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To keep track of the latest development of information technology (IT) in the
community, the Census and Statistics Department has been conducting the
Thematic Household Survey on “IT Usage and Penetration” and “Personal
Computer and Internet Penetration” regularly since 2000. The survey results
provide useful reference in formulating the strategy for the development of IT
in Hong Kong.

This article describes the usage of IT and the Internet by the Hong Kong
residents from 2000 to 2019.
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(EExE ¢ (852) 2887 0416 ; FEE : thematic@censtatd.gov.hk) -

Enquiries on this article may be directed to the Social Surveys Section (1), Census
and Statistics Department
(Tel. : (852) 2887 0416; E-mail : thematic@censtatd.gov.hk).
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1. Introduction

1.1 Inorder to keep track of the latest development
of information technology (IT) in the community, the
Census and Statistics Department has been
conducting the Thematic Household Survey (THS)
on “IT Usage and Penetration” and “Personal
Computer and Internet Penetration” regularly since
2000. This article describes the usage of IT and the
Internet by the Hong Kong residents from 2000 to
20109.

2. Internet and personal computer (PC)
penetration

2.1 In 2019, 94.1% of households had access to
the Internet at home, by any devices including PCs,
smartphones and other devices (e.g. TV boxes,
SmartTVs, etc.), higher than the rate in 2018
(92.3%). (Chart 1 and Table 1)

2.2 In 2019, the percentage of households with
PCs at home and the percentage of households with
PCs at home connected to the Internet were both
77.6%. The figures were markedly higher than the
corresponding percentages in 2000 (at 49.7% and
36.4% respectively), but slightly lower than the
corresponding percentages in 2017 (at 80.9% and
80.2% respectively). The recent fall of the figures
may be related to the wider use of smartphone for
accessing the Internet. (Chart 1)
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Chart1 Percentage of households with personal computer (PC)® at home, households with
PC® at home connected to the Internet and households with access to the Internet
at home among all households
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Households with PC® at home connected to the Internet®

FHAEBR AR (RETARG) ERE®
Households with access to the Internet, by any devices, at home®

SR (1) 2000 NV EEE LR ER - S HAER K Notes : (1) Figures for 2000 include desktop computer, notebook and
% LEHS - 2005 VBT EIERmER - 2 palm top. Figures for 2005 include desktop computer,
EHS,Er WAVERS AR ERS K EERS laptop / notebook / tablet and palm top / Personal Digital
i A BHERHEE - 2010 FHYB T4 5 A Assistant. Figures for 2010 include desktop computer,
FIRENS EHAER O NEE IR ER laptop / notebook / netbook / tablet and palm top / Personal
FE FEERS(E A B - 2015 4£F 2019 Digital Assistant. ~ Figures for 2015 to 2019 include
FENEFEAEEAEER - TIRERMEIRE desktop computer, laptop and tablet only. Although the
B - e S (E N ERSY E EE eE coverage of PC is slightly different across years, relevant
o HRGE MFE R IR0 G AELLE - statistics are broadly comparable.

(2) #FH 2000 EFHBHH - AREE R 2000 & (2) Figures are available from 2000 onwards. This chart
2005 4F ~ 2010 4F ~ DAR AT 5 R&csTHAREL shows figures for 2000, 2005, 2010, and the recent 5 survey
oo periods.
(3) #5E 2018 fFRmAMHEHA - (3) Figures are available from 2018 onwards.
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Table 1

Households with access to the Internet® at home

N = (=]
st © No. of households He®
Survey period® (’000) Rate®
2018 6 HE9 H 2389.1 92.3
June — September 2018
2019F4 8557 H 2475.1 94.1

April = July 2019

R () BERERTARREkRE (BEEMRE)
HIEF -

(2) BFH 2018 FEFHIGHF -
@) fEAMSEHIRIE T EFRIE 2t -

3. ERETHNIL KRR

3.1 ERETHRAYE FIAE 8 K BUE RS & -
£ 2019 4 - HHET 600 &4 10 st L EA
THEA AT 0 B 2012 AERY ANEZ Y
260 E A - BRETHAVZERINH 2012 FHY
54.0% FFZ 2019 @Y 91.5% - (F2)

EW LG

3.2 IZEEERMHMIINT - AE 2019 £ FERAT
F 15 £ 64 p N HEA B THRAYELREL
= I P 96.5% £ 99.9% - Sk - REFEH
BRETHRAVERFTHIAR - 42 2019 4 > R&Y
3 % 65 BN EALER 2 HAERET
% > MHEE 2012 5249 100 4 65 e A B AL
TAFTRAEEETHK . (R2)

33 MR > BV ERE THAVEER
FREECERS S - 7E 2019 £ - BRIy
HOHEEE R o A K 92.7% I 90.5% -
(%£2)
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Notes : (1) Figures refer to households with access to the Internet, by
any devices, at home.

(2) Figures are available from 2018 onwards.

(3) As a percentage of all households in the respective survey
periods.

3. Smartphone penetration

3.1 The wuse of smartphone has become
increasingly popular over the past few years.
Nearly 6 million persons aged 10 and over had
smartphone in 2019, around 2.6 million more than
that in 2012. The smartphone penetration rate also
rose from 54.0% in 2012 to 91.5% in 2019.

(Table 2)

Age / sex

3.2 Analysed by age group, persons aged 15 to 64
had higher rates of having smartphone, ranging from
96.5% to 99.9% in 2019. Besides, there was
particularly remarkable increase in the usage of
smartphone among the elderly. About 2 in 3
persons aged 65 and over had smartphone in 2019,
compared to only around 7 in 100 persons aged 65
and over in 2012. (Table 2)

3.3 Analysed by sex, the penetration rate of
smartphone for males was persistently slightly higher
than that of females. In 2019, the corresponding
rates for males and females were 92.7% and 90.5%
respectively. (Table 2)
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Table 2  Persons aged 10 and over who had smartphone® by age / sex
N
No. of persons
(°000)
GistHIm@
Survey period®
2012 £ 2015 4 2017 £ 2018 £ 2019 £
6 HE8H 5HZ8H 6 HEZ9H 6 HZE9H ARB®ETH
EERSLH R, MR Jun - Aug May — Aug Jun - Sep Jun - Sep Apr - Jul
Age group / Sex 2012 2015 2017 2018 2019
FEHAH A
Age group
10-14 140.3 201.1 2145 220.3 237.4
(46.1%) (76.9%) (81.3%) (81.1%) (81.3%)
15-24 678.6 760.5 723.1 698.2 673.1
(80.3%) (97.9%) (99.5%) (99.4%) (99.6%)
25-34 830.9 951.4 954.7 935.5 940.0
(87.0%) (98.8%) (99.8%) (99.8%) (99.9%)
35-44 782.2 1002.4 1018.1 1031.1 1029.9
(74.5%) (97.5%) (99.4%) (99.6%) (99.7%)
45-54 637.6 1110.3 1119.6 1108.2 1103.3
(51.1%) (93.4%) (97.8%) (98.7%) (99.3%)
55-64 262.9 871.1 1053.4 1122.0 1165.8
(27.4%) (81.0%) (92.5%) (94.7%) (96.5%)
>65 63.3 373.9 604.8 696.2 824.0
(6.9%) (35.4%) (52.1%) (57.2%) (65.1%)
Ll
Sex
B 1705.4 2 560.6 2748.3 2794.1 2 866.7
Male (56.4%) (84.4%) (90.1%) (91.0%) (92.7%)
2k 1690.5 2710.2 2940.0 30175 3106.9
Female (51.8%) (81.7%) (87.3%) (88.8%) (90.5%)
=5 3395.9 5270.8 5688.3 5811.6 5973.6
Overall (54.0%) (83.0%) (88.6%) (89.8%) (91.5%)

e

AR TR T AR (5 o {518 T DS A T REER MR A
% o

G

FESR IR oA (8 ST AR R AR iR

¥ llpay

G FTA B % o s N LRV o B - Bl - 4E
2012 5 > £ 10 £ 14 AL - 46.1% AR

EFH -

(1) FEE T IR A L BEFTEEGE © SRR IR
YT A B Ry o o AR TRV DAEELIE ¢
ISR A BB IIEES (A Wi-Fi 4
& -~ 4G LTE #8%%) b4 - (B =BG Fi i

ESR

5 F Bek ~ GPS (&ERIEMLZEL) AT

WS BE 7 (T MR B B 5 - FRE TR AT A
P EoRBERER (40 WhatsApp ~ Facebook

K YouTube) -

(2) 87 H 2012 FRzafA -
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Notes : Figures may not add up to total due to rounding.

FAS

Figures in brackets represent the percentages in respect of all
persons in the respective survey periods and age / sex sub-
groups. For example, among all persons aged 10 to 14 in 2012,
46.1% had smartphone.

(1) Smartphone refers to a mobile phone offering more
advanced features than a cell phone which is mainly for
making phone call, sending SMS and taking picture.
Some advanced features / functions found in smartphone
include touchscreen interface, Internet access via mobile
networks (such as Wi-Fi network, 4G LTE network),
portable media player, video recording, GPS (Global
Positioning System) navigation, sending and receiving
e-mail and web browsing. The smartphone can also be
used to download mobile apps (such as WhatsApp,
Facebook and YouTube).

(2) Figures are available from 2012 onwards.
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4.  Usage of the Internet

4.1  The number of persons aged 10 and over who
had used the Internet during the 12 months before
enumeration increased from 2 601 300 in 2001 to
5988 000 in 2019. The increase was particularly
remarkable during the period from 2001 to 20009,
where the annual rate of increase on average was
6.5%, as compared with the average growth of 3.4%
annually from 2009 to 2019. The overall rate of
persons aged 10 and over who had used the Internet
during the 12 months before enumeration also surged
from 43.3% in 2001 to 91.7% in 2019. (Table 3)

Age / sex

4.2 The rates of having used the Internet were
relatively higher among younger persons than older
persons. In recent few years, the rates of having
used the Internet during the 12 months before
enumeration for persons aged between 10 and 54
were close to 100%. It is worth noting that the
corresponding rates for persons aged 55 and over
continued to increase significantly in the past 2
decades or so. (Table 3)

4.3 Analysed by sex, the rate of having used the
Internet among females was lower than that among
males. In 2019, the corresponding rates for females
and males were 90.5% and 93.2% respectively.
(Table 3)

Time spent in using the Internet per week

4.4 The majority of persons aged 10 and over who
had used the Internet during the 12 months before
enumeration (ranging from 84.5% in 2001 to 99.3%
in 2018) had used the Internet at least once a week.
Among those persons, the average time spent in using
the Internet per week increased from about 12 hours
in 2001 to about 30 hours in 2018. (Table 4)

Major purpose of using the Internet

4.5 Among the persons aged 10 and over who had
used the Internet during the 12 months before
enumeration in 2018, the most commonly cited major
purpose of using the Internet was “communication /
interaction”. The corresponding rate increased from
63.3% in 2001 to 98.8% in 2018. It is worth noting
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that the growth for “online shopping / finance
transaction” and “online entertainment” were
particularly significant, with around six times more
persons aged 10 and over who had used the Internet
for these purposes in 2018 compared with 2001.
Other major purposes of using the Internet included
“information searching”, and “office / school /

ftt, - (5&5) )
N ~ personal affairs and others”. (Table 5)
%3 AR AR SRR 12 B H A Y A Z ey 10 2L EABE
Table 3  Persons aged 10 and over who had used the Internet during the 12 months before
enumeration by age / sex
AN
No. of persons
(’000)
iR
Survey period
2001 £ 2009 4 2014 £ 2016 £ 2019 £
4HZ6H 6 HZ8 H 6 HZ8H AHZTH ARZTH
EERSLH R, MR Apr - Jun Jun - Aug Jun - Aug Apr - Jul Apr - Jul
Age group / Sex 2001 2009 2014 2016 2019
FEERAE R
Age group
10-14 341.2 369.3 267.7 251.2 292.2
(79.4%) (98.8%) (99.4%) (99.7%) (100.0%)
15-24 743.0 849.3 801.7 762.4 675.4
(81.1%) (99.1%) (99.6%) (99.8%) (99.9%)
25-34 717.1 903.3 951.2 959.1 940.3
(65.1%) (95.2%) (99.0%) (99.6%) (100.0%)
35-44 574.0 947.9 994.0 1009.9 1030.9
(42.3%) (85.6%) (96.6%) (99.5%) (99.8%)
45-54 189.8 852.0 1066.9 1136.9 1103.7
(19.6%) (67.5%) (88.2%) (97.3%) (99.3%)
55-64 29.8 304.1 728.7 971.8 1158.8
(6.0%) (37.9%) (69.9%) (87.7%) (95.9%)
> 65 6.2 74.0 242.2 486.2 786.7
(0.8%) (8.8%) (24.0%) (44.0%) (62.29%)
51
Sex
B 1311.8 2190.3 2 480.7 2703.7 2881.9
Male (45.0%) (72.9%) (81.9%) (88.8%) (93.2%)
it 1289.5 2109.7 2571.8 2873.9 3106.0
Female (41.7%) (66.1%) (78.0%) (86.3%) (90.5%)
&t 2601.3 4.300.0 5052.5 5577.5 5988.0
Overall (43.3%) (69.4%) (79.9%) (87.5%) (91.7%)
R Notes : Figures may not add up to total due to rounding.

HIR T T AR - (ERT A S SR
7 -

TSNV O (B S TR R SR MR Y
G TR B % v sV A £V o0 B - B0 - 4E
2001 4 > fEFTA 10 2 14 FE A > 79.4% fE47EH
Al 12 {8 H N 8 A TR -

EAGETHT] 20204 10 H
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FA7

Figures in brackets represent the percentages in respect of all
persons in the respective survey periods and age / sex sub-
groups. For example, among all persons aged 10 to 14 in 2001,
79.4% had used the Internet during the 12 months before
enumeration.
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Table4  Persons aged 10 and over who had used the Internet at least once a week during
the 12 months before enumeration by time spent in using the Internet per week

NE
No. of persons
(’000)
SR

5 B LB Survey period
(/NEE) 2001 4 2009 4 2014 4 2016 4 2018 &£
Time spent in using the ABZEG6H 6 HEZ8 A 6 HE8H 4BETH 6 HE9H
Internet per week Apr —Jun Jun - Aug Jun - Aug Apr —Jdul Jun - Sep
(hours) 2001 2009 2014 2016 2018
<10 1285.0 969.3 977.2 977.7 938.3
(58.4%) (24.6%) (19.8%) (17.9%) (16.1%)
10-<20 460.4 931.4 963.2 874.6 951.4
(20.9%) (23.7%) (19.5%) (16.0%) (16.4%)
20-<30 203.1 785.3 906.9 1044.0 1181.6
(9.2%) (20.0%) (18.3%) (19.1%) (20.3%)
30-<40 97.9 456.8 616.7 827.7 1194.4
(4.5%) (11.6%) (12.5%) (15.2%) (20.5%)
40-<50 76.5 346.8 505.5 609.2 797.4
(3.5%) (8.8%) (10.2%) (11.2%) (13.7%)
> 50 75.1 446.2 974.6 1130.0 753.0
(3.4%) (11.3%) (19.7%) (20.7%) (12.9%)
=t 2198.81 3935.9 4944.0 5463.3 5816.2
Total (100.0%0) (100.0%6) (100.0%0) (100.0%0) (100.0%0)
[84.5%)] [91.5%)] [97.9%] [98.0%] [99.3%]
SEEERRE (/NEE) 12.1 23.7 30.5 32.0 29.8

Average duration (hours)

SR HIRIUES ARG - BT A TR AR
7 -

[T 5% N Y B - o AE 6 B e B T A AR ST
Al 12 {5 5 P98 o A E e e D R — Y 10 5%
B A B AL E L ©

TIHESR NI FoR N E R B - (EFTA{ES
SPAT 12 {8 H 9 8 (R RY 10 B A B8
o FEERDER RO LFTEATE I -

(1) BFH 2001 FEFHIGHEHH - AR 2001 4
2009 £EDURIRAT 3 KA TR B4 B
HE -

T TR AR E AL -

TG AT 20204 10 A
EARITRE BUNSETE

Notes : Figures may not add up to total due to rounding.

FA8

Figures in round brackets represent the percentages in respect of
all persons aged 10 and over who had used the Internet at least
once a week during the 12 months before enumeration in the
respective survey periods.

Figures in square brackets represent the percentages of persons
who had used the Internet at least once a week among all persons
aged 10 and over who had used the Internet during the 12
months before enumeration in the respective survey periods.

(1) Figures are available from 2001 onwards. This table
shows figures for 2001, 2009 and the recent 3 survey
periods in which relevant information was collected.

T Including persons with time spent in using the Internet per
week not fixed.
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Table5  Persons aged 10 and over who had used the Internet during the 12 months before
enumeration by major purpose of using the Internet
N4
No. of persons
(’000)
Gt @
Survey period®
2001 & 2009 &£ 2014 & 2016 &£ 2018 &£
S A1)
BE BRIy L2 H Y 4HZ6H  6AZS8H 6 A% 8 A 4BETH  6H®9A
Major purpose of using the Apr - Jun Jun - Aug Jun - Aug Apr - Jul Jun - Sep
Internet® 2001 2009 2014 2016 2018
a5 E® 1647.8 3697.6 4 680.5 5407.8 5787.3
Communication / interaction® (63.3%) (86.0%) (92.6%) (97.0%) (98.8%)
B ER 2352.1 4128.3 4418.3 5066.5 5614.1
Information searching® (90.4%) (96.0%) (87.4%) (90.8%) (95.9%)
CEARCE S 755.2 2230.1 4190.6 4909.8 5282.2
Online entertainment® (29.0%) (51.9%) (82.9%) (88.0%) (90.2%)
W= B E N - 1 050.0 2125.0 2162.7 3084.8
A (24.4%) (42.1%) (38.8%) (52.7%)
Office / school / personal affairs
and others
48 Y R R 5O 380.6 1561.7 1992.7 2106.9 2809.4
Online shopping / finance (14.6%) (36.3%) (39.4%) (37.8%) (48.0%)
transaction(®
=118 2601.3 4 300.0 5052.5 5577.5 5856.1
Overall
R ESEARVE RN RS RS A AR T AT Notes : Figures in brackets represent the percentages in respect of all

éé {5 P % (5E G R4ERY 10 % R DA A E 5

(1) FIEEfEIEE R

(2) #F B 2001 FHAMAMHEAR - AF#EF] 2001 4F -
2009 LR et 3 KA TEEMBE R4
HYHF -

(3) Biln "TURHE I, R T4 RAIRREER -

©) 1§J’>‘<D F LR R (I 8
g WE) st R TRBBUTEE S
BUR4E LARES 5 -

(6) Bildn " LAERER WEEE S ETE BB
Ho o~ TEedd bmeel - THGEBUE R mEeiR
{/‘-FJ & FLZEEE// uR//zEEJ °

(6) 1§J’>‘ID W%L%Eﬁﬁ&%’/%’(ﬁﬁ?i/% A5
B T HE LR

- REA -

TG AT 20204 10 A
EARITRE BUNSETE
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persons aged 10 and over who had used the Internet during the
12 months before enumeration in the respective survey periods.

(1) Multiple answers were allowed.

(2) Figures are available from 2001 onwards. This table
shows figures for 2001, 2009 and the recent 3 survey
periods in which relevant information was collected.

(3) Such as “sending and receiving e-mail” and “instant online
communication”.

(4) Such as “online reading newspapers / news (current affairs,
finance, entertainment, sports) / magazines” and “browsing
Government webpages or using Government online
services”.

(5) Such as “listening to online music / radio programmes /
watching online video programmes”, “playing online games,
downloading game files / software for games” and “online
reading books / fiction / comic”.

(6) Such as “online banking service / bill payment / finance
transaction” and “online shopping”.

Not applicable.
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5. Online purchase

5.1 Online purchase has become more popular.
Over the past 2 decades or so, the rate of persons
aged 15 and over who had used online purchasing
services for personal matters during the 12 months
before enumeration increased steadily from 4.9% in
2002 to 35.8% in 2018. (Table 6)

*=6 AESEETHT 6 B A NG EE EEN TR R AR e BRI A Y R EASE
5T P4 _E IR Ry 15 A PA E AEE

Table6  Persons aged 15 and over who had used online purchasing services for personal
matters during the 6 months before enumeration by major type of products /
services purchased online during the period

NE (SSAFEHERERIN)
No. of persons (unless otherwise specified)

(’000)
SRR
TR AN 6 8 P9 M 748 I Survey period
FERE S REIERNW 2002 £ 2009 £ 2014 £ 2016 £ 2018 £
Major type of products / services 5EZETH 6 HZ8 H 6 HZE8H 4H=ETH 6HZ9H
purchased online during the May - Jul Jun - Aug Jun - Aug Apr —Jul Jun - Sep
6 months before enumeration® 2002 2009 2014 2016 2018
M EEEHM S - RIRER 411 172.7 756.2 1029.7 1645.8
Online purchase of daily necessities, (18.8%) (19.9%) (56.4%) (65.0%) (76.2%)
clothes and footwear
M L HER IS 251 117.6 358.1 611.6 1022.7
Online travel arrangement (11.5%) (13.6%) (26.7%) (38.6%) (47.3%)
Mg EETE 107.1 522.9 340.4 334.1 399.7
Online ticket reservation (49.0%) (60.3%) (25.4%) (21.1%) (18.5%)
4 _E IR A M B - 29.9 170.9 122.5 266.3
Online purchase of accessories (3.4%) (12.8%) (7.7%) (12.3%)
W MEREEES - - 201.3 121.8 113.2
Online purchase of restaurant (15.0%) (7.7%) (5.2%)
coupons
=t 218.3 866.9 1340.0 1584.8 2160.8
Overall [4.9%] [15.9%] [23.4%] [27.8%] [35.8%0]
B SR 8 BT 600 300 1,500 2,100 4,000

Median amount spent (HK$)

AR EESE AR E T RO AR [ B S T A AT
?Egéﬁﬂfﬁﬁﬂéﬁiﬁﬂ%ﬁﬁ%% 15 A EN

03 FE SR 9 Y 8 R R {8 B0 s 0 AP A
15 SRR LAEALE D » SRS 12 8 H N R (E
NS 4 IR HI A AT S AT B ST EE -

(1) AEELIHEE -

(2) B5-H 2002 LR MHA - AREF] 2002 4 -
2009 £EDLRIRAT 3 A TR B B R4 T ]
HIHF -

A -

FEAGET AT 20204 10 A
FRRITRE BINSETE

Notes : Figures in round brackets represent the percentages in respect of
all persons aged 15 and over who had used online purchasing
services during the 6 months before enumeration in the
respective survey periods.

Figures in square brackets represent the percentages of persons
who had used online purchasing services for personal matters
during the 12 months before enumeration among all persons
aged 15 and over in the respective survey periods.

(1) Multiple answers were allowed.

(2) Figures are available from 2002 onwards. This table
shows figures for 2002, 2009 and the recent 3 survey
periods in which relevant information was collected.

Not applicable.
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5.2 fE&EtAT 6 {5 H PG Ry flE A\ =B A
4 REYIRBEY 15 pe R P EALE S - T4
FIEEH MM - RAIREERE ) RHE 2018 Frk
wmAETTHYEE) > ZEALPRE 76.2% f2 KUt
M o H AT IR HE K B4 LY IR % B S
" RS, (47.3%) & THEEET
5 (18.5%) - 5%t AHAEH 6 {1 HHARITRE
& b R A 5 B B S 4RER 7 B
2002 £y 600 Jr 7% 2018 iy 4,000
L (R6)

6. Hfti2H&E

6.1 {F 2000 4F% 2019 fEiefTHAR T&
AHEHS (E AN AR K T B AEE R
MO BT RA2E | WEEEFERPSHRE
E@aﬂf%ﬁié*% ’ "EJ?U%EBAB(H‘Z}E?F@ HHRRHY
F 255655 10 ’ﬂ’é % 15 5%~
%20?7}%‘ 5 23 Jﬁ~ 75k~ 5 32 5f
% 37 5%~ 55 43 %‘%48 5% ~ &5 50 5%
% 52 57~ 55 53 B ~ %5 54 HF - 55 59 5 -
% 62 5%~ 5 64 5% - 5 67 HENE 69 5F
( £ & M £ F & 5t # & #
& &) (www.censtatd.gov.hk/hkstat/sub/spl14
0_tc.jsp?productCode=B1130201)A -

EAGETHT] 20204 10 H
EARITRE BUNSETE

5.2 Among the persons aged 15 and over who had
used online purchasing services for personal matters
during the 6 months before enumeration, “online
purchase of daily necessities, clothes and footwear”
was the most commonly conducted activity in 2018,
being cited by 76.2% of them. Other commonly
cited online purchasing services included “online
travel arrangement” (47.3%) and *“online ticket
reservation” (18.5%). Among those persons, the
median amount spent in purchasing products /
services online during the 6-months period increased
from $600 in 2002 to $4,000 in 2018. (Table 6)

6. Further references

6.1 Detailed results of the THS on “IT Usage and
Penetration” and “Personal Computer and Internet
Penetration” conducted from 2000 to 2019 were
released in the THS Reports No. 2, No. 6, No. 10,
No. 15, No. 20, No. 23, No.27, No.32, No.37,
No. 43, No.48, No.50, No.52, No.53, No.54,
No.59, No.62, No.64, No.67 and No.69
(www.censtatd.gov.hk/hkstat/sub/sp140.jsp?product
Code=B1130201) published by the Census and
Statistics Department respectively.
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