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According to the provisional
survey results, the value of total receipts
Sfor the restaurants sector was $14.7
billion in the fourth quarter of 1999.
This represented an increase of 2%
compared to the same quarter in 1998.
Over the same period, the value of total
purchases of restaurants increased by
3% to $5.1 billion.

2. After discounting the effect of
price changes, the total restaurant
receipts increased by 4% in volume in
the fourth quarter of 1999 over that a
year earlier.

3. Analysed by type of restaurant
and comparing the fourth quarter of 1999
with the fourth quarter of 1998, the total
receipts of Chinese restaurants increased
by 8% in volume, or 6% in value. The total
receipts of miscellaneous eating and
drinking places increased by 6% in
volume, or 7% in value.

4. Meanwhile, the total receipts
of fast food shops increased by 1% in
volume, but remained virtually

unchanged in value.

S, As for bars, the total receipts
increased by 2% in volume, but fell by
4% 1n value.

6. On the other hand, the total
receipts of mnon-Chinese restaurants
decreased by 2% in volume, or 3% in
value in the fourth quarter of 1999
compared with that in the same quarter
of 1998.
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y 2 Compared with the third
quarter of 1999, and bearing in mind
that such comparison 1s affected by
seasonal factors, the total receipts for
the restaurants sector in the fourth
quarter of 1999 increased by 2% in
volume, or 1% in value.

8. For 1999 as a whole, the
value of total receipts for the
restaurants sector, at $56.7 billion,
remamed virtually the same in value
compared with 1998. This represented
an increase of 2% in volume. Over the
same period, the value of total
purchases of restaurants decreased by

1% to $19.5 billion.

9. In 1999, among the various
types of restaurants, miscellaneous
eating and drinking places had the
largest growth in total receipts, by 6% in
volume, or 8% 1n value.

10. Concurrently, the total
receipts of Chinese  restaurants
increased by 4% in volume, or 2% in
value.

13, As for bars, the total receipts
increased by 3% in  volume but
decreased by 1% in value.

12, On the other hand, the total
receipts of non-Chinese restaurants
decreased by 2% in volume, or 3% in
value. The total receipts of fast food
shops decreased by 1% in volume, or
2% 1n value.

13. Restaurant receipts in volume
terms are derived from receipts in value
terms after adjusting for price changes.
The relevant components of the
Consumer Price Index are used for this
deflating purpose.
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14. Table 1 presents the revised
figures for the total receipts and total
purchases of the restaurants sector for Q3
1999 and the provisional figures for Q4
1999. The value and volume indices of
total receipts by type of restaurant for Q4
1998, and Q3 and Q4 1999 are also given,
with the quarterly average from October
1994 to September 1995 taken as 100.

15, Chart 1 depicts the movements
of the value and volume indices of total
receipts by type of restaurant from QI
1998 to Q4 1999, Chart 2 shows the
results of year-on-year comparisons.



&
TABLE 1 : TOTAL RESTAURANT RECEIPTS AND PURCHASES

| SERRINRBOS S S £

—NANER=F — A NFEREF
Q3 1999 Q4 1999
(HEFT85) ( EEHT® T )
(Revised figures) (Provisional figures)
ERNREE (M)
Total restaurant receipts (HK$ million) 14,4159 14,674.1
EENMEEE (EAHT)
Total purchases by restaurants (HK$ million) 90382 e
bisl BEIEIE
Index Number % Change
(—ANEEHAEAAEN S PNESTSEN = 100)
(Quarterly average of Oct.94 — Sep. 95 = 100)
NN NI IEE
—AANFE —HAAASE —hhhSE BEER  HEUFE RAFH
HuE B=F L HNAE P IWAR: VIWAR: 2
i (T80 () (RFFT) S=FH# RFHLER Edan
5 Q4 1998 Q3 1999 Q4 1999 Q41999 Q41999 Q1-Q4 1999
RERR B! Type of (Revised (Revised  (Provisional over over over
Type of Restaurant Index figures) figures) figures) Q31999 Q41998 QI-Q4 1998
(%) (%) (%)
(H)  frfifesesin fE i Value 110.9 112.0 113.5 +1.4 +2.4 +0.4
FOR ALL RESTAURANT W i Volume 99.3 101.5 103.3 +1.7 +4.0 +1.9
TYPES
(L) fErISH
BY TYPE OF
RESTAURANT
o 2SR i R ¥1fi# Value 99.6 101.1 105.6 +4.5 +6.0 +2.3
Chinese restaurants % i Volume 92.0 94.6 99.2 +4.9 +7.8 +4.5
Fech B {#4& Value 125.3 126.5 121.0 -4.4 -3.4 -2.5
Non-Chinese restaurants B4t Volume 109.7 111.7 107.0 -4.2 -2.5 -2.0
fhses Bl Value 131.0 131.0 131.4 +0.3 +0.3 -1.7
Fast food shops #; it Volume 112.4 112.7 113.3 +0.6 +).8 -1.4
T {8 1# Value 1216 113.6 116.5 +2.5 -4.2 -1.1
Bars Wik Volume 98.2 100.9 100.4 -0.5 +2.3 +3.1
HoAk AT {#iff Value 136.7 155.1 146.1 -5.8 +6.9 +8.4
Other eating and drinking places  # & Volume 116.0 130.1 122.6 -5.8 +5.6 +6.1
#F S TFET IR E TR A

Note : The underlined figures were rounded up to 5




Chart 1: Value and Volume Indices of Restaurant Receipts
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Chart 2: Year-on-year Comparison of Restaurant Receipts in Value and Volume Terms
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