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概況

根據零售業銷貨額按月統
計調查，二零零零年四月掌聲榮耀
結貨貿E估計為155億元，較一九九

九年同月上升8%。扣除期間價格變
意垃圾 、 零售業總銷貨數量上令

14%。

2. 按商鋪類別分析，與一九
九九年同月比較 ， 二零零零年四月

�R反/i!fJJi!裝賣銷售的升幅最大，
以銷售數量計上升34% '以銷售價值

計則上升23%。其次升幅較大的包括
llH聲(零售量和零售價值分別上升
32%和18% ) 、定幽廠房撈星r n7t 
(零售量和零售價值分別上升 23%和

14%) 、趙主義�ffj穆Rn7t (不包括百
貨公司內的超級市場部門) (零售
量 和 零售價 值 分別上升17%和

6%) 、汽車皮汽車字作(零售量和
零售價值分別上升15%和12%) 、百
貨公司貨n7t (零售量和零售價值分

別上升120/0和7蚓 、居第、存嘉軒g

AZ反正1;ft!1 t{仿腔作(零售量和零售
價值分別上升12%和1%) 、正實質當
局官府重言辭(零售量和零售價值均上
升12%)及然押(零售量和零售價值

分別上升2%和7%)

3. 此外，緯度將費弱的銷售
數量上升4% '但銷售價值則大致維
持不變。主拿t話揖7延亨扭過穹的銷售數量
大致維持不變，但銷售價值則上升

2%。

4. 與一九九九年同期比較，
二零零零年首四個月的零售業總銷

貨數量和銷貨價值分別上升14%和
8%。

General observations 

According to 血e Monthly 
Survey of Retail Sales， the value of 
total retail sales in Apri1 2000， 
estimated at $15.5 bi11ion， increased by 
8% compared with April 1999. After 
discounting the effect of price changes 
over the period， the total retail sales 
volume increased by 14%. 

2. Analysed by type of retai1 
outlet and on a ye缸回叩開ye缸
companson， 叫es of 戶rniture and 

βxtures increased the most， by 34% in 
volume or 23% in value in April 2000. 
This was followed by sales of wearing 
apparel (by 32% in volume or 18% in 
value); other consumer durable goods 
(23% in volume or 14% in value); 
commodities 的 supermarkets (not 
including supelmarket sections of 
dep扭曲lent stores) (17% in volume or 
6% in value); motor vehicles and parts 
(15% in volume or 12% in value); 
commodities 的 department stores 
(12% in volume or 7% in value); 
footwear， allied products and other 
clothing accessories (12% in volume or 
1 % in value); jewellery， watches and 
clocks， and valuable gifts (12% in 
volume or in value) and fuels (2% 血
volume or 7%血value).

3. Besides， sales of 
miscellaneous consumer goods 

inc1'eased by 4% in volume but 
1'emained virtually unchanged in 叫ue.
Sales of food， alcoholic drinks and 

tobacco remained virtual1y unchanged 
in volume but increased by 2% În. value. 

4. F 01' the first four months of 
2000 as a whole， total retail sales 
Înc1'eased by 14% in volume or 8% in 
value over a year e血'lier.
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5. 截至二零零零年四月底的
三個月，與截至二零零零年一月底
的三個月比較，經季節性調整的零
售業總銷貨數量上升10%。

6. 零售業銷貨數量是將零售
業銷貨價值內的物價變動因素扣除
後所得，所用的物價平滅指數是從
消費物價指數內相關的項目選取。

7. 本報告書內所顯示的零售
業銷貨額統計數字，是各類商店的
銷貨額統計而非各類商品的銷售額
統計 。舉例來說，以「衣物 、鞋類
及有關製晶」而言，其數字並非指
衣物鞋類及有關製品的總銷售額，
而是指專營這類商品或以這類商品
為主要貨品的商店的總銷貨額。 因
此 ，這些商店的銷貨數字可能包括

其他商品 。反過來說，亦有部分衣
物、鞋類及有關製品的銷售額可能
已包括在其他商店類別的銷貨數字
內(例如超級市場內也有少量衣
物、鞋類等製品出售)

8 根據現時的商店分類法，
不同類別的商店所銷售的商品種類
範圈，重疊程度多數不大。但百貨
公司的情況不同 ， 基於其經營方
式，所銷售的商品種類，多會同時
包括在其他類別的商店所銷售的商
品範圍 內，重疊程度較大。在闡析
本報告書內的銷貨數字時 ，要特別
留意這點。

5. Based on the seasonally 
adjusted series， the volume of total 
retail sales. in the three months ending 
April 2000 increased by 10% over th剖
in the three months ending J anuary 
2000. 

6. The volume of retail sales is 
derived企om the value of retail sales 
after a句usting for price changes. The 
relevant components of the Consumer 
Price Index 訂e used as deflators. 

7. The retail sales statis世cs m 
this report訂e outlet statis世cs別ld not 
commodity statis世的 Hence， for 
example， statistics on "clothing， 
footwear and al1ied products" do not 
relate to the total sales of clothing， 
footwear and al1ied products， but to也e
total sales in those shops selling such 
commodities either as the principal 
items or the only items. Sales figures 
for those out1ets may 血erefore include 
other commodi世的 Conversely， some 
sales of clothing， footwear and al1ied 
products may have been subsumed in 
the sales figures for other out1ets (such 
as superm缸卸的， where some minor 
clo.thing and footwe缸items are also 
available ) . 

8. With 吐le existing outlet 
classi宜ca世on， the over1apping of 
commodity coverage血nong the different 
outlet types should not be considerable 
in most cases. However， in吐le case of 
dep缸恤lent stores， because of the very 
nature of their operating characteristics， 
there is a much greater over1apping with 
the other outlet typ郎， in terms of 
commodity coverage. Care should be 
taken about由is when interpreting也e
sales statistics in也is repo此
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9. 去三列出一九九九年五月
至二零零零年三月的修訂零售業總
銷貨額數字和二零零零年四月的臨
時數字。 表內亦列出一九九九年五
月至二零零零年四月所有零售商及
各零售商類別的零售價值指數，其
中以一九九四年十月至一九九五年
九 月期 內的 每 月平 均 指數 定 為 一
百。

10. 主ι列出一九九九年五月
至二零零零年四月所有零售 商及各
零售商類別的零售量指數，其中以
一九九四年十月至一九九五年九月
期內的每月平均指數定為一百。

11. 盡三展示零售業總銷貨數
量的變動情況。它列出以原來數列
計算某月份與上年同月比較的按年

變動百分率;及以經季節性調整數
列計算 ， 截 至 所 示 月 份的三 個月與

先前三個月比較的變動百分率。

12. 圖一及圖二分別顯示由一
九九七年七月至二零零零年四月的
總零售價值和零售 量指數的變動 ，
及由 一九九七年七月至二零零零年
四月的經季節性調整指數。

9. T迎挂1 presents也e revised 
total retail sales figures from May 1999 
to March 2000 and the provisiona1 
figure for Apri1 2000. The value index 
of retai1 sales from May 1999 to April 
2000 for all retai1 out1ets and by句pe of 
retail outlet are also shown， with 
average retail sales from October 1994 
to September 1995 taken as 100. 

10. 王連垃2 presents the volum.e 
index of retail sales from May 1999 to 
April 2000 for a11 retail out1ets and by 
type of retail out1et， with avetage retai1 
sa1es from October 1994 to September 
1995 taken as 100. 

11. Table 3 shows the movement 
of total retail sales volume in terms of 
the ye盯團on-ye訂 rate of change for a 
month compared with the s回ne month 
in the preceding ye訂 based on 也e
original series， and in terms of the rate 
of change for a three-month period 
compared with the preceding three
month period based on the seasona11y 
adjusted series. 

1 2. Chart 1 and 2 depict， 
respective妙， 也e movements of the 
value and volume indices of total retai1 
sales企om July 1997 to April 2000個d

也e se的onally adjusted indices 企om
July 1997 to Apri1 2000. 
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表一: 一九九九年五月至二零零零年凹月的零售業銷貨價值
Table 1: Retail saIes in vaIue from May 1999 to April2000 

零售商頸別

Type of retail outlet 5 6 

所有零售商類別的零售業銷貨價值 (以港幣百萬元計) 15，293.1 14會840.9
Value ofre凶sales of all retail outlets (in 1王K$ million) 

銷貨價值指數(九四年十月至九五年九月= 100) 
Value index (Oct. 94 - Sep. 95 = 100) 

所有零售商簽別 88.1 85.5 

All retail outlets (-7.9) (-6.3) 

食品、酒類飲品及煙草[超級市場除外〕 108.6 95.7 

Food， alcoholic drinks and tobacco (她er也an supermarkets) ( -l.8) (-2.0) 

超級市場 122.1 120 .1 

Supermarkets (-0.3) (-2.4 ) 

燃料 79.9 8L8 

Fuels (-21月 (-17 .6) 

衣物、鞋類及有關製品 7l.8 57.1 

Clo位lÎllg， tòot，we紅and allied products (-19.2) (-24.9) 

服裝 7l.8 55.7 

Wearingapp訂d (-20.6) (鷗26.7)

鞋類、有關製品及其他衣物配件 71.8 66.7 

Footwear， a11ied products and 0血er clo世1Ïng accessories (-7.3) (-11.3) 

註釋 : * 臨時數字。
(1)零售業於每年首兩個月的銷售情況，受農曆新年時間的影響而出現頗大的波動，

在此列出一月及二月合計的銷售數字以供參考。

(2)括號內數字表示與上年同期比較的變動百分率，並根據未進位的數字計算。

弓，字下面有橫線者乃自進位而來。

1999 2000 

7 8 9 10 11 12 1 (1) 2 (1) 1 - 2 (1) 3 

15，807.5 15，162.2 14.333.3 15，186.5 14，349.6 16.587.9 17，762.5 14，123.3 31，885.8 15，375.4 

9l.0 87.3 82 .5 87.5 82.6 95.5 102.3 81.3 91.8 88.6 

( -7.7) (-7.6) (-6.4) (-4.9) (-2.7) (-lj) (斗12.6) (+0.3) (+6.8) (+9.1) 

99.5 98.4 114.8 11l.9 105.3 11l.8 122.5 95.3 108.9 107.0 
(-4.8) (-4.1 ) (+ l.8) (-l.4) (-0.5) (-0.6) (+8品 手5.乃 (+ l.8) (十l .0)

125.9 132.3 128.7 127.3 117.6 129.8 132.5 123.2 127.8 116.9 

(-0.9) (+2.0) (+5.3) (+6.0) (+4.3) (+5.1) (斗16.4) 手5.5) (+4.7) (+8.7) 

88.0 80.9 79.1 83.4 82.1 92.7 97.6 72.4 85.0 87.4 
(-1l.7) (-15.9) (-5.2) (-0.5) (+8.2) (+8.4) (+14.1) (+10.η (+12.6) (+ 10，，2) 

66.3 57.8 48.5 63.1 61 .9 85.3 83.2 62.0 72.6 66.7 

(-23.2) (-25.2) (-22.9) (-15.6) (-10.7) (-4月 (-4.3) (-12.1) (-7.8) (+10‘1) 
64.8 54.4 46.4 63.6 60.2 85.4 79.5 58.6 69.1 63.1 

(-24.1) (-24.7) (-19.9) (-15.4 ) (-8.7) (-4.0) 手6.0) (-10.9) (-8.2) (+8.2) 

77.1 82‘4 63.5 59 .5 74.1 84.5 109.6 86.3 97.9 93.4 

(-17.7) (-27.8) (-35.9) (-16.9) (-20.6) (毛主) (斗5.8) (-17.8) (-6.1) (+20.4) 

Notes: * Pro討sional figures. 

(1) Affected by th皂白ning of the Lunar New Year festiva1， retail sa1es tend to show rather significant 

vola討li世的油油e first two mo且也s of世le year. The combihed re個jl sa1es figures for Janu缸yand
February缸'e presented for ease ofreference. 

(2) Figures恆brackets refer to也.ep位'centage changes over the s缸ne period of也e preceding year 

組d缸e ca1culated based on unrounded figures 

甘le underlined figures were rounded up to 5. 
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4* 

15，516.7 

89.4 

(+7.7) 

107.2 
(+1.7) 

122.0 

(+5.8) 

86‘1 

(+6.6) 

72.5 
(+15.6) 

72.1 

(+17.9) 
75.7 

(+l.4) 



表一: 一九九九年五月至二零零零年四月的零售業銷貨價值一 續
Table 1: Retail sales in value from May 1999 to April2000 - Continued 

零售商量買別

Type of retail outlet 

耐用消費品
Consumer durable goods 

汽車及汽車零件

Motor vehic1es個d parts 

傢具及固定裝置

Furniture and fixtures 

其他耐用消費品

Other consumer durable goods 

百貨公司
Departrnent stores 

珠寶首飾、鐘錶及名貴禮物
Jewellery， watches and clocks，組d va1uable gifts 

其他未分類消費品

Other ∞，nsumer goods， not elsewhere classified 

超級市場及百貨公司內的超級市場部門防

supermarkets and supermarket sections of depa自由nt stores (3) 
詮釋 * 臨時數字。

#表示數字在:%0.05%之間。

5 6 

84.0 88.9 
(-5.8) (-2.5) 
53.3 61.7 

(-24.6) (-20.4) 
84.7 88.3 
(-3.7) (-5.4 ) 
108.2 110.6 
(+3.7) (+9.1) 

65.8 60.2 
(-12.8) (-16.1) 

75.0 83.5 
(-14.3) (-4、5)

108.1 107.3 

(+1.7) (+6.1) 

(1)零售業於每年首兩個月的銷會情況，受農曆新年時間的影響而出現頗大的波動，

在此列出一月及二月合計的銷售數字以供參考。

(2)括號內數字表示與上年同期比較的變動百分率，並根據未進位的數字計算。

(3)以上，超級市場'的數字不包括百貨公司內的超級市場部門。這是兩者的合計數字，

以作補亮。

弓，字下面有橫線者乃由進位而來。

7 

88.0 
(+2.0) 
60.4 

(-14.8) 
92.5 
(-4.3) 
108.5 
(+14.0) 

64‘9 
(-17.5) 

89.3 
(-1.1) 

116.9 
(-7，5) 

1999 2000 

8 9 10 11 12 1 (1) 2 (1) 1 - 2 (1) 3 

91.6 96.2 87.0 80.3 80.5 98.3 73.2 85.7 111.6 
(+7j) (-0.3) (+0.7) (-5.0) (-5.5) (斗24.3) (+19 . .J) (+22.2) (+35.2) 
72.6 69.0 70.0 62.8 48.8 70.1 51.7 60.9 98.4 
(+4.0) (+5.8) (+9j) (+9.7) (-4.0) (十46.3) (+475) (+46.8) (+52.9) 
89.4 91.7 85.8 89.2 103.7 157.0 80.2 118.6 114.1 

(-4.6) (-9豆) (+2.3) (-2.6) (+4.4) f十15.8) (+3.3) (+ 11.2) (+ 11.6) 
107.3 119.2 100.9 91.4 98.4 102.3 88.0 95.2 121.3 
(+13.2) (-0.6) (-3.9) (-12.0) (-8.9) (+18.η (+14主) (+16.7) (+33.7) 

63.9 58.2 64 .2 70.3 95.9 84.8 68.7 76.8 56.4 
(同19.0) (-6.4 ) (-0.4) (+7.5) (+4.0) (+14.2) (-2.3) (+6.1) (-2.2) 

71‘9 68.9 75.0 78.5 90.4 98.0 76.2 87.1 74.9 
(+1.6) (-4.7) (-4.7) (-2.8) (-3j) (+20.4) ←4.3) (+8.2) (+6.1) 

113.9 90.0 105.6 86.5 97.2 115.4 93.9 104.6 97.4 

(-11.5) (-16.1) (-12.8) (司8.4) (-4.9) (+ 11.6) f十9. .5.) (+ 10.6) (-1.9) 

* Provîsional figures 

# Denotes a figure wi1hin士。.05%.

(1) Affected by自皂白ning of也e Lunar New Year festival， retail sales ten拉伯show ra1her significant 

volatilities in世le first two morr也S of也.e year. The combined re旭il sales figures for January and 

February are presented for ease of reference. 

(2) Figures in brackets refer to世le percentage changes over 1he s缸ne period of1he pr'白白ding ye缸

and訂e calculated based on unrounded figures 

(3) The fi伊res for 'supermarkets' above do not include sales in superm虹ket sections of dep缸tment stores. 

Here 缸e supplemen伽y sta討stics血的include such sal的.

The under尬led figures w，位'e rounded up to 5 
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4* 

102.4 
(+14.9) 

67.2 
(+12.3) 

119.5 
(+23主)

124.9 

川)

62.2 
(+7.1) 

65.5 
(+11.7) 

106.8 

# 



表二: 一九九九年五月至二零零零年四月的零售業錯貨數量(九四年十月至九五年九月= 100) 

Table 2: Retail sales in volume from May 1999 to April2000 (Oct. 94 - Sep. 95 = 100) 

零售陶頸別
Type of retail outlet 5 6 

所有零售商類別 83.7 81.9 

All retai1 outlets (-1 .3) (-0.3) 

食品 、酒類飲品及煙草[超級市場除外〕 105.6 94.0 

Food， alcoholic drink:s and tobacco (0也er世1祖supenn紅kets) (+2.7) (+4.4) 

超級市場 93.8 93.4 

Supennarkets (司5.5) (-5.8) 

燃料 69.6 72.5 

Fuels (-20.9) (-15.7) 

衣物、鞋類及有關製品 73.6 

C10吐血宅， footwear and allied products (+6.3) 

服裝 72.5 

Wearing app征e1 (+4.5) 

鞋類、有關製品及其他衣物配件 72.2 

Footwear， allied products and other clothing accessories (+ 12.6) 

詮釋 * 臨時數字。
#表示數字在劫的%之間。
(1)零售業於每年首兩個月的銷售情況，受農曆新年時間的影響而出現頗大的波動，

在此列出一月及二月合計的銷售數字以供參考。

(勾括號內數字表示與上年同期比較的變動百分率，並根據未進位的數字計算。

弓，字下面有橫線者乃由進位而來。

58.3 
(-5.1) 

57.1 

(-6.2) 
67.7 
(+6.6) 

1999 2000 

7 8 9 10 11 12 1 (1) 2月) 1 - 2 (1) 3 

89.4 87.1 82 .0 85.9 81.7 95.8 103.9 82.0 93.0 90 .3 
(+0.8) (+2.1) (+2.2) (+3.4) (+4.9) (+5.8) (+20.6) (斗5.9) (+13.6) (+15.5) 

98.4 97.4 108.2 105.4 100.4 104.8 115.8 89.7 102.7 103.3 
(+ 1.6) (-0.3) (+3.0) (-2.1 ) (-2.6) (-2.5) (+6.是) 手5.J) (+0 .9) (+O�) 

102.5 110.8 109.1 108.5 100.1 111.3 115.2 105.7 110.4 99.4 
(+0.6) (+7.1) (+1l.9) (+13.2) (+ 1l.7) (+14.1) (+28.η (+3.4) (+15.2) (+1 9.1) 

79.0 74.0 7l.8 73.0 7l.9 80.1 84.4 60. 6 72.5 72.1 

(-8.7) (-1l.6) (-1.0) (-0.1 ) (+8.7) (+5.6) (+ 13.1) 什4.5) (+9.4) (+2.7) 

72.3 65.5 53.6 67.3 65.1 93.9 97.8 76.4 87.1 80 .6 
(+1.1) (十0.8) (+0.7) (+8.2) (+8.1) (+10.2) (+ 11.6) (+ 1.8) (+7.0) (+23.9) 
71.3 62.1 5l.5 67.5 63.2 94.6 95.0 73.7 84.3 77.6 
(+l.3) (+3.6) (+6.1) (+9.1) (+ 10.6) (+ 10.5) (十10.0) (+3.7) (+7.2) (+22.4) 
8l.6 89.4 68.5 63.3 78.4 91.2 121.8 98.6 110.2 105.6 

# (-11.3) (-21.2) (+ 1.6) (-4.9) (+8.1) (+21.2) ←7.9) (+6.2) (+32.1) 

Not，的 * Provisiona1 figure且

# Denotes a宜gure wi也詛土O.05%.
(1) Affected by伽timing of加Lunar New Year festiv凶， retai! sales tend to show rather significant 

vo!ati!ities in也e flfst two months of也.eyear. The combined retai1 sales figures for January and 

February are presented for ease of re面rence.

(2) Figures in brackets refer to也.ep位"Centage changes over甘le s缸ne period of the preceding ye缸

and are calcu!ated based on unrounded figures. 

The under!ined figures were rounded up to 5. 
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4* 

89.7 
(+13.7) 

104.4 

(+0.2) 

105.2 
(+17三)

7l.8 
(+2.2) 

82.4 

(+29.2) 
82.5 

(+32.0) 
83.5 

(+ 12.1) 



表二: 一九九九年五月至二零零零年四月的零售業銷貨數量(九四年十月至九五年九月= 100) -讀

Table 2: Retail sales in volume from May 1999 to April 2000 (Oct. 94 - Sep. 95 = 100) - Continued 

零售商頸別

Type of retail outlet 

耐用消費品
Consumer durable goods 

汽車及汽車零件

Motor vehíc1es and parts 

傢具及問定裝置
Furniture個d fixtures 

其他耐用消費品
Other consumer durable goods 

百貨公司
Dep訂恤lent stor'巳5

珠寶首飾、鐘錶及名貴禮物
Jewellery， watches and c1ocks， and valuab1e gifts 

其他未分類消費品
0位ler consumer goods， not elsewhere c1assified 

超級市場及百貨公司內的超級市場部門。)

Supermarkets and superm缸ket sections of dep位值lent stores (司
詮釋 * 臨時數字。

5 6 

88.9 94.5 
(+0.4) (+3j) 
61.3 70.8 

(-17.9) (-14.2) 
80.0 83.8 
(+4.6) (+4.2) 

112.7 115.8 

(+10.2) (+15.5) 

63.4 57.6 

(+2.9) (-4.2) 

81.6 93.1 
(-9.2) (+J.O) 

91.5 90.5 
(+0.6) (+4.8) 

1999 

7 8 9 

94.9 100.6 106 . 5 

(+9.2) (+17j) (+9.0) 
69.4 83.3 81.4 
(-8.9) (+11.4) (+13.6) 
90.3 86.5 90.1 

(+8.0) (+5.9) (+ 1.4) 

115.5 116.9 130.1 
(+22.2) (+24.4) (+8.6) 

63.8 65.6 57.9 
(-5.0) (句3.8) (+7.7) 

102.2 83.3 80.0 
(+8.6) (+10.9) (+3.3) 

99.9 98.7 78 .0 
(-7.7) (-10.5) ( -13.8) 

10 

98.7 
(+ 11.8) 

83.3 
(+16.2) 

85.4 
(+ 16.7) 

113.8 

(+8.3) 

63.1 
(+ 14.7) 

79.5 

(-4j) 

94.3 
(-7.4) 

2000 

1 1  12 1 (1) 2 (1) 1 _ 2 (1) 3 

91.2 92.7 111.2 82.9 97.0 128 .4 
(+6.0) (+6.8) (+36.0) (+29恥。 (+33.2) (+46.6) 
73 .6 57.4 80.7 60.0 70.3 115.3 

(+13.3) (-0.8) (+45.8) (+48.4) (+46.9) (+55.4) 
88.7 103.5 158.7 80.4 119.6 117.1 

(+ 11.3) (+17.2) (+ 28.0) (+9.5) (+21.1) (+20.9) 
104.5 115.7 117.1 100.6 108.9 140‘3 
(+1.1) (+7.4) (+34.8) (+27.9) (+31.5) (+49.5) 

69. 2 96.8 87.9 72.8 80.3 58.2 
(+22.1) (+13.3) (+23.9) (+5.0) (+14.5) (+1.9) 

86.0 100.0 108.3 80.2 94.2 81.0 
(+0 .2) (+Oj) (+23.0) ←7主; (→7.9) (+5.8) 

76.4 86.7 103.1 83.2 93.1 86.2 
(-3.4) (+0.7) 什17.9) (+ 14.2) (+16.3) (+2.2) 

(1)零售業於每年首兩個月的銷會情況，受農曆新年時間的影響而出現頓大的波動，

在此列出一月及二月合計的銷售數字以供參考。 volati!ities in 1he first two mon1hs of the ye前. 叮le combined retai! sa1es figures for Janu訂yand
Febru也y缸'e presented for ease of re如'ence.

(均括號內數字表示與上年同期比較的變動百分率，並根據未進位的數字計算。

(3)以上，超級市場的數字木包括百貨公司內的超級市場部門。這是兩者的合計數字，

以作補充。

弓，字下面有積線者乃由進位而來。

(勾Figures in brackets refer to 1he percentage changes ov'位也，e s阻，e period of也e PI闊的gye缸

個d前e ca!cu!ated based on unrounded figures. 

(3) The直gures for 'sup位markets' above do not inc1ude sales in supermarket sec世ons of dep缸恤色的stores.

Here are supplemen個ys旭討stics 1hat include such sales. 

The under!ined figures w叮e rounded up的5.
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4* 

116.0 
(+22.4) 
79 .6 

(+15.1) 

122.5 
(+34.0) 
141.4 
(+23‘0) 

62.8 
(+12.4) 

71.2 
(+ 11.6) 

94.4 
(+4.2) 



表三: 一九九九年二月至二零零零年四月的零售業總銷貨數量變動情說
Table 3: Movement of total retail sales volume， February 1999 - April2000 

原來數列
Original Series 

年/月
Ye位必10nth

1999 2 

3 

4 

5 

6 

7 

8 

9 

10 

1 1  

12 

2000 1 

2 

3 

4 

按年變動百分率
Year -on-year 

rate of change (%) 

# 

-9.4 

國3.3

-1 . 3 

-0.3 

0.8 

2. 1 

2.2 

3.4 

4.9 

5.8 

20.6 

5.9 

15.5 

13.7* 

註一 ﹒ 卓 臨時數字。
Note 1 * Provisional íìgllres. 

截至下列月份的
三個月

3 lllonths ending 

年/月
YearlMonth 

1999 2 

3 

4 

5 

6 

7 

8 

9 

10 

1 1  

12 

2000 1 

2 

3 

4 

經季節性調整數列
Seasonally Adjusted Series 

與截至下列月份的
三個月比較

Compared wi自由自
3 lllonths個ding

年/月
Ye訂/Mon位1

1998 1 1  

12 

1999 I 

2 

3 

4 

5 

6 

7 

8 

9 

1 0  

11 

12 

2000 1 

變動百分率@
R甜ofc坦起笠史

- 1.5 

圖 1 .6

5.3 

4. 1 

6.4 

2.6 

1 .5 

“ 1 .9 

團2.7

國 1 .4

0.9 

3.5 

6.8 

9.1 

9.6* 

註二 :@ 這變動百分率是截至有關月份的三個月按月平均指數，與先前三個月的按月平均指數比較而計算出來。例如，截至九
九年十二月份的三個月變動百分率是九九年十月、十一月及十二月的按月平均指數與九九年七月、八月及九月的按月
平均指數相較的變動百分率。

Note 2 @ The rate is calculated by comparing世le mon世世yav前age index for the 3-month period ending the month in qllestion with that for the 
preceding子month period， e.g. the rate for the 3 months ending D且也凹的世1e percentage change of the average mon血ly index for 
001.， Nov. and Dec. 99 ov目﹒也e average monthly index for Jul.， Aug. and Sep. 99 

註三 ﹒ #  表示數字在土0.05之間。
Note3 # D巳:notes a figure within士。05

註四 : 弓， 字下面有橫線者乃由進位而來。
Note 4 The lInderlined figures were rOllnded IIp to 5. 
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Chart 1 : Value index of total retail sales 

(一九九四年十月至一九九五年九月期內每月平均指數=100)

價值指數 仰onthly average ofOctober 1994-September 1995=100) 

Value Index 
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圖二:總零售量指數
Chart 2 : Volume index of total retail sales 

(一九九四年十月至一九九五年九月期內每月平均指數=100) 
數量指數 (Mon吐lly average of October 1994-September 1995=100) 
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統計調查方怯

統計調查的緬蓋範圍

零售業銷貨額按月統計調查

涵蓋香港所有零售業機構單位。

有關各零售商類別的涵蓋範
圈，請參考附錄。

樣本設計

這項統計調查是使 用 輪換複
樣本抽樣 設計 。

抽樣框是先以零售商類別分
層， 然後在每個零售 商 類別分層
內，再以就業人數分層。最後在每
一分層中 ， 抽取指 定 數量的複樣
本。

每個分層所抽取的複樣本大
小是依照內曼配置方式，按每零售
商類別估計零售業銷貨額的理想精
確程度而決定。

在每個月的三個複樣本當

中，會換出一個舊複樣本，由另一

個新複樣本取代。每月共選出約二
千四百間零售業機構單位作樣本。

資料搜集

統計調查問卷以郵遞方式寄
予獲選的機構單位。 數據主要經郵
遞方式收取，如有需要，則會安排
造訪，以搜集及核實有關資料。

Survey methodology 

Survey coverage 

The Monthly Survey of 
Retail Sales cove1's all 1'etail 
establishments in Hong Kong. 

See Appendix for description 
of the coverage of each type of retail 
outlet. 

Sample design 

A rotational 1'eplicate s缸nple

design is adopted. 

Unde1' this design， 1'etail 

establishments are fn叫stratified by 

type and then by employment size. 

Within each s仕a切m， a given numbe1' 

of 1'eplicates are c1'eated. 

Sample size in each 1'eplicate 

is determined by N eyman' s A110ca世on

based on variability in sales value. 

F 01' each month， 吐rree

1'eplicates 創.'e used， with one new 

1'eplicate rotated in and one old 

replicate rotated out. A total of around 

2400 1'etail establishments 缸e thus 

selected fo1' enume1'ation fo1' each 

1'efe1'ence month. 

Data coIlection 

F 01' each survey round， 

questionnai1'es祖�e mailed to sampled 

establishments. Data are mainly 

collected by post， supplemented by 

face-to圓face enumeration and 

verification as necess旺y.
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附錄
Appendix 

不同零售商額別的涵蓋範圍

Coverage of different types of retail outlets 

零售商類別
T'ype of retail O_utlet 
食品 、酒類飲品及煙草(超級市場
除外〉
Food， a1coholic drinks and tobacco (other 
由an supermarkets) 

涵蓋範圍
旦旦旦里
新鮮及急凍魚類及禽畜肉類、新鮮蔬果、其他食品及酒類飲品
及煙草的零售商。
Retail outlets selling fi晶， livestock and poult守， fresh or frozen; fruits and 
vegetables， fresh; other foodstu宜s and alcoholic drinks and tobacco. 

超級市場
Supermarkets nLV

 

場
融

市
m

RVA
C

 

車峭

nux

超
加

燃料
Fuels 

油站及柴炭類燃料及石油產品如火水及石油氣等的零售商。
Petrol fillíng stations and retail outlets sel1ing coal， coke， charcoal， 
firewood and petroleum products， like kerosene and L.P. g徊， etc. 

服裝
Wearing apparel 

時裝店及成衣、運動服裝、晚裝、毛皮衣物及配件如手套、帽
類及皮製腰帶等的零售商。
Boutique shops and retaìl out1ets selling garments， sportswear， evening 
dr臼S白， fur c10thìng and accessories like gloves， hats and leather belts， etc. 

鞋類、有關製品及其他衣物配件 |鞋類、布料 、製衣配件及其他衣物、鞋類及有關製品的零售
Footwear， a1lied products alld other I商。
c10thillg accessories I Retail outlets selling footwear， fabrìcs， tailoring accessorìes and other 

clothing， foot，耳'ear alld al1ied products 

汽車及汽車零件
Motor vehicles and parts 

汽車、 電單車及配件及零件等的零售商。
Retail outlets selling motor vehicles， motor-cycl巳s and acc巳ssories and 
parts， etc. 

傢具及固定裝置 |傢具及固定裝置、裝梅及廚櫃等的零售商。
Fumiture and fixtures I Retail outlets selling furniture and fixtures， mattress and kitchen 

cupboards， etc. 

其他耐用消費品 |電器及攝影器材，機械及辦公室器材除外、樂器及其他耐用消
Other consumer durable goods I費品的零售商。

Retail outlets sel1ing electric過1 goods and photograp趾c equipme肘， except 
machineηand 0晶ce equipment and applian臼s; musica1 instruments and 
other consumer durable goods. 

百貨公司
Department stores nb

 
OLV

 
VA

 
nu

 
pa

 

司
m

公
巾

貨

仰

百
歐

珠寶首飾、鐘錶及名貴禮物
Jewel1ery， watches and c1ocks， and 
valuable gifts 

金飾店、珠寶、 玉器及寶石店、名貴l禮品店、珠寶錶行及鐘錶
等的零售商。
Goldsmith shops， jewellery， jade and precious stone shops， valuable gifts 
shops， watch and jewellery shops and retail outlets selling watches and 
c1ocks. etc. 

其他未分類消費品
Other consumer goods， not elsewhere 
classified 

眼鏡店及書報及文具、中藥、唱片 、錄音帶及錄影帶、藥物及
化粒品及其他消費品的零售商。
Optical shops and re切il outlets selling books， newspapers， stationery and 
g丘s; Chin巴se drugs and herbs; records and recording tapes; medìcines and 
cosmetics stores and other consumer goods. 
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