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Introduction

1. The Monthly Survey of Retail Sales
(MRS) collects data for compiling retail sales
statistics primarily intended to measure the sales
receipts in respect of goods sold by local retail
establishments, for gauging the short-term
business performance of the local retail sector.
Local retail establishments with and without
physical shops are covered in MRS and their
sales, both through conventional shops and
online channels, are included in the retail sales
statistics.

2. The classification of retail establishments
follows the Hong Kong Standard Industrial
Classification (HSIC), which is used in various
economic surveys for classifying economic units
into different industry classes. To facilitate
analysis of the short-term business performance
of the local retail sector, the industry classes of
the retail sector have been grouped into 19 retail
outlet types in this report, taking into account
their importance in the retail sector.

3. Upon the implementation of the new
HSIC Version 2.0 by the Census and Statistics
Department in October 2008, the MRS has been
enhanced to adopt the new classification in
compiling the retail sales statistics. Starting
from the reference month of January 2009, all
the retail sales statistics are compiled based on
the HSIC Version 2.0.

General observations

4. According to the MRS, the value of total
retail sales in August 2020, provisionally
estimated at $25.6 billion, decreased by 13.1%
compared with the same month in 2019. The
revised estimate of the value of total retail sales
in July 2020 decreased by 23.1% compared with
a year earlier. For the first eight months of 2020
taken together, it was provisionally estimated
that the value of total retail sales decreased by
30.2% compared with the same period in 2019.
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5. After netting out the effect of price
changes over the same period, the provisional
estimate of the volume of total retail sales in
August 2020 decreased by 13.4% compared with
a year earlier. The revised estimate of the
volume of total retail sales in July 2020
decreased by 23.8% compared with a year
earlier. For the first eight months of 2020 taken
together, the provisional estimate of the total
retail sales decreased by 31.6% in volume
compared with the same period in 20109.

6. Analysed by broad type of retail outlet in
descending order of the provisional estimate of
the value of sales and comparing August 2020
with August 2019, the value of sales of food,
alcoholic drinks and tobacco decreased by
15.7%. This was followed by sales of
commodities in department stores (-9.2% in
value); jewellery, watches and clocks, and
valuable gifts (-37.8%); wearing apparel
(-29.6%); medicines and cosmetics (-39.8%);
fuels (-4.2%); books, newspapers, stationery
and gifts (-36.3%); footwear, allied products
and other clothing accessories (-42.9%);
Chinese drugs and herbs (-24.9%); and optical
shops (-35.2%).

7. On the other hand, the value of sales of
commodities in supermarkets increased by
10.8% in August 2020 over a year earlier. This
was followed by sales of electrical goods and
other consumer durable goods, not elsewhere
classified (+10.1% in value); other consumer
goods, not elsewhere classified (+5.9%); motor
vehicles and parts (+4.2%); and furniture and
fixtures (+8.0%).

8. Based on the seasonally adjusted series,
the provisional estimate of the value of total
retail sales increased by 12.2% in the three
months ending August 2020 compared with the
preceding three-month period, while the
provisional estimate of the volume of total retail
sales increased by 12.3%.

Q. Table 1 presents the value index of retail
sales for all retail outlets and by type of retail
outlet from September 2019 to August 2020.
The value index is compiled with the average
monthly value index of retail sales from
October 2014 to September 2015 taken as 100.
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10.  Table 2 presents the value of retail sales
for all retail outlets and by type of retail outlet
from September 2019 to August 2020.

11.  Table 3 presents the value of retail sales
in supermarkets by broad product category from
September 2019 to August 2020.

12.  Table 4 presents the value of retail sales
in department stores by broad product category
from September 2019 to August 2020.

13. Table 5 presents the volume index of
retail sales for all retail outlets and by type of
retail outlet from September 2019 to August
2020. The volume index is compiled with the
average monthly volume index of retail sales
from October 2014 to September 2015 taken as
100.

14.  Table 6 shows the movement of the value
and volume of total retail sales in terms of the
year-on-year rate of change for a month
compared with the same month in the preceding
year based on the original series, and in terms of
the rate of change for a 3-month period
compared with the preceding 3-month period
based on the seasonally adjusted series.

15. Charts 1 and 2 depict, respectively, the
movements of the value and volume indices of
total retail sales from January 2015 to
August 2020.
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F1: 201909 F 2202058 F IR B EREHIEIS NS ER N EEERR Q014E10 5 2201559 A HIREPEE R % = 100)

Table 1: Value index of retail sales by type of retail outlet, September 2019 to August 2020 (Average monthly index from Oct 2014 to Sep 2015 = 100)

BRI 2019 2020 2020

Type of retail outlet 9 10 11 12 1-12 a on 1-2~ 3 4 5 6 7 8* 1-8%*
P Z & 74.2 74.6 74.3 89.8 89.2 93.6 56.4 75.0 57.0 59.8 66.5 65.8 65.7 63.4 66.0
All retail outlets (-182)| (-244)| (-23.7)| (-194)| (-11.1)| (-21.5)| (-44.0)| (-31.8)| (-42.1)| (36.1)| (-32.9)| (-24.7)| (-23.1)| (-13.1) (-30.2)
B~ STREE S RS BB TTERRRAN 1143 96.9 946 113.8| 106.6| 131.2| 102.7| 117.0 80.5 89.5 85.9 83.1 79.8 88.6 92.7
Food, alcoholic drinks and tobacco (-14.0)| (-11.9)| (-11.2)| (2.00| (34| (-6.7)| (-124)| (-93)| (21.1)| (-13.9)| (-16.9)| (-13.3)| (-13.1)| (-15.7) (-13.8)
(other than supermarkets)

iR AR E & N 100.2 952 1040 126.1 109.4| 1404 196.6| 1685 121.7| 128.1 112.5| 108.9| 100.0| 1128 127.6

Fish, livestock and poultry, +1.8)| (+52) +7.1D)| *+4.0)| (3.5 (+6.8)| (+20.1)| (+142)| (+14.4)| (+19.0)| (+18.6)| (+11.9)| (+14.8)| (+14.0)| | (+15.0)

fresh or frozen

HrieEis R 142.3| 1445 97.4| 105.4| 120.8| 113.7| 101.2| 107.5| 1142| 1449| 149.0| 154.8| 138.8| 1734 136.2

Fruits and vegetables, fresh (+8.6)| (+10.5)| (+#9.2)| (+7.8)| (+8.4)| (+88)| (+17.2)| (+12.6)| (+7.2)| (+8.6)| (+11.9)| (+13.2)| (+19.1)| (+21.7)| | (+13.6)

AL - RERE - MR S 155.4 86.9 79.0 9250 1017 1158 82.8 99.3 75.6 79.0 73.9 75.8 78.5 78.4 82.5

Bread, pastry, confectionery (-22.3)| (-13.8)| (-15.0)| (-13.D)| (-6.2)| (-6.8)| (-19.9)| (-12.8)| (-19.4)| (-15.4)| (-19.6)| (-14.3)| (-14.0)| (-34.6) (-18.2)

and biscuits

Hitrt AR HE 97.8| 117.9| 1184| 136.2| 1183| 1553 679 111.6 72.0 90.5 96.2 84.4 85.0 97.3 93.6

Other food, not elsewhere (-17.6)| (-23.5)| (20.7)| (+24)| (-6.0)| (-14.3)| (-34.4)| (-21.6)| (-35.1)| (20.6)| (-25.7)| (-17.7)| (-15.8)| (-8.7) (-21.1)

classified

i Ty 78.3 65.4 67.3 98.3 86.3| 111.6 29.6 70.6 16.5 16.0 18.5 19.4 13.8 15.9 30.2

Alcoholic drinks and tobacco (-162)| (-19.5)| (21.6)| (-6.1)| (-10.5)| (-18.3)| (-68.7)| (-39.0)| (-82.5)| (-81.9)| (-78.5)| (-75.5)| (-82.0)| (-77.6) (-66.8)
BRI 104.8| 104.0 99.7 99.8| 103.0| 122.3| 110.8| 116.6| 1184| 110.6| 110.0| 108.0| 128.1| 119.9 116.0
Supermarkets (-2.6)| (+0.5)| (+2.6)| (3.1)| (HO.7)| (+10.2)| (+12.2)| (+11.1)| (+153)| (+14.4)| (+7.3)| (+4.5)| (+22.4)| (+10.8)| | (+12.1)
R 122.5| 1239 1187 117.1| 113.6| 116.2 922| 1042 101.7 948 110.7| 129.8| 119.6| 109.2 109.3
Fuels #5.1)| (+4.5)| (+11.2)| +132)| #3.0)| (+12.5)| (+0.4)| (+6.8)| (-7.8)| (-14.1)| (41| 84| 3.7 (-4.2) (-0.7)

R S EARIIRGE—H - Note : Please refer to the last page of this table.
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Table 1: Value index of retail sales by type of retail outlet, September 2019 to August 2020 (Average monthly index from Oct 2014 to Sep 2015 = 100) (Cont'd)

BEREIFER] 2019 2020 2020
Type of retail outlet 9 10 11 12 1-12 " 20 1-2~ 3 4 5 6 7 8* 1-8%*
Ry~ SRR RS 56.6 56.8 62.4 93.6 85.6 87.2 32.6 59.9 34.5 37.3 59.7 51.6 474 38.9 48.7
Clothing, footwear and allied (-24.6)| (-37.3)| (31.9)| (21.7)| (-14.1)| (-27.8)| (-71.0)| (-48.6)| (-66.4)| (-62.7)| (-37.0)| (-38.9)| (-44.1)| (-32.2) (-48.6)
products
JilFES 55.6 56.1 61.4 92.1 84.6 81.2 32.7 56.9 34.7 36.8 59.7 50.2 48.7 38.0 47.8
Wearing apparel (-25.9)| (-37.3)| (-31.9)| (-21.9)| (-14.6)| (-29.1)| (-71.0)| (-49.9)| (-67.2)| (-63.8)| (-36.5)| (-38.8)| (-42.7)| (-29.6) (-49.0)
e I SN Ty S = R e T e 62.7 60.9 68.2 102.4 914| 1222 324 77.3 33.5 39.9 59.3 60.2 39.9 44.1 53.9
Footwear, allied products and (-17.0)| (-37.7)| (3L7)| (-20.5)| (-11.3)| (-22.1)| (-71.3)| (-42.7)| (-60.5)| (-55.4)| (-39.7)| (-39.0)| (-52.7)| (-42.9) (-46.2)
other clothing accessories
it B 73.1 77.4 74.5 75.6 71.5 70.4 522 61.3 52.9 56.6 59.3 56.5 58.5 62.9 58.7
Consumer durable goods (-4.8)| (-16.7)| (-16.7)| (-12.7)| (-12.0)| (-20.6)| (-29.0)| (24.4)| (-31.3)| (-18.3)| (-7.6)| (-10.5)| (-7.0)| (+8.3) (-15.7)
VR RS BB 69.1 73.1 80.1 88.4 90.2 90.0 73.6 81.8 84.8 66.3 79.2 82.3 81.1 78.9 79.5
Motor vehicles and parts (-15.2)| (-19.0)| (-11.)| (-3.3)| (-6.0)| (-20.3)| (-29.3)| (-24.6)| (-19.6)| (-19.5)| (-18.0)| (-18.8)| (-12.6)| (+4.2) (-17.5)
FEKEEHE 98.4 76.9 94.3 111.5 100.8 99.2 65.3 82.2 89.9 109.4 104.5 107.8 103.3 113.7 99.1
Furniture and fixtures 6.8 (8.7 (1200 1.7 (3.0)| (-22.6)| (-14.4)| (-19.6)| (-13.8)| (+1.6)| (+6.5)| (+0.5)| (+1.4)| (+8.0) (-4.3)
BEES R LAl R Ay JEif P A 71.4 78.6 70.8 68.0 63.0 61.8 44.9 53.4 40.0 47.9 48.8 43.7 472 52.8 48.4
Electrical goods and other (-1.3)| (-16.9)| (-18.9)| (-17.3)| (-15.6)| (-20.4)| (-30.9)| (-25.2)| (-39.6)| (-21.7)| (-5.4)| (-8.5)| (-6.0)| (+10.1) (-17.2)

consumer durable goods, not
elsewhere classified

HEAE 66.6| 672 872 928| 90.6| 831| 418 625 563| 73.1| 850 785 657 617 68.2
Department stores (26.1)| (3LD| (:332)| (:253)| (13.0)| (-27.0)| (-58.0)| (-41.4)| (-433)| (-17.9)| (37.5)| (-7.0)| (2L.1)] (92)|| (-29.5)
PEEF IR - SRR ALy 486 517|437 691|729 652 205 428 218 180 265 332 333 325 314
Jewellery, watches and clocks, and (-40.0)| (-43.0)| (-44.0)| (-36.6)| (-22.4)| (-41.5)| (-78.6)| (-38.7)| (-753)| (-76.7)| (-69.9)| (-56.4)| (-54.3)| (-37.8)|| (-62.1)

valuable gifts

RS EARNER—H - Note : Please refer to the last page of this table.



EH 850000 H K

uoifay aAESIUIWPY Re1eds Huoy BuoH ‘Juswikeds( SOISIEIS Pue STsueD)
Sofes ey J0 ABnnS Ajyiuo |\ uo Lodsy

020z snbny

1t 2019FF9H 2202048 H B ERISHIEI NS E R S EERR Q014510 5 2201559 A HIREIEEE A 158 = 100) (@)

Table 1: Value index of retail sales by type of retail outlet, September 2019 to August 2020 (Average monthly index from Oct 2014 to Sep 2015 = 100) (Cont'd)

BERIER] 2019 2020 2020
Type of retail outlet 9 10 11 12 1-12 " 2 1-2n 3 4 5 6 7 8* 1-8*
HAt 77.4 79.6 77.5| 1011 106.7| 120.5 66.1 93.3 62.4 67.5 69.9 723 70.5 64.8 74.2
Other consumer goods (-18.1)| (27.0)| (-26.3)| (-21.7) (-9.2)| (-23.2)| (-45.0)| (-32.7)| (-48.8)| (-46.0)| (-42.4)| (34.7)| (-32.8)| (-22.4) (-37.1)
EH -~ XEEE 83.8 82.5 70.7 91.4 92.3 76.7 46.9 61.8 48.9 57.3 54.2 48.8 60.6 79.2 59.1
Books, newspapers, stationery (-9.2)| (-10.8)| (-20.7)| (-14.1) (-6.2)| (-26.1)| (-45.9)| (-35.1)| (-47.9)| (-39.9)| (-39.3)| (41.5)| (-41.3)| (-36.3) (-39.4)
and gifts
g 86.6 78.5 68.1 116.1 96.3 106.7 63.4 85.1 58.0 60.9 61.9 71.1 70.5 57.0 68.7
Chinese drugs and herbs (-18.6)| (-19.4)| (-23.1) (-9.5) (-89)| (-16.5)| (-33.4)| (-23.7)| (-51.7)| (-35.5)| (-354)| (-29.1)| (-27.1)| (-24.9) (-31.8)
IR#RIE 63.6 57.9 59.9 82.7 86.8 74.8 70.4 72.6 52.0 61.5 69.9 63.5 56.7 48.4 62.1
Optical shops (-16.2)| (-27.0)| (-28.0)| (-19.2)| (-13.8)| (-24.2)| (-32.6)| (-28.6)| (-46.2)| (-43.6)| (-36.4)| (-32.4)| (-36.7)| (-35.2) (-36.0)
28 KA bt 77.2 74.7 72.0 88.2| 1032| 1072 51.1 79.2 44.1 45.7 44.4 44.7 48.7 46.6 54.1
Medicines and cosmetics (-21.6)| (-33.2)| (-33.4)| (-30.0)| (-13.2)| (-32.4)| (-56.4)| (-42.6)| (-64.4)| (-62.9)| (-62.0)| (-57.7)| (-52.9)| (-39.8) (-53.3)
HAMAR BN 76.0 88.1 90.4| 120.1| 119.0| 156.5 91.0| 123.8 92.5| 101.2| 109.6| 116.5| 104.0 89.1 107.6
Other consumer goods, not (-15.2)| (-23.3)| (-18.3)| (-15.3) -44)| (-12.6)| (-34.3)| (-22.0)| (-28.6)| (-28.8)| (-22.4) (-9.1) (-6.3)| (+5.9) (-18.3)
elsewhere classified
R T B B A NIRRT 104.4 103.1 101.8 103.5 103.1 125.0 111.7 118.3 115.6 111.1 112.6 111.5 128.4 121.9 117.2
Supermarkets and supermarket (-4.5) (-0.4)| (+1.6)| (-2.2)| (-0.1)| (+10.5)| (+11.6)| (+11.0)| (+16.1)| (+17.1)| (+7.6)| (+9.2)| (+24.1)| (+13.9) (+13.7)
sections of department stores®
S+ SRR EHEREFEHESRT - Notes : These are provisional figures which are subject to revision later on.
A BEENMFTFERMEBSHEEN B ER AT H IR E KA E - A Affected by the timing of the Lunar New Year festival, retail sales tend to show

ERIIHIA 2 H Gt E BRI EERT - Dftie% -

& DIk TEHNS ) WBF ISR EATENBE SIS EHE o ERY

W E Gt EH T > D2 -

(1) FEFRAEFFoRBL EEREITLE IS R - WARBARE S FE -

M

rather significant volatilities in the first two months of the year.

retail sales figures for January and February are presented above for reference.

The combined

The figures for ‘Supermarkets’ above do not include retail sales in supermarket

sections of department stores.

presented above for reference.

preceding year and are calculated based on unrounded figures.

Supplementary statistics that include such sales are

Figures in brackets refer to the percentage changes over the same period of the
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F2: 209FIAE20205FE8 H RS EREABI S ERFREE

Table 2 : Value of retail sales by type of retail outlet, September 2019 to August 2020 HEHETT
HKS$ million

BERIER 2019 2020 2020

Type of retail outlet 9 10 11 12 1-12 n 2N 1-2~ 3 4 5 6 7 g 1-8*
FrEZE iy 20912| 30.059| 29.929| 36.173| 431.160| 37.735| 22,723| 60.458| 22.977| 24.103| 26.788| 26.531| 26.466| 25.556| | 212.879

All retail outlets

B EEERT KB BAR TERRIN) 3.826 3.244 3.168 3.807| 42.832 4,393 3,437 7.830 2,696 2,994 2,875 2,780 2,671 2,965 24811

Food, alcoholic drinks and tobacco
(other than supermarkets)

Pl R EE N 895 850 929 1,126| 11,729| 1,254| 1,756| 3,010 1,087| 1,145 1,005 973 893 1,008 9,122

Fish, livestock and poultry,
fresh or frozen

Brfegs 287 291 196 212 2,920 229 204 433 230 292 300 312 280 349 2,196
Fruits and vegetables, fresh
DL ~ REEF ~ MES S B 1,454 813 740 865| 11.420| 1,084 775 1,859 708 739 692 709 735 734 6,176

Bread, pastry, confectionery
and biscuits

Hr Ry e 798 962 966| 1.112| 11.586| 1,268 554 1.822 588 739 785 689 694 794 6.110

Other food, not elsewhere
classified

T RRER S R 392 327 337 492 5,177 558 148 706 82 80 93 97 69 80 1,206

Alcoholic drinks and tobacco

LR T 4518| 4.488| 4302 4306 53.323| 5277 4.778| 10.056| 5.106| 4.771| 4.745| 4.659| 5.526| 5.174 40,037
Supermarkets
PR 932 942 903 890| 10.364 883 701 1.584 774 721 842 987 910 831 6.648
Fuels

R RS EARNIRGE—H - Note : Please refer to the last page of this table.
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F2:  09FIAF2020F8HIRFTERBFIEISEEXRHEEE @D

Table 2 : Value of retail sales by type of retail outlet, September 2019 to August 2020 (Cont'd) HEHETT
HKS$ million
BERER 2019 2020 2020
Type of retail outlet 9 10 11 12 1-12 n 27 -2~ 3 4 5 6 7 8* 1-8*
wY) ~ AR 2950 2.962| 3251| 4.877| 53518 4.544| 1701 6244 1.799| 1.943| 3.109| 2.691| 2472 2,027 20,287
Clothing, footwear and allied
products
/525 2,472 2,498 2,732 4,097| 45.165| 3,613 1,454 5,067 1.544 1.639| 2,658 2,233 2,169 1,692 17,001
Wearing apparel
B - AL R HAR IR 478 464 519 780 8,353 930 246 1,177 255 304 452 459 304 335 3.285

Footwear, allied products and
other clothing accessories

it FH R 2 5420\ 5737| 5525 5.604| 63.563| 5222 3,870 9.092| 3.921| 4,192 4398 4,191| 4334| 4661 34,789
Consumer durable goods
SRE R BB 1009 1,067 1,170 1.291| 15804 1,315 1,075 2390| 1.239 968| 1.157| 1.201| 1,184| 1.153 9,293
Motor vehicles and parts
RE R EEHEE 595 465 570 674 7315 599 395 994 544 661 632 652 624 687 4,794
Furniture and fixtures
BB R AR Sy BN P H 3,817 4,204| 3,785 3.639| 40444| 3,307 2400| 5,707| 2.,138| 2,563| 2,609| 2338| 2,525| 2.821 20,702

Electrical goods and other

consumer durable goods, not

elsewhere classified
HEATH 2.840| 2.866| 3,717 3,958| 46,353| 3,545 1,782 5327 2400 3.115| 3,623| 3,349 2.803| 2,632 23,250

Department stores

HREEET - N EEY 3.679 3914 3310 5.229| 66210 4932 1549 6.481 1,648 1,360 2,009| 2,510 2518 2,461 18.986

Jewellery, watches and clocks, and
valuable gifts

R S EARNEE—H - Note : Please refer to the last page of this table.
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F2:  09FIAF2020F8HIRFTERBFIEISEEXRHEEE @D

Table 2 : Value of retail sales by type of retail outlet, September 2019 to August 2020 (Cont'd) HEHETT
HKS$ million
BERER 2019 2020 2020
Type of retail outlet 9 10 11 12 1-12 " I 127 3 4 5 6 7 8* 1-8*
HAFE 5747| 5.908| 5.754| 7.502| 94.997| 8.940| 4,905| 13.845| 4.633| 5.006| 5.185| 5364| 5233| 4.805 44,072
Other consumer goods
i - THEEN 521 513 439 568 6.887 477 291 768 304 356 337 303 377 492 2,937
Books, newspapers, stationery
and gifts
SEF 3 415 376 327 556 5,539 512 304 816 278 292 297 341 338 273 2,634
Chinese drugs and herbs
AR ERIE 176 160 166 229| 2887 207 195 403 144 171 194 176 157 134 1.379
Optical shops
e R AL 2.682| 2.596| 2501 3.063| 43.003| 3,724 1776/ 5500 1.531| 1.588| 1.543| 1.553| 1.691| 1617 15,022
Medicines and cosmetics
HoAth AR BUH 1,952 2,262 2,322 3,085| 36,681 4,020 2,338 6359 2376 2599| 2815 2,992 2,671 2,288 22,100
Other consumer goods, not
elsewhere classified
AR T R T A B PSRRB AR T 5.005| 4.945| 4885 4.963| 59365 5995| 5357| 11351| 5544 5328| 5400 5348| 6.157| 5.847 44,976
Supermarkets and supermarket
sections of department stores®

s+ JLAERIEET > THEREEHES - Notes : *  These are provisional figures which are subject to revision later on.
A BEENMITEREBSHEEN  ZEE T ER s 2 H IR E R E - A Affected by the timing of the Lunar New Year festival, retail sales tend to show
FEFIHE 2B AR e SEEY T - Dt . rather significant volatilities in the first two months of the year. The combined retail
sales figures for January and February are presented above for reference.
& DIE THEENE  WEFEANEEEEATENIER TS IS EHE - RRY & The figures for ‘Supermarkets’ above do not include retail sales in supermarket
HWE Gt AT o Dte% - sections of department stores. Supplementary statistics that include such sales are
presented above for reference.
n fF PR ESEGEAET At E | ey S EEMEREN - BIRHARENE (1) The Monthly Survey of Retail Sales (MRS) covers retail establishments based on
BOREENE Y o AT EENEEAUNSEEEEE T  BREEHEN > 1] their principal line of economic activity. Sales in establishments classified to the
RE @ B RE/ NER T AN E A ZE RIS S AN 5N B - FE A YETHEE - AR retail trade, however, may have included, apart from retail sales, a minor portion of
TEGNE « H—HH » WO EBCEEHMT AR HEEE > nfgEEa other types of sales, like wholesale sales, etc. In the MRS, only retail sales are
TEGNE > HiEEERENeaitf e ETHEEF - included. On the other hand, establishments classified to other trades, like the
wholesale trade, may also have retail sales. These sales are not included in the MRS.
(2) E R AR o (8 R15E H A DL A AT RE AR EAE A A © (2) The sum of individual items may not add up to the total because of rounding.
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F3: 201990 E202048 P T EE LAREEIA RGNS 1B ERNEEE

Table3: Value of retail sales in supermarkets® by broad product category, September 2019 to August 2020 T
HKS million

IR 2019 2020 2020

Broad product category 9 10 11 12 1-12 n 28 1-2n 3 4 5 6 7 8* 1-8*

Wi sOSTE I ~ B BEBER - KR 1,087 | 1,030| 1,024 963 | 12,109 | 1,096 | 1,205| 2300| 1416| 1247| 1,194| 1,150| 1,368 | 1,389 10,065
KBRS DR B &

Fresh/chilled meat, fish, seafood, fruit
and vegetables, and frozen food

FUSRBLL SO ~ N E RSB ~ oK Bk 1.922 | 1,942 1.852| 1.846| 23310| 2439| 1954| 4393| 2091 | 1982| 1.926| 1905| 2390 | 2,067 16,755
B - DL A BT

Dairy products and eggs, non-alcoholic
drinks, rice and noodles, and other foods

TERE AR S R S 840 856 785 815 | 9,688 870 768 | 1,638 908 888 977 952 978 1,052 7.392
Alcoholic drinks and tobacco

B GEREA R - RS EEMY) 670 659 642 682 | 8.216 873 851 1,724 691 654 648 652 789 666 5.824

Personal care products, household goods
and other goods

dEET 4518 | 4488 | 4302 | 4306 53,323 5277 | 4,778 | 10,056 | 5,106 | 4,771 47745 | 4,659 | 5.526| 5.174 40,037
Total
S+ HWREERET - TEHREIFIERT - Notes: * These are provisional figures which are subject to revision later on.
AN BEZENEEE W E S ESN 0 2R ISR A s AT IR R KRR B o "N Affected by the timing of the Lunar New Year festival, retail sales tend to show
FEFIEIH 2B & B e ELEE T > DI - rather significant volatilities in the first two months of the year. The combined retail
sales figures for January and February are presented above for reference.
(1) D EHFAEREEEASANNER TS FINEEHE - (1) The above figures do not include retail sales in supermarket sections of department
stores.
(2) HFIURE ARG o {ERTE H AV o] fE EEAR IS A A - (2) The sum of individual items may not add up to the total because of rounding.
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4 0FIAFE020E8 AR EREREERONEREATNEEERHNEHEE

Table 4 : Value of retail sales in department stores by broad product category, September 2019 to August 2020 HK$E ri/f:l[
FEE S REE 2019 2020 2020
Broad product category 9 10 11 12 1-12 " 2 1-2» 3 4 5 6 7 8* 1-8*
FEEESR T EBE5 T
Non-supermarket sections
Bim AR R R 370 374 412 535 4.856 528 213 741 239 238 322 288 244 335 2,407
Food, alcoholic drinks and tobacco
KIE 501 534 689 844| 9,572 634 227 861 394 649 687 735 550 399 4,274
Clothing and footwear
EAMN - FENETCEE D 181 174 244 221 3,023 189 99 287 212 191 317 205 160 149 1,521
HA i Y

Electrical appliances, furniture and
fixtures, and other durable goods
ZEY) ~ bl R A 803 816/ 1,251 1,030| 14,565 905 363 1.268 539 603 861 711 636 588 5.205
Proprietary medicines and
supplies, cosmetics and toilet
requisites

PRE AT - EEERLEEY 99 102 118 124 1,938 112 47 159 113 165 130 131 113 95 905

Jewellery, watches and clocks, and
valuable gifts

TRAT R A A ~ 2R v R At 399 409 420 547 6,355 461 255 716 465 712 652 591 469 394 3.998
Y

Travel and sports goods,
household goods and other goods

ﬁ%ﬁ'fégﬁ?ﬁ?& 487 457 583 657 6.043 718 578 1.296 438 557 654 689 631 673 4,939
Supermarket sections*
HEEt 2,840 2,866 3,717 3.958| 46.353 3,545 1,782 5.327 2,400 3.115 3.623 3.349 2,803 2,632 23,250
Total
S o+ WRERES - fEHREFEDERT - Notes: * These are provisional figures which are subject to revision later on.
A REENEEETE RSN EEN 0 2SR s AR T HEREE KA E) - "~ Affected by the timing of the Lunar New Year festival, retail sales tend to show
FFEHIHE B2 A3t BELG SAENT - DUsE - rather significant volatilities in the first two months of the year. The combined retail
sales figures for January and February are presented above for reference.
& BRI ERE—RET > HPDSEe SAs T EE R & Supermarket sections are engaged in the retail of general provisions including a
variety of foods as major items.
(1) EEe AR o (& R15E H AV DI 2 7] fE BLAEBE A H A - (1) The sum of individual items may not add up to the total because of rounding.
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#Fs5: 2019429 H 2202058 B I ZEREAIEIS N ZERHEHEER 014F10 5 2201559 R HINH S H 5% = 100)

Table 5: Volume index of retail sales by type of retail outlet, September 2019 to August 2020 (Average monthly index from Oct 2014 to Sep 2015 = 100)

BERER] 2019 2020 2020
Type of retail outlet 9 10 11 12 1-12 n 28 12~ 3 4 5 6 7 g 1-8*
FrEZEErtEy] 72.8 72.9 72.5 88.5 88.3 92.3 54.2 73.2 55.0 57.9 65.1 64.5 64.3 61.9 64.4
All retail outlets (-20.3)| (26.4)| (-25.5)| (21.1)| (-12.3)| (-23.1)| (-46.7)| (-33.9)| (-44.0)| (-37.5)| (-34.0)| (-25.3)| (-23.8)| (-13.4) (-31.6)
Al AL R GBS 97.7 82.0 79.9 95.5 92.5| 108.1 79.9 94.0 65.6 72.9 70.8 68.5 65.9 72.9 75.6
Food, alcoholic drinks and tobacco (-19.5)| (-17.8)| (-17.3)] (-9.0)| (87| (-14.6)| (-21.9)| (-17.9)| (-27.8)| (21.3)| (-22.5)| (-16.6)| (-16.1)| (-18.9) (-19.9)
(other than supermarkets)
PR AR BTN 70.5 66.8 73.0 88.4 85.1 93.0| 129.8| 1114 84.6 88.8 77.4 75.3 69.4 78.9 87.2
Fish, livestock and poultry, (-21.2)| -18.7)| (-16.9)| (-18.4)| (-11.1)| (-19.9| (4.2)| (-11.4)| (83)| (-5.6)| (27| *5.0)| (+9.6)| (+12.2) (-3.5)
fresh or frozen
iR 1224 1254 84.7 89.8| 101.2 88.0 76.0 82.0 88.7] 111.0| 122.9| 127.8| 114.0| 1402 108.6
Fruits and vegetables, fresh (+11.3)| (+13.3)| (+6.2)| (+3.3)| (+2.9) (-3.8)| (+13.0)| (+3.3)| (+6.5)| (+3.2)| (+12.1)| (+11.3)| (+18.2)| (+15.5) (+9.7)
B ~ AR ~ SRR B 140.5 77.9 70.6 82.5 91.7| 1034 72.7 88.1 67.5 70.7 66.0 67.6 69.7 69.6 73.4
Bread, pastry, confectionery (-24.0)| (-15.9)| (-17.2)| (-14.8)| (87| (-8.0)| (-22.5)| (-14.6)| (-20.7)| (-16.6)| (-20.1)| (-14.9)| (-15.1)| (-36.0) (-19.5)
and biscuits
Hr R 84.5 101.9] 103.3 117.8| 102.9| 1338 58.5 96.1 62.1 78.0 83.2 72.7 73.3 83.1 80.6
Other food, not elsewhere (-18.9)| (-24.3)| (-20.7)| (+1.6)| (-7.6)| (-15.4)| (-35.1)| (-22.5)| (-36.0)| (21.3)| (-26.2)| (-19.1)| (-17.0)| (-10.4) (-22.1)
classified
STHRERR S Ry B 78.1 64.9 67.4 98.6 85.8| 111.9 29.3 70.6 16.4 15.7 18.5 19.1 13.5 15.6 30.0
Alcoholic drinks and tobacco (-15.4)| (-18.6)| (-204)| (-5.1)| (-11.2)| (-17.3)] (-68.7)| (-38.3)| (-82.4)| (-82.2)| (-782)| (-75.9)| (-82.1)| (-78.1) (-66.7)
BRI 91.0 89.7 85.7 86.1 91.1| 105.5 91.7 98.6 98.5 91.9 92.2 91.4| 108.0 99.5 97.3
Supermarkets (-9.0)| (-6.6)| (4.8)| (-9.6)| (48)| (+3.5)| (+0.9| *23)| +5.7)| (+5.2)| (+L.1)| (+0.8)| (+18.0)| (+6.1) (+5.1)
PRE 108.8| 108.0| 103.2| 101.9| 102.3| 100.7 81.3 91.0 91.9 89.0| 104.5| 118.9| 108.4 99.1 99.2
Fuels #33)| LD (29| +1.6)| (-0.8)| (+0.3)| (-6.9] (3.0)| (-9.6)] (-10.1)| (*+1.3)| (+94)| 47| (-3.3) (-1.5)
R ESEARNRE—H - Note : Please refer to the last page of this table.
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#5: 201999 A E20208 B ERERIRI NS EXHERERR 014510 3201559 A AR P R 158 = 100) &)

Table 5: Volume index of retail sales by type of retail outlet, September 2019 to August 2020 (Average monthly index from Oct 2014 to Sep 2015 = 100) (Cont'd)

RERER 2019 2020 2020
Type of retail outlet 9 10 11 12 1-12 " I -2~ 3 4 5 6 7 8* 1-8*

KXY~ AR 59.5 58.7 62.7 98.5 88.7 95.1 36.4 65.7 37.2 39.3 64.2 56.5 53.1 454 53.4

Clothing, footwear and allied (-22.8)| (-34.6)| (-28.8)| (-18.8)| (-12.7)| (-23.3)| (-69.9)| (-46.3)| (-64.9)| (-60.8)| (-33.0)| (-34.9)| (-41.3)| (-25.8) (-45.6)

products
JijsE3 58.1 57.7 61.0 96.7 87.5 89.0 36.5 62.7 37.0 38.2 63.2 54.2 54.2 44.1 52.1
Wearing apparel (-23.5)| (-33.9)| (-28.9)| (-19.2)| (-12.7)| (-24.6)| (-69.9)| (-47.6)| (-66.1)| (-62.3)| (-33.1)| (-35.5)| (-40.1)| (-23.3) (-46.4)
o - AR R At R Bl 67.4 65.2 724 1094 96.0| 1318 35.6 83.7 38.3 45.8 69.8 70.4 46.6 52.8 61.4
Footwear, allied products and (-18.8)| (-38.1)| (-28.7)| (-16.8)| (-13.0)| (-18.3)| (-69.6)| (-39.8)| (-55.8)| (-50.7)| (-32.0)| (-32.2)| (-48.1)| (-36.6) (-41.3)
other clothing accessories

[gaED=t=¢5! 85.3 89.9 86.6 87.8 82.3 81.9 60.7 71.3 60.9 66.0 69.1 65.8 67.9 74.0 68.3

Consumer durable goods (-2.6)| (-153)| (-15.6)| (-11.5)| (-10.4)| (-19.4)| (-28.1)| (-23.3)| (-30.8)| (-16.9)| (-5.8)| (-8.9)| (-5.4)| (+11.1) (-14.3)
EE R EE M 68.7 72.3 79.4 87.2 89.0 88.6 71.8 80.2 81.6 64.0 76.2 78.7 77.7 76.2 76.8
Motor vehicles and parts (-16.1)| (-20.0)| (-12.1)| (4.6)| (-6.6)| (-21.0)| (-30.5)| (-25.5)| (-21.4)| (21.2)| (-19.9)| (-20.7)| (-14.6)| (+2.2) (-19.1)
BRE N EEIEE 94.5 72.2 88.7 105.0 95.2 93.2 61.0 77.1 83.6] 103.1 97.8 100.5 95.7 107.3 92.8
Furniture and fixtures -5.0)| (-8.9)| (-13.4)| (-1.D| (3.6)| (-23.6)| (-15.4)| (-20.6)| (-14.1)| *3.0)| +7.0)| (-1.3)| (-1.6)| (+7.1) (-5.1)
R 28 R HA R ST SE A HE 90.0 99.2 89.5 86.1 78.8 78.7 57.4 68.0 51.0 61.7 63.0 56.7 60.9 63.8 62.3
Electrical goods and other #2.0)| (-143)| (-16.7)| (-15.0)| (-12.8)| (-18.0)| (-28.8)| (-22.9)| (-38.0)| (-19.2)| (-1.7)| (-4.6)| (2.1)| (+15.5) (-14.2)

consumer durable goods, not
elsewhere classified

HEAH 65.8 65.5 84.5 91.4 89.8 83.1 40.5 61.8 55.0 71.0 84.3 76.9 64.3 60.1 66.9
Department stores (-25.9)| (31.8)| (-33.2)| (26.3)| (-12.6)| (-27.0)| (-59.8)| (-42.4)| (-44.0)| (-18.6)| (-38.5)| (-7.3)| (-22.3)| (-10.9) (-30.5)
HREEHT - EEAREEY) 46.1 49.1 423 66.8 71.6 61.6 19.1 40.4 20.0 16.6 24.1 30.7 30.7 29.0 29.0
Jewellery, watches and clocks, and (-44.3)| (-46.9)| (-46.9)| (39.3)| (-23.7)| (-44.6)| (-79.9)| (-60.9)| (-77.2)| (-78.3)| (-72.6)| (-59.4)| (-56.8)| (-41.7) (-64.6)
valuable gifts

R ESEARNRE—H - Note : Please refer to the last page of this table.
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#5: 201999 A E20208 B ERERIRI NS EXHERERR 014510 3201559 A AR P R 158 = 100) &)

Table 5: Volume index of retail sales by type of retail outlet, September 2019 to August 2020 (Average monthly index from Oct 2014 to Sep 2015 = 100) (Cont'd)

EEREHER 2019 2020 2020
Type of retail outlet 9 10 11 12 1-12 " I -2~ 3 4 5 6 7 8* 1-8*
HAth ¥ & 75.7 71.9 76.0| 100.5| 105.5| 119.7 64.8 92.2 61.1 66.1 69.0 71.8 70.1 64.1 73.3
Other consumer goods (-19.7)] (-28.4)| (-27.5)| (22.1)| (-10.4)| (-23.9)| (-46.2)| (-33.6)| (-49.2)| (-46.2)| (-42.5)| (-34.5)| (-32.2)| (-21.8) (-37.3)
i - CE G 72.6 71.2 60.9 78.8 81.2 66.2 40.6 53.4 423 49.5 46.9 41.9 52.4 68.2 51.0
Books, newspapers, stationery (-12.4)| (-14.5)| (-24.0)| (-17.7) (-9.9)| (-28.8)| (-47.8)| (-37.5)| (-49.0)| (41.1)| (-40.5)| (-43.0)| (-42.5)| (-37.8) (-41.0)
and gifts
g 81.9 74.4 64.6 110.1 91.2 99.7 59.1 79.4 54.0 56.4 57.6 66.3 65.9 53.4 64.1
Chinese drugs and herbs (-19.1)| (-19.6)| (-23.2) (-9.6)| (-10.0)| (-17.7)| (-34.5)| (-24.8)| (-52.5)| (-36.7)| (-36.3)| (-30.1)| (-28.0)| (-25.8) (-32.8)
RN 61.9 56.4 58.3 80.5 83.9 73.7 69.3 71.5 52.0 61.6 70.0 63.8 56.8 48.4 61.9
Optical shops (-14.9)| (-25.4)| (-26.5)| (-17.4)| (-14.0)| (-22.0)| (-30.9)| (-26.6)| (-44.1)| (-41.5)| (34.1)| (-29.9)| (-34.8)| (-33.3) (-33.9)
B2 ALl i 73.7 71.1 68.5 84.5 99.1 102.0 48.0 75.0 41.2 42.8 41.6 42.0 46.3 442 51.0
Medicines and cosmetics (-22.8)| (-34.3)| (-34.7)| (-31.3)| (-14.5)| (-33.8)| (-57.8)| (-44.0)| (-654)| (-63.7)| (-62.7)| (-58.6)| (-53.3)| (-40.6) (-54.2)
HoAth AR BUH B 79.1 92.1 95.0| 129.6| 126.1| 169.6 96.5| 133.0 98.0/ 107.2| 117.6| 125.9| 112.1 95.7 115.3
Other consumer goods, not -17.7)| (25.2)| (-19.5)| (-14.2) (-4.8)| (-12.3)| (-35.4)| (-22.4)| (-28.2)| (-27.9)| (-21.7) (-7.2) (-3.8)| (+9.4) (-17.5)
elsewhere classified
AL T B T A S N AR T e P 90.7 88.9 87.5 89.2 912 107.8 92.5| 100.1 96.2 92.3 94.3 943| 1082 101.2 98.4
Supermarkets and supermarket (-10.8) (-7.5) (-5.7) (-8.8) (-5.6)| (+3.7)| (+0.4)| (+2.1)| (H6.4)| (+7.8)] (+1.3)] (+5.2)| (+19.6)| (+9.0) (+6.6)
sections of department stores®
ag .+ HAENET  EEEBRSEDEST - Notes : * These are provisional figures which are subject to revision later on.
A BEZENGEERE N EEN o 2R ER A 2 IR EE AR S - A Affected by the timing of the Lunar New Year festival, retail sales tend to show
FEFIHE 2 B AR e SEEYE - Dita® . rather significant volatilities in the first two months of the year. The combined retail
sales figures for January and February are presented above for reference.
& DILE THETE | EENEEEE AT NAEE TSI R EEHE - EFRY & The figures for ‘Supermarkets’ above do not include retail sales in supermarket
HRE G AT - Dftes - sections of department stores. Supplementary statistics that include such sales are
presented above for reference.
(1) FEFRANEMTFFR R FERHACEErEEh E 03 RS AT E - (1) Figures in brackets refer to the percentage changes over the same period of the

preceding year and are calculated based on unrounded figures.
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Table 6 : Movement of the value and volume of total retail sales

JFACH ekt vedl
Original Series Seasonally Adjusted Series
B TR 5y
PR E R (%) BETYIHHY 3 {i H L
Year-on-year 3EA Compared with the wH R (%)
rate of change (%) 3 months ending 3 months ending Rate of change (1)(2)(%)
£/ H H{E BE F£IAR F£/H H{E BE
Year / Month Value Volume Year / Month Year / Month Value Volume
2015 -3.7 -1.5 - - - -
2016 -8.1 -7.1 - - - -
2017 +2.2 +1.9 - - - -
2018 +8.7 +7.6 - - - -
2019 -11.1 -12.3 - - - -
2017 9 +5.7 +5.6 2017 9 2017 6 +4.7 +4.7
10 +3.9 +3.6 10 7 +5.2 +4.6
11 +7.6 +7.0 11 8 +6.4 +5.6
12 +5.8 +4.3 12 9 +3.8 +2.7
2018 1 +4.2 +2.3 2018 1 10 +3.5 +2.4
2 +29.9 +28.3 2 11 +2.5 +1.7
3 +11.5 +10.1 3 12 +3.2 +2.9
4 +12.2 +11.0 4 2018 1 +1.9 +1.9
5 +12.9 +11.5 5 2 +0.4 +0.4
6 +11.9 +9.8 6 3 -0.5 -0.6
7 +7.8 +5.9 7 4 -0.6 -0.7
8 +9.4 +7.9 8 5 +0.2 +0.1
9 +2.4 +1.4 9 6 +0.2 +0.3
10 +6.0 +5.3 10 7 +1.5 +1.8
11 +1.4 +1.2 11 8 +0.7 +1.0
12 +0.1 +0.1 12 9 +0.2 +0.2
2019 1 +7.0 +6.9 2019 1 10 -2.4 2.7
2 -10.2 -10.5 2 11 -2.7 -3.1
3 -0.2 -0.8 3 12 -1.9 -2.1
4 -4.5 -5.0 4 2019 1 -1.4 -1.6
5 -1.4 -1.8 5 2 -0.9 -1.1
6 -6.7 -7.6 6 3 -3.2 -3.6
7 -11.5 -13.1 7 4 -4.7 -5.4
8 -22.9 -25.2 8 5 -11.3 -12.6
i e e Ceness o Sttisios Dépariménn, Horg Kovg Sheal Adminisralive Region
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Table 6: Movement of the value and volume of total retail sales (Cont'd)

[ A AR
Original Series Seasonally Adjusted Series
BIEE T A0
TEEFEBE TR (%) EZE TG 38 HEb#R e
Year-on-year 3 {E A Compared with the BEHEIE T (%)
rate of change (%) 3 months ending 3 months ending Rate of change """ (%)
F/A ELEEN Ly FIH F/H ELEEN Ly
Year / Month Value Volume Year / Month Year / Month Value Volume
2019 9 -18.2 -20.3 2019 9 2019 6 -13.2 -14.6
10 -24.4 -26.4 10 7 -14.5 -15.7
11 -23.7 -25.5 11 8 -8.6 -8.9
12 -194 -21.1 12 9 -5.6 -5.6
2020 1 -21.5 -23.1 2020 1 10 2.7 -2.5
2 -44.0 -46.7 2 11 -11.1 -11.7
3 -42.1 -44.0 3 12 -19.6 -20.5
4 -36.1 -37.5 4 2020 1 -25.2 -26.2
5 -32.9 -34.0 5 2 -13.0 -12.8
6 -24.7 -25.3 6 3 +4.0 +5.2
7 -23.1 -23.8 7 4 +16.9 +18.6
8 -13.1%* -13.4%* 8 5 +12.2% +12.3*
R - REEH -
Notes : Not applicable.

+ BBEET o R E R -

These are provisional figures which are subject to revision later on.

() EEBERZLUEEAMAGIIEA 8 A5 > B3 E A 95 fEBTLEmat R LK - fl - #FE202056H
FY3 M8 H S8 322020524 7 ~ SH 6 AR PE A1EEER2020521 7 ~ 28 &3 AHYFE AEMEEAVEE 0 0= -

The rate of change is calculated by comparing the monthly average index for the 3-month period ending the month in
question with that for the preceding 3-month period, e.g. the rate for the 3 months ending Jun 2020is the percentage change
of the average monthly index for Apr, May and Jun 2020 compared with the average monthly index for Jan, Feb and Mar
2020.

(2) K=EMFHBRIIED "X-128EE—K—BE T ) (X-12 ARIMA)JTAGRSR » 52075 I F 4 LA E M S B IV 4T 8L
SIRIRLETT A - RGBS BRI E BT - M ERAHEHE M MERENS - EFFI AN TEERE > g—0f
EETH 3Ry R MRS -

The seasonally adjusted series is compiled using the X-12 ARIMA method, which is a standard method applied in compiling
seasonally adjusted statistical data series. The series may be revised as more data become available. For the value and

volume indices of total retail sales, the seasonally adjusted series for the preceding 3 years are revised each year when the
figures for January are published.
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Chart1 . Movement of value index of total retail sales
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Chart2 Movement of volume index of total retail sales
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Survey methodology
1. Survey coverage

The Monthly Survey of Retail Sales (MRS)
covers all retail establishments in Hong Kong.
Starting from January 2009 round, the Hong Kong
Standard Industrial Classification (HSIC) Version 2.0
has been adopted in place of HSIC Version 1.1 for
classifying the economic activities of retail
establishments (see the section “Classification of retail
outlets” below for further details).

With the existing classification of retail outlets,
the overlapping of commodity coverage among
different outlet types should not be considerable in
most cases. However, for department stores, because
of the very nature of their operating characteristics,
overlapping with the other outlet types is much greater
in terms of commodity coverage. Care should be
taken about this when interpreting the retail sales
statistics in this report.

It should be noted that some establishments
originally classified as retail outlets under the old
version of HSIC may be re-classified into other retail
outlet types or may even no longer be classified as
retail trade after the implementation of HSIC Version
2.0. For details of the changes in coverage of each
retail outlet type, readers may refer to Appendices 1
and 2 which present the revised coverage of each retail
outlet type and a concordance table for types of retail
outlets under the old and new classifications
respectively.

2. Classification of retail outlets

Since 1990, the HSIC has been adopted for
classifying the economic activities of establishments in
Hong Kong. The HSIC is devised using the
International Standard Industrial Classification of All
Economic Activities Revision 2 (ISIC Rev. 2) as a
framework with local adaptation to reflect the structure
of the Hong Kong economy. It is a statistical
classification framework for classifying economic
units into industry classes based on their major
economic activities.  This framework not only
provides a basic stratification for sample selection of
economic units in various surveys, but also serves as a
standard industrial classification in Hong Kong for
compilation, analysis and dissemination of statistics by
economic activities.

-18- Report on Monthly Survey of Retail Sales
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The classification of retail establishments in the
MRS also follows the HSIC. To facilitate analysis of
the short-term business performance of the local retail
sector, the industry classes of the retail sector have
been grouped into 19 retail outlet types, taking into
account their importance in the retail sector.

The HSIC has been reviewed from time to time
to reflect significant changes in the structure of the
Hong Kong economy and the emergence of new
economic activities. HSIC Version 1.1 was
implemented in 2001 and in order to bring HSIC more
up-to-date on local economic activities as well as to
foster international comparability of official statistics
for different users, a full-scale revision exercise was
completed in 2008. The revised HSIC, i.e. HSIC
Version 2.0, was released in October 2008. Readers
may refer to the feature article “Revision of the Hong
Kong Standard Industrial Classification” published in
the November 2008 issue of the Hong Kong Monthly
Digest of Statistics for more details on the revision of
HSIC.

Starting from the reference month of
January 2009, the retail sales statistics are compiled
based on the HSIC Version 2.0.

Parallel coding of the industry classes of
establishments covered in the MRS, one under the
HSIC Version 1.1 and the other under the HSIC
Version 2.0, was undertaken in different survey rounds
in the reference year of 2008. Based on the 2008
survey data with dual classifications, the series of
retail sales statistics under HSIC Version 2.0 has been
backcasted to October 2004.  Readers who are
interested in the backcasted series or have enquiries
about the survey results may contact the Distribution
Services Statistics Section of the C&SD (Tel:
(852) 3903 7400 or E-mail: mrs@censtatd.gov.hk).

3. Sample design

A stratified rotational replicate sample design is
adopted for the survey.

Retail establishments are first stratified by type
and then by employment size. Within each stratum, a
given number of replicates are created. Sample size in
each replicate is determined by Neyman’s Allocation
according to the desired level of precision for the
estimated sales values for various retail outlet types.
For each month, three replicates are used, with one
new replicate rotated in and one old replicate rotated
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