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Introduction

1. The Monthly Survey of Retail Sales
(MRS) collects data for compiling retail sales
statistics primarily intended to measure the sales
receipts in respect of goods sold by local retail
establishments, for gauging the short-term
business performance of the local retail sector.

2. The classification of retail establishments
follows the Hong Kong Standard Industrial
Classification (HSIC), which is used in various
economic surveys for classifying economic units
into different industry classes. To facilitate
analysis of the short-term business performance
of the local retail sector, the industry classes of
the retail sector have been grouped into 20 retail
outlet types in this report, taking into account
their importance in the retail sector.

3. Upon the implementation of the new
HSIC Version 2.0 by the Census and Statistics
Department in October 2008, the MRS has been
enhanced to adopt the new classification in
compiling the retail sales statistics. Starting
from the reference month of January 2009, all
the retail sales statistics are compiled based on
the HSIC Version 2.0.

General observations

4. According to the MRS, the value of total
retail sales in July 2017, provisionally estimated
at $36.0 billion, increased by 4.0% over the
same month in 2016. The revised estimate of
the value of total retail sales in June 2017 edged
up by 0.1% over a year earlier. For the first
seven months of 2017 taken together, it was
provisionally estimated that the value of total
retail sales remained virtually unchanged
compared with the same period in 2016.

5. After netting out the effect of price
changes over the same period, the provisional
estimate of the volume of total retail sales in
July 2017 increased by 4.6% over a year earlier.
The revised estimate of the volume of total retail
sales in June 2017 increased by 0.5% over a year
earlier. For the first seven months of 2017 taken
together, the provisional estimate of the total
retail sales edged down by 0.1% in volume
compared with the same period in 2016.
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6. Analysed by broad type of retail outlet in
descending order of the provisional estimate of
the value of sales and comparing July 2017 with
July 2016, the value of sales of jewellery,
watches and clocks, and valuable gifts
increased by 12.9%. This was followed by sales
of wearing apparel (+1.6% in value); medicines
and cosmetics (+3.0%); commodities in
department stores (+5.5%); food, alcoholic
drinks and tobacco (+4.9%); other consumer
goods, not elsewhere classified (+8.0%);
miscellaneous  consumer  durable  goods
(+4.8%); fuels (+2.4%); books, newspapers,
stationery and gifts (+1.5%); furniture and
fixtures (+4.6%); and Chinese drugs and herbs
(+9.3%).

7. On the other hand, the value of sales of
electrical goods and photographic equipment
decreased by 6.0% in July 2017 compared with a
year earlier. This was followed by sales of
footwear, allied products and other clothing
accessories (-4.7% in value); and optical shops
(-3.6%).

8. Besides, the value of sales of
commodities in supermarkets as well as motor
vehicles and parts remained virtually unchanged
in July 2017 compared with a year earlier.

9. Based on the seasonally adjusted series,
the provisional estimate of the value of total
retail sales increased by 0.9% in the three
months ending July 2017 over the preceding
three-month period, while the provisional
estimate of the volume of total retail sales
increased by 1.3%.

10.  Table 1 presents the value index of retail
sales for all retail outlets and by type of retail
outlet from August 2016 to July 2017. The
value index is compiled with the average
monthly value index of retail sales from
October 2014 to September 2015 taken as 100.

11.  Table 2 presents the value of retail sales
for all retail outlets and by type of retail outlet
from August 2016 to July 2017.

12.  Table 3 presents the value of retail sales
in supermarkets by broad product category from
August 2016 to July 2017.
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13.  Table 4 presents the value of retail sales
in department stores by broad product category
from August 2016 to July 2017.

14.  Table 5 presents the volume index of
retail sales for all retail outlets and by type of
retail outlet from August 2016 to July 2017. The
volume index is compiled with the average
monthly volume index of retail sales from
October 2014 to September 2015 taken as 100.

15.  Table 6 shows the movement of the value
and volume of total retail sales in terms of the
year-on-year rate of change for a month
compared with the same month in the preceding
year based on the original series, and in terms of
the rate of change for a 3-month period
compared with the preceding 3-month period
based on the seasonally adjusted series.

16. Charts 1 and 2 depict, respectively, the
movements of the value and volume indices of
total retail sales from January 2012 to July 2017.
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Table 1: Value index of retail sales by type of retail outlet, August 2016 to July 2017 (Average monthly index from Oct 2014 to Sep 2015 = 100)

ZErRER 2016 2017 2017

Type of retail outlet 8 9 10 11 12 1-12 a o0 127 3 4 5 6 7% 1-7%
P Z & 84.2 83.8 89.6 89.3| 105.2 90.3| 107.0 86.4 96.7 88.6 87.4 89.1 83.7 89.5 90.2
All retail outlets (-10.5)]  (-4.0)] (29| 54| (29| 81| (-1.O)| (58| (3.2)] +3.0)| +0.1)| (+04)| (+0.1)| (+4.0) #
Al FEA L R EEL GBAR TSN 103.3| 1185 103.2| 101.0| 113.8| 1022| 131.5| 1044| 1180 94.8 98.7 95.0 88.9 91.9 100.7
Food, alcoholic drinks and tobacco (+8.8) 3.1 +1.2)| (+0.9)| (+5.2)| (+L.7)| (+9.9) (-7.4)| (15| (+2.8)] (+3.1)| (H3.1)| (+2.6)| (+4.9) (+2.7)
(other than supermarkets)

iR AR E & N 89.4 90.7 89.3 982| 1143| 101.9| 131.1| 139.7| 1354| 104.7| 1024 91.3 90.1 83.4 106.1

Fish, livestock and poultry, (#0.8)| (+0.8)] (+1.2)| +1.0)| 0.5 *+1.9)| (+2.2)| 39| (1.0)| (27| (13)| (+1.3)] (#3.5] (+6.3) (+0.3)

fresh or frozen

HrieEis R 1154| 119.5] 120.1 83.7 91.2| 104.2| 100.7 77.8 89.2 97.4| 117.5| 110.6| 119.8| 107.3 104.4

Fruits and vegetables, fresh #3.4)| (*#2.8) (33)| 0| 12| *3.5| (+3.6)| (28| 07| L8| (22)| +3.3)| (+22)| (41 (+1.5)

AL - REEE - MR S 112.1| 1739 97.4 87.0| 102.5| 101.8| 1151 95.0| 105.1 89.2 89.9 85.1 82.9 87.9 92.2

Bread, pastry, confectionery (+16.8)| (-11.2)| (2.1)| (3.6)| (+1.9)] (+0.8)| (+6.8)| (-9.7)| (-1.4)| *+4.0)| (+0.2)| (-1.2)| (-1.8)| (-1.8) (-0.5)

and biscuits

Hitt AR 108.8 96.9| 129.2| 128.5| 130.3| 105.7| 1532 94.11 123.6 93.0| 105.5| 1132 922 1044 107.9

Other food, not elsewhere (+14.9)| (+8.7)| (*+62)| (5.5 (+14.7)| (+4.6)| (+24.5)| (-7.9)| (+9.8)| (+12.0)| (+12.9)| (+11.8)| (+11.7)| (+16.8)| | (+11.9)

classified

i Ty 97.5 99.6 89.3 942 116.1 97.1| 140.2 86.6| 113.4 89.3 89.9 84.0 80.4 87.7 94.0

Alcoholic drinks and tobacco (-02)| (+0.4)| (3.6)| (-0.8)] (+4.8)| (25| (*+7.5| (-12.7)| (12| (-1.0)| (+42)| (22| 54| (3.7 (-1.5)
BRI 103.6| 101.2| 103.6 959 103.5| 101.3| 1183 87.0| 102.7 97.1 946/ 100.6| 100.5| 103.0 100.2
Supermarkets (-1.0)| (04| 3.5 L] 07| +0.8)| (+53)| (-14.1)| (3.9 2.6)| (-0.6)| (-1.3)| (+0.4) #) (-1.0)
PRI 99.8| 102.6 99.3 99.5| 1013 97.7| 101.1 88.4 94.8 98.1 9721 103.7| 103.2| 102.1 99.1
Fuels (-6.0)| (+1.3)| (+5.5)| (+24)| (37| (04| (75| (+51)| (+64)| (+9.1)| (+2.8)| (+0.6)| (-0.8)| (+2.4) (+3.7)

R S EARIIRGE—H - Note : Please refer to the last page of this table.
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Table 1: Value index of retail sales by type of retail outlet, August 2016 to July 2017 (Average monthly index from Oct 2014 to Sep 2015 = 100) (Cont'd)

TERERI 2016 2017 2017
Type of retail outlet 8 9 10 11 12 1-12 ” 27 1-2~ 3 4 5 6 7* 1-7%
Ry~ SRR RS 80.5 75.9 82.5 90.6 111.8 932 1125 88.5 100.5 93.6 96.8 92.6 85.0 95.1 94.9
Clothing, footwear and allied (-4.5)| (+1.8)] (3.5 (#3.8)] (3.7 (4.6)| (-3.7)| (-10.1)| (-6.6)| (+1.2)| (+1.9)| (-0.8)| (-1.9)| (+0.6) (-1.9)
products
i[85 77.8 76.6 81.6 90.2 110.8 929| 1073 89.7 98.5 97.8 98.7 93.6 84.1 95.9 95.3
Wearing apparel (-4.3)| (+2.0)| (49| H42)| (42| (49| (-5.3) (-8.2)| (-6.6)| (+1.9)| (+2.0)| (-04)| (-1.4)| (+1.6) (-1.5)
B ~ ARSI 96.2 71.9 87.6 93.0 117.8 953 143.1 81.8 112.4 69.3 85.8 86.7 89.9 90.4 92.4
Footwear, allied products and (-5.3)| (+0.3)| (+4.9)| +1.5| (0.7 (3.1)| (+4.0)| (-20.6)| (-6.5)| (4.5 (+0.8)| (3.2)| (4.5| (4.7 (-4.4)
other clothing accessories
it B 64.8 80.2 88.5 80.0 85.1 78.3 77.2 70.9 74.1 81.7 67.2 64.9 68.5 68.1 71.2
Consumer durable goods (-23.8)| (9.2)| (-14.1)| (-18.0)| (-20.2)| (-20.9)| (-17.8)| (-12.8)| (-15.5)| (-1.4)| (-12.7)| (-6.2)| (+0.2)| (-0.9) (-7.9)
VR RO BB 77.9 82.1 78.6 80.2 82.2 86.5 83.3 91.6 87.5 108.9 75.9 94.7 100.0 922 924
Motor vehicles and parts (-5.7)| (-11.2)] (-19.5)| (-15.1)| (-13.3)| (-14.0)| (-8.9)| (+0.9)| (-4.0)| (+16.0)| (-13.0)| (+7.4)| (+7.3) # (+1.5)
B ol 65.0 73.8 73.6 60.5 74.5 74.2 68.8 62.0 65.4 69.4 61.8 61.0 65.6 65.1 64.8
Electrical goods and (-27.7)| (-12.6)| (-22.1)| (-27.5)| (25.1)| (-23.8)| (-24.3)| (-23.6)| (-24.0)| (-17.8)| (-18.2)| (-13.9)| (-7.2)| (-6.0) (-16.4)
photographic equipment
FE K EEEE 104.5 98.4 81.0 103.0 108.4 97.3 108.3 72.7 90.5 95.7 106.9 94.1 98.2 107.2 97.6
Furniture and fixtures 49| 07| 29| (+1.8)| +7.0)| (-1.6)| (94| (+1.1)| (54| (05| #9.1)| (+4.4)| (+4.8)| (+4.6) (+1.7)
FAAR AR R i 45.8 82.5| 116.1 99.4 94.7 73.6 76.4 68.8 72.6 77.0 58.4 43.7 44.6 46.8 59.4
Other consumer durable (-37.8)| (-6.1)| (-6.4)| (-15.2)| (243)| (-26.6)| (-17.9)| (-11.4)| (-14.9)| (+9.2)| (-12.5)| (-12.1)| (+3.8)| (+4.8) (-6.6)
goods, not elsewhere
classified
BHEAF 82.6 81.0 88.6 118.7 114.3 91.9| 103.7 80.4 92.0 80.3 82.0 116.2 78.1 85.8 89.5
Department stores (-10.7)| (24| (-0.8)| (*L.7)| (29| (-62)| (+2.8) -7.)| 17| (*+0.1)| (+3.9)| (+3.6)| (+0.7)| (+5.5) (+1.5)
BRE i - SRR EEY) 76.2 69.3 81.0 74.9| 1082 78.6 96.6 79.1 87.9 73.4 70.2 73.5 71.7 81.8 78.1
Jewellery, watches and clocks, and (-26.5)| (-12.3) #| (-14.5)| (H2.3)| (-17.2) (-4.1)| (+2.5) (-1.2)| (+8.3)| (+0.2)| (+1.0) (-0.8)| (+12.9) (+2.5)
valuable gifts

R B SEARNRGE—H - Note : Please refer to the last page of this table.



HLHELI0T FH

uoifay aAESIUIWPY fe1eds Huoy FUOH ‘Juswiieds( SOISIEIS Pue STSue)
SOPES Ry J0 AnINS Ajyiuo Uo Lodey

1102 AIng

1t 20166E8H 2201747 A B ERSHIEI SN Z E R S EERR Q014510 5 2201559 A HIRHEEE A 158 = 100) (@)

Table 1: Value index of retail sales by type of retail outlet, August 2016 to July 2017 (Average monthly index from Oct 2014 to Sep 2015 = 100) (Cont'd)

BERGIER 2016 2017 2017
Type of retail outlet 8 9 10 11 12 1-12 A o0 127 3 4 5 6 7% 1-7%

HAtHE 93.8 81.9 89.9 854 109.8 98.7| 128.3| 102.6| 1154| 103.3| 111.2] 1003 99.2| 106.4 107.3

Other consumer goods +#02)| *+12)| (05| (L] 3.5 (04| (+5.9 | (+1.6)| (*3.9)] #53)| +5.6)| (+3.0)] (+0.7)| (+4.6) (+3.9)
EH - CE R 128.2 83.9 89.9 82.7 96.5 951 102.5 85.6 94.1 89.5| 103.0 88.6 84.6| 1103 94.9
Books, newspapers, stationery +1.9) (-2.5) (-6.1) (-6.0) (-1.4) (-4.3) (-0.5)| (+1.2)| (+0.3)| (+4.7)| (+4.3) (-1.0) (-5.4)| (+1.5) (+0.7)
and gifts
rfig 95.5 93.0 91.6 83.1| 124.2 96.9| 120.1 90.7| 105.4| 1114 97.8 92.3 91.4| 1017 100.8
Chinese drugs and herbs (-23)| (-03) *1.6)| *+2.7)| (+9.3)| (-1.3)| (*+2D| (23)| 02| +6.7)| (+4.8)| (+102)| (+1.7)| (+9.3) (+4.5)
ARgHE 98.0 77.0 75.5 74.7 93.0 94.7 94.3| 108.5| 1014 92.11 109.9| 107.9 99.7| 106.8 102.7
Optical shops 74| 1D LD (13 (+62)| (44| (435 (03)| *14)| (2.0)] (+3.3)] (#3.6)| (-3.8)| (-3.6) (+0.1)
B2 KAl i 92.6 83.2 88.2 86.1| 105.8 98.5| 124.70 106.1| 1154| 103.8| 1112 96.8 93.8| 1103 106.6
Medicines and cosmetics (-0.9)| +1.2)] (-1.8)| (3.00] (+4.8)| (-0.1)| (+2.8| (+3.2)| (*3.0)| (34| (+4.8)| (+2.5| (0.5 (+3.0) (+2.8)
HoAth AR BUH B 86.2 78.3 93.4 86.9| 117.6| 100.5| 144.6| 103.6| 124.1| 105.6| 1159| 108.5| 111.5| 101.0 113.0
Other consumer goods, not +2.8)| (+2.6)| (+2.2)| (*+23)| (+1.6)| (+0.5)| (+11.8)| (+0.2)| (+6.7)| (+8.5)| (+7.5)| (+3.4)| (#3.6)| (+8.0) (+6.3)
elsewhere classified

R T B B A E NIRRT 103.8| 1019 103.7 98.1| 105.5| 101.7| 120.0 87.9| 103.9 93.4 93.1| 1025 99.3| 1027 99.8

Supermarkets and supermarket (-0.8) (-0.5)| (+3.3) (-1.0)| +0.1)| (+1.0)| (+6.6)| (-14.9) -3.7)| (+1.2) (-0.9) (-0.5)| (+0.2) (-0.1) (-1.1)

sections of department stores®

SR ¢ BEREL - Notes: * Provisional figures.
#  FORSEEENET0.05 2 # Denotes change within +0.05.
A BREZENSEERE RIS EEN o 2B SRS A T HEREE KRG E) - A Affected by the timing of the Lunar New Year festival, retail sales tend to show
EFIH B K2 B A B EE SEETE - DtaE . rather significant volatilities in the first two months of the year. The combined
retail sales figures for January and February are presented above for reference.
& DIE TGS EFENEETEA S ANNER TP EEHE o LR & The figures for ‘Supermarkets’ above do not include retail sales in supermarket
HRE SRR ST DMt - sections of department stores. Supplementary statistics that include such sales are
presented above for reference.
(1) $ERANE TR D EEACLE S E H 53R > WREAREUNETEEH - (1) Figures in brackets refer to the percentage changes over the same period of the

preceding year and are calculated based on unrounded figures.
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Table 2 : Value of retail sales by type of retail outlet, August 2016 to July 2017 HEHETT
HKS$ million

BEpEIER 2016 2017 2017

Type of retail outlet 8 9 10 11 12 1-12 " 2n -2~ 3 4 5 6 7* 1-7*
FrEZEErtEy] 33,923 | 33,785| 36,117| 36,000| 42.391| 436,623 | 43,112 34,820| 77.932| 35.691| 35206| 35,898| 33,723| 36,049| | 254,499

All retail outlets

B~ STREE S R S BB RN 3.456| 3.967| 3.453| 3.380| 3.809| 41.054| 4402| 3.495| 7.897| 3.172| 3304| 3.178| 2977| 3.075 23.603

Food, alcoholic drinks and tobacco

(other than supermarkets)
PSR BN EE NS 799 810 798 878| 1.021| 10922| 1,171\ 1,248| 2419 935 915 816 805 745 6.635

Fish, livestock and poultry,
fresh or frozen

BN EIS 233 241 242 169 184 2,520 203 157 360 196 237 223 241 216 1.473
Fruits and vegetables, fresh
A ~ RERH - SR RS 1.049| 1,627 912 814 960| 11.434| 1.077 889| 1.966 835 841 796 776 823 6.039

Bread, pastry, confectionery
and biscuits

Hr R EE S 888 791 1,055 1,049 1,063| 10,355 1,250 768| 2,018 759 861 923 753 852 6,167
Other food, not elsewhere
classified
TESEER T R JEEEE 487 498 447 471 581 5.824 701 433 1,134 446 449 420 402 438 3.290
Alcoholic drinks and tobacco
BT 4469| 4364 4467 4,134 4462| 52450| 5101 3,754| 8856| 4,189| 4,081 4339| 4337 4442 30,243
Supermarkets
AT 759 780 755 757 770 8910 769 672 1.441 746 739 788 785 776 5,275
Fuels
R 2 EARNRE—H - Note : Please refer to the last page of this table.
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Table 2 : Value of retail sales by type of retail outlet, August 2016 to July 2017 (Cont'd) EE% 5
HKS$ million
BRERER] 2016 2017 2017
Type of retail outlet 8 9 10 11 12 1-12 " 2n -2~ 3 4 5 6 7* 1-7*
=Y ~ B AR 4,197| 3.957| 4299 4,720| 5.828| 58296| 5862| 4,613 10475 4,880| 5045| 4,826 4428 4955 34,610
Clothing, footwear and allied
products
ik 3.464 3410 3,632 4,012 4931 49,590 4,772 3,990 8,763 4,352 4,392 4,165 3,744 4,267 29,683
Wearing apparel
A RS R A AR e (- 733 548 667 708 897 8,706 1,090 623 1,712 527 653 660 685 688 4,927

Footwear, allied products and
other clothing accessories

it F O E B 4801 5942| 6.563| 5.932| 6.310| 69.677| 5726| 5252 10978| 6,057| 4980| 4.813| 5.075| 5.051 36,955
Consumer durable goods
VRE R R 1.138| 1.198| 1.147| 1.172| 1.201| 15.157| 1.216| 1.338| 2.554| 1.590| 1.109| 1.383| 1.461| 1346 9.443
Motor vehicles and parts
EBR K R SR 1,966 2231 2228 1,829 2254| 26,932 2081\ 1877 3.957| 2,099 1,870 1.846| 1,984| 1,970 13,725

Electrical goods and
photographic equipment

R KEEREE 632 595 490 623 656| 7.057 655 440  1.094 579 646 569 593 648 4,129
Furniture and fixtures
HAf ARy B 1,065 1917 2,698 2309| 2200| 20531 1,775 1,598| 3,373 1,790 1,356| 1,015 1,037 1,087 9,658

Other consumer durable
goods, not elsewhere
classified

BHEAH 3,520 3451 3,779 5,063 4.871| 47,011 4,420\ 3,428 7.848| 3,425 3494 4953 3.329|  3.659 26,709
Department stores

HREEH - AU EEY 5764| 5241| 6,129 5673 8.189| 71.354| 7.313| 5990| 13303| 5.,559| 5310| 5.560| 5.430| 6,193 41,355
Jewellery, watches and clocks, and
valuable gifts

RS EARNRE—H - Note : Please refer to the last page of this table.
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F2: 201658 HE2017FTHIRZERBFIEI S NEEEHEEE @D

Table 2 : Value of retail sales by type of retail outlet, August 2016 to July 2017 (Cont'd) EE% 5
HKS$ million
BEPGIER] 2016 2017 2017
Type of retail outlet 8 9 10 11 12 1-12 " 2n -2~ 3 4 5 6 7* 1-7*
HoAtH 6,958 6,081 6,672 6,341 8,151| 87.872| 9,518 7,615 17.133 7.663 8,253 7.441 7,362 7,897 55,748
Other consumer goods
T~ ARG 797 522 559 514 600| 7,089 637 532 1,169 556 640 551 526 686 4,128
Books, newspapers, stationery
and gifts
g 458 446 439 398 595 5.571 576 435 1,011 534 469 442 438 488 3.382
Chinese drugs and herbs
RS 272 213 209 207 258| 3,153 262 301 563 255 305 299 276 296 1,995
Optical shops
B2 Akt 3217 2.890 3,065 2990| 3.676| 41,073 4,331 3,684 8,015 3,605 3.862| 3.362| 3257 3.832 25,933
Medicines and cosmetics
HAT A BN 2,215 2,010 2,399 2,231 3,021 30985 3,713 2662 6375 2,713 2976| 2,787 2.864| 2,595 20,311
Other consumer goods, not
elsewhere classified
FRELR T B B A F NIRRT P 4977 4.887 49731 4,705 5061| 58,514 5756 4214 9.969| 4478 4467 4917 4,764 4926 33,521
Supermarkets and supermarket
sections of department stores®

R xRN o Notes: * Provisional figures.
N BREZNEFEERE IS EEN - AT SRS AR DR KA E) A Affected by the timing of the Lunar New Year festival, retail sales tend to show
FEFIHE F2 B AR e SEEE T - Dt . rather significant volatilities in the first two months of the year. The combined retail
sales figures for January and February are presented above for reference.
& DI b TS | NESEANEEEEA SNBSS IR EE - FHEY & The figures for ‘Supermarkets’ above do not include retail sales in supermarket
HWE Gt A 8T D% - sections of department stores. Supplementary statistics that include such sales are
presented above for reference.
(1) £ "ZEEPEEET BT ) Frem S EEHEREN - B EMRENE (1) The Monthly Survey of Retail Sales (MRS) covers retail establishments based on
FEOREEE 7 - AT EENRBEA A EEEE DR - BREEHEI 0 1] their principal line of economic activity. Sales in establishments classified to the
RE S B/ NS o Y LU A S S AR B 5 5 - FEiEiE A4t - AT B retail trade, however, may have included, apart from retail sales, a minor portion of
TEGNE o« B—T5H » W BNSEHM TSRS ENr - WtEEE > nfgEe s other types of sales, like wholesale sales, etc. In the MRS, only retail sales are
TEGNE > HiBEEREfNeaitmEFHSETHEEF - included. On the other hand, establishments classified to other trades, like the
wholesale trade, may also have retail sales. These sales are not included in the MRS.
(2) HHREN G » (ERITE B BB NIFE SR 0] B BAAR FEARBIHE A A - (2) The sum of individual items might not add up to the respective total because of rounding.
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$3: 2016580 E201747 PR EEE LAREEIA RSN B ERNEEE

Table3: Value of retail sales in supermarkets® by broad product category, August 2016 to July 2017 T
HKS$ million

FEE DA 2016 2017 2017

Broad product category 8 9 10 11 12 1-12 " I 1-2n 3 4 5 6 7* 1-7*
s RAE ~ OB B R - KR 1,032 | 1,026| 1,010 916 966 | 11,696 983 862 1,845 940 898 | 1,000 | 1,025| 1,020 6,727

BB > LA el B
Fresh/chilled meat, fish, seafood, fruit
and vegetables, and frozen food

FUEB R - NS ~ oK Bk 1.900 | 1.876 | 1.906| 1.725| 1.921| 22.423 | 2,422| 1.565| 3986 | 1,784 | 1.740| 1.828| 1.842| 1.906 13,086
%> DR H A B

Dairy products and eggs, non-alcoholic
drinks, rice and noodles, and other foods

TR AR S R B 805 746 823 805 849 | 9,556 883 699 | 1,582 780 746 817 780 764 5,469
Alcoholic drinks and tobacco

B GEREA R - RS EEMY) 733 717 728 688 726 | 8.775 813 629 | 1.443 685 697 694 689 753 4,961

Personal care products, household goods
and other goods

4=t 4,469 4,364 4,467 4,134 4,462 | 52,450 5,101 3,754 8.856 4,189 4,081 4,339 4,337 4,442 30,243
Total
SRR x EERRE - Notes: * Provisional figures.
A BEENGEEWE RSB o S S s A E R R AR ) - A Affected by the timing of the Lunar New Year festival, retail sales tend to show
FEHIE1H RS E ey SsEe s o Dk . rather significant volatilities in the first two months of the year. The combined retail
sales figures for January and February are presented above for reference.
() PAEHFAEREEEAFNTBR TS T EEHE - (1) The above figures do not include retail sales in supermarket sections of department
stores.
(2) HRHEEN R » (ER1TE B BB IIRE S 0] B BLAE FEARBE A A - (2) The sum of individual items might not add up to the respective total because of
rounding.
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F4: 2016F8AE0E AR EEREER SN EREATNEEEHNEHEE

Table 4 : Value of retail sales in department stores by broad product category, August 2016 to July 2017 B EET
HK$ million
FEELER 2016 2017 2017
Broad product category 8 9 10 11 12 1-12 " I -2~ 3 4 5 6 7* 1-7*
SR T ZE T
Non-supermarket sections
B EEER R 246 264 269 324 347 3,283 327 261 589 264 251 318 246 254 1,920
Food, alcoholic drinks and tobacco
KIE 904 859 942 1,346 1.359| 12.684 1,206 892 2,099 881 895 1.256 891 982 7.004
Clothing and footwear
B - BREKEEERE > Mk 272 274 324 430 372 3.783 303 253 556 299 284 422 258 281 2.100
HAr AP

Electrical appliances, furniture and
fixtures, and other durable goods
S ~ ALl R AR i 900 873 990| 1.468| 1,292| 12,149| 1,055 897 1,952 973 961| 1.496 896 958 7,235
Proprietary medicines and
supplies, cosmetics and toilet
requisites

PREEE - R e 175 161 179 244 219 2.289 248 177 424 190 198 204 150 177 1,342

Jewellery, watches and clocks, and
valuable gifts

AT AR Fim ~ 22 0E A i R HA 513 498 569 680 684| 6,758 626 488| 1,115 529 520 680 462 523 3.829
Yiin

Travel and sports goods,
household goods and other goods

,ﬁéﬁﬁ'fﬁ%ﬁ?‘& 508 522 506 571 599 6,064 654 459 1,114 288 386 578 427 484 3.278
Supermarket sections®
Ha 3.520 3,451 3,779 5,063 4,871 47.011 4,420 3,428 7.848 3,425 3,494 4,953 3.329 3,659 26,709
Total
R x EENRE o Notes: * Provisional figures.
A BEENMITEWEBSHEEN 0 B ER A H R EE KA E - A Affected by the timing of the Lunar New Year festival, retail sales tend to show
FFEYIHE B2 A3t B e ST - DIUsE - rather significant volatilities in the first two months of the year. The combined retail
sales figures for January and February are presented above for reference.
& BT PR ERENE L b ZEe s TN EE L o & Supermarket sections are engaged in the retail of general provisions including a
variety of foods as major items.
(1) HRERRG - (E515E B I sk v sE BH FEAR B A H A - (1) The sum of individual items might not add up to the respective total because of
rounding.
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Table 5: Volume index of retail sales by type of retail outlet, August 2016 to July 2017 (Average monthly index from Oct 2014 to Sep 2015 = 100)

BERER] 2016 2017 2017
Type of retail outlet 8 9 10 11 12 1-12 n N 12~ 3 4 5 6 7% 1-7*
FrEZEErtEy] 85.8 85.3 90.8 89.8| 107.3 91.9| 109.7 88.6 99.2 90.1 87.9 90.1 85.1 91.7 91.9
All retail outlets (-11.0)|  3.8)] (27| (5.5 (29| 7.D| 14| (-62)| (3.6) (*2.6)] (-0.1)| (+0.6)| (+0.5)| (+4.6) (-0.1)
Al AL R GBS 1003| 114.1 99.3 96.8| 109.2 98.5| 1248 98.5] 1117 90.5 94.5 90.8 85.2 87.5 96.0
Food, alcoholic drinks and tobacco +6.7)| (-5.0) (-0.8) -1.7)| +#3.0)| (-1.0)| (+7.3) (-7.3)| (+0.3)| (+2.4)| (+2.3)| (+1.6)| (+1.2)| (+2.9) (+1.5)
(other than supermarkets)
PR AR B E NS 86.8 86.8 85.8 93.9| 108.8 97.6| 121.1| 1282| 1247 99.4 97.7 86.2 86.0 79.3 99.7
Fish, livestock and poultry, 17| 2D 13) (16| (-1.6)| (LD| (27| 36| (32| (42| (33)] (17| *2.8)] (+4.3) (-1.6)
fresh or frozen
iR 113.1 1142 1157 74.4 83.1 95.5 93.6 71.7 82.7 91.6| 110.7| 107.5| 116.0| 100.4 98.8
Fruits and vegetables, fresh +1.8)| (+1.6)| (44| (-89 (29| (37| (+7.6)| (+29.6)| (+16.1)| (+23.5)| (+7.4)| (+4.5)| (25| (-2.8) (+7.2)
B ~ AR ~ SRR B 108.4| 166.3 93.5 84.1 98.8 982 1105 90.9| 100.7 85.2 86.1 81.3 78.7 83.3 88.0
Bread, pastry, confectionery (+14.9)| (-132)| (4.D| (44| 03| L] 57| ¢10.5] (23)] 27D (12)| (22)| (3.6)] (-3.6) (-1.8)
and biscuits
H RS EE S 104.4 927 123.0] 122.1 1237 101.4| 1453 89.0| 117.1 87.8 99.1 106.3 86.2 97.5 101.6
Other food, not elsewhere (+11.4)| (+5.6)| (+2.8)] (+1.6)| (+11.4)| (+1.5)| (+21.3)| 10.4)| (+6.9)| (+9.7)| (+10.2)| (+9.3)| (+8.9)| (+13.5) (+9.2)
classified
STRREER T R T 97.5| 1004 88.2 93.6| 1172 97.0| 1386 86.0| 1123 88.7 89.6 84.6 81.1 88.4 93.9
Alcoholic drinks and tobacco #0.2)| 1.7 (44| (09| +4.8)| (25| (+6.6)| (-13.6)| (2.2)] (2.3)| *3.9| (L.7D| (3.5] (-1.8) (-1.5)
BRI 100.9 98.9| 100.9 93.0 99.9 995| 1154 84.3 99.9 94.0 91.1 97.3 97.7 99.9 97.1
Supermarkets 3. (22| +1.9| 3.1)] (23) (08| (*+3.D| (-16.4)| (6.1D| (02)| (3.2)| (33)| (-1.0)| (-1.0) (-3.0)
Rk 107.4| 107.7| 102.6| 104.0| 103.7| 103.7| 102.7 88.9 95.8 99.7 98.7| 106.1 107.0| 106.1 101.3
Fuels (-1.0)| (#3.1)| (+4.8)| (+1.5) #| 3. (1D 38| (13)| +1.6)| (32)| (26)| (2.0)] (-0.3) (-1.3)
R ESEARNRE—H - Note : Please refer to the last page of this table.



-€T- HLHELI0T FH

uoifay aAESIUIWPY fe1eds Huoy FUOH ‘Juswiieds( SOISIEIS Pue STSue)
SOPES Ry J0 AnINS Ajyiuo Uo Lodey

1102 AIng
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Table 5: Volume index of retail sales by type of retail outlet, August 2016 to July 2017 (Average monthly index from Oct 2014 to Sep 2015 = 100) (Cont'd)

RERER 2016 2017 2017
Type of retail outlet 8 9 10 11 12 1-12 m I 1-27 3 4 5 6 7* 1-7*
wY) - EEE AR BT 89.3 80.6 82.7 88.0| 114.2 96.4| 1202 98.0| 109.1 98.3 98.3 95.2 89.4 102.8 100.3
Clothing, footwear and allied #0.2)| (47| (34| +5.00] (05| (2| (1.3)| (-61)| (3.5 +12)| (+53)| +1.5| (+0.6)| (-0.1) #)
products
IS8 87.1 81.3 81.2 86.6| 112.8 959 1148 99.71 107.2] 102.5 99.6 96.0 88.6| 103.9 100.7
Wearing apparel #0.5)] (#4.5)| (-53)| (#5.2)] (-0.8)| (25| (31| (41| (35| +1.6)| (57| (*2.3)| (+1.5)| (+0.4) (+0.4)
B - AR R YR 102.4 77.0 92.1 96.2| 1225 995 152.5 88.1| 1203 74.0 90.6 90.5 94.3 96.8 98.1
Footwear, allied products and -1.2)| (+5.6)| (+7.9)| H4.1D)| (+1.2)| (H0.3)| (+7.5)| (-17.9) (-3.4) (-2.0)| (+3.1) (-3.3) (-4.3) (-3.1) (-2.5)
other clothing accessories
[gaED=t=¢5! 69.5 87.6 97.4 88.3 94.2 84.6 85.3 78.1 81.7 89.2 73.5 71.0 75.3 75.0 78.2
Consumer durable goods (20.0)|  (-3.5)| (92| (-132)| (-16.0)| (-162)| (-14.9)| (-10.5)| (-12.9)| (+0.5)| (-10.7)| (-3.3)| (+3.8)| (+2.0) (-5.3)
VEH R B 79.2 83.6 80.3 82.6 84.6 88.2 84.9 93.3 89.1 106.7 752 93.7 99.8 9.2 92.3
Motor vehicles and parts (-4.4)| (-104)| (-18.5)| (-14.0)| (-132)| (12| (-9.0)| (-1.49)| (-5.2)| (+11.6)| (-15.0)| (+5.7)| +6.6)| (-2.1) (-0.4)
B M e 71.9 82.7 83.0 68.5 84.8 81.8 78.6 71.2 74.9 80.1 71.2 70.7 76.3 75.6 74.8
Electrical goods and (-22.5)| (5.7 (-16.4)| (22.1)| (-19.5)| (-17.9)| (-19.9)| (-19.1)| (-19.5)| (-13.0)| (-13.5)| (-8.0)| (-0.9)| (-0.7) (-11.3)
photographic equipment
FEK[EELEE 103.5 97.1 79.5 100.5| 105.6 959| 1055 70.4 88.0 924 102.6 90.6 94.1 103.1 94.1
Furniture and fixtures (45| (-0.6)| (25| 0.7 (5.1 (25| -10.8)| (08| (1.D| (3.6) 57| 17| (+1.6)| (+2.3) (-0.9)
HAf ARy I O B 51.4 93.9| 133.4| 115.0| 1102 83.3 88.8 79.2 84.0 88.8 67.3 50.6 522 54.8 68.8
Other consumer durable (-32.5)] (*#2.8)| (*2.)| (-7.D)| (-17.4)| (-193)| (-13.5)| (7.5 (-10.7)| (+13.1)| (-10.0)| (-8.5)| (+84)| (+9.7) (-2.7)
goods, not elsewhere
classified
HEAH 84.0 81.9 89.1 117.1 114.1 26| 1058 81.9 93.9 80.9 79.9| 116.0 77.4 86.2 89.8
Department stores (-10.6)| (-22)| (+0.8)| (*+2.4)| (3.0)| (54| (+2.4)| 82| (2.5 (-1.3)| +1.9]| 3.0 #| +5.0) (+0.5)
LREF AT - R EEY) 74.6 68.6 81.3 747 1119 79.8 99.8 79.7 89.7 74.4 70.1 73.9 72.1 83.6 79.1
Jewellery, watches and clocks, and (-32.0)| (-17.3) (-3.6)| (-18.4) (-1.3)| (-17.3) (-7.1) (-2.0) (-4.9)| (+8.2) -1.0)| (+1.3) (-2.1)| (+16.2) (+1.2)
valuable gifts

RS2 EARNEE—H - Note : Please refer to the last page of this table.
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Table 5: Volume index of retail sales by type of retail outlet, August 2016 to July 2017 (Average monthly index from Oct 2014 to Sep 2015 = 100) (Cont'd)

RERER 2016 2017 2017
Type of retail outlet 8 9 10 11 12 1-12 m I 1-27 3 4 5 6 7* 1-7*
A HE 94.3 82.1 90.0 859 111.0 99.2| 128.7| 103.1| 1159| 1032| 110.9| 100.1| 100.0| 107.4 107.6
Other consumer goods +0.7)| (+2.0)| (+0.2) (-0.3)| (4.5 (+0.3)| (+5.6)| (+1.2)| (#3.6)] (49| 51| H2.1)| (+0.8)| (+5.1) (+3.6)
=4 - THEES 124.6 79.9 85.8 78.8 91.5 92.2 96.9 81.4 89.1 84.2 97.0 83.5 79.5|  103.7 89.5
Books, newspapers, stationery 09| (-33)] (83)| (83| 47| (67| (36| (20| (29| 05| H03)| 47| (92| (2.2 (-3.0)
and gifts
iz 94.9 92.4 90.7 82.4| 1232 96.1| 118.7 89.6| 104.1| 110.1 96.5 91.1 90.3| 100.3 99.5
Chinese drugs and herbs (-2.7) (-0.5)| +1.)| (*#22)] 9.1 (-1.8)| (+1.8) (-2.9) (-03)| (+6.2)| (+4.0)| (97| (+1.2)| (+8.5) (+4.0)
AR ERIE 99.1 76.9 75.0 74.1 93.8 94.6 94.7| 108.4| 101.5 92.0| 109.4| 1074 98.9| 107.2 102.6
Optical shops (-6.4) (+1.6)] (-2.8)| (20| +6.8)| (45| (39| (-0.2)| H*1.D| 17| #33)| #*3.6)| (41| (3.D (+0.2)
BEY) R bl 91.6 82.2 87.1 85.1| 104.8 97.8| 123.1| 104.5| 113.8| 101.5| 108.5 94.1 92.5| 108.8 104.7
Medicines and cosmetics (-1.2)| (+1.1) (-2.0) (-3.5)| (+4.0)| (0.6)| (+1.4)| (+1.7)| (+1.6)| (+1.6)| (+3.0) #| (-1.0)| (+2.8) (+1.4)
HoAth AR BUH B 90.1 81.3 96.5 90.6| 124.1| 104.0| 150.2| 108.6| 1294| 1102 120.5| 113.4| 117.5| 107.6 118.3
Other consumer goods, not (+5.6)] (+5.9)| (+54)| (#5.9)| (+6.3)| (+4.0)| (+13.6)| (+2.0)| (+8.4)| (+10.9)| (#9.2)| (+5.0)| *5.7)| (+10.7) (+8.3)
elsewhere classified
FBLR T B E A E AR AR e 101.1 99.6| 101.0 952| 101.9 99.9| 117.1 85.1| 101.1 90.3 89.7 99.1 96.5 99.6 96.8
Supermarkets and supermarket (-29)| (23)| +1.7D] (3.0 (29| (0.6)| (+4.3)| (17.2)| (-6.0)| (1.D)| (3.5 (2.6)] (-1.3)] (-1.0) (-3.1)
sections of department stores®

SRR r ERERET o Notes : *  Provisional figures.
FREEN{EL0.05 2 [H o # Denotes change within +0.05.
A BEENMITEREBSHEEN  Z B ER s 2 H R E KA E - A Affected by the timing of the Lunar New Year festival, retail sales tend to show
FEFIHE 2B AR e SEEY T 0 Dt . rather significant volatilities in the first two months of the year. The combined retail
sales figures for January and February are presented above for reference.
& DI b TS | NESEANEEEA SNBSS IR EE - FHRY & The figures for ‘Supermarkets’ above do not include retail sales in supermarket
HE G TE T > s - sections of department stores. Supplementary statistics that include such sales are
presented above for reference.
(1) FEFRNETFFRE FEERALLEEEE 53R - WIRBREMES TSR - (1) Figures in brackets refer to the percentage changes over the same period of the

preceding year and are calculated based on unrounded figures.
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Table 6 : Movement of the value and volume of total retail sales

JFACH ekt vedl
Original Series Seasonally Adjusted Series
B TR 5y
RSB E R (%) BETYI A 3 {i H L
Year-on-year 3{EA Compared with the EHE R (%)
rate of change (%) 3 months ending 3 months ending Rate of change "” (%)
/R H{E HBE F/H F£/1H H{E HBE
Year / Month Value Volume Year / Month Year / Month Value Volume
2012 +9.8 +6.8 - - - -
2013 +11.0 +11.0 - - - -
2014 -0.2 -0.2 - - - -
2015 -3.7 -1.5 - - - -
2016 -8.1 -7.1 - - - -
2014 8 +3.5 +2.9 2014 8 2014 5 +0.5 +0.4
9 +4.8 +5.5 9 6 +2.9 +3.6
10 +1.4 +1.7 10 7 +3.3 +5.1
11 +4.2 +5.6 11 8 +2.0 +5.0
12 -4.0 2.9 12 9 -0.4 +2.2
2015 1 -14.5 -14.2 2015 1 10 +1.1 +2.9
2 +14.8 +15.8 2 11 +0.4 +0.8
3 -2.9 -1.4 3 12 +1.0 +1.4
4 2.1 +0.1 4 2015 1 -3.3 2.9
5 -0.1 +2.6 5 2 -4.1 -3.1
6 -0.4 +2.3 6 3 -4.0 -3.0
7 -2.9 +0.5 7 4 -1.7 -0.9
8 -53 -1.8 8 5 -0.8 -0.1
9 -6.3 -4.0 9 6 -1.6 -0.9
10 -3.0 -0.2 10 7 -1.4 -0.6
11 -7.8 -5.8 11 8 -2.0 -1.6
12 -8.5 -5.9 12 9 2.4 -2.0
2016 1 -6.6 -3.6 2016 1 10 -4.9 -4.4
2 -20.6 -18.5 2 11 -5.8 -5.2
3 -9.8 -7.8 3 12 -53 -4.7
4 -7.5 -6.2 4 2016 1 2.2 2.2
5 -8.3 -1.3 5 2 +0.2 -0.1
6 -8.9 -7.9 6 3 +1.1 +0.7
7 -1.7 -7.0 7 4 +0.2 -0.1
minae s e Census and Siistics Dearimant, Hong Kong Specia Adminiarative Hegion
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Table 6: Movement of the value and volume of total retail sales (Cont'd)

[ A AR
Original Series Seasonally Adjusted Series
HEE Y B
BERBESE OO i TSI 3 AL
Year-on-year 3 {E A Compared with the B (%)
rate of change (%) 3 months ending 3 months ending Rate of change """ (%)
F/A ELEN L4y FIH F/ A ELEN Ly
Year / Month Value Volume Year / Month Year / Month Value Volume
2016 8 -10.5 -11.0 2016 8 2016 5 -1.5 -1.7
9 -4.0 -3.8 9 6 -1.0 -14
10 -2.9 2.7 10 7 +0.7 +0.5
11 -5.4 -5.5 11 8 +2.6 +2.6
12 -2.9 2.9 12 9 +1.3 +1.6
2017 1 -1.0 -1.4 2017 1 10 -3.3 -2.9
2 -5.8 -6.2 2 11 -4.2 -4.0
3 +3.0 +2.6 3 12 23 -2.2
4 +0.1 -0.1 4 2017 1 +3.3 +3.2
5 +0.4 +0.6 5 2 +4.7 +4.5
6 +0.1 +0.5 6 3 +2.5 +2.5
7 +4.0* +4.6* 7 4 +0.9*% +1.3*
R - REEH -
Notes : Not applicable.

* BRI -
Provisional figures.

() EEBERZLUEEAMAGIIEAFEE 5% > BB E A9 A fEBTLEmat R LK - fla - #E201746H
Y38 S8 322017447 ~ SHR6ARPE AEEER201741 7 ~ 28 &3 AHYFE AEREEAEs 0 0= -

The rate of change is calculated by comparing the monthly average index for the 3-month period ending the month in
question with that for the preceding 3-month period, e.g. the rate for the 3 months ending Jun 2017 is the percentage change
of the average monthly index for Apr, May and Jun 2017 compared with the average monthly index for Jan, Feb and Mar
2017.

Q) KFEMEHREETIEN X120 EE KRBT ) (X-12 ARIMA) AR > 20752 (R i M R AT ARa T 8
Gy BT - B EREHEHEIMERIINS - EFFIHONBTFERE - & —0HETH E3FRE RTINS -
The seasonally adjusted series is compiled using the X-12 ARIMA method, which is a standard method applied in compiling

seasonally adjusted statistical data series. For the value and volume indices of total retail sales, the seasonally adjusted series
for the preceding 3 years are revised cach year when the figures for January are published.
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Chart1 : Movement of value index of total retail sales
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Chart2 : Movement of volume index of total retail sales
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Survey methodology
1. Survey coverage

The Monthly Survey of Retail Sales (MRS)
covers all retail establishments in Hong Kong.
Starting from January 2009 round, the Hong Kong
Standard Industrial Classification (HSIC) Version 2.0
has been adopted in place of HSIC Version 1.1 for
classifying the economic activities of retail
establishments (see the section “Classification of retail
outlets” below for further details).

With the existing classification of retail outlets,
the overlapping of commodity coverage among
different outlet types should not be considerable in
most cases. However, for department stores, because
of the very nature of their operating characteristics,
overlapping with the other outlet types is much greater
in terms of commodity coverage. Care should be
taken about this when interpreting the retail sales
statistics in this report.

It should be noted that some establishments
originally classified as retail outlets under the old
version of HSIC may be re-classified into other retail
outlet types or may even no longer be classified as
retail trade after the implementation of HSIC Version
2.0. For details of the changes in coverage of each
retail outlet type, readers may refer to Appendices 1
and 2 which present the revised coverage of each retail
outlet type and a concordance table for types of retail
outlets under the old and new classifications
respectively.

2. Classification of retail outlets

Since 1990, the HSIC has been adopted for
classifying the economic activities of establishments in
Hong Kong. The HSIC is devised using the
International Standard Industrial Classification of All
Economic Activities Revision 2 (ISIC Rev. 2) as a
framework with local adaptation to reflect the structure
of the Hong Kong economy. It is a statistical
classification framework for classifying economic
units into industry classes based on their major
economic activities.  This framework not only
provides a basic stratification for sample selection of
economic units in various surveys, but also serves as a
standard industrial classification in Hong Kong for
compilation, analysis and dissemination of statistics by
economic activities.

-18- Report on Monthly Survey of Retail Sdles  July 2017
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The classification of retail establishments in the
MRS also follows the HSIC. To facilitate analysis of
the short-term business performance of the local retail
sector, the industry classes of the retail sector have
been grouped into 20 retail outlet types, taking into
account their importance in the retail sector.

The HSIC has been reviewed from time to time
to reflect significant changes in the structure of the
Hong Kong economy and the emergence of new
economic activities. HSIC Version 1.1 was
implemented in 2001 and in order to bring HSIC more
up-to-date on local economic activities as well as to
foster international comparability of official statistics
for different users, a full-scale revision exercise was
completed in 2008. The revised HSIC, i.e. HSIC
Version 2.0, was released in October 2008. HSIC
Version 2.0 is being used progressively in different
surveys by the Census and Statistics Department (C&SD)
starting from 2009. Readers may refer to the feature
article “Revision of the Hong Kong Standard
Industrial Classification” published in the November
2008 issue of the Hong Kong Monthly Digest of
Statistics for more details on the revision of HSIC.

Starting from the reference month of
January 2009, the retail sales statistics are compiled
based on the HSIC Version 2.0.

Parallel coding of the industry classes of
establishments covered in the MRS, one under the
HSIC Version 1.1 and the other under the HSIC
Version 2.0, was undertaken in different survey rounds
in the reference year of 2008. Based on the 2008
survey data with dual classifications, the series of
retail sales statistics under HSIC Version 2.0 has been
backcasted to October 2004.  Readers who are
interested in the backcasted series or have enquiries
about the survey results may contact the Distribution
Services Statistics Section of the C&SD (Tel:
(852) 3903 7400 or E-mail: mrs@censtatd.gov.hk).

3. Sample design

A stratified rotational replicate sample design is
adopted for the survey.

Retail establishments are first stratified by type
and then by employment size. Within each stratum, a
given number of replicates are created. Sample size in
each replicate is determined by Neyman’s Allocation
according to the desired level of precision for the
estimated sales values for various retail outlet types.
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For each month, three replicates are used, with one
new replicate rotated in and one old replicate rotated
out. A total of around 3 000 retail establishments are
selected for enumeration for each reference month.

4. Data collection

In each survey round, questionnaires are mailed
to sampled establishments. Data are collected by post,
supplemented by telephone or face-to-face
enumeration and verification as necessary.  An
electronic template of the questionnaire is also
available upon request to facilitate completion and
submission of the questionnaire by email.

5. Points to note in analysing retail sales statistics

The retail sales statistics presented in this report
cover consumer spending on goods but not on services
(such as those on housing, catering, medical care and
health services, transport and communication,
financial services, education and entertainment) which
account for over 50% of the overall consumer
spending. Moreover, they include spending on goods
in Hong Kong by visitors but exclude spending outside
Hong Kong by Hong Kong residents. Hence they
should not be regarded as indicators for measuring
overall consumer spending.

Users interested in the trend of overall consumer
spending should refer to the data series of private
consumption expenditure (PCE), which is a major
component of the Gross Domestic Product published
at quarterly intervals. Compiled from a wide range of
data sources, PCE covers consumer spending on both
goods (including goods purchased from all channels)
and services by Hong Kong residents whether locally
or abroad. Please refer to the Census and Statistics
Department publication Gross Domestic Product
(Quarterly) for more details.

Statistics on retail sales by type of retail outlet
contained in this report are outlet statistics, not
commodity statistics. Hence, for example, statistics on
“clothing, footwear and allied products” do not relate
to the total sales of clothing, footwear and allied
products, but to the total sales in those shops selling
such commodities either as the only items or as the
principal items. Sales figures for those outlets may
therefore include other commodities.  Conversely,
some sales of clothing, footwear and allied products
may have been subsumed in the sales figures for other
outlets (such as supermarkets, where some minor
clothing and footwear items are also available).
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The value index of retail sales, which is
compiled for the entire retail trade as well as for each
major type of retail outlet, measures the change in
sales of retail outlets in value terms.

The volume index of retail sales is derived from
the value index of retail sales by adjusting for price
changes. As from the reference month of September
2016, the volume index of retail sales published in
each month is compiled based on the chain-linking
approach with annual re-weighting as stipulated in the
International Recommendations for Distributive Trade
Statistics 2008 published by the United Nations
Statistics Division. To maintain comparability of the
time series data over time, re-compilation of the re-
referenced series based on the chain-linking approach
has been made back to October 2004, in tandem with
the backcasting of retail sales statistics based on the
HSIC Version 2.0.
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Revised coverage of different types of retail outlets™

ZERER
Type of retail outlet

TREEE

Coverage

EERER HERE
Type of retail outlet Coverage

iR SR S R S E
Fish, livestock and poultry,
fresh or frozen

iR A - HMURE B S H AR ER -
Retail outlets selling fish, other sea products, livestock and
poultry, fresh or frozen.

HrFisR A

Fruits and vegetables, fresh

i AR B -

Retail outlets selling fresh fruits and vegetables.

M~ KEEF ~ BEIR R BIfEZ

Bread, pastry, confectionery and biscuits

SE SRR ~ HEIR ~ B2 - i e et R R HYE &R -
Retail outlets selling bread and cakes, confectionery, biscuits,
cookies and egg rolls.

FLA AR FEI R B i 22 - B R B R - BN, B PR ES (B
Other consumer durable goods, | fi§ ~ (R AR EZEERIN) - FERRHERS - RKEREBHENE
not elsewhere classified Ry o

Retail outlets selling musical instruments, computers and peripheral
units, computer software, medical goods, office appliances and
equipment (except computers, furniture and fixtures), scientific and
professional instruments, sewing machines and parts.

i
HLL100 SR Y

HAR R

Other food, not elsewhere classified

o2 ROHREE ~ — kR B i B R AR B B Y SO
S AR B 5 SOBHY - B2 BRI S - ACIRELAY
B RER S Rk W USRS B IR
FAm S B OB R BB AT &AE — ) ORI R
R A S B iy DB R (N EAL) ©

Groceries of general provisions, groceries of Chinese
provisions and retail outlets selling fish and other sea
products, dried or preserved; meat, roasted, dried or preserved,;
preserved provisions and spices; rice; noodles and rice sticks;
bean curds and bean products; eggs; non-alcoholic beverages
in specialised stores; beverages (include alcoholic and
non-alcoholic) and tea leaves and other retail outlets selling
specialised food without seats.

HEAHE HEAH -

Department stores Department stores.

BREEE - SR EEY) EREVE O S S s A - NISERE AR RAY i M SR R K
Jewellery, watches and clocks, (G A= LE o

and valuable gifts Retail outlets selling jewellery and precious metal accessories, imitation
jewellery and related articles, watches and clocks and luxuries

comprehensive stores.

Hil ~ ARG
Books, newspapers, stationery

g~ CH B B RO R ER -
Retail outlets selling books, newspapers, stationery, gifts, novelties and

and gifts souvenirs.
g HPEEEE  chpEE PR TEE RO I TR -

Chinese drugs and herbs Retail outlets selling Chinese drugs and herbs, bone-setting medicated

liquors and tonic wines, etc.

-zz-

YRR B

Alcoholic drinks and tobacco

R R R R U Y B R -
Retail outlets selling alcoholic beverages, tobacco products in
specialised stores.

IRgHE HREHNE -
Optical shops Optical shops.

E2Y) KAl By R ARG on  Abtn R A GEHE 2R -
Medicines and cosmetics Retail outlets selling medicines and health supplements, cosmetics and
personal care products.

TS AR T R (BRI -

Supermarkets Supermarkets and convenience stores.

R S B SR FRIEIEIA ~ KoK BRI R A B R -

Fuels Petrol filling stations and retail outlets selling firewood,
charcoal, coke and similar fuels, kerosene and L.P. gas.

lilses WEp2EE I B pieA ~ SRR ~ MEE ~ B AR R BC AR 5

Wearing apparel

WEPRE K B SR S R R o

Boutique shops and retail outlets selling garments, sportswear,
evening dresses, fur clothing and accessories like gloves, hats
and leather belts, etc.

B ~ AR S AR
Footwear, allied products and other
clothing accessories

BRI ~ AR BRI R HA Y - A R R
B

Retail outlets selling footwear, fabrics, tailoring accessories
and other clothing, footwear and allied products.

R T

Motor vehicles and parts

PREL - B - BITH - /NEISAE B R RO R B
HYZ R -

Retail outlets selling motor vehicles, motor-cycles, bicycles,
boats, pleasure crafts and accessories and parts.

B MR A
Electrical goods and photographic
equipment

B (WA ESBMERIN) - fssists K miyZE
75 o

Retail outlets selling electrical goods (except machinery and
office appliances), photographic equipment and supplies.

Er AR SUH S b IBR o~ 8RE SR T8 i [OYREY)  AEsnE - &8
Other consumer goods, FCfF ~ M R A EER R R SRR AT 20 e R
not elsewhere classified on s SEEN S BoE ) BINEEEL ) BfdR & HARE iR
AESR R HEREF A 5 B - [BIEE - REERELARE B T R
i 5 FEEE B B B - FRERENAVIET 5 R B e AL AT R iAAR B
FAtr o e Fon ; Eghaetl o R fide o Q8 5 h=REWm
FEY) S B B (EAEERL R OE)  BKER M s B
SR TSR R  RAREE o RAUETR B E .
Retail outlets selling records, music and video recordings; works of art
and craft; antiques; flowers and plants; hardware, metalware, paints and
other building renovation materials; luggage cases and similar articles
of leather or leather substitutes; sacks and bags; toys; computer games;
other general merchandise; household linen; drapery; rope, cord and
netting appliances; carpets, rugs, wall and floor coverings; bamboo and
cane products; china, earthenware and glassware; cooking and kitchen
utensils, other than electrical; canvas and canvas products; other
household articles; sporting equipment; gambling apparatus; umbrellas;
paper products; Chinese religious articles; pets and animals (incl. feeds
and accessories); fire prevention equipment; other miscellaneous new
goods and second-hand goods; and stamp collection shops. Retail
sales of goods without the use of a shop-front‘?),

SOES Ry J0 AenInS Ajyiuo Uo Lodey

uoifey aAreSIUILPY fe1veds Buoy FuoH ‘Juswirede SONSIEIS Pue SMsus)

1102 AIng

R EEREE

Furniture and fixtures

ARG ESEE - RITEHEERT S &R -
Retail outlets selling furniture and fixtures, mattress and
kitchen cupboards, etc.

R () EETRAVERETE - RRE T EEERETEH2 00T, FEISEY -
Notes : Revised coverage is in accordance with the HSIC Version 2.0.

@ #' FEEITE 2 00R ) FEUERAE S S EHE (FROSRBY R - B0 - kR B BIREH) CramEs
TERER - MRS R T HACR YR -
Retail sales of goods without the use of a shop-front (e.g. via mobile stalls, mail orders, internet and vending machines) are no
longer included in various types of retail outlets and are grouped collectively under “Other consumer goods, not elsewhere
classified” in HSIC Version 2.0.
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Concordance table for types of retail outlets under old and new classifications

BTy

BEomo FroyE®@ BEorEo B ke
Old classification® New classification® Old classification® New classification®
R R AR B A TSR AN BB N HAM R HEM M # HAMr R A3 HEi PR

Fish, livestock and poultry,
fresh or frozen

Fish, livestock and poultry, fresh or frozen

HLA5L100 BHEgEEE

Fruits and vegetables, fresh

Fruits and vegetables, fresh

G ~ KR HEIR B #
Bread, pastry, confectionery and
biscuits #

HEL ~ FERT - PEFR B

Bread, pastry, confectionery and biscuits

Other consumer durable goods,
not elsewhere classified #

Other consumer durable goods, not elsewhere
classified

RERREN (P)

Motor vehicles and parts (P)

Bes S estt (P)
Electrical goods and photographic equipment (P)

HittR B Em #
Other food, not elsewhere
classified #

HAMR I R

Other food, not elsewhere classified

HEAH
Department stores

HEAHE
Department stores

T (P)
Chinese drugs and herbs (P)

BRE T RN EEY)
Jewellery, watches and clocks,
and valuable gifts

PREEE - R EHEY)

Jewellery, watches and clocks, and valuable gifts

SEY) kb (P)

Medicines and cosmetics (P)

-€2-

T R RAGm #
Books, newspapers, stationery
and gifts #

i~ A RS
Books, newspapers, stationery and gifts

PR i B JEE PR i B JEE

Alcoholic drinks and tobacco Alcoholic drinks and tobacco
R TS LR TS

Supermarket Supermarket

Fuels Fuels

AREE # i[85

Wearing apparel #

Wearing apparel

A~ AR S AR YR

Footwear, allied products and
other clothing accessories

S~ RS R AR YRR
Footwear, allied products and other clothing
accessories

i g (P)

Chinese drugs and herbs Chinese drugs and herbs (P)
R /5 R &5

Optical shops Optical shops

28 KA bttt im W) K fbitltin (P)
Medicines and cosmetics Medicines and cosmetics (P)
Bt Ry BUHE Bt Ry BUR B (P)*

Other consumer goods,
not elsewhere classified

Other consumer goods, not elsewhere classified (P)*

R #
Notes :

RS E M

Motor vehicles and parts

REGRREN (P)

Motor vehicles and parts (P)

s Kim et #
Electrical goods and photographic
equipment #

BEas et (P)
Electrical goods and photographic equipment (P)

SOES Ry J0 AenInS Ajyiuo Uo Lodey

REKEEEE #

Furniture and fixtures #

REKEEEE

Furniture and fixtures

uoifey aAreSIUILPY fe1veds Buoy FuoH ‘Juswirede SONSIEIS Pue SMsus)

1102 AIng

classification.

T AR P HVE TR N R E T EEN -
Part of industry in the respective group is no longer included in the retail sector under the new

* o JE T EEEETES B0,  AMUSHIRE SRS EHE (PIOLOREIE N - B DM
FEBIREN) CAEETESZEREN - MEBEREL " MR B SR, -
Retail sales of goods without the use of a shop-front (e.g. via mobile stalls, mail orders, internet
and vending machines) are no longer included in various types of retail outlets and are collectively
grouped under “Other consumer goods, not elsewhere classified” in HSIC Version 2.0.

(P) BT -
Part of industry.

(1) EEJEERE T EBEETHES LR, FrEla -

Old classification is in accordance with the HSIC Version 1.1.
(2) FrolUEiRE T EBEREITE 2,00, FrElH -

New classification is in accordance with the HSIC Version 2.0.
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Means of Obtaining Publications
of the Census and Statistics Department

4

M P BLfE BUF 4 5t IR 49 U5
(www.censtatd.gov.hk/hkstat/quicklink/

index_tc.jsp) Se# AT o

BURF &t 51 e T 97t il 4l

BUN&ET e A /D BRI A EDRIRR - B
HERBUS St Y M RAEIEE - BRIGAE
ENRIRREVFFFIERE - T B m B U ¥ e e
B E4EnE (www.bookstore.gov.hk) =
Bre& BT &R T RE T k& -
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Website

Users may download statistical publications
free of charge from the Census and Statistics
Department (C&SD) website
(www.censtatd.gov.hk/hkstat/quicklink/
index.jsp).

Publications Unit of C&SD

A few ad hoc publications of C&SD are available
in print versions. These print versions are
available for purchase at the Publications Unit of
C&SD. Regarding the details of the ad hoc
publications with print versions, users may
browse through the Government Bookstore of
the Information Services Department
(www.bookstore.gov.hk)  or  contact  the
Publications Unit of C&SD.

The Publications Unit of C&SD also provides a
reading area where users may browse through the
latest issue of wvarious publications of the
department on display.

The address of the Publications Unit is :

19/F, Wanchai Tower,
12 Harbour Road, Wan Chai, Hong Kong.
Tel. : (852) 2582 3025
Fax : (852) 2827 1708

Order service

A few ad hoc publications of C&SD are available
in print versions and are offered for sale online at
the Government Bookstore of the Information
Services Department (www.bookstore.gov.hk).
A mail order form for ordering print versions of
publications is also available for
downloading on the website of the department
(www.censtatd.gov.hk/service_desk/list/mail/
index.jsp). Completed form should be sent
back together with a cheque or bank draft
covering all necessary cost.
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