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Introduction

1. The Monthly Survey of Retail Sales
(MRS) collects data for compiling retail sales
statistics primarily intended to measure the sales
receipts in respect of goods sold by local retail
establishments, for gauging the short-term
business performance of the local retail sector.

2. The classification of retail establishments
follows the Hong Kong Standard Industrial
Classification (HSIC), which is used in various
economic surveys for classifying economic units
into different industry classes. To facilitate
analysis of the short-term business performance
of the local retail sector, the industry classes of
the retail sector have been grouped into 20 retail
outlet types in this report, taking into account
their importance in the retail sector.

3. Upon the implementation of the new
HSIC Version 2.0 by the Census and Statistics
Department in October 2008, the MRS has been
enhanced to adopt the new classification in
compiling the retail sales statistics. Starting
from the reference month of January 2009, all
the retail sales statistics are compiled based on
the HSIC Version 2.0.

General observations

4. According to the MRS, the value of total
retail sales in June 2016, provisionally estimated
at $33.7 billion, decreased by 8.9% compared
with the same month in 2015. The revised
estimate of the value of total retail sales in
May 2016 decreased by 8.3% compared with a
year earlier. For the first half of 2016, the value
of total retail sales decreased by 10.5%
compared with the same period in 2015.

5. After netting out the effect of price
changes over the same period, the volume of
total retail sales in June 2016 decreased by 9.6%
compared with a year earlier. The revised
estimate of the volume of total retail sales in
May 2016 decreased by 8.8% compared with a
year earlier. For the first half of 2016, total
retail sales decreased by 10.1% in volume
compared with the same period in 2015.
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6. Analysed by broad type of retail outlet in
descending order of value of sales and
comparing June 2016 with June 2015, the value
of sales of jewellery, watches and clocks, and
valuable gifts decreased by 20.4%. This was
followed by sales of wearing apparel (-0.6% in
value); commodities in department stores
(-10.5%); electrical goods and photographic
equipment (-25.7%); motor vehicles and parts
(-24.9%); miscellaneous consumer durable
goods (-37.2%); fuels (-4.7%); footwear, allied
products and other clothing accessories
(-1.6%); furniture and fixtures (-3.2%); books,
newspapers, stationery and gifts (-1.1%);
Chinese drugs and herbs (-4.4%); and optical
shops (-5.5%).

7. On the other hand, the value of sales of
commodities in supermarkets increased by
1.9% in June 2016 over a year earlier. This was
followed by sales of medicines and cosmetics
(+5.0% in value); food, alcoholic drinks and
tobacco (+2.9%); and other consumer goods,
not elsewhere classified (+3.2%).

8. Based on the seasonally adjusted series,
the value of total retail sales increased by 2.8%
in the second quarter of 2016 over the preceding
quarter, while the volume of total retail sales
increased by 1.9%

9. Table 1 presents the value index of retail
sales for all retail outlets and by type of retail
outlet from July 2015 to June 2016. The value
index is compiled with the average monthly
value index of retail sales from October 2009 to
September 2010 taken as 100.

10.  Table 2 presents the value of retail sales
for all retail outlets and by type of retail outlet
from July 2015 to June 2016.

11.  Table 3 presents the value of retail sales
in supermarkets by broad product category from
July 2015 to June 2016.

12.  Table 4 presents the value of retail sales
in department stores by broad product category
from July 2015 to June 2016.
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13. Table 5 presents the volume index of
retail sales for all retail outlets and by type of
retail outlet from July 2015 to June 2016. The
volume index is compiled with the average
monthly volume index of retail sales from
October 2009 to September 2010 taken as 100.

14.  Table 6 shows the movement of the value
and volume of total retail sales in terms of the
year-on-year rate of change for a month
compared with the same month in the preceding
year based on the original series, and in terms of
the rate of change for a 3-month period
compared with the preceding 3-month period
based on the seasonally adjusted series.

15. Charts 1 and 2 depict, respectively, the
movements of the value and volume indices of
total retail sales from January 2011 to June
2016.
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Table 1: Value index of retail sales by type of retail outlet, July 2015 to June 2016 (Average of monthly indices from Oct 2009 to Sep 2010 = 100)

BERGIER 2015 2016 2016

Type of retail outlet 7 8 9 10 11 12 1-12 a o0 127 3 4 5 6* 1-6*
P Z & 1452 146.6| 136.1| 143.8| 147.2| 168.8| 153.1| 168.3| 142.9| 155.6| 134.0| 1359| 1382| 1302 141.6
All retail outlets (29| (-53) (-63) (3.00] (-7.8)| (85| (37| (6.6)| (-20.6)| (-13.6)| (-9.8)| (-7.5)| (-83)| (-8.9) (-10.5)
Al FEA L R EEL GBAR TSN 112.8] 1239| 159.6| 133.0| 130.6| 1412| 131.1| 156.2| 1472 151.7| 1203| 124.9| 1202| 113.1 130.3
Food, alcoholic drinks and tobacco (+7.2)| (-103)| (+22.7)| (#3.6)] (+1.3)| (+0.9)| (+5.8)| (+7.2)| (-10.0)| (-1.9)| (+24)| +4.9)| *3.1)| (*H2.9) (+1.2)
(other than supermarkets)

iR AR E & N 89.9| 102.0| 103.5| 101.5| 111.9| 130.9| 1149| 1475 167.2| 1574| 1237 1193| 103.7| 100.0 126.9

Fish, livestock and poultry, (+15.6)| (+1.5)| (27| (+0.5) #| (11| (+45)] (+13.6)] (-3.9| (+3.6)| (+2.8)| (+4.1)| (+2.4)| (+0.3) (+2.9)

fresh or frozen

W R 1158 1272 132.5] 1325 94.7| 102.7| 1147 110.8 91.2| 101.0| 109.0| 137.0| 122.0| 133.7 117.3

Fruits and vegetables, fresh (-9.3) 2.7 (+4.9)| (+2.3)| (+1.9)| (+4.1) (2D (+4.8)| (+9.0)| (+6.6)| (+5.2)| (+8.9)| (+2.6)| (+0.4) (+4.9)

AL - REEE - MR S 150.7| 166.0| 3387 1723| 156.2| 1742| 1747| 186.6| 182.2| 184.4| 148.4| 1553| 149.1| 1462 161.3

Bread, pastry, confectionery (+7.0)| (-25.5) (+50.4)| (+4.8)| (+3.7)| (3.9 (8.6)| (+t5.4) (-6.5) 09| 1.3)| (#9.1)| (*5.3)| (74 (+3.1)

and biscuits

Hitt AR 1050 113.5| 106.8| 145.8| 145.8| 136.1| 121.1| 147.4| 122.5| 1349 99.5| 1120 121.2 98.9 116.9

Other food, not elsewhere (+10.1)|  (-3.9)| (+11.6)| (+6.2)| (H2.0)] (+2.9)| *+73)| (+4.6)| (-204)| (84| H3.7)| (+9.2)| +7.0)| (+6.2) (+0.3)

classified

STREER R T B 118.0| 1253| 127.3| 1189| 121.8| 1423| 127.8| 167.4| 1272 147.3| 1157| 110.7| 1103| 109.1 123.4

Alcoholic drinks and tobacco (+0.6)| (-6.0)] (+8.0)| (+1.9)| (-2.3)| (4.3)| (+42)| (+4.6)| (-16.5| (-5.7)| (+02)| (-8.6)| (-6.0)| (-3.7) (-5.0)
BRI 144.5| 149.6| 1452| 143.1| 138.6| 146.9| 143.7| 160.5| 144.8| 152.7| 1353| 136.0| 145.6| 143.1 144.2
Supermarkets (#0.4)| (+0.4)| (+1.7)| +1.5)] 14| *3.6)| (+13)] (+8.0)| (-7.3)| (*0.2)| *0.1)| (+24)| (+1.6)| (+1.9) (+1.0)
PRI 111.7| 116.6| 111.1| 1032| 106.6| 107.2| 107.6| 103.2 92.3 97.7 98.7| 103.7| 113.1| 113.1 104.0
Fuels (-9.6)| (74| (11.4)| (-13.7)] (43)| (3.5 (-10.5)| (+3.9| (-3.9 @ (200 LD| 21| (4.7 (-1.8)

iR F2EARNIRL—H -

Note : Please refer to the last page of this table.
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valuable gifts

R 201547H 220166E6 H B ERGEHBIS B EEERR (2009510 5 22010429 5 HINHIE A SE9HE8 = 100) (&)
Table 1: Value index of retail sales by type of retail outlet, July 2015 to June 2016 (Average of monthly indices from Oct 2009 to Sep 2010 = 100) (Cont'd)
TEREH] 2015 2016 2016
Type of retail outlet 7 8 9 10 11 12 1-12 i A 1-2~ 3 4 5 6* 1-6*
XY~ B RO RS 145.2 1314 116.3 1332 136.0 180.8 152.3 182.0| 1534 167.7 144.2 148.1 1454 135.1 151.4
Clothing, footwear and allied (-12.4)| (-11.3)| (-11.2)| (4.6)| (87| (-11.3)| (-6.7)| (-3.2)| (-18.3)| (-10.7)| (-10.3)| (-5.9)| (-5.8)| (-0.3) (-7.7)
products
i[85 143.5 125.7 116.1 132.6 133.7 178.7 150.9| 1750 150.9 163.0 148.3 149.5 145.2 132.0 150.1
Wearing apparel -13.1)| (-12.6)| (-11.9)| (5.1)| (-8.8)| (C-11.7)| (-7.1)| (4.9)| (-17.9)| (-11.4)| (-11.0)| (-5.9)| (-5.7)| (-0.6) (-8.1)
B ~ ARSI 155.9 166.3 117.4 136.8 149.9 194.2 160.9| 225.3| 168.7 197.0 118.7 139.4 146.8 154.1 158.8
Footwear, allied products and -7.9)| (45 (7.0)| (-1.3)| (-8.0)| (87| (41| (+357)| (-20.5)| (74| (A4D| (-5.8)| (6.1)| (-1.6) (-5.7)
other clothing accessories
it B 157.2 157.1 163.2 190.6 180.4 197.3 183.1 173.8| 150.1 161.9 153.2 142.2 127.9 126.1 145.5
Consumer durable goods +11.5) | 9.7 (5.5 | (+5.8)| (-7.0)0| (-84)| (+6.1)| (-19.9)| (-32.1)| (-26.1)| (-22.7)| (-20.9)| (-22.0)| (-26.2) (-24.1)
RE R BEEH 134.4 110.2 123.2 130.1 126.0 126.4 134.1 121.9 121.1 121.5 125.2 116.4 117.5 123.7 121.0
Motor vehicles and parts (-3.1)| (-6.3)] (-88)| (+3.0)| (+7.8)| (-2.6)| (+1.2)| (-10.5)| (-29.6)| (-21.2)| (-8.8)| (-5.4)| (-6.8)| (-24.9) (-15.5)
s MR BT 133.0 135.7 127.5 142.8 126.0 150.2 147.0| 137.3| 122.6 130.0 127.5 114.2 107.0 106.7 119.2
Electrical goods and +4.8)| (+4.2)| (-7.3)| (-11.0)| (-10.9)| (9.4)| (+3.0)| (-19.7)| (-33.1)| (-26.7)| (-20.0)| (-23.0)| (-25.0)| (-25.7) (-24.6)
photographic equipment
FE K EEEE 102.3 116.1 104.7 83.2 106.9 107.1 104.4 126.3 76.0 101.1 101.6 103.5 95.2 99.0 100.3
Furniture and fixtures (-85 (5.8)] (19| (42)| (64| (-3.3)| (-1.3)| (-0.2)| (-154)| (6.5 (-3.2)| (42)| (6.1)| (-3.2) (-5.0)
LA S JHA PR B i 464.9| 503.5| 600.5| 847.5| 800.3| 854.7| 685.7| 6355| 530.2| 582.9| 481.9| 4555| 339.6| 294.0 456.1
Other consumer durable (+66.1)| (+50.2)| (-2.00| (+35.2)| (97| (-11.0)| (+16.3)| (-29.4)| (-35.5)| (-32.3)| (-38.2)| (-31.8)| (-34.5)| (-37.2) (-34.2)
goods, not elsewhere
classified
HEAH 141.8 150.1 134.6 145.0 189.4 190.9 158.9| 163.6| 140.3 151.9 130.2 128.0 181.9 125.7 145.0
Department stores (-7.3)| (8.6)] (-5.1)| (22)] (48| (-12.3)| (4.D| (36| (-20.7)| (-12.3)| (-54)| (-6.8)| (-5.9)| (-10.5) (-9.0)
BREF AN - SRR EEY) 1580 166.6| 127.0| 1302 141.0{ 170.2| 152.7| 162.1| 1242 143.1| 109.0| 112.6/ 117.0| 1163 123.5
Jewellery, watches and clocks, and (-5.0)| (-8.8)] (-22.9)| (-17.0)| (-20.6)| (-17.0)| (-15.6)| (-16.4)| (-32.5)| (-24.2)| (-20.4)| (-16.5)| (-18.6)| (-20.4) (-21.1)

A S EARNRE H

Note : Please refer to the last page of this table.
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Table 1: Value index of retail sales by type of retail outlet, July 2015 to June 2016 (Average of monthly indices from Oct 2009 to Sep 2010 = 100) (Cont'd)
T EREA 2015 2016 2016
Type of retail outlet 7 8 9 10 11 12 1-12 i e 1-2n 3 4 5 6* 1-6*
HAMEE 147.0 141.6 122.5 136.8 130.7 160.7 150.0 183.4 152.9 168.2 148.5 159.3 147.3 149.2 156.8
Other consumer goods (-6.8) (-7.9) (-4.0) (-1.0)| (-5.1) (-4.5) (-2.8) (-1.3)| (-12.1) (-6.5)| (+0.4)| (+0.2) -1.2)| (+2.8) (-2.1)
EH - CE R 122.7 146.6 100.4 111.7 102.7 114.1 115.8 120.1 98.7 109.4 99.6 115.2 104.3 104.3 107.0
Books, newspapers, stationery (-5.8) (-4.4) (-2.7) (-1.1) (-5.8) (-1.5) (-2.6)| (-10.4) (-6.9) (-8.9) (-8.1) (-9.3) (-5.9) (-1.1) (-7.2)
and gifts
g 131.3 135.9 129.8 125.4 112.6 158.0 136.4 163.6 129.1 146.4 145.2 129.8 116.4 125.2 134.9
Chinese drugs and herbs -7.D)| (-17.2) (-1.6) (-5.8)| (-10.7) (-6.3) (-5.5) -0.1)| (-15.9) 7.7 4D (-1.1) (-6.9) (-4.4) (-4.1)
R EHIE 176.4 167.9 120.1 121.9 120.0 139.1 157.3 144.6 172.7 158.7 149.2 168.9 165.3 164.2 160.8
Optical shops (-5.9) (-8.5) (-6.9) (-2.1) (-6.5) (-3.8) (-3.6) (-6.3) (-9.9) (-8.3) (-4.1) (-9.2) (-8.8) (-5.5) (-7.4)
SEY) kA et 1758 167.3| 147.2| 160.8| 158.9| 180.8| 176.5| 217.2| 184.0| 200.6| 179.7| 190.0| 169.1| 168.9 184.8
Medicines and cosmetics (-54) (-5.2) (-0.6) 24)| (7.1 (-7.5) (-1.9) (-3.6)| (-11.9) (-7.6)| 1.5 *+1.7)| (+0.2)| (+5.0) (-1.6)
HA AN E 124.8 112.8 102.5 122.9 114.2 155.7 134.5 173.9 139.0 156.5 130.9 145.0 141.0 144.8 145.8
Other consumer goods, not (-9.0)| (-10.8) -9.1)| (+1.9) (-0.6) (-1.1) (-3.4)| (+4.0)| (-12.8) (-42)| (+0.6)| (+1.9) (-0.2)| (+3.2) (-0.7)
elsewhere classified
R T B B A E NIRRT 146.5 152.0 148.6 145.8 143.9 153.1 146.1 163.5 149.9 156.7 133.9 136.4 149.6 144.0 146.2
Supermarkets and supermarket (+1.5)| (+0.6)| (+2.8)| (+1.7)| (+1.8)] (+4.0)| (+1.4)| (+8.5) (-7.9) -0.D)| (+0.4)| (45| (3.9 (+1.6) (+1.6)
sections of department stores®
SR ¢ BEREL - Notes: * Provisional figures.
#  FOREFEIFEL0.05 2 - # Denotes change within +0.05.
A BREEINGEEE A EEN o 2R R A 2 IR SRR S - A Affected by the timing of the Lunar New Year festival, retail sales tend to show
FFEYIHE 2B &3t ENEYT > Diits rather significant volatilities in the first two months of the year. The combined
retail sales figures for January and February are presented above for reference.
& DIE TGS EFENEETEA S ANNER TP EEHE o LR & The figures for ‘Supermarkets’ above do not include retail sales in supermarket
PR EESETIIR R EE > DIt - sections of department stores. Supplementary statistics that include such sales are
presented above for reference.
(1) $ERANE TR D EEACLE S E H 53R > WREAREUNETEEH - (1) Figures in brackets refer to the percentage changes over the same period of the

preceding year and are calculated based on unrounded figures.
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Table 2 : Value of retail sales by type of retail outlet, July 2015 to June 2016 HEHETT
HKS$ million
BERER 2015 2016 2016
Type of retail outlet 7 8 9 10 11 12 1-12 n 28 1-2~ 3 4 5 6* 1-6*
FrA Z & ra A 37.556| 37.918| 35200| 37.186| 38.073| 43.658| 475.156| 43,538| 36,963| 80,501| 34.650| 35.154| 35,759| 33.673|| 219.738
All retail outlets
B EEER A (BT RSN 2,893 3.177 4,093 3.411 3350 3.622| 40356| 4,007| 3,775 1,783 3,085 3.204| 3,083 2,902 20,057
Food, alcoholic drinks and tobacco
(other than supermarkets)
HriE SR R B m N 698 792 804 788 869 1,017| 10,714| 1,146| 1,299 2,445 961 927 805 777 5915
Fish, livestock and poultry,
fresh or frozen
Tt 205 225 234 234 168 182 2.433 196 161 357 193 242 216 236 1,244
Fruits and vegetables, fresh
HiEL - FEBE - HESR B2 815 898 1.832 932 845 942 11.339| 1,009 985 1.994 803 840 806 790 5,234
Bread, pastry, confectionery
and biscuits
HAth AR B 716 773 728 993 994 927 9.897| 1,004 834 1,839 678 763 826 674 4,779
Other food, not elsewhere
classified
AR L R R 460 488 496 463 475 5541 5973 652 496 1,148 451 431 430 425 2,885
Alcoholic drinks and tobacco
BT 4359 4513 4,381 4316 4,181 4431| 52,036 4844 4368 9.213| 4,083 4,103 4395 4318 26,112
Supermarkets
PR} 774 808 770 715 739 743 8.950 715 639 1.354 684 718 783 784 4,323
Fuels

A 2 EARNRE H

Note : Please refer to the last page of this table.
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Table 2 : Value of retail sales by type of retail outlet, July 2015 to June 2016 (Cont'd) EE% 5
HKS$ million
BERIER 2015 2016 2016
Type of retail outlet 7 8 9 10 11 12 1-12 n e 1-27 3 4 5 6* 1-6*
RY) ~ S A RS 4856| 4.394| 3.889| 4.455| 4.549| 6.049| 61.117| 6,088 5130 11.218| 4.822| 4.954| 4.863| 4.519 30.376
Clothing, footwear and allied
products
5553 4132 3.621| 3343 3.819| 3.852| 5,146| 52.135| 5041| 4346| 9386| 4270 4306 4,181 3.802 25,944
Wearing apparel
S AT R R At e T 725 774 546 636 697 903| 8981 1,047 784| 1.832 552 648 683 717 4,431
Footwear, allied products and
other clothing accessories
i F B b 6.303| 6300 6545 7.643| 7.236| 7911| 88.097| 6968 6,020| 12989| 6.144| 5702| 5.130| 5.058 35,022
Consumer durable goods
VEEL R R BRI 1472 1206| 1350 1.425| 1.379| 1.384| 17.627| 1.335| 1.326| 2.661| 1371 1274| 1.287| 1355 7.949
Motor vehicles and parts
B K e 2,665 2718 2,554| 2.860| 2.523| 3,008 35324| 2750 2457| 5206| 2553 2287| 2143 2137 14,326
Electrical goods and
photographic equipment
FEK[EELE 585 664 599 476 612 613| 7,171 722 435| 1157 581 592 545 566 3.442
Furniture and fixtures
HAMAR TSI & b 1.581 1712 2.042| 2.882| 2.721| 2906| 27.976| 2,161 1.803| 3.964| 1.638| 1.549| 1.155| 1.000 9.305
Other consumer durable
goods, not elsewhere
classified
HEAH 3,727  3.944| 3537 3811 4978 5016| 50,123| 4298| 3,688| 7.987| 3.422| 3.364| 4780 3304 22,857
Department stores
BREEET - EERLEEY 7.435| 7.839| 5977| 6.127| 6.632| 8.008| 86.213| 7.626| 5842| 13.468| 5.131| 5298 5503 5472 34,872
Jewellery, watches and clocks, and
valuable gifts

R S EARIRG—H -

Note : Please refer to the last page of this table.
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Table 2 : Value of retail sales by type of retail outlet, July 2015 to June 2016 (Cont'd) EE% 5
HKS$ million
BERER 2015 2016 2016
Type of retail outlet 7 8 9 10 11 12 1-12 n 28 1-2~ 3 4 5 6* 1-6*
A HE 7.209 6.943 6.007| 6,708 6.409| 7.878| 88,266| 8992 7,499 16,491 7.279 7.811 7.222 7.316 46,119
Other consumer goods
Tl RS 654 782 535 595 547 608| 7,409 640 526| 1,166 531 614 556 556 3,422
Books, newspapers, stationery
and gifts
gk 453 469 447 432 388 545 5,642 564 445 1,009 501 447 401 432 2,790
Chinese drugs and herbs
RS 308 293 210 213 210 243 3.299 253 302 555 261 295 289 287 1.686
Optical shops
B2 Akt 3.411 3,245 2,857 3,120 3.083 3.507| 41,095 4,214 3,570 7,784| 3.487 3.686 3.282 3.276 21,515
Medicines and cosmetics
HAARIT N B 2,383 2,154| 1,958 2347| 2,181| 2975| 30,820 3,321| 2,656| 5977| 2500 2769| 2.694| 2,766 16,706
Other consumer goods, not
elsewhere classified
BG4 B B A N RB AR T P 4.841 5,020 4909 4816 4.753 5,059| 57914 5402 4951| 10,353 4,424 4505 4,943 4,756 28,981
Supermarkets and supermarket
sections of department stores®

R x EERRE - Notes: * Provisional figures.

A BEENMITEREBSHEEN B ER s 2 H IR E R E - A Affected by the timing of the Lunar New Year festival, retail sales tend to show
FEFIHE 2B SR ESERT > s o rather significant volatilities in the first two months of the year. The combined retail

sales figures for January and February are presented above for reference.

& DIE THEENE  WEBFEANEEEEATENIER TS IS EHE - 1Ry & The figures for ‘Supermarkets’ above do not include retail sales in supermarket
HWE Gt AT o DEe% - sections of department stores. Supplementary statistics that include such sales are

presented above for reference.

n fF PRGN EAERT A4t E | ey S EEMEREN » BIRHARENE (1) The Monthly Survey of Retail Sales (MRS) covers retail establishments based on
BRIy o AT EENEEUNSEEEEE T  BREEHESN > 1] their principal line of economic activity. Sales in establishments classified to the
SEEEFE/ DB A E AN EER A S E LR SN ES - B AGEHEE - AIH Ak retail trade, however, may have included, apart from retail sales, a minor portion of
TEGE « H—HH » OB BCEHMT AR E3EE > nffEEa other types of sales, like wholesale sales, etc. In the MRS, only retail sales are
TEGNE > B ERErNeait e ETHEEF - included. On the other hand, establishments classified to other trades, like the

wholesale trade, may also have retail sales. These sales are not included in the MRS.

(2) HREN R - (EF1TE B BB NIRE R 0] B BLAE FEARBNE A A - (2) The sum of individual items might not add up to the respective total because of rounding.
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Table3: Value of retail sales in supermarkets® by broad product category, July 2015 to June 2016 T
HK$ million
FEE CE 2015 2016 2016
Broad product category 7 8 9 10 11 12 1-12 m I 1-2n 3 4 5 6* 1-6*
WEFECLTEINME - A BEMAR N - KR 1,008 | 1,045| 1,009 963 913 946 | 11,338 | 1,002 899 | 1,901 935 944 | 1,011 984 5,776
RS DU B
Fresh/chilled meat, fish, seafood, fruit
and vegetables, and frozen food
FUFRL R ~ A E e ~ Rk 1.847 | 1.897 | 1.847| 1.815| 1,753 | 1.864| 22246 | 2,177 | 1,944| 4.121| 1.692| 1,708 | 1.849| 1.810 11,180
o DR HoA B
Dairy products and eggs, non-alcoholic
drinks, rice and noodles, and other foods
TR AR S R B 736 769 766 778 763 835 9,103 831 782 1,613 764 750 803 813 4,742
Alcoholic drinks and tobacco
& AGEE A~ R A S 769 802 760 761 751 786 | 9.348 834 744 | 1,577 693 701 732 710 4,414
Personal care products, household goods
and other goods
ga=t 4,359 4,513 4,381 4316 4,181 4431 | 52,036 4,844 4,368 9,213 4,083 4,103 4,395 4318 26,112
Total
SRR x EERRE - Notes: * Provisional figures.
A BEZENVGEENE S EEN 2SI A IR KE R Y - A Affected by the timing of the Lunar New Year festival, retail sales tend to show

ERFIH A 2 A GEt B EHEEHT » ke -

() DLEBEFEAEEEEAFNBHR T SE P EEHE -

() HFRHEEIRR G > 515 B A BCE AR AT s B FE SR B A A -

(M

@)

rather significant volatilities in the first two months of the year. The combined retail
sales figures for January and February are presented above for reference.

The above figures do not include retail sales in supermarket sections of department
stores.

The sum of individual items might not add up to the respective total because of
rounding.
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Table 4 : Value of retail sales in department stores by broad product category, July 2015 to June 2016 E T
HKS$ million
FEELER 2015 2016 2016
Broad product category 7 8 9 10 11 12 1-12 n 2n 1-27 3 4 5 6* 1-6*
FEER TrBE5T
Non-supermarket sections
B EEER R 290 295 284 304 376 320 4,045 287 267 554 262 235 308 236 1,596
Food, alcoholic drinks and tobacco
xE 1,001 1,030 864 950 1,307 1.433| 13,147 1,225 1,006| 2231 916 881 1.334 956 6.318
Clothing and footwear
B - REKEESRE - DLk 326 348 316 366 420 386 4.125 340 238 578 270 267 460 271 1.846
HAthi Y
Electrical appliances, furniture and
fixtures, and other durable goods
S ~ ALl R AR i 891 976 842 963| 1,369 1279| 12512 1,032 855 1,887 898 868| 1,304 807 5,765
Proprietary medicines and
supplies, cosmetics and toilet
requisites
PREEE - R e 215 234 203 189 287 253 2,905 234 186 420 178 169 205 161 1,133
Jewellery, watches and clocks, and
valuable gifts
AT R e S i~ R A i s A 521 555 501 538 648 716 7,511 623 554 1,176 558 541 621 435 3,331
Y
Travel and sports goods,
household goods and other goods
ﬁéﬁﬁ’iﬁgﬁf{ﬁ?‘& 481 507 528 500 572 627 5,878 558 582 1,140 340 402 548 438 2,869
Supermarket sections®
Ha 3,727 39441 3,537 3.811 4978 5,016 50,123| 4,298 3,688 7987| 3.422| 3364| 4780 3304 22,857
Total
R x EENRE o Notes: * Provisional figures.
A BEENVGFEETE B PSS ER 0 ZEE I IR A IR R A B - A Affected by the timing of the Lunar New Year festival, retail sales tend to show

ERIIHIA 2 A &I E EHERY - itz

&  BHHSHIIEEE A

Ho D e ERHE G -

(1) EFYEALRA (R - (E517H B B DA ] sE B AR FE AR BEE A LA -

(M

rather significant volatilities in the first two months of the year.

sales figures for January and February are presented above for reference.

The combined retail

Supermarket sections are engaged in the retail of general provisions including a
variety of foods as major items.

The sum of individual items might not add up to the respective total because of

rounding.
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Table 5: Volume index of retail sales by type of retail outlet, July 2015 to June 2016 (Average of monthly indices from Oct 2009 to Sep 2010 = 100)
BERER] 2015 2016 2016
Type of retail outlet 7 8 9 10 11 12 1-12 n 20 1-27 3 4 5 6* 1-6*
P ZE A 1384| 141.8| 131.4| 140.8| 141.5| 163.8| 146.7| 162.7| 137.8| 1503| 129.5| 128.5| 129.9| 1226 135.2
All retail outlets 1.8 (-0.D] (3.0)] *+12)| (-6.0)| (6.1 (-03)| (-52)| (-19.5)] (-124)| (-8.8)| (-7.7| (-8.8)| (-9.6) (-10.1)
Al AL R GBS 84.1 92.4| 1189 99.0 97.0| 103.9 97.7| 114.0| 103.4| 108.7 86.0 90.0 87.3 82.0 93.8
Food, alcoholic drinks and tobacco +#2.6)| (-14.1)| +18.7) (-04)| (2.6)| (3.1)| 17| (+2.9]| (-14.6)| (-62)| (-1.8)| (+12)| (+0.1)| (+0.5) (-2.5)
(other than supermarkets)
iSRS R AR B E AR 59.7 69.0 69.3 68.2 74.9 86.7 772 97.3| 103.7| 100.5 80.3 78.0 67.6 64.3 81.9
Fish, livestock and poultry, #7.9)| (43)] (1.8 5.D)| (5.6 (69| (09| +7.8| 84| (-13)| 17| (1.0)| (-1.6)| (-3.0) (-1.6)
fresh or frozen
HriEER R 86.6 95.4 96.3 95.6 70.4 73.9 85.1 75.6 48.3 61.9 64.1 88.7 88.1 102.0 77.8
Fruits and vegetables, fresh -13.9) (-6.9)| 09| (3.8)| (2.00| (3.0)] (3.9 (-9.0)| (-22.1)| (-14.6)| (-12.5)| (-5.9)| (-2.3)| (+2.3) (-7.1)
i - RERE - BEER R B 115.6| 126.8| 257.5| 131.0| 1182 132.3| 1343| 140.5| 1365 1385 111.4| 117.1| 111.7| 109.6 121.1
Bread, pastry, confectionery #2.D)| (-28.8)| (+43.6)| (+0.4)| (-1.4)| (-0.6)| (+3.5)| (+0.9)| (-11.0)| (-5.3)| (-3.0)| (+6.6)| (+2.9)| (+4.9) (-0.5)
and biscuits
HANARI YA B 840 90.6| 850 1158 1160 107.2| 96.8| 1160 960 106.0| 77.5| 871 942| 767 91.2
Other food, not elsewhere #.D| G1D] (+#6.9)| +1.9)| (14| 11| *2.8)]| (+1.7)| (22.5)] (-10.9)| *0.8)| (+6.0)| (+3.8)| (+2.6) (-2.7)
classified
SR AR Ry T 87.8 93.3 94.7 88.5 90.6| 106.4 95.1| 124.5 94.9|  109.7 86.5 82.5 80.6 79.2 91.4
Alcoholic drinks and tobacco (+0.9)| (-5.8)| (+8.0)| (+1.9)| (2.4)| (43)| (*+2.8)| (+4.6)| (-16.4)| (-5.6)| (+0.5)| (-85)| (77| (-5.9) (-5.5)
BRI 119.5| 122.9| 1194| 116.8| 113.4| 1205| 118.7| 132.8| 119.1] 1259 110.3| 1107| 117.9| 115.8 117.7
Supermarkets (-0.6)| (-1.4)| (-0.1) #) @ +1.8)| 07| +7.2)| 90| (-12)| (1.2)| (0.1)| (-0.8)| (-0.6) (-0.8)
PR 103.8| 110.6| 106.6 99.8| 104.4| 105.6| 102.5| 103.5 94.2 98.8 999 103.9| 111.0| 1104 103.8
Fuels #B.D| +#52)| 0.9 (25| +7.0)| (+23)] (+1.3)| (+59]| (+1.2)| (+3.6)| (+4.6)| (+53)| (+4.6)| (+1.9) (+3.9)

R B EARRK—H -

Note : Please refer to the last page of this table.
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valuable gifts

=5 2015527 5 2201656 A i B EE RIS EETEE (20094F10 5 2201059 A IS A 9158 =100 ) (&)
Table 5: Volume index of retail sales by type of retail outlet, July 2015 to June 2016 (Average of monthly indices from Oct 2009 to Sep 2010 = 100) (Cont'd)
RERER 2015 2016 2016
Type of retail outlet 7 8 9 10 11 12 1-12 n 2n 1-27 3 4 5 6* 1-6*
wY) - EEE AR BT 136.1 1254 1082 120.7| 117.1 160.5| 138.2| 170.5| 1459| 1582| 1354 128.1 1294 124.1 138.9
Clothing, footwear and allied (-89 (9.0 (94| (1.6)] (-62)| (98| (42| 08| 174)| (92)| (7.0)] (-5.8)| (-5.6)| (+1.1) (-6.4)
products
g 1345 120.1| 107.9| 119.4| 113.5| 157.1| 136.2| 163.7| 143.5| 153.6] 139.1| 127.6| 127.8| 1203 137.0
Wearing apparel (-9.8)| (-10.3)| (-10.0)| (2.3)| (-6.0)] (-10.3)| (-5.0)| (-2.1)| (-16.9)| (9.6)| (-7.5)| (-6.2)| (-6.0)| (+0.9) (-6.7)
B - AR R At R B 146.0| 157.8| 110.0| 128.7| 139.0| 181.7| 150.5| 212.7| 160.9| 186.8| 112.8| 130.7| 139.1 147.2 150.6
Footwear, allied products and (-2.9) (-2.5) 5.1 (+2.3) (-6.7) (-7.4)| (H0.5)| (+5.5) | (-19.7) (-7.0) (-3.4) (-3.6) (-3.5)| (+2.1) (-4.2)
other clothing accessories
it P BB 201.3| 208.1| 219.2| 262.6| 2429| 269.6| 2402| 2358| 2057| 2207 208.7| 192.5| 170.1 166.0 196.5
Consumer durable goods (+25.5)| (+24.3)| (+4.3)| (+15.7)| (-1.3)| (2.0)| (+17.0)| ¢15.3)| (-27.0)| (21.2)| (-17.8)| (-17.5)| (-20.3)| (-24.0) (-20.3)
VEH R B 122.1 101.7| 1152| 122.0| 118.0| 119.5| 123.3| 112.9| 1152| 114.1| 121.7| 1104| 110.7] 117.0 114.7
Motor vehicles and parts (-0.5)|  (4.0)| (-62)| (+59)] (+11.4)| (+1.5)| +4.0)| (80)| (-25.5| (-17.8)| (2.6)| (2.3)| (-3.4)| (-22.6) (-11.9)
TEEE ISR 202.4| 212.8| 205.5| 230.8| 199.5| 236.6| 2244 217.2| 1949| 206.1| 203.1| 182.5| 170.0| 169.2 189.5
Electrical goods and (+21.6)| (+22.5)| (+8.6)| (+1.5)| (-1.5)| (+0.8)| (+18.2)| (-12.3)| (-25.7)| (-19.2)| (-12.5)| (-18.4)| (-22.4)| (-23.3) (-19.1)
photographic equipment
FEK[EELEE 82.5 93.0 84.1 66.7 86.2 86.1 84.6| 102.3 61.3 81.8 83.0 83.6 76.9 80.2 81.2
Furniture and fixtures -11.0)| (-84 (3.8)] (-7.0)| (84| (55| (3.8)| (14| (-17.1)] (-8.0)| (3.1)| (4.8)]| (-6.9]| (-3.0) (-5.6)
HAf ARy I O B 649.8| 717.5| 861.7| 1232.1| 1165.0| 12559 972.3| 965.6| 803.1| 884.4| 733.4| 699.7| 519.3| 4495 695.1
Other consumer durable (+80.5)| (+63.3)| (+5.0)| (+45.6)| (-3.7)| (-5.4)| (+25.6)| (-23.1)| (-30.5)| (-26.6)| (-32.1)| (-24.2)| (-27.9)| (-30.9) (-27.9)
goods, not elsewhere
classified
HEAH 130.3| 139.8| 123.6] 131.0| 169.4| 172.3| 144.7| 152.0| 130.2| 141.1| 121.6| 117.4| 168.4| 1153 134.2
Department stores 7.0)|  (-7.8)] (-4.8)| (2.6)] (-53)] (-12.5)| (44| (-2.D)| (-203)| (-11.4)| (34| (-56)| (3.6)| (-8.9) (-7.5)
PREFETEM © $REE R 2 ey 146.6| 158.1 119.7| 121.4| 1309| 161.5| 139.2| 153.7| 1159 1348 99.1| 101.9| 105.8] 105.2 113.6
Jewellery, watches and clocks, and (+2.8)] (+0.8)| (-16.6)| (-11.4)| (-17.9)| (-10.9)| (-11.8)| (-9.8)| (-27.3)| (-18.3)| (-17.7)| (-14.7)| (-18.1)| (-20.7) (-18.0)

A 2 EARNRE H

Note : Please refer to the last page of this table.
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Table 5: Volume index of retail sales by type of retail outlet, July 2015 to June 2016 (Average of monthly indices from Oct 2009 to Sep 2010 = 100) (Cont'd)

B R 2015 2016 2016
Type of retail outlet 7 8 9 10 11 12 1-12 n 2n 1-27 3 4 5 6* 1-6*
HAHE 130.3 126.1 108.3 121.2 116.2 143.4 133.2 164.4 137.7 151.1 132.7 142.3 132.3 134.0 140.6
Other consumer goods (-8.1) (-8.7) (-44) (-1.4) (-5.5) (-5.1) (-3.9) (-1.0)| (-11.2) (-59)| (+1.2)| (+1.3)| (+0.1)| (+4.3) (-1.2)
£ - CHEEN 105.1 125.6 84.2 93.5 86.0 95.8 98.6 100.4 83.0 91.7 83.6 96.6 87.5 87.5 89.8
Books, newspapers, stationery 79| (-64)| (48)| (33)| (75| (33| (49| -124)| (87| (-10.8)| (99| (-11.6)| (-82) (3.1) (-9.2)
and gifts
SeF 3 109.9 113.7 108.4 104.7 93.9 131.6 114.1 136.0 107.6 121.8 121.0 108.3 97.0 104.4 112.4
Chinese drugs and herbs 17| 17.9)] (2.6)| (-6.8)| (-11.5)| (7.1)| (65| (-0.9| (-16.2)| (83)| 37| (14| (75| (-5.0) (-4.6)
ARER S 160.1 152.5 109.0 111.3 109.2 126.7 142.9 131.5 156.9 144.2 135.2 153.1 149.8 148.8 145.9
Optical shops 57 (9.0)| (-7.0)| (-1.6)| (69| (40| (39| (64| (-10.0)| (84)| (42)| (89| (-89 (-5.7) (-7.5)
BEY) R bl 156.8 149.4 131.0 143.6 142.4 162.7 158.4 196.1 166.2 181.1 161.6 170.2 152.2 151.1 166.2
Medicines and cosmetics (-6.0)| (-54)| (-0.8)| (2.8)| (75| (84| (27| 38| (-12.3)| (79| +14)]| 21| 07| (+4.7) (-1.7)
HA AN E 111.3 102.5 91.9 110.2 102.6 140.8 119.9 158.1 127.8 143.0 119.0 131.8 129.2 133.5 133.2
Other consumer goods, not -113)] 11.8)| (-93)| 19| (09| (1.0)| 4.8)| *+57)| 99| 17| 35| +5.0)] (+3.5)] (+8.1) (+2.5)
elsewhere classified
AR T 455 e B BN B PRI AB AR AT R 122.5| 126.6| 123.7| 1204| 119.1| 1272 1220 1370\ 1251| 131.1| 1104| 1123| 123.0| 1179 120.9
Supermarkets and supermarket (+0.8) (-0.8)| (+1.3)|] (+0.2)| (+0.5)| (+2.4) (-0.4)| (+8.0) (-9.6) (-1.2) (-0.5)| (+2.7)] (+2.3) (-0.5) (+0.2)
sections of department stores®

SR EEREE - Notes : *  Provisional figures.
FREEN{EL0.05 2 [H o # Denotes change within +0.05.
A BEENMITEREBSHEEN  Z B ER s 2 H R E KA E - A Affected by the timing of the Lunar New Year festival, retail sales tend to show
FEFIHE 2B SR ESERT s o rather significant volatilities in the first two months of the year. The combined retail
sales figures for January and February are presented above for reference.
& DIE TGS WEFE AT EA S NNER I B EHE o LR & The figures for ‘Supermarkets’ above do not include retail sales in supermarket
HRE GRS T o D2 - sections of department stores. Supplementary statistics that include such sales are
presented above for reference.
(1) $EFEAE T IR FEFEHACLEVEEI T 3R o WRE RS FETE - (1) Figures in brackets refer to the percentage changes over the same period of the

preceding year and are calculated based on unrounded figures.
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Table 6 : Movement of the value and volume of total retail sales

JFACH ekt vedl
Original Series Seasonally Adjusted Series
B TR 5y
RSB E R (%) BETYI A 3 {i H L
Year-on-year 3EA Compared with the R (%)
rate of change (%) 3 months ending 3 months ending Rate of change (1)(2)(%)
/R H{E HBE F£1AR F£/1H H{E HBE
Year / Month Value Volume Year / Month Year / Month Value Volume
2011 +24.9 +18.4 - - - -
2012 +9.8 +7.2 - - - -
2013 +11.0 +10.6 - - - -
2014 -0.2 +0.6 - - - -
2015 -3.7 -0.3 - - - -
2013 7 +9.3 +8.7 2013 7 2013 4 -0.6 -0.7
8 +8.1 +7.2 8 5 -2.3 -2.3
9 +5.0 +4.9 9 6 -5.5 -5.2
10 +6.3 +5.9 10 7 -3.5 -3.8
11 +8.5 +9.1 11 8 -1.9 -2.0
12 +5.7 +6.1 12 9 +1.9 +2.0
2014 1 +14.4 +16.7 2014 1 10 +3.8 +5.2
2 -2.2 2.1 2 11 +3.2 +4.4
3 -1.5 2.5 3 12 +0.6 +1.4
4 -9.9 -9.6 4 2014 1 -2.5 -3.7
5 -3.9 -4.5 5 2 -3.8 -5.2
6 -6.9 -1.5 6 3 -3.7 -5.0
7 -3.2 -4.5 7 4 -2.0 -2.5
8 +3.5 +2.8 8 5 +0.6 +0.4
9 +4.8 +6.6 9 6 +3.2 +3.9
10 +1.4 +4.3 10 7 +4.0 +5.9
11 +4.2 +7.6 11 8 +3.2 +6.4
12 -4.0 -1.4 12 9 +0.3 +3.1
2015 1 -14.5 -13.8 2015 1 10 -0.2 +2.1
2 +14.8 +18.1 2 11 -1.7 -1.1
3 -2.9 +0.8 3 12 -1.2 -0.9
4 2.1 +2.5 4 2015 1 -3.2 -3.1
5 -0.1 +4.7 5 2 -3.3 -2.5
6 -0.4 +4.3 6 3 -2.7 -1.8
inae srae e Census and Sitistics Depertmant, Hong Kong Special Adminairetive Region
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Table 6: Movement of the value and volume of total retail sales (Cont'd)

[ A AR
Original Series Seasonally Adjusted Series
BIEE T A0
BERBESE OO i TSI 3 AL
Year-on-year 3 {E A Compared with the B (%)
rate of change (%) 3 months ending 3 months ending Rate of change """ (%)
F/A ELEN L4y FIH F/ A ELEN Ly
Year / Month Value Volume Year / Month Year / Month Value Volume
2015 7 29 +1.8 2015 7 2015 4 -1.2 -0.6
8 -5.3 -0.1 8 5 -0.8 -0.2
9 -6.3 -3.0 9 6 -1.2 -0.6
10 -3.0 +1.2 10 7 -0.5 +0.8
11 -7.8 -6.0 11 8 -0.4 +0.7
12 -8.5 -6.1 12 9 -1.6 -0.6
2016 1 -6.6 -5.2 2016 1 10 -6.4 -6.5
2 -20.6 -19.5 2 11 -84 -9.0
3 -9.8 -8.8 3 12 -8.0 -9.1
4 -7.5 -7.7 4 2016 1 2.1 -3.1
5 -8.3 -8.8 5 2 +1.2 +0.4
6 -8.9% -9.6% 6 3 +2.8% +1.9*
R - REEH -
Notes : Not applicable.

* BRI -
Provisional figures.

() EEBERZLUEEAM A HI3E A A VF9E% > B3 E A 198z A Bbsmat R dsK - fl - #iE20164E6H
FY3ME H 8 322016524 7 ~ SH 6 ARIHE HPIEHER201651 7 ~ 2 K3 A9 H PR ME RS 0 o= -

The rate of change is calculated by comparing the monthly average index for the 3-month period ending the month in
question with that for the preceding 3-month period, e.g. the rate for the 3 months ending Jun 2016is the percentage change
of the average monthly index for Apr, May, Jun 2016 compared with the average monthly index for Jan, Feb, Mar 2016.

Q) EFEERHEETIED X120 EE R8T ) (X-12 ARIMA) AR 3205748 A R B R e M 3R B v 4 T 8L
Fley BEETTE - B EEERIN S - EFFE A BTFEEN - G 0HETH E3FE TR -
The seasonally adjusted series is compiled using the X-12 ARIMA method, which is a standard method applied in compiling

seasonally adjusted statistical data series. For retail sales indices, the seasonally adjusted series for the preceding 3 years is
revised each year when the figures for January are published.

HSETRERE 20165E6H -16- Report on Monthly Survey of Retail Sales  June 2016
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Chart1 : Movement of value index of total retail sales
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Chart2 : Movement of volume index of total retail sales
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Survey methodology
Survey coverage

The Monthly Survey of Retail Sales (MRS)
covers all retail establishments in Hong Kong.
Starting from January 2009 round, the Hong Kong
Standard Industrial Classification (HSIC) Version 2.0
has been adopted in place of HSIC Version 1.1 for
classifying the economic activities of retail
establishments.

With the existing classification of retail outlets,
the overlapping of commodity coverage among
different outlet types should not be considerable in
most cases. However, for department stores, because
of the very nature of their operating characteristics,
overlapping with the other outlet types is much greater
in terms of commodity coverage. Care should be
taken about this when interpreting the retail sales
statistics in this report.

It should be noted that some establishments
originally classified as retail outlets under the old
version of HSIC may be re-classified into other retail
outlet types or may even no longer be classified as
retail trade after the implementation of HSIC Version
2.0. For details of the changes in coverage of each
retail outlet type, readers may refer to Appendices 1
and 2 which present the revised coverage of each retail
outlet type and a concordance table for types of retail
outlets under the old and new classifications
respectively.

Sample design

A stratified rotational replicate sample design is
adopted for the survey.

Retail establishments are first stratified by type
and then by employment size. Within each stratum, a
given number of replicates are created. Sample size in
each replicate is determined by Neyman’s Allocation
according to the desired level of precision for the
estimated sales values for various retail outlet types.
For each month, three replicates are used, with one
new replicate rotated in and one old replicate rotated
out. A total of around 3 000 retail establishments are
selected for enumeration for each reference month.

Data collection

For each survey round, questionnaires are
mailed to sampled establishments. Data are collected
by post, supplemented by telephone or face-to-face
enumeration and verification as necessary. An
electronic template of the questionnaire is also

-18- Report on Monthly Survey of Retail Sales  June 2016
Census and Statistics Department, Hong Kong Special Administrative Region



te X HE

AMEBERFEHEGNTRTHEEIEEHR

NN RN o
Fat BT EARHE E AL S EAYB S
HABIEGON & A Bk L 50%8
IRhAS (PIAIFEE ~ BER ~ 55 R R fi
M ~ 2l ROEE - RIRES - BOE R
SETEBASC ) o BEAN - BBR BAREL AR
FAERBWE G M HARS > HAEHE
BRERAETINIBSL o NI > BUEAIE
B B E B R S HIEE -

H O B BEEG B S 6 B BB Y
ANt FESEAE R F 3 RAT A A4 FEE 4R
1B — {18 =2 %2 2 Bl 30 o W R B 2 B SZ HY B
Bl o ARIR B2 B AR S SLHY AL A H B B
S ET T a7 B EERA SR A
SESMEE M (BRI AREEENE
an ) AR R 5 T HY R BB S - A BRSNS
a5 S BURF & T e tH Ry (Aot 28 7 RUE
(FHD) ) -

A e 5 P BT Y1 Y 1% 2 s A
o EEEHEHEGTEY > 25
JEH $F B B B AT T 11 2 S b Y BH B EH
Gt o PlAnDL ARy ~ BB CA BB
M > HEFIAIRERY) - EE AR
an HY SEGH BE B > T2 15 B e B R hn B B
B Ay EE S AR ERY A S B
RIE > 48 S5 P I HY 4 5 By m] RE B0 AE LA
Bihn o SCBAER - IR EL O ARY) ~ B
5 TRl S v Y S 85 E ] B 5 A LA P I A
B E BTN (FlaER TSN AE /D
ERY - HEFHLEE) -

T 5 (18 55 R B 3 (6 B 1 R
& E A M AR 0 DR EE
RN S (I 22 ) - B RIS T
(BT 350 Py ) (T 28 R 32 9163 (T

H 1990 4 » KRR CHRYY " HEL
RITIETE > ARSI RS AL
YSRGS - T HAEETESE, ELL
TR SRR BRI PE AR EE R Y I (B
IRIEREEE B BEIA% 2 I, ME

TEEP AL SET A RS 20164E6H

BERRIITHE BIFG=TR

available upon request to facilitate completion and
submission of the questionnaire by email.

Points to note in analysing retail sales statistics

The retail sales statistics presented in this report
cover consumer spending on goods but not on services
(such as those on housing, catering, medical care and
health  services, transport and communication,
financial services, education and entertainment) which
account for over 50% of the overall consumer
spending. Moreover, they include spending on goods
in Hong Kong by visitors but exclude spending outside
Hong Kong by Hong Kong residents. Hence they
should not be regarded as indicators for measuring
overall consumer spending.

Users interested in the trend of overall consumer
spending should refer to the data series of private
consumption expenditure (PCE), which is a major
component of the Gross Domestic Product published
at quarterly intervals. Compiled from a wide range of
data sources, PCE covers consumer spending on both
goods (including goods purchased from all channels)
and services by Hong Kong residents whether locally
or abroad. Please refer to the Census and Statistics
Department publication “Gross Domestic Product
(Quarterly)” for more details.

Statistics on retail sales by type of retail outlet
contained in this report are outlet statistics, not
commodity statistics. Hence, for example, statistics on
“clothing, footwear and allied products” do not relate
to the total sales of clothing, footwear and allied
products, but to the total sales in those shops selling
such commodities either as the only items or as the
principal items. Sales figures for those outlets may
therefore include other commodities.  Conversely,
some sales of clothing, footwear and allied products
may have been subsumed in the sales figures for other
outlets (such as supermarkets, where some minor
clothing and footwear items are also available).

The value index of retail sales, which is
compiled for the entire retail trade as well as for each
major type of retail outlet, measures the change in
sales of retail outlets in value terms. The volume
index of retail sales is derived from the value index of
retail sales by adjusting for price changes.

Classification of retail outlets

Since 1990, the HSIC has been adopted for
classifying the economic activities of establishments in
Hong Kong. The HSIC is devised using the
International Standard Industrial Classification of All
Economic Activities Revision 2 (ISIC Rev. 2) as a

-19- Report on Monthly Survey of Retail Sales  June 2016
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framework with local adaptation to reflect the structure
of the Hong Kong economy. It is a statistical
classification framework for classifying economic
units into industry classes based on their major
economic activities.  This framework not only
provides a basic stratification for sample selection of
economic units in various surveys, but also serves as a
standard industrial classification in Hong Kong for
compilation, analysis and dissemination of statistics by
economic activities.

The classification of retail establishments in the
MRS also follows the HSIC. To facilitate analysis of
the short-term business performance of the local retail
sector, the industry classes of the retail sector have
been grouped into 20 retail outlet types, taking into
account their importance in the retail sector.

The HSIC has been reviewed from time to time
to reflect significant changes in the structure of the
Hong Kong economy and the emergence of new
economic activities. HSIC Version 1.1 was
implemented in 2001 and in order to bring HSIC more
up-to-date on local economic activities as well as to
foster international comparability of official statistics
for different users, a full-scale revision exercise was
completed in 2008. The revised HSIC, i.e. HSIC
Version 2.0, was released in October 2008. HSIC
Version 2.0 is being used progressively in different
surveys by the Census and Statistics Department (C&SD)
starting from 2009. Readers may refer to the feature
article “Revision of the Hong Kong Standard
Industrial Classification” published in the November
2008 issue of the Hong Kong Monthly Digest of
Statistics for more details on the revision of HSIC.

Starting from the reference month of
January 2009, the retail sales statistics are compiled
based on the HSIC Version 2.0.

Backcasted series of new retail sales statistics

Parallel coding of the industry classes of
establishments covered in the MRS, one under the
HSIC Version 1.1 and the other under the HSIC
Version 2.0, was undertaken in different survey rounds
in the reference year of 2008. Based on the 2008
survey data with dual classifications, the series of
retail sales statistics under HSIC Version 2.0 has been
backcasted to October 2004.  Readers who are
interested in the backcasted series or have enquiries
about the survey results may contact the Distribution
Services Statistics Section of the C&SD (Tel:
(852) 3903 7400 or E-mail: mrs@censtatd.gov.hk).
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Revised coverage of different types of retail outlets™”
ZERERI EEE BERER HERE
Type of retail outlet Coverage Type of retail outlet Coverage

SR A R BT A
Fish, livestock and poultry,
fresh or frozen

eSO A~ HATE A B RS A AR R R -
Retail outlets selling fish, other sea products, livestock and
poultry, fresh or frozen.

HrriR A

Fruits and vegetables, fresh

i AR B -

Retail outlets selling fresh fruits and vegetables.

HEL - FEBE  BERLRLEEZ

Bread, pastry, confectionery and biscuits

ML FORREIT ~ HEER - BfZ - IS BT REGIYEER
Retail outlets selling bread and cakes, confectionery, biscuits,
cookies and egg rolls.

FLA AR FEI R B 22 - B R B R - BN, B PR ES (B
Other consumer durable goods, | % (R EL R EEHEEIIN) « FHEREREEGS - 70l LB Ry
not elsewhere classified BER o

Retail outlets selling musical instruments, computers and peripheral
units, computer software, medical goods, office appliances and
equipment (except computers, furniture and fixtures), scientific and
professional instruments, sewing machines and parts.

HA R R

Other food, not elsewhere classified

o2 ROHREE ~ — kR B i B R AR B B Y SO
S AR B 5 SOBHY - B2 BRI S - ACIRELAY
B RER S Rk W USRS B IR
O HE  EmOEE RIREEAY &AL — ) RO EERT S
R S HA ST B A B E R (R EREEAD) -

Groceries of general provisions, groceries of Chinese
provisions and retail outlets selling fish and other sea
products, dried or preserved; meat, roasted, dried or preserved,
preserved provisions and spices; rice; noodles and rice sticks;
bean curds and bean products; eggs; non-alcoholic beverages
in specialised stores; beverages (include alcoholic and
non-alcoholic) and tea leaves and other retail outlets selling
specialised food without seats.

HEAHE

Department stores

HEAH -

Department stores.

BREFEET - SR U EEY)
Jewellery, watches and clocks,
and valuable gifts

BREE 1 B SR BB - N AEEREE SR R SR T B R R
BHRERENE -

Retail outlets selling jewellery and precious metal accessories, imitation
jewellery and related articles, watches and clocks and luxuries
comprehensive stores.

i~ RS

Books, newspapers, stationery

T CE - B B RO R ER -
Retail outlets selling books, newspapers, stationery, gifts, novelties and

RER T R B

Alcoholic drinks and tobacco

TR o S B B BB Y B
Retail outlets selling alcoholic beverages, tobacco products in
specialised stores.

and gifts souvenirs.

g PELEE  ThpEE - BRETEEN AR B R -

Chinese drugs and herbs Retail outlets selling Chinese drugs and herbs, bone-setting medicated
liquors and tonic wines, etc.

IRgHE HR$HNE -

Optical shops Optical shops.

B2 KAl BEY) S (RS dn ~ Abtlin B (8 A GE R Sy 2 R -

Medicines and cosmetics Retail outlets selling medicines and health supplements, cosmetics and

personal care products.

TS FEER T S AEFNE o

Supermarkets Supermarkets and convenience stores.

Rkt G R SR FEIEIA ~ SKOK R R B P -

Fuels Petrol filling stations and retail outlets selling firewood,
charcoal, coke and similar fuels, kerosene and L.P. gas.

lises BRI R R ~ AR  BRAS - BRI I FE

Wearing apparel EHE R R B A S B R -

Boutique shops and retail outlets selling garments, sportswear,
evening dresses, fur clothing and accessories like gloves, hats
and leather belts, etc.

I~ AR S AR
Footwear, allied products and other
clothing accessories

R AER} - BRI R EARY) - B AR E
=R -

Retail outlets selling footwear, fabrics, tailoring accessories
and other clothing, footwear and allied products.

R R

Motor vehicles and parts

JREL ~ EEELEL - BTE ~ /NN - N R ECRC O R B
HYZ R -

Retail outlets selling motor vehicles, motor-cycles, bicycles,
boats, pleasure crafts and accessories and parts.

B MR A
Electrical goods and photographic
equipment

B (WA ESBMERIN) - fssists K miyZE
75 o

Retail outlets selling electrical goods (except machinery and
office appliances), photographic equipment and supplies.

WER o~ BRERGRG T BT TOYREY) ) AR 28
FCfF ~ M R A EER R R SRR AT 20 e R
on s SEEN S BoE ) BINEEEL ) BfdR & HARE iR
AESR R HEREF A 5 B - [BIEE - REERELARE B T R
i 5 FEEE B B B - FRERENAVIET 5 R B e AL AT R iAAR B
FAtr o2 e Fin ; EShaetl 0 R fide 5 @08 5 R EWm
eV R YR B IE(BIEER RO BKER M B
SR RS EER . RER - ALUERNEREE? -
Retail outlets selling records, music and video recordings; works of art
and craft; antiques; flowers and plants; hardware, metalware, paints and
other building renovation materials; luggage cases and similar articles
of leather or leather substitutes; sacks and bags; toys; computer games;
other general merchandise; household linen; drapery; rope, cord and
netting appliances; carpets, rugs, wall and floor coverings; bamboo and
cane products; china, earthenware and glassware; cooking and kitchen
utensils, other than electrical; canvas and canvas products; other
household articles; sporting equipment; gambling apparatus; umbrellas;
paper products; Chinese religious articles; pets and animals (incl. feeds
and accessories); fire prevention equipment; other miscellaneous new
goods and second-hand goods; and stamp collection shops. Retail
sales of goods without the use of a shop-front?’ .

HA AR BUH S
Other consumer goods,
not elsewhere classified

R EEREE

Furniture and fixtures

AN EELEE RGBS ZER -
Retail outlets selling furniture and fixtures, mattress and
kitchen cupboards, etc.

HERE () EETRAVEETRE - RRE T EEEETEJH2 0N, FrEISHEY -
Notes : Revised coverage is in accordance with the HSIC Version 2.0.
(2) A T EBEETESE0N o FEERIEGREE (FINORD)EEE - B - DR S EINERELTE) e
FEAE S SRR - TSRS RN T HAMR N R -
Retail sales of goods without the use of a shop-front (e.g. via mobile stalls, mail orders, internet and vending machines) are no
longer included in various types of retail outlets and are grouped collectively under “Other consumer goods, not elsewhere
classified” in HSIC Version 2.0.
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Concordance table for types of retail outlets under old and new classifications

BiSPE

Old classification"

HorE®

New classification®

=P

Old classification”

o

New classification®

PR A R E M
Fish, livestock and poultry,
fresh or frozen

s T R R R E E AN
Fish, livestock and poultry, fresh or frozen

Fruits and vegetables, fresh

Fruits and vegetables, fresh

RG], ~ FREF ~ PR S BHRZ #
Bread, pastry, confectionery and
biscuits #

HEL ~ FERT - PEFR B

Bread, pastry, confectionery and biscuits

Bt Ry M & #
Other consumer durable goods,
not elsewhere classified #

Bt ARy J5n O & o
Other consumer durable goods, not elsewhere
classified

RESORHEEM: (P)
Motor vehicles and parts (P)

Bes S et (P)
Electrical goods and photographic equipment (P)

BRI #

Other food, not elsewhere

HAR I Rk

Other food, not elsewhere classified

HEAH
Department stores

HEAHE
Department stores

HREEH - SRR AEEY
Jewellery, watches and clocks,
and valuable gifts

BREEE - R EHEY)

Jewellery, watches and clocks, and valuable gifts

T CHE RS #
Books, newspapers, stationery
and gifts #

FH -~ CH G

Books, newspapers, stationery and gifts

classified # T (7)
Chinese drugs and herbs (P)
W) K bitltin (P)
Medicines and cosmetics (P)

Bt B SR Bt B SR

Alcoholic drinks and tobacco Alcoholic drinks and tobacco

(=G (=G

Supermarkets Supermarkets

Fuels Fuels

ARE # 225

Wearing apparel # Wearing apparel

B~ A R B R At B
Footwear, allied products and
other clothing accessories

BRI~ AR S B At R Y BC (
Footwear, allied products and other clothing
accessories

Other consumer goods,
not elsewhere classified

i FE ()

Chinese drugs and herbs Chinese drugs and herbs (P)
RS RS

Optical shops Optical shops

S8 KA bttt im W) KA bitlin (P)
Medicines and cosmetics Medicines and cosmetics (P)
BRI BUHE B AR BB (P)*

Other consumer goods, not elsewhere classified (P)*

REFREE M

Motor vehicles and parts

RERITEHEEM: (P)
Motor vehicles and parts (P)

RS R #
Electrical goods and photographic
equipment #

s et (P)
Electrical goods and photographic equipment (P)

HENEEEE #

Furniture and fixtures #

REKEEEE

Furniture and fixtures

R #
Notes :
classification.

TR ARSI T HE TR EEE R EEN -

Part of industry in the respective group is no longer included in the retail sector under the new

* e TEBERETEN RO, o AEOEERRREE (FIOSOREEE - B - TR

BB AR T B A BT S B ER TR R AT HAoR BB ) -

Retail sales of goods without the use of a shop-front (e.g. via mobile stalls, mail orders, internet
and vending machines) are no longer included in various types of retail outlets and are collectively
grouped under “Other consumer goods, not elsewhere classified” in HSIC Version 2.0.

(P) T
Part of industry.

(1) EHBERE T EBERETES LR, FrElsr -
Old classification is in accordance with the HSIC Version 1.1.
() FoBUERE T EBEREITESB2.00% , FrElH -

New classification is in accordance with the HSIC Version 2.0.
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Means of Obtaining Publications
of the Census and Statistics Department
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M P BLfE BUF 4 5t IR 49 U5
(www.censtatd.gov.hk/hkstat/quicklink/

index_tc.jsp) Se# AT o

BURF &t 51 e T 97t il 4l

BUN&ET e A /D BRI A EDRIRR - B
HERBUS St Y M RAEIEE - BRIGAE
ENRIRREVFFFIERE - T B m B U ¥ e e
B E4EnE (www.bookstore.gov.hk) =
Bre& BT &R T RE T k& -

BUF gt ia T TR B s > R Y
BUS st iR S TR Hs: - fiEE A
B o

FIY) AR AHATHEHE R -
BB 12 5
VBB RS 19 12

ZEF ¢ (852) 2582 3025
BSr{EE ¢ (852) 2827 1708

] Ik 7

BURF &R et R A /D8R T A ENRIRR > R BUR

ol OE B OB F JE # Uk

(www.bookstore.gov.hk) HE o 71 IR FEL

et R4S (www.censtatd.gov.hk/service_

desk/list/mail/index_tc.jsp) T &k EIIEFRAL > I

FHEZ N EERAE - HEEFTFRE S
SRy [l -

Website

Users may download statistical publications
free of charge from the Census and Statistics
Department (C&SD) website
(www.censtatd.gov.hk/hkstat/quicklink/
index.jsp).

Publications Unit of C&SD

A few ad hoc publications of C&SD are available
in print versions. These print versions are
available for purchase at the Publications Unit of
C&SD. Regarding the details of the ad hoc
publications with print versions, users may
browse through the Government Bookstore of
the Information Services Department
(www.bookstore.gov.hk)  or  contact  the
Publications Unit of C&SD.

The Publications Unit of C&SD also provides a
reading area where users may browse through the
latest issue of wvarious publications of the
department on display.

The address of the Publications Unit is :

19/F, Wanchai Tower,
12 Harbour Road, Wan Chai, Hong Kong.
Tel. : (852) 2582 3025
Fax : (852) 2827 1708

Order service

A few ad hoc publications of C&SD are available
in print versions and are offered for sale online at
the Government Bookstore of the Information
Services Department (www.bookstore.gov.hk).
A mail order form for ordering print versions of
publications is also available for
downloading on the website of the department
(www.censtatd.gov.hk/service_desk/list/mail/
index.jsp). Completed form should be sent
back together with a cheque or bank draft
covering all necessary cost.
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