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General observations

According to the Monthly
Survey of Retail Sales, the value of
total retail sales in April 2000,
estimated at $15.5 billion, increased by
8% compared with April 1999. After
discounting the effect of price changes
over the period, the total retail sales
volume increased by 14%.

2. Analysed by type of retail
outlet and on a year-on-year
comparison, sales of furniture and
fixtures increased the most, by 34% in
volume or 23% in value in April 2000.
This was followed by sales of wearing
apparel (by 32% in volume or 18% in
value); other consumer durable goods
(23% in volume or 14% in value);
commodities in supermarkets (not
including supermarket sections of
department stores) (17% in volume or
6% 1in value); motor vehicles and parts
(15% in volume or 12% in value);

- commodities in department stores

(12% in volume or 7% in value);
footwear, allied products and other
clothing accessories (12% in volume or
1% in value), jewellery, watches and
clocks, and valuable gifts (12% in
volume or in value) and fuels (2% in
volume or 7% in value).

3. Besides, sales of
miscellaneous consumer goods
increased by 4% in volume but
remained virtually unchanged in value.
Sales of food, alcoholic drinks and
tobacco remained virtually unchanged
in volume but increased by 2% in value.

4. For the first four months of
2000 as a whole, total retail sales
increased by 14% in volume or 8% in
value over a year earlier.
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5. Based on the seasonally
adjusted series, the volume of total
retail sales in the three months ending
April 2000 increased by 10% over that
in the three months ending January
2000.

6. The volume of retail sales is
derived from the value of retail sales
after adjusting for price changes. The
relevant components of the Consumer
Price Index are used as deflators.

7. The retail sales statistics in
this report are outlet statistics and not
- commodity statistics. Hence, for
example, statistics on "clothing,
footwear and allied products”" do not
relate to the total sales of clothing,
footwear and allied products, but to the
total sales in those shops selling such
commodities either as the principal
items or the only items. Sales figures
for those outlets may therefore include
other commodities. Conversely, some
sales of clothing, footwear and allied
products may have been subsumed in
the sales figures for other outlets (such
as supermarkets, where some minor
clothing and footwear items are also
available).

8. With the existing outlet
classification, the  overlapping  of
commodity coverage among the different
outlet types should not be considerable
in most cases. However, in the case of
department stores, because of the very
nature of their operating characteristics,
there is a much greater overlapping with
the other outlet types, in terms of
commodity coverage. Care should be
taken about this when interpreting the
sales statistics in this report.
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9. Table 1 presents the revised
total retail sales figures from May 1999
to March 2000 and the provisional
figure for April 2000. The value index
of retail sales from May 1999 to April
2000 for all retail outlets and by type of
retail outlet are also shown, with
average retail sales from October 1994
to September 1995 taken as 100.

10. Table 2 presents the volume
index of retail sales from May 1999 to
April 2000 for all retail outlets and by
type of retail outlet, with average retail
sales from October 1994 to September
1995 taken as 100.

11. Table 3 shows the movement
of total retail sales volume in terms of
the year-on-year rate of change for a
month compared with the same month
in the preceding year based on the
original series, and in terms of the rate
of change for a three-month period
compared with the preceding three-
month period based on the seasonally
adjusted series.

12. Chart 1 and 2 depict,
respectively, the movements of the
value and volume indices of total retail
sales from July 1997 to April 2000 and
the seasonally adjusted indices from
July 1997 to April 2000.
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Table 1: Retail sales in value from May 1999 to April 2000

ZHErgEma 1999 2000
Type of retail outlet 5 6 7 8 9 10 11 12 1@ 2@ 1-2@ 3 4%
FESEREINSERBEEE CHE%asETEh 15,293.1 | 14,840.9 | 15,807.5 | 15,162.2 | 14,333.3 [15,186.5 | 14,349.6 | 16,587.9 |17,762.5 |14,123.3 |31,885.8 |15,375.4 | 15,516.7
Value of retail sales of all retail outlets (in HK$ million)
MefEERES (WHETAEAIEAA =100)
Value index (Oct. 94 - Sep. 95 =100)
AT S ERER 88.1 85.5 91.0 87.3 82.5 87.5 82.6 95.5 102.3 81.3 91.8 88.6 89.4
All retail outlets (-7.9) (-6.3) (-7.7) (-7.6) (-6.4) (-4.9) (2.7) (-1.5) | (+12.6) | (+0.3) (+6.8) | (+9.1) | (+7.7)
B~ B RES (TSR 108.6 95.7 99.5 98.4 114.8 111.9 105.3 111.8 122.5 95.3 108.9 107.0 107.2
Food, alcoholic drinks and tobacco (other than supermarkets) (-1.8) (2.0) (“4.8) 4.1 (+1.8) (-1.4) (-0.5) (0.6) (+8.3) (-5.7) (+1.8) | (+1.0) | (+1.7)
BikTS 122.1 120.1 125.9 132.3 128.7 127.3 117.6 129.8 132.5 123.2 127.8 116.9 122.0
Supermarkets (-0.3) (-2.4) (-0.9) (+2.0) | (#53) | (+6.0) | (+43) | (+5.) | (+164) | 55 +4.7) | (+8.7) | (+538)
JREE 79.9 81.8 88.0 80.9 79.1 83.4 82.1 92.7 97.6 72.4 85.0 87.4 86.1
Fuels (21.2) | (-<17.6) | (-11.7) | (-15.9) | (-5.2) (-0.5) (+82) | (+84) | (+14.1) | (+10.7) | (+12.6) | (+10.5) | (+6.6)
7Y - HEERERER 71.8 57.1 66.3 57.8 48.5 63.1 61.9 85.3 83.2 62.0 72.6 66.7 72.5
Clothing, footwear and allied products (-19.2) | (24.9) | (23.2) | (-25.2) | (22.9) | (-15.6) | (-10.7) | (4.3) 4.3) -12.1) (-7.8) | (+10.1) | (+15.6)
523 71.8 55.7 64.8 54.4 46.4 63.6 60.2 85.4 79.5 386 69.1 63.1 72.1
Wearing apparel (20.6) | (26.7) | (24.1) | (24.7) | (-19.9) | (-154) | (8.7) (4.0) (-6.0) (-10.9) (-8.2) (+8.2) | (+17.9)
B4 - ARsS R AR 71.8 66.7 77.1 824 63.5 59.5 74.1 84.5 109.6 86.3 97.9 93.4 75.7
Footwear, allied products and other clothing accessories | (-7.3) (-11.3) | (-17.7) | (-27.8) | (-35.9) | (-16.9) | (-20.6) (-6.5) (+3.8) | -17.8) (-6.1) | (+204) | (+1.49)
AR ¢ EERsmrE . Notes : * Provisional figures.

() FEXNFEERERHERDT - ZREFFRMOZEMOHREARRE -

FEUFIE— AR B E5HSREHMFLURES -

() ERABFRTE LFERSLERIRB TS - WREREMNNOEFEHE -

'S FTEAESETIRERTRK -

(1) Affected by the timing of the Lunar New Year festival, retail sales tend to show rather significant

volatilities in the first two months of the year. The combined retail sales figures for January and

February are presented for ease of reference.
(2) Figures in brackets refer to the percentage changes over the same period of the preceding year

and are calculated based on unrounded figures.

The underlined figures were rounded up to 5.
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Table 1 : Retail sales in value from May 1999 to April 2000 - Continued

ZERER 1999 2000
Type of retail outlet 5 6 7 8 9 10 11 12 1@ 2@ | 120 3 4%
HARER 84.0 83.9 88.0 91.6 96.2 87.0 80.3 80.5 98.3 73.2 85.7 111.6 1024
Consumer durable goods (-5.8) (2.5) (+2.0) +7.5) (-0.3) +0.7) (-5.0) (-5.5) | (+24.3) |(+19.5) | (+22.2) | (+35.2) [(+14.9)
RERSESH 533 61.7 60.4 72.6 69.0 70.0 62.8 48.8 70.1 51.7 60.9 98.4 67.2
Motor vehicles and parts (24.6) | (20.4) | (-14.8) | (+4.0) | (+5.8) | (¥9.5) | (+9.7) (-4.0) | (+46.3) | (+47.5) | (+46.8) [ (+52.9) | (+12.3)
FERETEE 84.7 88.3 92.5 89.4 91.7 85.8 89.2 103.7 157.0 80.2 118.6 114.1 119.5
Fumiture and fixtures (-3.7) (-5.4) (4.3) (4.6) (-9.9) (+2.3) (2.6) | (+44) |[+158 | (+3.3) (+11.2) | (+11.6) | (+23.5)
HAb A E S 108.2 110.6 108.5 107.3 119.2 100.9 91.4 98.4 102.3 88.0 952 121.3 124.9
Other consumer durable goods (+3.7) | (#9.1) | (+14.0) | (+13.2) | (-0.6) (3.9) | (-12.0) | (-8.9) | (+18.7) | (+14.5) | (+16.7) | (+33.7) | (+13.7)
BEAT 65.8 60.2 64.9 63.9 58.2 64.2 70.3 959 84.8 68.7 76.8 56.4 622
Department stores (-12.8) | (-16.1) | (-17.5) | (-19.0) | (-6.4) (-0.4) (+7.5) | (+4.0) | +14.2) | (-2.3) (+6.1) (2.2) (+7.1)
HREFEET - EERGEEY 75.0 83.5 89.3 71.9 68.9 75.0 78.5 90.4 98.0 76.2 87.1 74.9 65.5
Jewellery, watches and clocks, and valuable gifts (-14.3) | (4.3 (-1.1) (+1.6) 4.7 4.7 (2.8) (-35) | (+204) | (4.3 (+8.2) | (+6.1) | (+11.7)
HittkHERER 108.1 107.3 116.9 113.9 90.0 105.6 86.5 972 115.4 93.9 104.6 97.4 106.8
Other consumer goods, not elsewhere classified +1.7) | (+6.1) (-7.5) | (-11.5) | (-16.1) | (-12.8) | (-8.4) (4.9) | (+11.6) | (+9.5 | (+10.6) | (-1.9) #
BEHERTEATANBRTEEM® 118.7 116.6 121.9 127.4 124.6 122.7 113.7 126.4 128.6 120.0 1243 112.0 1174
Supermarkets and supermarket sections of department stores © # (-21) | (0.6) | (+1.5) | (+5.1) | (#4.6) | (F32) | (F3.0) | (+154) | (-6.3) (+3.8) | (+6.6) | (+5.3)
HIE: o« g Notes : * Provisional figures.

# FRTREFE005%ZH
(1) FEENEEEMERNEERN - ZREFERNOPEMIEREANRE -
FEHFIHE— AR A SR EgTFLISeE -

(2) FRABFFRA L FEMALERNBTE SR - WRBREVNBFHE -
() U EBRARNEF AT EATNBRTEE  ERRMENSET

LA -
'S! AR T TR -

# Denotes a figure within £0.05%.

(1) Affected by the timing of the Lunar New Year festival, retail sales tend to show rather significant
volatilities in the first two months of the year. The combined retail sales figures for January and

February are presented for ease of reference.
(2) Figures in brackets refer to the percentage changes over the same period of the preceding year

and are calculated based on unrounded figures.
(3) The figures for 'supermarkets’ above do not include sales in supermarket sections of department stores.

Here are supplementary statistics that include such sales.

The underlined figures were rounded up to 5.
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Table 2 : Retail sales in volume from May 1999 to April 2000 (Oct. 94 - Sep. 95 = 100)

ZEHEN 1999 2000
Type of retail outlet 5 6 7 8 9 10 11 12 1@ 2@ 1-2® 3 4%
A EEEER 83.7 81.9 89.4 87.1 82.0 85.9 81.7 95.8 103.9 82.0 93.0 90.3 89.7
All retail outlets -13) | (03) | (t0.8) | (+2.1) | (+2.2) | (#34) | (+4.9) | (+5.8) | (+20.6) | (+5.9 | (+13.6) | (+15.5) | (+13.7)
B EERGRER (BRmBEHRA 105.6 94.0 98.4 97.4 108.2 105.4 100.4 104.8 115.8 89.7 102.7 103.3 104.4
Food, alcoholic drinks and tobacco (other than supermarkets) +2.7) | (+44) | (+1.6) (-0.3) (+3.0) (2.1) (-2.6) (-2.5) (+6.4) -5.3) (+0.9) (+0.5) | (+0.2)
Bk T5 93.8 93.4 102.5 110.8 109.1 108.5 100.1 111.3 115.2 105.7 110.4 994 105.2
Supermarkets (-55) | (-58) | (+0.6) | (+7.1) | (+11.9) | (+132) | (+11.7) | (+14.1) | +28.7) | (+3.4) | (+152) | (+19.1) | (+17.5)
JREL 69.6 72.5 79.0 74.0 71.8 73.0 71.9 30.1 84.4 60.6 72.5 72.1 71.8
Fuels (-20.9) { (-157) | (8.7 | (-11.6) | (-1.0) (-0.1) (+8.7) | (+5.6) | (+13.1) | (+4.5) +9.4) | (*2.7) | (+2.2)
KY) - EEERAHER 73.6 583 723 65.5 53.6 673 65.1 93.9 97.8 76.4 87.1 80.6 824
Clothing, footwear and allied products (+6.3) (-5.1) (+1.1) | (+0.8) | (+0.7) | (#82) | (¥8.1) | (+10.2) | (+11.6) | (+1.8) (+7.0) | (#23.9) | (+29.2)
Jil5553 72.5 57.1 71.3 62.1 51.5 67.5 63.2 94.6 95.0 73.7 84.3 77.6 82.5
Wearing apparel (+4.5) (-6.2) (+1.3) | (#3.6) | (+6.1) | (#9.1) | (+10.6) | (+10.5) | (+10.0) | (+3.7) (+7.2) | (+22.4) | (+32.0)
B - ARG RHMKRYEHS 72.2 67.7 81.6 89.4 68.5 63.3 78.4 91.2 121.8 98.6 110.2 105.6 83.5
Footwear, allied products and other clothing accessories (+12.6) | (+6.6) # (-11.3) | (-21.2) | (+1.6) (+4.9) (+8.1) | (+21.2) | (-7.9) (+6.2) | (+32.1) | (+12.1)
R ¢ ERRRET - Notes : *  Provisional figures.

# RARBFIEL0.05%ZE °

(1) EEXNBFERERNRERR - ZREFFRFMIZEMEIRERNRE) -

EHFIH— AR ARETHNEBFLIHEE -

) EFAEFFRE MRS TSR - WARRRENRTIHE -

'S FIEAERE AR -

# Denotes a figure within +0.05%.
(1) Affected by the timing of the Lunar New Year festival, retail sales tend to show rather significant

volatilities in the first two months of the year. The combined retail sales figures for January and

February are presented for ease of reference.

and are calculated based on unrounded figures.

The underlined figures were rounded up to S.

(2) Figures in brackets refer to the percentage changes over the same period of the preceding year
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Table 2 : Retail sales in volume from May 1999 to April 2000 (Oct. 94 - Sep. 95 = 100) - Continued

T 1999 2000
Type of retail outlet 5 6 7 8 9 10 11 12 1% 2® 1-2® 3 4%
HANES 88.9 94.5 94.9 100.6 106.5 98.7 91.2 92.7 111.2 82.9 97.0 128.4 116.0
Consumer durable goods (+04) | (+33) | (#9:2) | (+17.5) | (+9.0) | (+11.8) | (+6.0) | (+6.8) | (+36.0) | (+29.6) | (+33.2) | (+46.6) | (+22.4)
RERRESHS 61.3 70.8 69.4 83.3 81.4 83.3 73.6 57.4 80.7 60.0 70.3 115.3 79.6
Motor vehicles and parts (-17.9) | (-14.2) | (-8.9) | (+11.4) | (+13.6) | (+16.2) | (+13.3) | (-0.8) | (+45.8) | (+48.4) | (+46.9) | (+354) | (+15.1)
FEREEESE 80.0 83.8 90.3 86.5 90.1 85.4 88.7 103.5 158.7 80.4 119.6 117.1 122.5
Furniture and fixtures (+4.6) | (+4.2) | (+8.0) | (+5.9) | (+14) | (+16.7) | (+11.3) | (+172) | (+28.0) | (+9.5) | (+21.1) | (+20.9) | (+34.0)
A S 1127 | 1158 | 1155 | 1169 | 1301 | 113.8 | 1045 | 1157 | 1171 | 100.6 | 1089 | 1403 | 1414
Other consumer durable goods (+10.2) | (+#15.5) | (+22.2) | (+24.4) | (+8.6) | (#8.3) | (+1.1) | (+74) | (+34.8) | (+27.9) | (+31.5) | (+49.5) | (+23.0)
HEAR 63.4 57.6 63.8 65.6 57.9 63.1 69.2 96.8 87.9 72.8 30.3 582 62.8
Department stores (+2.9) (-4.2) (-5.0) (-3.8) (+7.7) | (F14.7) | (F22.1) | (+13.3) | (+23.9) | (+5.0) | (+14.5) | (+1.9) | (+12.4)
HRE e - R L ETe 81.6 93.1 102.2 833 80.0 79.5 86.0 100.0 108.3 80.2 94.2 81.0 71.2
Jewellery, watches and clocks, and valuable gifts (-9.5) (+1.0) | (+8.6) | (+10.9) | (+3.3) (4.5 +0.2) | (+0.5) | (+23.0) | -7.5) +7.9) | (+5.8) | (+11.6)
HithR SRR 91.5 90.5 99.9 98.7 78.0 94.3 76.4 86.7 103.1 83.2 93.1 86.2 94.4
Other consumer goods, not elsewhere classified (+0.6) (+4.8) (-7.7) (-10.5) | (-13.8) (-7.4) (-3.4) (+0.7) | (+17.9) | (+14.2) | (+16.3) | (+2.2) (+4.2)
BRTIS R TS A TR E TS ® 913 90.8 1007 | 1082 | 1069 | 1056 | 977 | 109.8 | 7133 | 1048 | 1090 | 964 | 1022
Supermarkets and supermarket sections of department stores (-52) | (-53) | (+24) | (+81) | (+13.0) | (*12.8) | (+11.7) | (+13.9) | (+29.3) | (+4.3) | (+15.9) | (+183) | (+18.1)
B ¢ GREEET - Notes * Provisional figures.

(1) FEENEEERERNEERN  ZREHEREN AT HBEA RS -

FEFH—R R R 3t SR L% -

Q) FEHFABFRRE LF AR BIE SR - WRBREMNBEFHE -

@) ULBRIENETFAEETRA R ANBETSEER -
LAPRHETE -
'S FTEREARETIHHERITR -

ERMENETET -

(1) Affected by the timing of the Lunar New Year festival, retail sales tend to show rather significant
volatilities in the first two months of the year. The combined retail sales figures for January and

February are presented for ease of reference.
(2) Figures in brackets refer to the percentage changes over the same period of the preceding year

and are calculated based on unrounded figures.

(3) The figures for 'supermarkets' above do not include sales in supermarket sections of department stores.

Here are supplementary statistics that include such sales.

The underlined figures were rounded up to S.




K= —NNNEZHAZEDEZZTENANSTEREHEBERTHE
Table 3: Movement of total retail sales volume, February 1999 - April 2000

FEZRES AT E M RS
Original Series Seasonally Adjusted Series
HEE TSR
HBETFIRAHGH =18 A Lt
={@EA Compared with the
IRERE SR 3 months ending 3 months ending
/8 Year-on-year #/H /A7 BEHT 5RO
Year/Month rate of change (%) Year/Month Year/Month Rate of change (%)@
1999 2 # 1999 2 1998 11 -1.5
3 -9.4 3 12 -1.6
4 -3.3 4 1999 1 53
5 -1.3 5 2 4.1
6 -0.3 6 3 6.4
7 0.8 7 4 2.6
8 2.1 8 5 1.5
9 2.2 9 6 -1.9
10 34 10 7 2.7
11 4.9 11 8 -1.4
12 5.8 12 9 0.9
2000 1 20.6 2000 1 10 35
2 59 2 11 6.8
3 15.5 3 12 9.1
4 13.7% 4 2000 1 9.6*
E— : * WRET B
Note1 : * Provisional figures.
HEZ . @ ERIESREEHZEWAMN=MEAKRA TR - E5E1=M A rRA T hEmat EHK o Sl BEA
AETFZ AR =EARYESREAAE A - +—ARTZANEATEREANE LR - \ARALAIEA
IR BAHEAY BB H K -
Note2 : @ Therate is calculated by comparing the monthly average index for the 3-month period ending the month in question with that for the
preceding 3-month period, e.g. the rate for the 3 months ending Dec. 99 is the percentage change of the average monthly index for
Oct., Nov. and Dec. 99 over the average monthly index for Jul., Aug. and Sep. 99.
HE= 0 # FREETAER0.0520 -
Note3 : # Denotes a figure within +0.05.
Hm o 'S5t FTEAERREEELTR o
Note 4 : The underlined figures were rounded up to 5.
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Chart 1 : Value index of total retail sales
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Chart 2 : Volume index of total retail sales
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Survey methodology
Survey coverage

The Monthly Survey of
Retail Sales covers all retail
establishments in Hong Kong.

See Appendix for description
of the coverage of each type of retail
outlet.

Sample design

A rotational replicate sample
design is adopted.

Under this design, retail
establishments are first stratified by
type and then by employment size.
Within each stratum, a given number
of replicates are created.

Sample size in each replicate
is determined by Neyman’s Allocation
based on variability in sales value.

For each month, three
replicates are used, with one new
replicate rotated in and one old
replicate rotated out. A total of around
2400 retail establishments are thus
selected for enumeration for each
reference month.

Data collection

For each survey round,
questionnaires are mailed to sampled
establishments. Data are mainly
collected by post, supplemented by
face-to-face enumeration and
verification as necessary.
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Appendix
A~ 15 265 v 2 A 1) e 5 o
Coverage of different types of retail outlets
FZERER T 25 (]
Type of retail outlet Coverage
A EEKHREE (BRTE | FERSREERSEANE - G R - Hiisam REEKG
(22 RIEENFEER '

Food, alcoholic drinks and tobacco (other
than supermarkets)

Retail outlets selling fish, livestock and poultry, fresh or frozen; fruits and
vegetables, fresh; other foodstuffs and alcoholic drinks and tobacco.

HER T B 5

Supermarkets Supermarkets

BRE IS R S8 PRIBUBRRL B T S AR K R AR ENFZER -

Fuels Petrol filling stations and retail outlets selling coal, coke, charcoal,
firewood and petroleum products, like kerosene and L.P. gas, etc.

iFE5 FEE g R K ~ RIS ~ REE - BEKYKREGUNFE - B

Wearing apparel MR EHETENEE %

Hﬁﬁ%ﬁ \%§Eg§¥5%21§iﬁEZE$@EE?#MW'M

Footwear, allied products and other
clothing accessories

Boutique shops and retail outlets selling garments, sportswear, evening
dresses, fur clothing and accessories like gloves, hats and leather belts, etc.

THE R B AREGREMEAY  BEEEMELNEE

r%‘ o
Retail outlets selling footwear, fabrics, tailoring accessories and other
clothing, footwear and allied products. '

RERSESN

Motor vehicles and parts

FAREEEE

Furniture and fixtures

| ZEARETEE

HE - BEEREREAENEER -
Retail outlets selling motor vehicles, motor-cycles and accessories and
parts, etc.

BB KBRS BB - N
Retail outlets selling furniture and fixtures, mattress and kitchen
cupboards, etc.

- H e

Other consumer durable goods

| BREREEEM - BRERAZEMRA -

L6 85 e Ho A 18
EmEEH -

Retail outlets selling electrical goods and photographic equipment, except
machinery and office equipment and appliances; musical instruments and
other consumer durable goods.

EEAA

Department stores

HEAHE

Department stores

RE A - ek A RIEY)

Jewellery, watches and clocks, and
valuable gifts

Effifl - HRE - ERREAIE - AEIEME - RERTT R ER
FNEER

Goldsmith shops, jewellery, jade and precious stone shops, valuable gifts
shops, watch and jewellery shops and retail outlets selling watches and
clocks, etc.

HAb AR BIBE G

Other consumer goods, not elsewhere

IR R ERBLE ~ F5E - BR - SEFREET - BEYR
fe Rt R AR B A E S -

Optical shops and retail outlets selling books, newspapers, stationery and
gifts; Chinese drugs and herbs; records and recording tapes, medicines and
cosmetics stores and other consumer goods.

MUBRRERmIR
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