of books,
newspapers and periodicals. It also covers news
agency and other information service activities.

5.16 While publishing is the second largest
component of CCI (in terms of both value added and
employment), the business performance of this
domain has been rather moderate in recent years,
partly due to keen competition, especially in the
business of newspapers and magazines, and
challenges arising from free newspapers and
information portals. Its share in the total value
added of the entire CCI declined from 27.1% in 2005
to 12.7% in 2014. Many traditional publishing
activities have migrated from printed platforms to
digital platforms, contributing to web and portal
hosting activities. The latter activities are covered
under the software, computer games and interactive
media domain.

5.17 In 2014, the value added of the publishing
domain was $13.9 billion, accounting for 12.7% of
the total value added of CCIl. The employment in
this domain was 42 660, accounting for 20.0% of the
total employment in CCI. (Table 1 and Table 2)

Software, computer games and interactive media

5.18 The domain of software, computer games and
interactive media covers publishing and distributive
trades of software and computer games; information
technology service activities (e.g. designing and
development of computer games, software, websites
and network systems); Internet and other
telecommunications activities; as well as web portals,
data processing, hosting and related activities.
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5.19 As the biggest component of CCI (in terms of
both value added and employment), the software,
computer games and interactive media domain also
plays an important role in the knowledge-based
economy of Hong Kong. In 2014, the value added
of the software, computer games and interactive
media domain was $44.4 billion, accounting for
40.5% of the total value added of CCI. The
employment in this domain was 55 520, accounting
for 26.1% of the total employment in CCI.

(Table 1 and Table 2)

5.20 The software, computer games and interactive
media domain has all along been a dominant
component among all CCI domains. It accounted
for 31.6% of the total value added of CCI in 2005,
growing to 40.5% in 2014. Key members of this
domain are Internet services and development of
software and computer games, which together
accounted for some 90% of the value added of this
domain in 2014.

Design

5.21 The design domain covers a wide range of
specialised design activities including interior and
furniture design; multi-media, visual and graphic
design; fashion and accessories design (including
jewellery design); as well as industrial design.

5.22 Hong Kong is developing into a regional
design centre. Design is playing an important role
as a source of innovative content and a key driver of
enhancing economic value of products and business
competitiveness. In 2014, the value added of the
design domain was $4.1 billion, accounting for 3.7%
of the total value added of CCI. The employment in
this domain was 15 820, accounting for 7.4% of the
total employment in CCI. (Table 1 and Table 2)

Architecture

5.23 The architecture domain covers architectural
design services; town planning and urban design
activities; as well as combined and other
architectural, surveying and engineering services
(including landscape gardening design).

5.24 Local demand for architectural services
remains buoyant in recent years, along with the
launch of a number of infrastructure and cultural
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projects.  Architectural firms in Hong Kong are also
actively engaged in various residential and
commercial development projects as well as large-
scale urban development and infrastructure projects
in the region, particularly in the mainland of China.

5.25 In 2014, the value added of the architecture
domain was $11.1 billion, accounting for 10.1% of
the total value added of CCIl. The employment in
this domain was 15 640, accounting for 7.3% of the
total employment in CCI. (Table 1 and Table 2)

Advertising

5.26 The advertising domain includes advertising
and market research; convention and trade show
organising services; as well as manufacture of
advertising displays.

5.27 In 2014, the value added of the advertising
domain was $9.3 billion, accounting for 8.4% of the
total value added of CCl. The employment in this
domain was 18 650, accounting for 8.8% of the total
employment in CCI.

Amusement services

5.28 The amusement services domain, which covers
mainly activities of amusement parks and theme
parks as well as amusement game centres, is a small
component of CCI. In 2014, the value added of the
amusement services domain was $2.9 billion,
accounting for 2.6% of the total value added of CCI.
The employment in this domain was 8 600,
accounting for 4.0% of the total employment in CCI.
(Table 1 and Table 2)

6. Trade in selected cultural and
creative goods and services in 2014

6.1 In 2014, total exports (comprising domestic
exports and re-exports) of selected cultural and
creative goods amounted to  $505.1 billion,
representing a decrease of 0.4% compared with 2013.
They accounted for 13.8% of Hong Kong’s total
exports of goods. The largest component was audio-
visual and interactive media goods, accounting for
72.0% of overall value of total exports of selected
cultural and creative goods in 2014. This was
followed by visual arts and design goods (14.0%);
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performing arts and celebration goods (9.3%);
antiques and crafts goods (2.4%); and publishing
goods (2.3%). (Table 3)

6.2 In 2014, imports of selected cultural and
creative goods amounted to  $577.5 billion,
representing a decrease of 3.1% compared with 2013.
They accounted for 13.7% of Hong Kong’s total
imports of goods. The largest component was
audio-visual and interactive media goods, accounting
for 63.9% of total imports of selected cultural and
creative goods in 2014. This was followed by visual
arts and design goods (22.1%); performing arts and
celebration goods (10.2%); antiques and crafts goods
(2.4%); and publishing goods (1.4%). (Table 3)

6.3 In 2014, exports of selected cultural and
creative  services amounted to  $25.5 hillion,
representing an increase of 1.8% compared with
2013. They accounted for 3.1% of Hong Kong’s
total exports of services. Major service components
included computer services (accounting for 28.9% of
total exports of selected cultural and creative
services); advertising, market research and public
opinion polling services (23.4%); charges for the use
of intellectual property rights other than franchises
and trademarks (16.2%); and architectural,
engineering, scientific and other technical services
(16.1%). (Table 4)

6.4 In 2014, imports of selected cultural and
creative  services amounted to $25.4 hillion,
representing an increase of 0.9% compared with
2013. They accounted for 4.4% of Hong Kong’s
total imports of services. The biggest component
was charges for the use of intellectual property rights
other than franchises and trademarks, accounting for
40.8% of total imports of selected cultural and
creative services. This was followed by computer
services (20.0%); advertising, market research and
public opinion polling services (16.0%); and
architectural, engineering, scientific and other
technical services (11.2%). (Table 4)
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Table1l Value added of the cultural and creative industries
HETT
$ million
2005 2010 2011 2012 2013 2014
iy in N T EA 4,223 7,121 10,142 11,446 13,633 12,199
Aurt, antiques and crafts
ALEE K EEE - HEE RIS - 1,065 1137 1161 1,246 1,465
AR
Cultural education and library, archive and
museum services®
FeEENT 661 862 872 932 876 954
Performing arts
B K S5 4% 2,243 2,982 3,239 3,643 3,524 3,106
Film, video and music
BEREEE 5,543 5,677 7,322 7,043 7,986 6,431
Television and radio
AR 14,145 13,655 13,329 14,066 14,112 13,894
Publishing
UM~ SRS R B B A 16,508 27,263 32,663 37,755 40,265 44,387
Software, computer games and
interactive media
E 1,001 2,932 3,615 3,310 3,711 4,080
Design
fee 3,161 7,968 8,537 9,261 9,762 11,058
Architecture
B 3,869 6,805 7,128 7,322 8,682 9,254
Advertising
PALEAR TS 904 1,244 1,566 1,899 2,253 2,852
Amusement services
XAt RAIBEE? 52,258 77,573 89,551 97,837 106,050 109,680
Cultural and creative industries®
i DAESAERE S TR AT A AR ZE AR (B 3.8% 4.5% 4.7% 4.9% 5.1% 5.0%
[Epare
% of Gross Domestic Product (GDP) at
basic prices®
R 2009 fEAE - HENIEEB RIS T Notes:  Since 2009, the value added figures have been compiled based
FEAEITEE5 4 2.0 BR , TE{TSE4534E - 2005 4EfY on HSIC Version 2.0 for classification of industries. The
B RS —ER R » S backcasted_ data for 20(_)5 are subject to certain limitations and
= should be interpreted with care.
A VUSRS AR (A - (8 BT ke 2k =] e 144 Figures may not add up to total due to rounding.
ENEE
1) EEE N EELE - EEEFEAEYER (1) Survey data for cultural education and library, archive and
FEAE 2008 fELIFI S B SREHEErEEE - museum services are not available prior to 2008. Thus,
R > 2005 £EBL “-7 AREETS © - is shown for 2005.
Q) AERAIZEIEAE 2008 £ K DA 4R AL 3 (2) Aggregate figures for 2008 and onwards are not strictly
FR g B AR B R B L - S comparable with those of earlier years where data for
B A i AR B AR B S S S A cultgral education and library, archive and museum
HOE BB B R R R R RS services are not covered.
G e
(3) HOLLEIRSE 2016 4 5 A 13 HAMAHA (3) Calculation is based on GDP statistics released on
4 AR B S - 13 May 2016.
BERECE © BUNSRETE T TR SR s TR Source: Annual Survey of Economic Activities (formerly the
(2009 FEDLRT R T HHEG ST | ) Programme of Annual Economic Surveys prior to 2009)
conducted by the Census and Statistics Department
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Table 2

Number of persons engaged in the cultural and creative industries

N CEAL ZfRPEre %)

Number (rounded to the nearest ten)

2005 2010 2011 2012 2013 2014
BT~ R TE 18 020 16 600 17 160 17 730 18 430 19 240
Art, antiques and crafts
AL E KB - AR - 8410 8 810 9100 9420 10 430
AR
Cultural education and library, archive and
museum services
ZFEE lr 2610 3010 3370 3810 4200 4800
Performing arts
B ANE R iR 14 010 14 270 14 180 14 700 14990 14 960
Film, video and music
BHKES 7 350 5440 5 460 5730 6 420 6 740
Television and radio
R 47010 45 680 44 550 44 220 43 900 42 660
Publishing
WP~ BRI K T BN 39 930 44700 46 600 49700 52 600 55 520
Software, computer games and
interactive media
i) 9610 12 080 13150 14 140 15120 15820
Design
peie- 10560 13 310 14 030 14 670 15310 15640
Avrchitecture
s 16 000 17 820 17 600 18 320 18510 18 650
Advertising
TRSEAR TS 6 890 8110 8 000 8230 8590 8 600
Amusement services
LR AIEEE? 171990 189 430 192 930 200 370 207 490 213 060
Cultural and creative industries®
{E4EshsE A\ ST E S EE® 5.1% 5.4% 5.4% 5.5% 5.6% 5.7%
% of total employment®
R i 2009 AR - FEEEEEARELIERRT T TS Notes:  Since 2009, the employment figures have been compiled based
725558 2.0 B {EfTE85306E - 2005 M4 on HSIC Version 2.0 for classification of industries. The
RS —ENER TR - backcasteq data for 20(_)5 are subject to certain limitations and
should be interpreted with care.
FHIAVUEE 71 ARA (&S I ok o] g B2 4 Figures may not add up to total due to rounding.
BOR T -
1) BTEEEFE1 > TZHEHERY 2005 F32{E2 (1) In order to align with Table 1, the figure of persons
EREEME - {8 E R EEYaE RIS 08 engaged in the cultural education and library, archive and
o B 2005 FERL 27 AREESTS - museum services is not presented for the 2005 reference
year. Thus, “-” is shown for 2005.
(2) bR EIEESESE 2008 F K LABHIAERG S (2) Aggregate figures for 2008 and onwards are not strictly
R HE i PR I R B AS EEE > iE comparable with those of earlier years where data for
5 R M L AT A A B B S A S SR cultqral education and library, archive and museum
BOE R B EEE R R R R RS services are not covered.
[ e
(3) #amhE NELELL (FHMEHH ) 2015 4 (3) Total employment is based on the Composite Employment
9 HYETIERmt S & fhE T B e Estimates released in the September 2015 issue of the Hong
Kong Monthly Digest of Statistics.
BERPE © BUNSETEERETTHY R RO 2= Bz R 4st Source : Quarterly Survey of Employment and Vacancies conducted by
PR | the Census and Statistics Department
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Table3  Total exports and imports of selected cultural and creative goods

BHHETT
$ million
2005 2010 2011 2012 2013 2014
BEERAEE AR OO
Total exports® of selected cultural and creative goods
K T 9,860 9,849 11,194 10,696 11,505 11,956
Antiques and crafts goods
TRAR Bl R et B 44,926 44,990 56,400 63,450 66,430 70,876
Visual arts and design goods
TR R G e S 316,487 334,621 362,876 393,864 364,993 363,525
Audio-visual and interactive media goods
FoEE KA S 40,125 47,294 52,010 57,469 52,204 47,004
Performing arts and celebration goods
AR S (EERHRT])) 10,967 13,049 13,346 12,395 11,973 11,706
Publishing goods (books and press)
BEERAIE S Ay B O 4eaE 422,365 449,803 495826 537,874 507,105 505,067

Overall value of total exports® of selected

cultural and creative goods
& R RS I GEAERY T 4B 18.8% 14.8% 14.9% 15.7% 14.2% 13.8%
% of total exports of goods

BEst kA EEmryED

Imports of selected cultural and creative goods
N T 8,703 10,946 15,287 13,394 14,005 13,718
Antiques and crafts goods
TRAR Bl Rt B 35,187 58,888 91,783 106,054 110,480 127,796
Visual arts and design goods
TR R O B 276,249 347,103 370,599 415,080 399,201 368,887
Audio-visual and interactive media goods
ToEE KN S 30,807 51,944 59,015 66,266 64,222 58,880
Performing arts and celebration goods
AR S (EE T 6,466 8,817 9,244 8,828 8,322 8,206
Publishing goods (books and press)

BEERAIRE TN O 357,412 477,698 545,928 609,622 596,230 577,487
Total imports of selected cultural and

creative goods
15 & S HE AR 4 EE 15.3% 14.2% 14.5% 15.6% 14.7% 13.7%
% of total imports of goods

SRR Q1) EmREEIOEEEELRTOMNEOES Note: (1) Total exports of goods comprise domestic exports and
e re-exports.

BRAOR © BN TR R ST Source :  Merchandise trade statistics, Census and Statistics Department
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Table4  Exports and imports of selected cultural and creative services

HETT
$ million
2005 2010 2011 2012 2013 2014
BEE KA R HE
Exports of selected cultural and creative services
fE - TSI A R R R A AR 4,117 5,063 5,701 6,090 6,451 5,961
Advertising, market research and public opinion polling
services
EE . T2 - B8 HEAM TR 2,281 3,745 3,731 3,946 3,815 4,107
Architectural, engineering, scientific and other technical
services
EISHRTE 1,608 6,307 6,621 7,027 7,293 7,380
Computer services
EEARTS 451 570 742 766 760 726
Information services
FREE K A R AR S 1,907 869 858 869 732 675
Audio-visual and related services
HAEA ~ AR LEARTS 1,023 2,441 2,820 2,807 1,087 1,328
Other personal, cultural and recreational services
WA R 38 e DA BBl S SN AR RE 0 AR A% 412 395 535 606 903 1,209
Research and development, and services related to
innovation activities
R e e R LAY M AR EE A (S 1,833 2,795 3,268 3,660 4,024 4,129
Charges for the use of intellectual property rights other
than franchises and trademarks
BT b A B RS i 4R EE 13,632 22,185 24,276 25,771 25,065 25,515
Total exports of selected cultural and creative services
AR R AR AR B 4L 3.7% 3.5% 3.4% 3.4% 3.1% 3.1%
% of total exports of services
BEE KA REHIEA
Imports of selected cultural and creative services
fE - TSI A R R R A AR 2,557 3,725 3,984 4,498 4,386 4,069
Advertising, market research and public opinion polling
services
EE . TR - B8R HAM TR 712 1,971 2,483 2,544 2,593 2,837
Architectural, engineering, scientific and other technical
services
EISHRTE 2,884 3,788 3,481 3,706 4,260 5,087
Computer services
EEARTS 435 596 730 774 1,127 1,022
Information services
FREE K A R IR S 278 307 495 544 464 389
Audio-visual and related services
HAEN ~ SAE LRSS 125 341 233 320 289 387
Other personal, cultural and recreational services
WS R 38 e DA B gl S BN AR RE 0 AR A% 1,174 908 917 1,047 1,069 1,250
Research and development, and services related to
innovation activities
TP ECE e S I DAY MY G R (S P 7,430 11,908 11,993 11,907 11,001 10,375
Charges for the use of intellectual property rights other
than franchises and trademarks
E b K A= IR A SRR 15,595 23,544 24,316 25,340 25,189 25,416
Total imports of selected cultural and creative services
1ok HR s A SRERIN B 4 EE 3.6% 4.3% 4.2% 4.3% 4.3% 4.4%

% of total imports of services

FRAOR © BUTSETRRAETTRY T IR AR R R AR T
A
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Source :  Annual Survey of Imports and Exports of Services conducted
by the Census and Statistics Department
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