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, According to the provisional
survey results, the value of total retail
sales in September 1998, estimated at
$15.3 billion, decreased by 21%
compared with September 1997. After

discounting the effect of price changes

over the period, change in fotal retail
sales volume was obtained. The
decrease was 22%.

2. Analysed by type of retail
outlets and on a year-on-year
comparison, sales of motor vehicles
declined the most, by 53% in value or
48% in volume in September 1998.
This was followed by sales of clothing
and footwear (by 37% in both value
and volume); commodities in
department stores (32% in value or
33% in volume); jewellery, watches
and clocks, and valuable gifts (26% in
value or 20% in volume); fuels (20%
in value or 18% in volume);
miscellaneous consumer goods (15%
in value or 18% in volume); consumer
durable goods other than motor
vehicles (13% in both value and
volume) and food, alcoholic drinks
and tobacco (4% in value or 5% in
volume).

3. Concurrently, sales of
commodities in supermarkets
(excluding supermarket sections of
department stores) increased by 2% in
value, but decreased moderately by 4%
in volume.

4. Compared with August 1998
(but bearing in mind that this
comparison is affected by seasonal
factors), total retail sales in September
1998 decreased by 7% in value or 6% in
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volume.

5. Comparing the period from
January to September 1998 with the
same period in 1997, total retail sales
decreased by 16% in value or 17% in
volume.

6. The volume of retail sales is
derived from the value of retail sales
after adjusting for price changes. The
relevant components of the Consumer
Price Index are used as deflators.

7. It should be noted that the
retail sales statistics in this report are
outlet statistics and not commodity
statistics. Hence, for example,
statistics on "clothing, footwear and
allied products" do not relate to the
total sales of clothing, footwear and
allied products, but to the total sales in
those shops selling such commodities
either as the principal items or the only
items. Sales figures for those outlets
may  therefore include other
commodities. Conversely, some sales
of clothing, footwear and allied
products may have been subsumed in
the sales figures for other outlets (such
as supermarkets, where some minor
clothing and footwear items are also
available).

8. With the
classification, the overlapping of
commodity coverage among the
different outlet types should not be
considerable in most cases. However,
in the case of department stores,
because of the very nature of their
operating characteristics, there is a
much greater overlapping with the

existing outlet
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other outlet types, in terms of
commodity coverage. Care should be
taken about this when interpreting the
sales statistics in this report.

9. Table 1 presents the revised
total retail sales figure for August 1998
and the provisional figure for
September 1998. Table 2 shows the
value and volume indices of retail sales
in September 1997, August 1998 and
September 1998 for all retail outlets
and by type of retail outlets, with
average retail sales from October 1994
to September 1995 taken as 100.
Comparisons of the September 1998
results with those for August 1998 and
those for September 1997, as well as
comparison of retail sales in the period
from January to September of 1998
with the same period in 1997 are also
given.

10. Starting from the reference
month of January 1997, a new series of
value and volume indices reflecting
changes in the combined sales in
supermarkets and supermarket sections
of department stores was compiled.
The new indices were shown in
Table 2 as supplementary statistics to
provide further reference for certain
analytical purposes.

11. Charts 1 and 2 depict,
respectively, the movements of the
value and volume indices of total retail
sales from October 1995 to September
1998 and the seasonally adjusted
indices and trends from October 1995
to September 1998.
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Table 1 : Total Retail Sales
—HANENE (BEFR8F) Provisional Figure for September 1998 = 15,3255 BH#E#T HKSmillion
—HNNENR (BET8=) Revised Figure for August 1998 = 16,409.4 BE#T HKSmillion
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Table 2 : Value and Volume Indices of Retail Sales for September 97, August and September 98

(—AAREHABEAAFENABRE A THEE- 100)

(Monthly average of Oct. 94 - Sep. 95 = 100)

HB MEHESE
Index Number % Change
ANERRE AWNFEAR ANE—E
hEFEAR AWVEAR  ANEARAR ShNE fhtfE hARLE
(BET®F) (BETHs (EREE) Al A ABHkE FESE
Sep 97 Aug 98 Sep 98 Sep 98 Sep 98  Jan-Sep 98
R FEESER (Revised (Revised (Provisional over over over
Type of Outlets Type of Index Figures) Figures) Figures) Aug 98 Sep 97 Jan-Sep 97
(%) (%) (%)
() fESER {EfE Value 1124 94.5 883 -6.6 215 -16.1
ALL RETAIL OUTLETS & Volume 102.5 85.3 80.3 -5.9 -21.7 -16.8
(Z) TEwEp
BY TYPE OF RETAIL OUTLETS
BN - B REE BRI {E/E Value 118.0 102.6 112.7 +9.9 -4.5 -53
Food, alcoholic drinks and tobacco B® Volume 110.1 97.7 105.1 +7.6 -4.6 -5.0
(other than supermarkets)
¢ BT fEfE Value 1203 129.7 1222 -5.8 +1.6 +3.8
Supermarkets B& Volume 101.9 103.5 97.5 -5.8 -4.3 -2.5
2R {E & Value 102.7 96.2 825 -142 -19.6 9.8
Fuels 8% Volume 87.8 83.7 71.8 -142 -183 -9.8
KY - BEERAWRLE fEE Value 99.6 77.3 63.1 -18.3 -36.7 -27.6
Clothing, footwear and allied products B& Volume 85.3 65.0 534 -17.9 -37.4 295
it a8 & Ef& Value 134.5 85.2 96.7 +13.5 -28.1 -19.1
Consumer durable goods % & Volume 133.0 85.6 97.9 +14.4 -26.4 -17.3
- FERSESG fEfE Value 138.0 69.8 65.3 -6.4 -52.6 -32.8
Motor vehicles and parts #& Volume 137.0 74.8 71.8 -4.0 -47.6 -28.4
- BRRERSER ST R {EfH Value 132.4 94.5 115.7 +22.4 -12.6 -10.6
Consumer durable goods other than B Volume 130.6 92.2 113.7 +23.4 -12.9 -10.4
motor vehicles and parts
BEAH {E{& Value 91.1 78.9 62.2 -21.2 . -31.7 -26.7
Department stores B Volume 80.3 68.2 53.7 -21.2 -33.1 -28.8
BRI - SEERE A {HfE Value 98.1 ‘ 70.8 724 +2.2 -26.2 -21.6
Jewellery, watches and clocks, B& Volume 96.5 751 77.6 +3.3 -19.6 -15.8
and valuable gifts :
HARIIRR fEfE Value 126.2 128.8 107.1 -16.8 -15.1 8.8
Other consumer goods not (& Volume 110.7 110.3 90.4 -18.0 -18.3 -13.2
elsewhere classified
H— ¢ Db @RHE WEFTERERATIRNEATRIN - mENSITEFAOT - DUEHEE -
Note ! : ¢ The figures for 'supermarkets' above do not include sales in supermarket sections of department stores. Below are supplementary statistics covering both.
BR 778 R T K2 RIPIEIRBRE T 5 AT 18 Value 120.0 125.5 118.6 -5.5 -1.1 +1.1
Supermarkets and supermarket sections B Volume 101.6 100.0 94.7 -5.4 -6.8 -5.1
of department stores
H= S FTIERBRE BRI -
Note2 : The underlined figures were rounded up to 5.
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Chart 1 : Value Indices of Total Retail Sales
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Chart 2 : Volume Indices of Total Retail Sales
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Note : The seasonally adjusted value and volume indices and Henderson trends are compiled using the X-11

|

PRRRE R ARBML -

variant seasonal adjustment program of the Bureau of the Census, U.S. Department of Commerce.
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